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Col's Davis Terms Curb's 
Move 'Artistic Witch-hunt' 



SPOTLIGHT ON TEXAS. 




Confab to Cover All 
Cartridge TV Bases 



NEW YORK— The agenda 
of the First International Car- 
tridge TA/. Videocassette & 
Videorecord Conference, to be 
held in Cannes. France, April 
19-23, has been set and will 
cover all aspects of the prob- 
lems and potential of the new 
development. 

Speakers for the Conference, 

Disk Upswing 
Seen by Loetz 

By CLAUDE HALL 

NEW YORK — Changes in 
the U.S. housing situation — as 
well as other economic indices — 
herald a vastly improved profit 
situation for the entire record 
industry in the near future, ac- 
cording to Jack Loetz, executive 
vice-president of MCA Records. 
There has been a marked in- 
crease. he pointed out, in the 
number of houses launched. 
And among the first things a 
couple moving into a new house 
buys is a record player; this 

(Continued on page 94) 

Seek $ Watch 
On Coin Units 

By EARL PAIGE 

NEW YORK— The State of 
New York Commission of Inves- 
tigation is recommending that all 
coin-operated machines — this 
would of course include juke- 
boxes — be equipped with scaled 
coin counters. The recommenda- 
tion surprised some jukebox op- 
erators because it is aimed at 
•■peep-show” movie machines. 

In a seven-page statement, 
commission chairman Paul J. 
Curran said: 'The evidence is 
quite clear that racketeers have. 

(Continued on page 33) 



which is being co-sponsored by 
Billboard Publications and Ber- 
nard Chevry's VIDCA. are now 
being lined up by James O. Rice 
Associates. Speakers will be re- 
cruited from the U.S. and Eu- 
rope. 

Topics set for the program 
are: "What Is the Unique Place 
of Cartridge TV in Entertain- 
ment and Education?": "How 
Creators of Cartridge TV Pro- 
grams View Their Function”: 
"Evaluating the Characteristics 
and Plans of Principal Sys- 
tems"; "How Big Are the Po- 
tential Markets for Education 
and Entertainment and What 
Are Their Needs?"; "Distribu- 
tion Patterns"; "Key Consider- 
ations for Companies Entering 
the Cartridge TV Field"; 
“Avoiding Legal Pitfalls in 
Copyright and Royalty Mat- 
ters"; "Examples of Creative 
(Continued on page 8) 



NEW YORK— Clive J, Davis, 
president of Columbia Records, 
said, in an exclusive statement 
to Billboard, that the prob- 
lems of drug abuse cannot be 
dealt with by "artistic witch- 
hunts." Davis spoke out in retal- 
iation to the position taken by 
Mike Curb, president of MGM 
Records, who announced that he 
had dropped 1 8 acts because 
they, in his opinion, "promote 

Gallagher Says 
No Me Too Act 

By FRED KIRBY 

NEW YORK — William P. 
Gallagher, president of Famous 
Music Corp., denied previous 
reports about agreement with 
the drug-act position of Mike 
Curb, MGM president. Galla- 
gher stressed. "I would like to 
state that Paramount Records 
(a division of Famous Music) 
and its associated labels are in 
(Continued on page 10) 



By MIKE GROSS 
and exploit hard drugs through 
music." 

Davis also noted that the 

drug problem was too impor- 
tant to be dealt with in a man- 
ner of self-aggrandizement or 
kicked around like a political 
football. He pointed out that 

every responsible record manu- 
facturer has taken a strong 

stand against drugs and that 

they, along with the Recording 
Industry Association of Amer- 
ica. have cooperated with 
White House representatives on 
a national advertising cam- 
paign against drug abuse, and 
have taken a strong position 



LOS ANGELE.S — Following 
his initial exclusive release to 
Billboard about his anti-drug 
policy, MGM’s President Mike 
Curb has reinforced his posi- 
tion with the following state- 
ments; 

"MGM Records will not 



against lyrics in songs that ad- 
vocate the use of drugs in any 
form. 

Davis' statement follows: 

U is most unfortunate that 
the very serious problem of 
drug abuse has come up in the 
context raised by Mike Curb as 
president of MGM Records. Mr. 
Curb is receiving national pub- 
licity because of his announce- 
ment that he is dropping artists, 
not for the real reason that they 
don't sell records, but because 
these artists' personal habits are 
abhorrent to him. Without 
dwelling on the point, a sig- 
fContinucd on page 10) 



knowingly release any records 
that advocate the use of drugs 
or glamorize their usage, either 
directly or by obvious innu- 
endo." 

As to citing 18 as the num- 
ber of acts which the label has 
dropped for association — mu- 
sically or personally — with hard 
drugs. Curb said: "MGM has 
severed a large number of 
groups since I came into office. 
Only a portion of those groups 
(Continued on page 10) 

French Mfrs 
Bid Tax Cut 

By MICHAEL WAY 

PARIS — French record men 
are involved in a two-pronged at- 
tack to reduce the cost of rec- 
ords. Individually, they are press- 
ing the French Government for 
authorization to lower the whole- 
sale price by at least 5 percent, 
and collectively are aiming at a 
reduction in added value tax, 
which hikes their product up by 
25 percent. 

Under the trade association 
SNICOP (Syndicat National des 
Industries et dcs Commerces de 
Publications Sonores et Audio- 
(Continued on page 82) 
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Ten all-time country hits are on Sonny James’ new Capitol 
album, £1 (ST-629). Sonny will appear on the Glen Campbell 
Goodtime Hour November 29; the Andy Williams Show Decem- 
ber S; and is now taping appearances on the Johnny Cash, 
Flip Wilson and Ed Sullivan Shows. (Advertisement) 



SKY. Three young men from Detroit create in their first 
album strong rhythm tracks, (liled with tight harmony and 
directness. SKY is their music, and we rest on that. Pro- 
duced by Jimmy Miller. (Advertisement) 



Curb Backs Curbing Stand; 
Will Not Name Acts Cut 

By ELIOT 'HEGEL 








“Ifs Impossible” 



The picks (Gavin, Kol Rudman u 
airplay (heavy), 

the sales (heavy reorders] 
and the charts (Billboard ^lall 
point to one thing: 

An awful lot of people out there 
still wantto buy beautiful love ballads 
done the way Perrys been selling 
'em for years. Skeptics, take heei 
Believers, send in your orde 

Perry Como-“lt^ Impossible” 74-0387 

WRIHEN BY: SID WAYNE AND ARMANDO MAN2ANERO 




isa 

Como smash 



Copyrighted material 





General News 



Marketing Setup 
Gets RCA New Look 



NEW YORK — RCA Rec- 
ords has reshuffled its market* 
ing operation to follow the "new 
look" it's already given to its 
i&r and promotion divisions. 
It's all part of the “we're a new 

Pickwick, SSS 
Deal on Tape, 
Disk Product 

NEW YORK— Pickwick In- 
ernational and the Shelby 
Singleton Corp. have entered 
nlo a long-term agreement 
ivhich gives Pickwick exclusive 
nanufacturing and distribution 
•ights for economy-priced rec- 
)rd and tape product by such 
$SS artists as Johnny Cash, 
lerry Lee Lewis, Jeanne C. 
Riley and Roy Orbison. 

The Shelby Singleton Corp. 
>wns IS different labels includ- 
ing SSS International. Sun, 
Amazon and Plantation. All of 
he Singleton product will ap- 
pear on the Hckwick 33 label, 
#ith the credit line, "By Ar- 
angement With Share Rec- 
>rds.” 

Pickwick International, one 
>f the nation's largest economy- 
priced record companies, main- 
ains similar distribution and 
nanufacturing agreements with 
"apitol. Mercury and London 
Records among others. 



label” approach set up by the 
label's new president Rocco 
Laginestra, and spelled out in a 
double-page ad elsewhere in this 
issue. 

To give the marketing divi- 
sion the "new look." RCA has 
brought up Bill Walsh from 
Australia where he was division 
vice president, marketing. RCA 
Ltd. of Australia. Walsh will re- 
place Jack Burgess as division 
vice president, marketing. Bur- 
gess has been promoted to the 
newly created position of divi- 
sion vice president, customer re- 
lations. reporting to Laginestra. 

In shaping up his departmenL 
Walsh has brought in Lenny 
Scheer as manager, merchandis- 
ing and planning. Scheer joined 
RCA last June as manager of 
market planning of pop music. 
Latter post is still open. 

Walsh, who's only been in 
New York a week after five- 
and-a-half years in Australia, 
said that he's already got some 
plans to streamline RCA’s mar- 
keting operation. He said he'll 
be springing his new ideas in 
the very near future. 

Walsh joined RCA in 1952 
as a sales representative of the 
RCA Victor Di-stributing Corp. 
in Buffalo and thereafter held 
various positions with RCA Vic- 
tor Distributing Corp. in Chi- 
cago, Wichita and Kansas City. 
He was later appointed general 
manager of the RCA Record 
Division of RCA Ltd. in Aus- 
tralia. During his hitch there, he 
introduced rack merchandising 
to Australia. 



Famous Music Sets Up U.K. 
Label Keyed to New Artists 



NEW YORK— Famous Rec- 
)rds has been formed by Fa- 
nous Music (United Kingdom) 
-td. The new label, which will 
clcasc about 15 albums and 
10 singles a year, will concen- 
rate on the development of 
Kw artists in the U.K. and 
>ther European countries. It 
vill be based in London. 

Famous will be distributed 
>y EMI in Britain and most 
)ther European countries. The 
igreement was part of the re- 
lewai of contracts for EMI 
o distribute Paramount and 
)ther Famous Music Corp. 
abets. 

The first release will be al- 



bums by Hate and Tear Gas 
and a single by John Small. 
These albums will be issued 
in the U.S. early next year on 
the Paramount label. Plans call 
for instituting the Famous 
label in the U.S. later. The 
next releases will include acts 
from Holland and France. 

Leslie Gould, director of in- 
ternational operations for Fa- 
mous; Jack Tes.sler, newly ap- 
pointed manager of interna- 
tional operations for Paramount 
Records, a division of Famous 
Music Corp.. a Gulf/Weslcrn 
company, will coordinate in- 
ternational operations from New 
York. 



BROADCASTER GAY SETS 
NEW ACTIVITY GOALS 

WASHINGTON, D.C. — Connie B. Gay, pioneer radio cxecu- 
ive, will henceforth devote himself to public service causes and to 
continued activity on behalf of the country music field. 

Gay made the statement on the occasion of the sale of four 
stations of the Connie B. Gay Broadcasting group to Greater New 
york Media. Inc., for the sum of $3.3 million in cash. 

The transaction, announced by Gay and Peter A. Bordes. 
^resident of Greater New York Media, is subject to the approval of 
:he Federal Communications Commission. The stations involved are 
iVGAY, Washington. D.C.; WQMR, Silver Spring. Md,: WTCR, 
Ashland, Ky.. and WVQM, Huntington, W. Va. 

During his career Gay has given much of his time and energy 
;o public service. He has served on presidential commissions in the 
idministrations of Franklin D, Roosevelt, Harry Truman, John F. 
Kennedy and Lyndon B. Johnson. He has been a foremost cham- 
5ion of Alcoholics Anonymous, and he will continue this activity. 

Much of his future work. Gay indicated, will have to do with 
he promotion of country music, which Gay regards as a major 
American cultural heritage. He has been a chief figure in the 
'ounding and growth of the Country Music Association. 



PHONOGRAPHS' 
SALES PICTURE 

WASHINGTON — Portable 
and table model phonograph 
sales rose 1.8 percent for last 
month as compared with Octo- 
ber, 1969, according to Elec- 
tronic Industries Association, 
but total phonograph sales were 
3.8 percent down with sales of 
452,379, while last year's Octo- 
ber figure was 470,000. 

The drop, ElA Marketing 
Services Department figures 
show, was attributable to a 
decline in console sales, which 
were 86,956, compared with 
111,121 for last year's similar 
period. Portable and table sales 
rose to 365,423 from 358,884. 



Drake Backs Curb in 
Anti-Drug Campaign 



LOS ANGELES— Bill Drake, 
the national radio programming 
consultant, supports Mike 
Curb's anti-drug record cam- 
paign. 

“As a program consultant. I 
have always advised our clients 
to stay away from music that 
glorifies the use of Drugs." 
Drake said. Because 1 have 
given that advice 1 have been 
ridiculed (in a national publica- 
tion) for ‘not understanding' the 
drug scene and therefore 1 was 
not ‘hip.' I still offer the same 
advice and will support any con- 
scientious effort to save people 
nillMIIIIIRIIIIIIIIIIIIIIIIIIIIIIIIIIBIIIIIHniiniHIIIIIIIIIIIIIII from drugs. 

Knowledge Cr Cure 

Controversy and uninhibited discussion arc healthy. They are 
often the initial, necessary steps leading to the ultimate solution of a 
problem. Hence. Billboard has welcomed the free exchange of ideas 
relative to drug abuse. 

While this dialog among industry leaders progresses, however, let 
us not lose sight of the proper focus: 

Drug abuse is not peculiar to nor a unique manifestation of the 
music/record industry. It touches all industries. It is all-per\asive. 
cutting acros.s all racial, economic and social lines. 

Each segment of our society must explore the root causes of 
this tragic illness — the better to understand it and cope with it. 
Knowledge is essential to the ultimate cure. 

It is in this spirit and this frame of understanding that Billboard 
devotes the space to a matter of such grave concern to our total 
society. 



"Mike Curb has come under 
personal attack for his stand in 
this controversy. I assume that 
his motives are sincere, but 
whether they are or are not isn't 
really the point. The point is, I 
believe that our industry could 
possibly make a valuable con- 
tribution to society by support- 
ing a stand to not glorify drugs. 
And I don't understand why it's 
necessary to attack Curb per- 
sonally because he chose to take 
an anti-drug stand." 

Drake has in (he past recom- 
mended to his stations (he helps 
program nine AM's and up- 
wards of 50 FM's with two syn- 
dicated shows) that they not 
play songs which promote drug 
usage "We don't recommend 
anything that is blatantly pro- 
drug," he said. "There is a thin 
tine with some songs, especially 
with the jargon." 

Drake said, he "cannot stop 
any station from playing any 
particular song." He only rec- 
ommends music. 



Col in Distrib 
Deal With TMI 



Cap Push Via Underground 
Papers and Retail Stores 



LOS ANGELES — Capitol 
has created a merchandising 
program involving 40 under- 
ground publications and many 
retail shops. 

The program revolves around 
six specially created half-page 
advertisements which the 
label's merchandising depart- 
ment is creating in conjunction 
with artist John von Hammers- 
vcld. Capitol is placing the 
ads in publications which cater 
to "the alternate culture." The 
campaign will run through next 
March. 

The campaign is built around 
introducing new acts through 
ads geared to the theme "Music 
Is News.” Von Hammersveld 
has designed six black and 
white illustrations, reflecting 
various time periods (the open- 
ing ad in October showed an 
Egyptian harp player) with the 
copy introducing five or six 
new acts. 

These ads are now being 
prepared in the form of posters 
for in-store display to head 
shops and record outlets whose 
customers are into contempo- 
rary groups. A sampler LP will 
go out with each succeeding 
ad for in-store display. 

Each ad is prepared espe- 
cially for each paper's mechan- 
ical requirements. As another 
step in the program, Capitol's 
16 district sales managers will 
receive glossy prints of the al- 
bums promoted in the ads for 
setting up co-op advertising 
with dealers in these "alter- 
nate culture” publications. 

For each sampler LP created, 
the cover and back liner will 
consist of the material de- 
signed for the underground 
ad. 

The 40 publications were 
chosen by Liza Williams, a 
member of Capitol's publicity 



staff who recently visited 32 
states meeting with members 
of underground media to gain 
information on their needs and 
reactions to Capitol’s product. 

Rocky Catena. Capitol’s mer- 
chandising vice president, esti- 
mates the messages are reach- 
ing a circulation of 900.(XX). 
Circulation of the majority of 
the papers ranges from 5,000 
to lO.CiOO, according to the ex- 
ecutive. 



CHICAGO — Mercury Rec- 
ords has given away more than 
25,000 singles by two of their 
artists at recent performances. 

FCC Will Not 
Regulate CTY 

TARRVrOWN, N.Y.— Alan 
Novak, chairman of the Devel- 
opment Technologies division 
of the FCC, said that it is un- 
likely the FCC would intervene 
in regulating Cartridge TV. He 
was speaking on "Cartridge TV- 
Thc Big Picture" at the Video- 
cassette / Cartridge / Record 
Turmoil Convention here Nov. 
13. 

Novak stated that regulations 
should be an undertaking of 
State or Constitutional law. He 
added that the only area in 
which it may intervene would 
be in copyright infringements, 
and even so the FCC would 
leave it to the State or Constitu- 
tional law to take the first steps. 



NEW YORK — Columbia 
Records has wrapped up an ex- 
clusive distribution deal with 
■TMI Records, label owned by 
Steve Cropper and Jerry Wil- 
liams. TMI will be headquar- 
tered in Memphis, where it has 
recently completed construction 
of a recording studio. 

Operating out of the TMI 
Studios. Cropper will direct the 
development and production of 
all artists in (he new label. In 
addition, he will continue to 
work on various projects for 
the Stax-Volt label with whom 
he has been associated since its 
inception more than 10 years 
ago. 



Nearly 18,000 copies of three 
singles by Buddy Miles were 
given away during his appear- 
ance Nov. 13 at a sellout con- 
cert in Madison Square Garden, 
New York. About 7,500 singles 
by Rod Stewart were given 
away on the same night dur- 
ing the show by the Small 
Faces, which features Stewart, 
at the Syndrome here. 

Mercury is also arranging the 
purchase of two billboards on 
Sunset Strip in Los Angeles to 
advertise new albums by their 
two hottest selling artists. The 
Miles billboard, promoting his 
latest LP "We Got to Live To- 
gether," will go up in Decem- 
ber. The Stewart billboard, 
also to promote an as yet un- 
titled album, will be put up in 
February. 

The idea to give away rec- 
ords at certain concerts was that 
(Continued on page 4) 



For More late News 
See Page 94 
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Merc Gives Free Singles at 
Artists" Live Performances 
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Indie Producers" Role Is 
Widened— Lorber Exec 




BILL COSBY, standing right, gets behind the courtter at the May's 
Department Stores in Massapequa. L I., to promote his latest Uni 
Records aibums, '‘Bill Cosby Live at Madison Square Garden’' and 
“Badfoot Brown and the Bunion Bradford Marching and Funeral Band." 
Cosby, shown with May's executives and customers, autographed 
nearly 1,000 albums. 

World Trip LP Sales Contest 
Offered by Audio Fidelity 



NEW YORK— Independent 
producers today have to perform 
many functions previously han- 
dled by others and some new 
ones, according to Bernard 
Miller, general manager of Alan 
Lorber Productions. 

Producers today find talent, 
help develop it, sustain young 
artists before they are ready to 
record, supply rehearsal studios, 
rent equipment, and arrange for 
and finance dubs and other stu- 
dio-time activities. 

But, Miller said, this is only 
a part of it. One of the major 
contributions by producers is ob- 
taining record deals. He noted 
that many of today’s young per- 
formers are unable to cope with 

Poppy Entering 
Book Publishing 

NEW YORK — Poppy Indus- 
tries is entering the Iwk pub- 
lishing field with “The Milton 
Glaser Time Capsule,” a collec- 
tion of 40 of Glaser's posters, 
and a limited edition signal 
work created by Glaser specifi- 
cally for “The Time Capsule.” 

Among the posters are those 
Glaser designed for Bob Dylan, 
Dick Gregory, Simon & Gar- 
funkel, and WOR-FM. 

The book will be available in 
the spring of 1971. 



LOS ANGELES — Norman 
Granz has returned to the re- 
cording studio for the first time 
in 10 years to produce Ella 
Fitzgerald’s next LP for Reprise 
— the last under terms of her 
current contract. 

Granz, Miss Fitzgerald’s man- 
ager, flew here from his home 
in Switzerland to record her with 
a studio jazz band and to at- 
tend her opening last week at 
the Now Grove. 

Gerald Wilson wrote the ar- 
rangements for the 24 pieces, 
'it was time to do a big band 
jazz album,” Granz said, “be- 
cause Ella hadn't done one since 
her Verve days.” 

Granz, the founder of Verve, 
was prohibited from recording 
for seven years after he sold the 
label to MGM. (He has made 
an attempt to buy back the la- 
bel.) 

Granz choose the materia) 
which he calls “contemporary 
standards" like “Heard It 
Through the Grapevine” and 
“Sonny." This new LP which 
Granz finished mastering two 
weekends ago is an option proj- 
ect and will substitute for an 
LP which was supposed to team 
Miss Fitzgerald with Frank Si- 
natra. The two got together one 
time after four tunes had been 

Interstate United 
Eornings Up 8% 

CHICAGO — Net earnings for 
Interstate United Corp. here 
were up 8 percent to 5672,000 
for the 12-week period ended 
Sept. 27. Sales volume also rose 
over one million to $40,460,000 
for the same 1 2 weeks last year. 
Net earnings per share increased 
10 percent to 23 cents compared 
« with 21 cents last year. 



selling themselves via the “estab- 
lishment." Some can even be 
turned off by receptionists. The 
artist, who personally trudges 
from company to company is a 
creature of the past. 

Independent producers are be- 
ing called upon more and more 
by companies, many of which do 
not have full a&r departments. 
Miller noted that the price his 
firm quotes for cutting an album 
often is far less than larger com- 
panies who do not exercise tight 
control, are accustomed to 
spending if they produce the 
sessions. 

Miller pointed out that few 
company a&r men get out reg- 
ularly to hear new talent, an im- 
portant part of an independent 
producer's activities. Independ- 
ents frequently contact several 
people in a company before 
placing their artists, a chore most 
young artists don’t have the pa- 
tience for. 

Miller advised that with the 
relatively tight money situation 
today, acts shouldn't hold out 
for the large bonuses that are no 
longer available. Producers to- 
day expend several thousand 
dollars keeping acts together be- 
fore they’re ready to record, an- 
other comparatively new devel- 
opment. The independent pro- 
ducer today has a key place in 
the record industry. 



prepared, but the session was 
never completed. 

Granz says he has no imme- 
diate plans for getting Miss Fitz- 
gerald another recording con- 
tract. “We can always record as 
an independent production com- 
pany." Fifty percent of Miss 
Fitzgerald's work is outside of 
the U.S., so Granz feels there is 
an international market for Miss 
Fitzgerald’s style of singing. 

He finds no reason for chang- 
ing her image to get into the 
young market since she already 
earns around $I million from 
concert appearances. For the 
Reprise LP, production costs 
totaled about 515,000, the man- 
ager estimates. He cut all the 
tunes live without any tracking. 



SOUR SCORES 
FOR PRINCETON 

NEW YORK — Bob Sour, 
former president of BMI, has 
written a song for his alma 
mater, Princeton, 'There’s a 
New Look to the Tiger.” It 
was introduced at the Harvard- 
Princeton football game on Nov. 
7. Sour was in the Princeton 
Class of 1925. 



Dealers Plan 
Talks on Ties 
With Mfrs 

NEW YORK— The first of a 
series of meetings aimed at 
bridging the communications 
gap between dealers and 
manufacturers will be held at 
7:30 p.m. Tuesday (17) by the 
Association of Record Dealers. 
Neil Bogart, chairman of the 
manufacturer’s liaison commit- 
tee of ARD, urged record com- 
panies, distributors, and one- 
stops to attend the meeting at 
the Essex House. 

At subsequent meetings, "we 
hope to have at least three 
record company representatives 
on hand to talk with dealers. 
This is our chance to improve 
communications with dealers at 
all levels, including with the 
clerks of stores.” “Hc^fully,” 
Bogart said, ''the idea of such 
meetings will spread to other 
markets." David Steinberg, Elek- 
tra Records artist, will enter- 
tain. 



NEW YORK— United ArUsu 
Music Group is picking up 
strong disk action on Tom Pax- 
ton's ecology songs, "Whose 
Garden Was This,” and has set 
up an all-out promotion canv- 
paign on the "Theme From 
Burn." “Bum" is a United Art- 
ists film starring Marlon Brando 
which is now being released 
around the country. The cam- 
paign is geared to coincide with 
the playdates. 

The Paxton tunes has picked 
up recording from John Denver 
on RCA, Bobby Vinton on 
Epic, and Elektra has recorded 
it with the composer as the per- 
former. Murray Deutch, vice 



NEW YORK— Audio Fidelity 
Enterprises, Inc., has introduced 
a “(rip-around-the-world” in- 
centive program for the distrib- 
utors’ salesmen and dealers of 
its Audio Fidelity, Chart and 
Milestone Records. 

The program, which will run 
for 1 1 months, is based on the 
presentation of “Travel Dollars" 
to each distributor’s salesmen 
and dealers for every Audio 
Fidelity, Chart and Milestone 
album they sell. 

Each month the participating 
salesman and dealer can cum in 
the 'Travel Dollars" earned for 
“Travel Dollar” checks. These 
can in turn be exchanged for 
paid-in-full air fares to Ber- 
muda, Los Angeles, Hawaii, Las 



president and general manager 
of United Artists Music, said 
that a number of other im- 
portant artists are scheduled to 
record the song in the next 
several weeks. 

Further impetus has been 
given "Whose Garden Was 
This" via performances on a 
number of television variety 
shows by artists such as Mel 
Torme and Alice Playten. In 
addition, it's beep sung by 
Arthur Godfrey on his syndi- 
cated radio program on a num- 
ber of shows. Deutch also said 
that the Big 3. sheet music sales 
agents for all of United Artists 
Music Group songs, report a 
heavy demand for sheet music 
copies from all over the 
country. 

The score to “Bum” was 
written by Ennio Morricone, 
composer of “The Good, the Bad 
and the Ugly,” "A Fist Full of 
Dollars” and “For a Few Dol- 
lars More.” A single has just 
been issued on United Artists by 
Morricone. Deutch has set up 
his company's field men so that 
they’ll be working closely with 
the theater promotion and pub- 
licity people wherever the pic- 
ture opens. 



Stigwood Organisation will 
jointly manage the “Jesus Christ 
Super Star,” album with David 
Land, who was instrumental in 
steering the two-year project to 
completion. The reason for joint 
management, according to Land, 
was the enthusiastic reception 



Vegas Acapulco, Rome, a Car- 
ibean cruise, or a around-thc- 
world trip. Salesmen and dealers 
can be awarded as many trips 
as they earn based on the value 
of their “Travel Dollar” checks. 

Commenting on the program, 
Herman D. Gimbel, president of 
Audio Fidelity Enterprises, said 
that salesmen and dealers are 
major links between the record 
prr^ucer and the record buying 
public, and the program was the 
company's way of showing 
some appreciation to this often 
neglectM group. 

Scepter Accord 
With Modtod 

NEW YORK— Sapter Rcc. 
ords will distribute the inde- 
pendent label, Madtad, formed 
by Curtis Mayfield. The deal 
was made tetween Stanley 
Greenberg, vice president a&r 
for Scepter, and Madtad Pro- 
ductions president, Marv Stu- 
art. 

Mayfield will produce five 
artists for Scepter on location 
in Chicago, Atlanta and New 
York for December release. 

Free Singles Given 

• Continued from page 3 
of Irwin H. Steinberg, presi- 
dent of Mercury. The singlet 
by Buddy Miles given away 
included “Them Changes,’ 
“Down by the River" anc 
“Dreams.” The Stewart single: 
were “Handbags and Gladrags,* 
“It’s All Over Now” and “Only 
a Hobo.” With both giveaways, 
fliers were attached to the rec- 
ords pointing out that Buddy 
Miles has a new album anc 
plugging the two Stewart LP's 
Mercury also primed 1,00C 
posters reading “Welcome 
Buddy Miles to Madisor 
Square Garden,” which were 
hung throughout New York 
especially in the Garden area 

As part of the promotiona 
push for both acts. Mercury 
has purchased radio advertisin| 
for all key dates for both act: 
throughout the lours. 



that followed the record's re- 
lease. 

Many major film companies 
are bidding for film rights tc 
the rock opera. Land said. Tim 
Rice and Andrew Lloyd Webei 
have also signed a five-yeai 
contract with a specially formed 
subsidiary of the Robert Stig- 
wood group of companies. 
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Granz Produces Ella LP 
After Ten-Year Lay-Off 



Paxton Ecology Tune Picks Up 
A Mass of Recording Action 



Stigwood Tie on 'Super Star' 

NEW YORK — The Robert 



•,t mate- ■ 





Before Miles, 
this iswhatabiack 
musician had to do 
to seli records. 



Just released: Miles Davis’ new album. 



MILES DAVIS 
AT FILLMORE 




And not many records at that. 
Maybe just enough to influence a 
whole generation of superstars. 

And maybe just enough records for 
people to say, "Oh gee, if only he were 
alive today. we owe him so much.” 

It ain’t gonna happen to Miles. 

His latest album^Bitches Brew,”has 
sales of over 300,000. 

300.000 people who went out 
and bought an album that doesn’t 
have a voice track on it. 

300.000 people who are discovering 
Miles now. 

Where did Miles get so many new 
fans all of a sudden? 

Take a look at where he recorded 
his new album. 

Live, by the way. Very’ alive. 

Columbia Records and Tapes 




Herebthecase 
for the new Apple 

product. 



Copyrighted mate' 



An authentic apple box with wooden dividers.To hold 
the new Apple Ip releases. 




We hope this display is a welcome change from the 
cardboard run of the mill. 

We know the music is. 
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Col's Macero Takes the Sprawl 
Out of Live Recording Sessions 

By MIKE GROSS 



NEW YORK— Teo Macero. 
who's been a producer at Colum- 
bia Records since 1957, has de- 
veloped this credo: “Editing is 
(he key to recorded music." 

Macero, who has recently 
edited Miles Davis’ live record- 
ings at Fillmore East and Fill- 
more West, which is soon to be 
released, and who is editing 100 
hours of the tapings he took at 
the Isle of Wight Festival in late 
August, said that he doesn't try 
to change the performance when 
he edits but that he tries to bring 
everything into focus. 

"A lot of today's groups are 
in need of a strong editor's 
hand,” Macero said. "It’s better 
to have a shorter piece that 
makes sense than a longer piece 
that sprawls." 

Editor’s Role 

It's Macero's belief that an 
editor should take on the role of 
the listener and/or observer and 
not the musician. "A musician 
like Miles Davis.” Macero said, 
“doesn't worry about details, so 
it becomes the editor's job to fit 
everything into a disk perform- 
ance." Macero spent two-and-a- 
half months editing Davis' Fill- 
more tapes. “Each day.” Macero 
said, “you come up with a new 
idea." Macero added that he puts 
his final stamp of approval on a 
tape if the performance sounds 
musically right to him. "If it 
sounds right,” he emphasized, 
"it’s got to be right.” 

In addition to recording Miles 
Davis at Columbia, Macero pro- 
duces the sessions with such 
other Columbia artists as Tony 
Bennett, Charlie Byrd, Andre 
Kostelanetz and Thelonious 



SCHOOL NEEDS 
DONATIONS 

NEW YORK — The Third 
Street Music School Settlement, 
a privately endowed music 
school settlement, is building up 
its recordings, music books and 
equipment stock for the benefit 
of youngsters on the Lower East 
Side. Contributions from record 
companies, music publishers and 
equipment manufacturers are 
being solicited by Harris Dan- 
ziger, Third Street Music School 
Settlement, 55 East TTiird St., 
New York. The telephone num- 
ber is OR 4-3103. 



Roulette in Push 
On Charisma LP 

NEW YORK— Roulette Rec- 
ords will launch a promotion 
campaign for "Beasts and 
Fiends," an album featuring 
Charisma. Consumer, college 
and underground newspaper ad- 
vertising, plus a series of spot 
buys on progressive rock FM 
stations, has teen initiated, said 
Sonny Kirshen, marketing direc- 
tor. The LP was produced by 
Ed Vailone and Bruce McGaw. 

Cartridge TV 
Parley Agenda 

• Continued from page I 
Product Required for Success- 
ful Programming"; and “A 
Blueprint for Industry Action 
Co Achieve Product Potential." 



Monk. He's also begun working 
with some of Columbia's new 
rock groups. “It's fun working 
with young kids," he said. “In 
addition to it developing into 
an exciting, emotional experi- 
ence, they know how to take 
direction." 

In Macero's favor as a pro- 
ducer is the fact that he's a mu- 
sician and composer in his own 




WALSH JEROME 



right. He's written jazz pieces, 
film scores, ballet music, and 
background music and themes 
for television. The musicians he! 
works with in the recording stu- 
dio accept him as a “musical 
brother" and. he said, "we ex-i 
change emotion and knowledge. 

I learn something from them, 
and I hope they learn something 
from me.” 




EDWARDS GREERSON 



Esmond Edwards named vice president of a&r Chess Records 
group. Edwards was previously head of jazz a&r for the labels 
before leaving to join Verve Records, He was B 
formerly executive assistant to Jerry Seboen- 1 
baum at Polydor. . . . Don Greerson appointed ? 
product activity coordinator. West Coast RCA i 
Records. He was most recently West Coast ^ 
manager for the Crewe Group of Companies 
and was previously associated with MGM. 

Chess and Capitol. . . . Dorotfay Schwartz named 
copyright and publishing manager, Janus Rec- avnT»nnit 
ords. She will continue as assistant to Marvin Schiachter, Janus 
president, and coordinator of album and single product for the 
label. 




AI Kugler named national promotion manager, Peer Southern 
Organization. He was previously sales manager. 
. . . Bill SdHi named vice president of Elkee 
B H Music publishing. He is also executive producer 
^ Trip Universal Records, Miami and Nashville. 

. . . Conrad Sprout named controller, Western 
region. Transcontinental Music Corp. He was 
, formerly controller. Paramount Pictures, Los 
I Angeles. Ralph W. Hakim named director, man- 
KUGLER agement information services, a newly created 
post with the company. Hakim was assistant director of man- 
agement services, ^yre Corp., Boston. Louis Freedman, senior 
vice president, TMC. now has direct responsibility for the com- 
pany's Eastern regional operations. 






Dick Blase joins Columbia Special Products as manager of 
West Coast sales. He was formerly with Liberty/UA’s premium 
department. . . . Skip Layne joins Etcetera Record Organization 
in Los Angeles as special projects coordinator, reporting to 
general manager Gene Simmons. . . . Jerry Fischer named execu- 
tive assistant to Mike Maitland, president of| 

MCA Records. He will coordinate the business I 
affairs for Decca. Kapp and Uni. Initially I 
entering the record business in 1945 as president I 
and treasurer of Mercury; he left the industry I 
in 1949 for business management, returning to I 
records in 1967 as controller for Uni. . . . Joan I 
Marker joins A&M as director of advertising and ^ 
merchandising. She was formerly with Columbia 
doing design work. . . . Risa Potters named assistant publicity 
director at A&M. . . . Al Parachini has left Mercury’s Los Angeles 
office as publicity director. 

(Continued on page 94) 




Executive Turntable 



Bill Walsh appointed division vice president marketing, RCA 
Records. He succeeds Jack Burgess, who has been named division 
vice president, customer relations. Leimie Sebeer has been named 
manager, merchandising and market planning, reporting to 
Walsh. Scheer was previously manager market planning for 
pop music. (See separate story.) 

★ ★ * 

Henry Jerome leaving Liberty/UA Records where he was 
head of a&r administrative operations on the East Coast for the 
past four years. By mutual agreement Liberty/UA is releasing 
singer Bobbi Martin so she can remain with Jerome in his future 
activities. Jerome was producer of her "For the Love of Him” 
hit. . . . Harold Lewis, formerly national manager tape division, 
named national sales manager. Vanguard Records. He reports to 
Herb Corsack now vice president sales and marketing. Miss Jo 
Inguanti named director of foreign and licensing operations, for 
Vanguard. 



PLAY LIST RECAP 



BLACK SABBATH 


:”Paranoid” 




WDOL-(pick) Athens 


WPOP-Harttord 


WRNO-New Orleans 


KSHE-St. Louis 


WFOM-Atlanta 


KILT-(charter) Houston 


WNDR-Syracuse 


WKtX-Raleigh 


WEAM-Washington 


KAFY-Bakersfield 


WFIL-Philadelphia 


WRFC-Athens 


WPGC-Washington, D.C. 


WRIT-Milwaukee 


WIBG-Philadelphia 




WCOL-(Top 10) Columbus 


KQRS-Minneapolis 


KRIZ-Phoenix 




KLIF-Dallas 


WTIX-New Orleans 


KJR-Seattle 


All tha unduegroand sUUont naliontlly. 


THE ASSOCIATION: “Along The Way**,w„„e,B 




Almost every MOR station in the country. 






NEIL YOUNG :**Onlv Love Can Break Your Heart” iR.»n.eo»e. 


WCAO'Baltimore 


KYA-San Francisco 


KIRL-St. Louis 


WHBQ-Memphis 


WEAM-Washington 


KFRC-San Francisco 


KADI-St. Louis 


WDGY-Minneapolis 


WAYS-Charlotte 


KIMN-Denver 


KRLA-Los Angeles 


WTIX-New Orleans 


WMEX-Boston 


KILT-Houston 


KOAY-Los Angeles 


WABC-New York 


WBBQ-Augusta 


KNUZ-Houston 


WQAM-Miami 


WKBW-Butfalo 


WFOM-Atlanta 


KLIP-Dallas 


WFUN-Miami 


WJET-Erie 


WRFC-Athens 


WIXY-Cleveland 


KJR-Seattle 


WFIL-Philadelphia 


WCOS-(-4) Columbia, S. Carolina 


WPOP-Harttord 


KOL-Seattle 


WIBG-Philadelphia 


KQV-(from *22 to *15) Pittsburgh 


WORC-Hartford 


WOKY-Milvi/aukee 


KXOK-St. Louis 


WHBQ-{from *26 to *14) Memphis 


KXOK-St. Louis 


WTOS-FM-Milwaukee 


Almotl araff MOR atallon h» lha aouMry. 


KENNY ROGERS & THE FIRST ED T ON :“Heed The Ca " 


WQXI-Atlanta 


KROY-Sacramento 


WOKY-Milwaukee 


WFIL-Philadelphia 


WCAO-Baltimore 


KXOA-Sacramento 


WRIT-Milwaukee 


WIBG-Philadelphia 


WEAM-Washington 


WHB-Kansas City 


WHBQ-Memphis 


KRiZ-Phoenix 


WPGC-Washington 


KXOK-St. Louis 


WMAK-Nashville 


WRUX-Phoenix 


WRKO-Boston 


WPOP-Harttord 


KYNO-Fresno 


WJET-Erie 


WMEX-Boston 


WDRC-Harttord 


KJR-Seattle 


WOLF-Syracuse 


WAYS-Charlotte 


KILT-Houston 


KOL-Seattle 


WNDR-Syracuse 


WCFL-Chicago 


KNUZ-Houston 


KIKL-St. Louis 


KYA-San Francisco 


WSAI-Cincinnati 


KRLA-Los Angeles 


WDGY-Minneapolis 


KFRC-San Francisco 


KQV-Pittsburgh 


KMEN-San Bernardino 


WTIX-New Orleans 


KADI-St. Louis 


KIMN-Denver 


WQAM-Miami 


WRNO-New Orleans 




CKLW-Detroit 


WFUN-Miami 


WKBW-Buttato 




WKNR-Oetroit 


WAPE-Jacksonville 


WYSL-Buftalo 


And a million othat sMKon*. 


SMALL RACES :“Had Me A Real Good Time”.w.r„,8,o. 




WNEW/FM-New York 


WABC/FM-NeNV York 


WEKN/FM-Cincinnati 


KQRS/FM-Minneapoiis 


ARLO GUTHRIE:' 


“Valiev To Prav”.naaH»o9s.. 




WBBQ-(*12) Augusta 


KIMN-Denver 


KDAY-Los Angeles 


KXOA-Sacramento 


WFOM-Atlanta 


WOKY-Milwaukee 


KRIZ-Phoenix 


KADI-St. Louis 


WEAM-Washington 


WQAM-Miami 


KYA-San Francisco 




WHLO-Akron 


WFUN-Miami 


KROY-Sacramento 




EVANG ALINE SEWARD :“Everybody Is Looking For An Answer**(wam.rBro. 7440) 


WIP-Philadelphia 


R&6 Stations-Houston 


WGN-Chicago 


WSBL Syracuse 


WARM-Scranton 


WMMS-Cleveland 


WMAQ-Chicago 


WMMS-Cleveiand 


NANCY SINATRA 


:“How Are Things 


In California” 


WIRL-Peoria 


WJR-Detroit 


WPIX-FM-New York 


WIRL-Chicago 


WOWO-Indianapolis 


WGR-Buffalo 


WNEW-AM-New York 


WOWO-Chicago 


WOR/AM-New York 


WISM-Madison 


WSBL Syracuse 




WNRZ-Ann Arbor 


WHN-New York 


WOR-AM-New York 


All MOR tiallona In Chicage. 


DEEP PURPLE :“Black Nioht" ,wa.a,B,o4 






KQV-(Top 10) Pittsburgh 


WMMS-Cleveland 


WNIA-Butfalo 


WNDR-Syracuse 


WlXZ-Pittsburgh 


KJR-Seattle 


WCUE-Akron 


WHOT-Cleveland 


VAN MORRISON : 






WFOM-Atlanta 


KJR-Seattle 


KG8-San Diego 


WHBQ-Memphis 


WRFC-Athens 


KOL-Seattle 


KDAY-Los Angeles 


KQRS-Minneapolis 


WRKO-Boston 


CKLW-Detroit 


KIRL-St. Louis 


WOR/FM-New York 


WAYS-Charlotte 


WKNR-Detroit 


KXOK-St. Louis 


WFIL-Philadelphia 


WCFL-Chicago 


WDRC-Harttord 


WQAM-Miami 


KYA-San Francisco 


KIMN-Denver 


WPOP-Harttord 


WFUN-Miami 


KFRC-San Francisco 


WMMS-Cleveland 


KHJ-Los Angeles 


WOKY-Milwaukee 


KLIF-Dallas 


WAVZ-New Haven 


KRLA-Los Angeles 


WRIT-Milwaukee 


KRUX-Phoenix 



DEAN MARTIN :"Detroit CHy" (Reprise 0955) 

Almost every MOR station in the country. 

WILUAM TRUCKAMAY:"! Go Slow** (Reprise 0966) 

KPRCHpfck) Houston/ Major MOR play in Houston area. 

TURLEY RICHARDS :**Child Of Mine** (Warner Bros. 7443) 

Almost every MOR^tation in the country. 



High Performance Singles from Warner/ Reprise 
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Gallagher Declares He Did 
Not Say 'Me Too' to Curb 



Col's Davis Terms Curb's 
Move 'Artistic Witch-hunt' 



• Continued from page 1 

nificant question to pose is 
whether Mr. Curb investigated 
the habits of the artists that the 
company retained? Did he ex- 
amine them about their beliefs 
or habits or did he assume that 
because some were, or might 
be, commercially successful 
that they automatically qualify 
as morally fit. The transpar- 
ency of this public position 
constitutes a terrible disservice 
to the record industry and to 
all creative people. 

"The drug problem should 
not be dealt with in a man- 
ner of self-aggrandizement or 
kicked around like a political 
football. In actual fact, Co- 




DAVIS 



lumbia Records and every re- 
sponsible manufacturer has 
taken a strong stand against 
drugs. We, and the Recording 
Industry Association of Amer- 
ica, have cooperated with 
White House representatives to 
embark upon a national adver- 
tising campaign against drug 
abuse, have offered to solicit 
the assistance of artists to make 
public service anti-drug an- 
nouncements, and have taken 
a strong position against lyrics 
in songs that advocate the use 
of drugs in any form. Addic- 
tion to drugs has already pro- 
duced far too many horrifying 
and saddening results. Drugs 
are destructive to mind and 
body, and it's all too clear that 
its usage must be stopped be- 
fore it destroys any more valu- 
able life. However, this terrible 
problem must be ^alt with in- 
telligently, not by means of ar- 
tistic wit^-hunts to which re- 
sponsible people cannot sub- 
scribe. 

Drugs and Music 
"Before drug usage can be 
halted, it is necessary to under- 
stand the underlying problems 
which lead to it. To date, in an 
accelerated quest to provide vi- 
able answers, politicians, news- 
casters, editorial writers and 
clergymen are among the many 
public spokesmen who have 
stated opinions ranging from 



subtle commentary to vehement 
attacks linking drugs to music 
and phonograph records. In- 
stead of searching for the funda- 
mental void in our culture that 
youth hopes to fill, the majority 
of effort has been directed to- 
wards singling out a scapegoat. 
The charge that music — specif- 
ically rock music — supports and 
encourages drug experimenta- 
tion which leads to addiction is 
at the least erroneous and, at 
the most, a complete reversal of 
a cultural process. Music is a re- 
flection of a culture: a footnote 
to the events within a society. 

“Music, perhaps the most 
satisfying experience shared by 
young people as a whole, is 
totally meaningful within itself. 
In addition, its appeal is far 
reaching to a people of ail ages, 
extending across national 
gauge barriers and to regional 
and cultural differences. Its in- 
fluence and effect is not de- 
pendent on the listener's in- 
volvement in drugs, but his re- 
ceptivity to lyrical and musical 
communication. The state of the 
art of popular music today has 
never been richer. Graduating 
from the love ballad of yester- 
year, we have exciting new 
musical instrumentation, ideas 
and rhythms, lyrics that fre- 
quently provoke and stimulate 
and, naturally, melodies that 
(Continued on page 94) 



• Continued from page I 

the business of making music 
— that's all. 

“We pass judgment on the 
performers we record and re- 
lease solely on their musical 
talent and their attendant pro- 
fessionally ability. We are natu- 
rally interested in all aspects of 
an artist's professional career 
and will offer guidance in this 
respect whenever it is solicited. 
In this competitive industry, 
the above efforts take up all 
the available time of myself 
and my organization." 

Referring to a report (Bill- 
board, Nov. 14) that he was 
among the industry sources giv- 
ing Curb's “antiKlrug artist pro- 
gram . . . favorable comments,” 
Gallagher explained, “I met Mr. 
Curb for the first time at an 
industry function several weeks 
ago and just prior to Billboard's 



• Continued from page J 

were dropped for drug related 
reasons. Exact numbers or spe- 
cific names have never bMn 
mentioned and due to our legal 
and philosophical position, they 
will not be.” 

Curb points out that MGM 
has "no intention of invading 
anyone's privacy. Our only con- 
cern is that representatives of 
our label do not influence 



revealing his controversial posi- 
tion vis-a-vis MGM's dismissal 
of many recording acts on their 
roster. 

“In talking to Mr. Curb that 
evening, he did not advise me 
of his position, nor did we dis- 
cuss the forthcoming issue of I 
Billboard where his far-reach- ' 
ing decision was revealed. 

“We did discuss musical 
trends in the industry and his 
interest in 'middle-of-the-road' 
projects. He also told me of his 
continuing frustration with 
young rock acts who came to 
his office and interrupt the 
normal course of business. 

“I expressed my sympathy in 
this respect because we, from 
time to time, experience these 
same problems. 

“The above quite clearly ex- 
presses the extent of my dis- 
cussions with Mr. Curb." 



others to try hard drugs.” 

MGM Records, Curb said, 
has “never said or insinuated 
that other record companies 
actively or knowingly encour- 
age the use of hard drugs. 

"We hope that by the time 
this campaign is over, we will 
have had a part in initiating 
what in the future will be re- 
garded as the normal standard 
of moral responsibility for our 
industry.” 



Curb Supports His Stand 



Principals at HARM 

Meet Enlisted vs. Piracy. 




first vice president aruf head of Merco: Joe 
Smith of Warner Bros. Records: Neil Bogart, Buddah 
Records; and NARM director Arnold Greenhut, TCM. 




Roulette Records: Al Bell, Stax Records; Ted 
Atlantic Records: and Howard Stark, ABC Records. 




Childs, A AM Records: Jerry Moss, A AM Records; and 
Sal lannucci, Capitol Records. 





Carol Curb, to represent MGM Records. Phil Jones of 
Motown Records, right. 



man, head of 
left. 



Records, right. Stark of ABC is at 




Schoenbaum, Polydor Records; and Schlachter. 




Artie .Mogiill of Capitol Records is at left: listening are 
Jerry Wexler, center, and Ahmet Ertegun, Atlantic 
Records. 




executive director Jules Malamud; Jim Schwartz, 
Schwartz Bros. Distributing; Earl Kintner, NARM gen- 
eral counsel; and Bill Dyezko, RCA Records. 




Leslie of Pickwick International, second from right; and 
Jim Tiedjens of NARM. 




Ampex; and Mike Mayer, Atlantic Records. 





One hit single doesn’t make a group. 



Six months ago Free were 
known only to the most 
dedicated of anglophile rock 
enthusiasts and to those 
who’d caught a fleeting 
glimpse of them as 
show-openers on the Blind 
Faith tour. 

Today, on the strength of 
"All Right Now,” which you 
and everyone else who’s been 
within a stone’s throw of a 
radio in the last fifteen weeks 
are doubtless more than 
casually acquainted with. 



Free are headlining their 
own shows (like one at 
Carnegie Flail upcoming) 
and selling records 
by the armful. 

Not a modest leap in 
stature on the strength of 
one single, eh.> 

Not to ruffle you, but the 
heights to which Free will 
soar on the strength of their 
follow-up, "The Stealer,” the 
mind boggles. One hit 
doesn’t make a group but 
two do. 



AM 1230 

Free, "The Stealer.” 
On A & M Records. 



Produced by Free 
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Rncndol News 



Royalty Collection 
Co. Bids to Go Public 



WASHINGTON — A New 
York royalt)' collection firm. 
Royalty Controls Corp., has pro- 
posed a public offering to en- 
gage in a new, across-the-board 
type of royalty collection. The 
firm would collect royalties for 
music publishers, recording art- 
ists and record producers, and 
would also verify royalty state- 
ments received by its clients. 

Royalty Controls Corp. has 
asked the SEC for registry of a 
public offering of 100,000 shares 
of common stock at S3.S2 a 
share. Harold A. Thau, presi- 
dent and board chairman, and 
Steven A. Bum. vice president, 
own 39.8 percent each of out- 
standing 421,334 shares. Pur- 
chasers of the new offering 
would acquire a 19 percent stock 
interest for their investment of 
$325,000. and present holders 
will then own 81 percent, for 
which they contributed $48,556. 

The proposed type of all-in- 
clusive royalty collecting for 
the music industry would break 
with the present and traditional 
mode of having separate agen- 



cies collect for publi.sher-writer 
groups, and another for mechan- 
icals. It would possibly be the 
first time recording artists were 
offered a centralized royalty 
collection bureau that would also 
be keeping tabs on what the la- 
bels and the publishers were col- 
lecting. 

The proposal for this type of 
collection agency, a bold bid to 
depart from the traditional pre- 
serves. is one more sign of the 
quickened interest in the royalty 
money in the communications 
explosion, from Cable TV to 
cassettes. Another factor is the 
promised revival of action on 
copyright reform legislation in 
January. The carry-over Senate 
bill would provide rich veins of 
royalty out of Cable TV use. 
performance royalty for record- 
ings (as well as their copy- 
righted music), the jukebox per- 
formance royalty, a bit more 
use-payment by educators, and 
the whole field of computer- 
communications which can pool 
and disburse copyrighted ma- 
terials in unpredictable amounts 
and directions. 



KMPX HAS TRANSCENDED 

For a brief time, KMPX played the sounds 
of the ocean while preparing to land on 
untouched shores in alternative media. 
The new KMPX was aired November 13th 
. . . Its good Karma assured by a Shinto 
purification ceremony. 

Listen as we pass into a new dimension 
of positive, informative and entertaining 
broadcasting. 



The new KMPX-FM 

Stereo 107 has moved to 7 Adelaide PL, S.F. 
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Two LP's Released on Agnew 
—One Ribs, Other on Speeches 



NEW YORK — Record com- 
panies are beginning to latch on 
to Spiro T. Agnew. Podium 
Records is releasing an album 
of Agnew's speeches, and Cadet/ 
Concept Records is readying a 
Comedy Album, “Spiro T. Ag- 
new Is a Riot,” featuring Stan- 
ley Myron Handelman as vice 
president Agnew. 

The Podium album, titled 
“Spiro T. Agnew; The. Speeches 
That Stirred America,” features 
most of the widely publicized 
and controversial public 
speeches given by Agnew since 
bis inauguration. According to 
Irving Katka, the vice president’s 
speeches have been abridged. 

Firm Launched 
By Byrd & Toll 

PHILADELPHIA— New Di- 
rection Entertainment (Ilorp. has 
been launched here by president 
Steve Byrd and vice president 
Ronald Toll. The firm will be 
engaged in artist management, 
publishing, and record and tele- 
vision production, according to 
Byrd, a former air personality 
for such stations as WIBG here 
and KXLW in St. Louis. The 
firm will be located at 1613 
Walnut St. 



but are unedited. The album, 
which has a suggested list price 
of $4.98. plays for 60 minutes. 
Podium is a wholly owned sub- 
sidiary of Music Minus One. 

The Cadet/Concept LP was 
conceived and produced by 
Earle Doud, who created "The 
First Family," “Welcome to the 
L.B.J. Ranch" and "Lyndon 
Johnson's Lonely Hearts Club 
Band.” The LP’s cover was done 
by Los Angeles Free Press 
artist Ron Cobb. Included in 
the cast are Vincent Price. Rich 
Little, Pat McCormack, Jo Ann 
Pflug and Doud himself. 

CBS Payout to 
Shareholders 

NEW YORK— A cash divi- 
dend of is cents a share has 
been declared by the CBS 
Eloard of Directors to sharehold- 
ers of record at the close of 
business on Friday (27). Also 
voted was a stock dividend of 2 
percent payable Jan. 15 to 
shareholders of record at the 
close of Business Dec. 17. Also 
declared was a cash dividend of 
2S cents a share on CBS pref- 
erence stock payable Dec. 31 to 
shareholders of record at the 
close of business Nov. 27. 



MCA Corp 
Revenue Up 

UNIVERSAL CITY, Calif.— 
MCA, including the MCA Rec- 
ords labels, had revenues of 
$226,705,000 in the first nine 
months of 1970, according to 
president Lew R. Wa.sserman. 
This compares with revenues of 
$204,336, (X)0 for a similar 
period a year ago. Net income 
was $9,907,000, compared to 
only $423,000 in the same 
period a year ago. Gross reve- 
nues during the third quarter of 
this year, ending Sept. 30, were 
$88,286,000, with net income 
after taxes of $3,565,000. 

New Financing 
For Seeburg 

CHICAGO — The Seeburg 
Corp. has arranged for a $28.2 
million of new financing. Un- 
der terms of the agreement, the 
subsidiary of Commonwealth 
United Corp. (CUC) receives 
$6.2 million of new funds, and 
$22 million for refinancing 
existing indebtedness to Pruden- 
tial Insurance Co. and North- 
western Mutual Insurance Co. 

Louis J. Nicastro, chairman 
and chief executive officer of 
both Seeburg and CUC, ar- 
ranged in September for CUC 
to obtain a 1 5-month mora- 
torium on payment of principal 
and interest on obligation in ex- 
cess of $50 million to its major 
domestic and foreign secured 
lenders. 
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‘Anne Murray's first American LP, 
Snowbird, is one of the finest vocal 
albums 1 have heard ... I liked every* 
thing about It. Brian Ahern did a great 
Job producing and arranging the LP 
. , . Everything she does with her 
voice is exciting, from phrasing to 
harmony. Baltimore Wews-Amerfcan 

. a remarkably talented Canadian 
lass. Anne Murray ... if (her) recent 
television appearance Is indicative, 
she'll become one of Canada's top 
national assets." 

Chicago Today (Daily News] 

"... a fine, clear, solid voice . . . that 
can handle just about any song that 
comes along. It's a straightforward. 
no-gimmIcky voice that should stand 
the test of time and any number of 
fads. Anne Murray Is a line young 
singer. Philadelphia <r»gu/rer 

SingHigh, 
Sing Low 
a new single 






Produced by Brian Ahern 
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Tape CARtridge 



APAA Panelists See Car Stereo 
Reaching 16.5 Million by 1975 

By EARL PAIGE 



CHICAGO — Car stereo is 
coming on strong with automo- 
tive accessory dealers. A lead- 
off seminar here at the Auto- 
motive Parts & Accessories As- 
sociation (APAA) predicted that 
by 1975 there will be aftermar- 
ket sales of 16.5 million car 
tape players. Somewhere in this 
picture is quadrasonic which one 
panelist predicted will outpace 
8-track in two years. 

Several panelists traced the 
“fantastic growth” of car sound 
and mentioned the strong corre- 
lation between the buyer of 
high performance automobiles 
and stereo players. Although 
demographics point to a youth 
market, one panelist told auto 
accessories buyers not to forget 
the consumers from age 35-45 
who will respond to what he 
called the “youthful” promotion 
approach. 

Automatic Radio's Jim Russo, 
moderating the session, said that 
in the years 1966-1968 there 
were 5.7 million car players 
sold but that in 1969 alone this 
figure was 4.5 million. He esti- 
mated that five million players 
will be sold this year. 

He pointed to a survey that 
showed there is still a small per- 
centage of the cars on the street 
equipped with players. As to 
demographics, he said 70 to 75 
percent of all car stereo players 
were purchased by young males 
between 17-25. 

Still more youth - oriented 
demographics: 12 percent of all 
high school students own their 
own portable TV; by 1975 over 
50 percent of the C).S. popula- 
tion will be under 25; by the 
same year there will be 6 mil- 
lion more teen-age drivers. 

Equally exciting for (he after- 
market industry were Russo’s 
figures for potential tape buyers 
who did not want a factory in- 
stalled unit (62 percent in one 
survey). “The consumer knows 
that he has a wider variety of 
style in the aftermarket, has a 
wider variety of speaker sys- 
tems and a better price then he 
would normally pay at the car 
dealer level." 

The aftermarket people are 
also optimistic about the post 
Detroit auto strike outlook. 
Tireville's Buck Stein said: “The 
difficulty Detroit has already 
had in keeping car prices down, 
plus the effects of the strike, 
will accelerate business in favor 
of the aftermarket.” 

He said his firm was reluctant 
about car sound at first but 
proved it out after opening 
seven trial locations. “The suc- 
cessful dealer needs exciting 
point of purchase materials, the 
service protection of a warranty 
center, backup inventory from a 
warehouse distributor and the 
close cooperation of sales rep- 
resentatives.” 

RCA's Harry Arger pointed to 
the growth of tape software: 
“Pre-recorded tape will exceed 
$500 million this year — an in- 
crease of over $100 million in 
one year. By 1973, tape alone 
will be a billion dollar indust^ 
and the automotive market will 
continue to be a key growth 
area for the tape industry.” 

He answered his own ques- 
tion “why quadrasonic" by 
pointing out that such an inno- 
2 vation was necessary if the in- 



dustry is to compete successfully 
for the consumer’s leisure time. 

“The average consumer 
spends 68 hours a year lis- 
tening to music. This is double 
what it was 10 years ago but 
represents only 2 percent of the 
consumer’s total leisure time. 
The consumer spends 23 per- 



LOS ANGELES — Mobile 
Fidelity Productions is holding 
a series of monthly quadrasonic 
demonstration / seminars here 
and in San Francisco. 

Brad Miller, president of Mo- 
bile Fidelity, staged the first 
two quad demonstrations Tues- 
day (10) at United Recording 
here, and Thursday (12) at 
Coast Recording in San Fran- 
cisco. 

The demonstration/seminars 
are to alert the music industry 
to quad capability. Miller has 
produced a series of quadra- 
sonic radio commercials for 
Busch Beer using the Mystic 
Moods Orchestra. 

He also produced a quadra- 
sonic version of “Echo Park" by 
the Mystic Moods and a series 
of 4-channel samplers, both in 
reel-to-reel and Quad-8, for 
hardware manufacturers. 

The San Francisco quad dem- 
onstration also was heard on 
KIOI-FM and KRON-FM. both 
of which aired the Busch com- 
mercials, “Echo Park,” and nu- 
merous 4-channeI sound effects 
in a two-hour quad program. 

Miller, one of the pioneers in 
quadrasonic recording, will con- 
vert many of the mystic 
Moods recordings to quad, and 
is expecting to record the or- 
chestra's next album, its 11th 
for Philips, both in conventional 
stereo and quadrasonic. The LP 
will be recorded in London in 
April. 

“It (Quad) will be the next 
big audio development,” he 



LOS ANGELES — Belair, 
stereo portable 8-track player 
manufacturer, is emphasizing 
mini equipment in its new auto 
stereo line. 

The 4-unit line, including 
three 8-tracks and one 4 and 
8-track compatible unit, are all 
mini players. Mode) 284 with 
FM and FM stereo radio weighs 
6 pounds and is 2 inches high 
by 8 inches wide by 8 inches 
deep; model 277 with AM-FM 
radio has the same dimensions 
as model 284; model BA- 26 1, 
a straight 8, weighs 4^ pounds 
and is 2Vk inches high by 6H 
inches wide by 8Vk inches deep. 

Belair, already established in 
home and portable stereo 8- 
track players, moved into the 
automotive field, because of the 
continuing 8-track market, both 
at the Detroit level and in the 



cent of his leisure time watching 
television. Quadrasonic sound 
will help us compete for that 
leisure time expenditure." 

Crown Auto Stores' Stu Bel- 
kin advised the audience to ad- 
vertise more and promote more 
and to shoot for the young con- 
(Continued on page 18) 



feels, “but it will take an indus- 
try-wide educational program 
to convince the mass consumer. 

"For pop product,” Miller 
said, “quad can create special 
effects and moves the sound 
around the room using a Vector 
Pan Pot. This takes one sound 
source racing around a room 
— it works something like an 
airplane joystick and throws 
the sound around in any way 
you want it." 

The technique of recording 
quadrasonic sound is not really 
any more complicated than 
standard stereo, according to 
Miller. “You merely apply qual- 
ity maintenance by taking an 
advanced controlled leakage or- 
chestra situation." he said, “the 
setup is no different in the 
studio than for normal record- 
ing.” 

Mobile Fidelity is developing 
a portable quadrasonic tape re- 
corder for sound effects, and 
utilizes a quadrasonic micro- 
phone system, designed by Carl 
Countryman & Assoc., Palo 
Alio, Calif. 

Miller, has demonstrated prod- 
uct by playing a 4-track tape of 
his Mystic Moods Orchestra on 
an especially adapted Sony. The 
machine has been adapted for 
4-track, in and out. and will be 
able to accommodate 10-inch 
reels of 2-inch tape. 

The machine is the forerun- 
ner of a portable quad unit (a 
Countryman / Miller collabora- 
tion) which will weight about 
20 pounds. 



after-market, said Ed Mason. 
Belair president. 

Rod Pierce, marketing vice 
president of Belair, recently set 
up additional distribution for the 
automotive line, which will in- 
clude some distributors of (he 
Belair home and portable prod- 
ucts. 'in most cases we will use 
our established network of dis- 
tributors, but where necessary 
we will add automotive special- 
ists to cover that market,” Pierce 
said. 

In all markets, the company 
is adding manufacturers repre- 
sentatives who will represent 
both Belair Enterprises and 
Belair automotive under its 
marketing program. 

Mason said the line is pat- 
terned after compactness. All 
units in the line come with non- 
protruding thumbwheel control 
knobs. 



Mobile Fidelity 
Quality Seminars 

By BRUCE WEBER 



Belair Line Accents 
Mini Equipment 




MORE THAN 75 key manufacturers, distributors and dealers in the 
tape industry were hosted by A&L Distributors at its annual meeting 
held recently at the Granit Hotel, Kerhonksen. N.Y. Among those who 
turned up at the upstate resort for the meeting and other fringe 
benefits, including golfing, swimming, saunas and other entertainment 
were, left to right. Harvey Urman. sales manager. Ampex Stereo Tapes; 
Martin Altshuler, Certron Tapes; Sam Cohen, Hitachi; Wilfred Graham. 
TDK Corp; Al Melnick, A&L Distributors; Ed McKeown. A&L Distributors; 
Don Lea, Belle Wood Corp.; Wes Krebs, Belle Wood Corp.; Tony Gable, 
A&L Distributors: Morton Schwartz, Hitachi Sales Corp.; and Si Paul, 
A&L Distributors. 



Kusisto Again Appeals 
For Standardization Plan 



NEW YORK— The Upe in- 
dustry has been urged to move 
ahead with a meaningful pro- 
gram for the establishment of 
standards, by Oscar Kusisto. 
president of Motorola Auto- 
motive Products, and chairman 
of the executive committee of 
the International Tape Associ- 
ation. 

Speaking at a recent meet- 
ing of the ITA held at the 
Pierre Hotel here, Kusisto said 
that it is imperative to have 
some sort of organization that 
can cover all the specific areas 
of the industry, and develop 
proper standards. 

“If this is not done," he 
warned, "chaos will be created 
within the industry. The first 
effect will be reticent buying 
on the part of the consumer, 
and (his will be followed by 
politicians who will encourage 
the development of legislation 
and place more restrictions on 
an already highly restricted in- 
dustry." 

Kusisto continued. “It there- 
fore behooves us to take the 
initiative and map out a pro- 
gram as it relates to the ulti- 
mate consumer.” 

Stressing the importance of 
a move towards industry stan- 
dards, the Motorola executive 
told his audience, "In our busi- 
ness we can have the finest 
hardware, but with improper 
standards, in terms of conven- 
tional characteristics of the 



tape, the cartridge, or the cas- 
sette, or where application of 
standards are improperly con- 
trolled, it tends to reflect on 
the hardware. As a result, the 
consumer is not able to judge 
one problem from another and 
tends to blame the system. 

"Therefore," he added, “the 
importance of cooperation be- 
tween the software and hard- 
ware manufacturers and im- 
porters in our move to stan- 
dardize and solidify the in- 
dustry cannot be overempha- 
sized." 

The meeting also appointed 
a nominating committee to se- 
lect a Board of Directors, a 
slate of officers and an ad- 
visory board. 

In other news from the ITA, 
the recent admissions of the 
Magnavox Co.. Overland Prod- 
ucts and the Captor Corp., to 
the association, now brings its 
membership roster to 75. 

Ken Fritz, director of Tele- 
Cassette Enterprises has been 
appointed to head a special 
West Coast committee which 
will encompass the video pro- 
duction area. Jules Cadenas, 
who joined ITA as a special 
consultant, has been appointed 
to a full-time post with the 
association, as special assistant 
to Larry Finley, the organiza- 
tion’s executive director. Ca- 
denas will organize and co- 
ordinate the various ITA sub- 
committees. 



ITA Elects Board Directors 



NEW YORK— In the first 
general elections since its for- 
mation (his summer, the Inter- 
national Tape Association (ITA) 
elected seven members to its 
board of directors, 17 members 
to its advisory board, four ex- 
ecutive officers, and a legal 
counsel. 

The complete list of execu- 
tive officers is. Oscar Kusisto, 
president; James R. Gall, vice 
president; Irving Slimier, sec- 
retary-treasurer Larry Finley, 
executive director; and Warren 
Troob, legal counsel. 

The board of directors in- 
cludes, Jeffrey Berkowitz, Mat- 
sushita Corp. of America; Ger- 
ald Citron, North American 
Philips Corp.; Tom Dempsey, 
BASF Systems; Jerry Geller, 



Scepter Records: Ed Mason, 
Belair Enterprises; S. Nakano, 
Sony Corp. of America; and 
Jack Nelson. Data Packaging 
Corp. 

Members of the advisory 
board include, Ken Fritz, Tele- 
Cassette Enterprises; Robert 
Jaunich, Memorex Corp.; Irv- 
ing Katz, Audio Magnetics Inc.; 
Joseph Kazimer, Bell & Howell; 
Robert Komheiser, Atlantic Rec- 
ords; Hal Neeley, Starday/King 
Records; Robert G. Newton, 
Captor Corp.; Gerald Orbach, 
JVC America, Inc.; Mel Pos- 
ner. Elektra Records; John 
Redding, Shibaden Corp. of 
America. 

Others are, George Saddler, 
TDK Electronics; Jerry Schoen- 
fContinued on page 16) 
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Fidelity Products Bows 
New Line of Cases 



LOS ANGELES — Fidelity 
Products Co., manufacturer of 
tape and record accessories, has 
introduced a new line of carry- 
ing cases. 

The line includes three cas- 
sette, four cartridge, two record 
and one cassette recorder caus. 
There is a Jungle line of car- 
tridge and cassette cases in 
animal furs and a Melody line of 
vinyl cases. The line ranges from 
$6.95 to $17.95 suggested list. 







AUDIO 
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Two-year old Fidelity, which 
also private labels, is aiming its 
line at the young adult and teen 
market, with cases “dressed*' in 
a variety of colors and simulated 
furs (calf, zebra, snake, tiger and 
leopard). 

A national factory representa- 
tive network of 12 representa- 
tive organizations (numbering 
about SO salesmen) sell the line 
across the U.S., said Eli Chezar, 
sales and marketing vice presi- 
dent. Chezar also plans to sell 
the line in music and electronic 
locations via factory representa- 
tives and distributor/rack job- 
bers. 

The company will expand its 
rep network to Canada and in- 
crease its Los Angeles plant/ 
warehouse facility, both in the 
first quarter of 1971, according 
to Chezar. 

Fidelity is offering a cassette 
recorder case, model CPC-1, 
which holds a player, micro- 
phone accessories and six cas- 
settes at $14.95. A promotional 
cassette recorder case lists at 
$11.95. 

The cartridge line includes 
model JS 824, which holds 24 
4- or 8-track tapes: model 810, 
which holds 10 cartridges; model 
818, which holds 18 cartridges: 
and model 824, which holds 24 
cartridges. 

The cassette line includes 
model JSC 24. which holds 24 
cas.scites: model CIO, which 
(Continued on page 18) 




CTV Contents Open to Piracy- 
Claims Teletronics' Al Markim 



NEW YORK— The contents 
of any audiovisual cartridge can 
be pirated, claims Al Markim, 
executive vice president. Tele- 
tronics, Inc. 

In a recent address on the 
new Cartridge TV medium de- 
livered at the 13th Annual In- 
ternational Film and TV Festi- 
val held at the Americana Hotel, 
Markim said, the notion that 
any audiovisual cartridge cannot 
be pirated is a press agent’s 
smoke screen. 

“It deliberately confuses peo- 
ple to say that a reel or cartridge 
cannot be copied," he said. “You 
may not be able to copy the 
actual cartridge, but you can 
duplicate the contents." 

Markim branded it an unfair 
competitive position by com- 
panies which claim their car- 
tridge is not copyable. “It is 
copyable." he stressed. “A man 
with a videocassette recording 
unit can copy almost anything." 

The Tcletronics executive con- 
ceded, however, that it was theo- 
retically possible to develop a 
pirate-proof cartridge, and dis- 
closed that certain Japanese 




A 

TAPE 
CASE 

that combines beauty with capacity 



The 'Ten-Ten" outsells all others. It's a handsome 
carrying case with individual compartments for 
fifteen 8-track tapes. Designed to protect tapes 
from moisture and scratches. 

This sturdy case is covered with rich black plastic- 
coated material and trimmed with nickel-plated 
hardware. Has a deluxe padded lid with silver trim 
and fully lined interior. At home or on the go, this 
beautiful, big capacity case is the perfect answer 
to tape cartridge storing problems. 

Send today for information and literature on this 
and the complete cartridge carrying case line. 
Write to Amberg File & Index (3o., 

1625 Duane Blvd., Kankakee, III. 60901 








By RADCLIFFE JOE 

companies were already work- 
ing on such a concept. 

Commenting on the various 
media being used for storing car- 
tridge TV programming, Mar- 
kim said he believes electronic 
photography is the medium of 
the coming decade, and that 
video recording tape will even- 
tually replace all other mediums 
for home cartridge television. 

“You can be sure,” he con- 
tinued, “that the guy who plunks 
down $400 or $500 for a home 
video system will not settle for 
the player alone. That is only 
half a system. It is the record- 
ing capability that gives it its 
greatest appeal to the home 
market." 

Joining Markim on the panel 
were Sam Gelfman, vice presi- 
dent programming, Avco Car- 
trivision, and Carl Sturges, 
senior vice president. Young and 
Rubicam. 

Gelfman, is his address, pre- 
dicted that the advent of car- 
tridge TV will not only give rise 
to a system of multiple distribu- 
tion in the industry, but would 
also trigger a publishing industry 
concept of programming. 

He stressed that regardless of 
what other companies may say 
to the contrary, software will be 
the deciding factor in the ulti- 
mate success or failure of the 
new medium. 

He disclosed that most of the 
leading contenders in the car- 
tridge TV race were in the proc- 
ess of setting up distribution 
arms for the marketing and mer- 
chandising of software for their 
systems. He named CBS, and 

Hanna-Barbera Into 
Home CTV Programs 



his own company among them. 
"Liberty/ U A has also hired 
Sonny Goldstein to plan a dis- 
tribution division for CTV pro- 
gramming," he said. 

Gelfman said that Avco Car- 
trivision, which plans to have an 
estimated 100,000 units on the 
consumer market by the end of 
1971, is aiming at establishing 
the best distribution system in 
the business. He added that his 
company was currently negotiat- 
ing with entrepreneurial banks in- 
terested in underwriting the ven- 
ture. 

Looking at possible sources 
for cartridge TV programming. 
Gelfman told his audience that 
until such time as individuals 
began producing programs for 
the new medium, existing prod- 
uct would have to be used. 

"These," he said, “would 
principally be feature films, 
either intact or edited down to 
fit a two-hour cartridge.” Stress- 
ing that home recordings would 
play a prominent role in the 
future of cartridge TV. Gelfman 
added that a partially recorded 
cartridge was very feasible, as 
the user could stop it at a given 
point and participate in the 
action. 

Commenting on CTV's role in 
the world of advertisement, 
Sturges said the medium could 
become a new and effective way 
for the advertiser to reach the 
consumer. “This," he said, 
“could be achieved by directing 
programmed cartridges toward 
smaller, more selective groups 
of potential buyers." 



The 15-iape case also is available with a handsome grained 
walnut cover. Blends beautifully with any decor. 



LOS ANGELES — Hanna- 
Barbera Productions will devel- 
op original programming for 
video home cartridges, with the 
first project geared around clas- 
sic stories like “Robinson 
Crusoe." 

Joe Berbera. HB’s president, 
feels the company’s backlog of 
animated TV shows can be the 
nucleus of a one-hour sampler 
tape. 

The company has proposed a 
series of television shows based 
on classic stories which would 
then be transferred into video 
cartridges. 

The show is projected for 
Sunday evening, combining ani- 
mation and live action. Such 
stories as “Oliver Twist," “Robin 
Hood," “20.000 Leagues Under 
the Sea" would be the kinds of 
shows developed for home TV 
and home video cartridges. 

HB has been in the educa- 
tional film field two years, so 
Barbera feels he has some in- 
sight into programming with a 
learning process. "In some cases 
educational films could be con- 
verted to cartridges. We expect 
to get into medical topics for 
videocartridges.” 

HB has just entered into a 



videocartridge deal with Avco 
to produce two half-hour ani- 
mated cartoon specials. The spe- 
cials are geared around Thanks- 
giving and Christmas, and will 
be aired in 1971. After that, 
they will be duplicated by Avco’s 
Cartrivision system. 

Since animation is such a 
costly process ($65,000 for five 
minutes of footage), the com- 
pany has been exploring meth- 
ods to cut down costs so as to 
be able to produce material for 
videocartridges. 

“We expect to meet rising 
costs by establishing cost levels," 
Barbera said. 

From a high of $65,000, HB 
has been able to trim costs to 
where the firm can produce five 
minutes of animation for $2,800, 
Barbera reports. 

ITA Elections 

• Continued from page 14 
baum, Polydor Records; Ron 
Solovitz, Rittenhouse Corp.; 
Frank Stanton, Cartridge Tele- 
vision, Inc.; Allen Weintraub, 
A&B Duplicators; luirry Winn, 
Roberts (Division of Rheem), 
and Larry Kraines, Kraco Prod- 
ucts, Inc., 



nat 
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Irish Tapes, Videotape Producer, 
Moves; Maps Expansion Drives 



NEW YORK — Irish Tapes, 
which has been involved in the 
production of videotapes for sev- 
eral years and has even estab- 
lished a special division, Irish 
Electronics, to handle volume 
production of this product line, 
is moving Monday (16) to new 
premises at Plainview, L.I., fol- 
lowing close to 30 years of con- 
tinuous operations at its Broad- 
way headquarters. 

Much of Irish's efforts at the 
new 1 2,000-sq.-f t. plant will be 
concentrated on the develop- 
ment and expansion of the firm's 
line of half-inch and onc-inch 
videotapes. Irish is already do- 
ing a large volume of business 
in private label videotapes for 
major organizations working 
with this product and expects 
its sales to burgeon as cartridge 
TV comes of age. 

Sol Zigman. president of Irish 
Tape, feels that as the cartridge 
TV market develops and stand- 
ards and stability emerge, mag- 
netic videotape will automatical- 
ly evolve as the first choice of 
the major systems. 

Zigman predicts that although 
there will be a continuing de- 
mand for one-inch video, the 
big volume of business will be 
in half-inch tapes. 

Commenting on standards, 
Zigman said that in the 3? years 
of its existence. Irish has always 
stressed quality in its products 
and that this emphasis will con- 
tinue as the industry moves into 
the cartridge TV era. 

Top Quali^ 

"We are producing a top 
quality videotape designed for 
professional use." he said. “We 
have always done our own 
policing and have our own 
quality control standards, and 
we intend to maintain our vigi- 
lance." 

On the subject of pirating, 
he was less confident, but 
stressed that Irish has never sold 
its products to anyone without 
first investigating that person. 
"This policy will not be altered,” 
he assured. 

He stressed however, that a 
viable, influential tape organiza- 
tion is needed to establish stand- 
ards and act as a voice for the 
tape industry. "But," he con- 
tinued. "such a leader should 
evolve out of the industry it 
represents." 

Zigman feels that companies 
like 3M, RCA. Ampex and 
BASF should take the initiative 
in establishing a non-partisan 
organization to talk for the tape 
industry. 

"I am very' concerned about 
tape's future," said Irish's chief 
executive. "For me it is a way 
of life, and it upsets me to sec 
it become the victim of oppor- 
tunists. As a result it would be 
unconscionable for me Co lend 
my name to anything that would 
hurt this industry." 

Zigman said that tape has 
not yet scratched the surface of 
its potential. This format has 
ushered in an industry revolu- 
tion in this country, and will 
eventually develop into a most 
vibrant trade. 

He continued, "Now. more 
than ever, the home entertain- 
ment market looms as the area 
of tape's greatest potential. This 
grows increasingly apparent with 
the advent of the cartridge TV 
medium. 

"The format.” he added, "will 
play a major role in education 
and industry, but the inroads it 
will make in those areas will 



be minor compared with what 
it will do in home entertain- 
ment." 

In addition to its activities in 



the videotape field. Irish also 
manufactures a full line of audio 
tapes for professional and con- 
sumer use. 



LONDON — The one-day 
Tape Foium presented in Lon- 
don by Billboard’s U.K. sister 
publication. Record Retailer. 
Nov. 3. was welcomed by the 
British music industry. The trade 



considered the Forum an im- 
portant step in bridging the 
credibility gap between pro- 
ducers and retailers and in point- 
ing up the need for a strong 
/Continued on page 8 4 



We want to prove how fastweean 
deliver trouble freecassettes 

Why let poor delivery and quality hold up your cassette loading and output? 

Here is a better deal from GME; 



I GME cassettes are completely 
trouble-lree. Proven reliability — 
millions In use throughout the 
world. 



m Prices keenly competitive. 

■ The first part of any order 
supplied from stock. 

■ We also supply library cases. 

Send now for sample GME Compact Cassette. 

Write to 

GeNGRAL MAGIVieTIC & eLeCTRONICS LTD 

73 Grosvenor Street, London W1X 9DD, England. 

Telephone: 01-629 8368. Cables: Magtape London W1. ' 
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$12^0 GETS YOU 
IHEBOOK 

ON AN EXPLOSIVE NEW 
BILLION DOLLAR INDUSTRY 



VIDEO 

CASSETTES 

THE SYSTEMS 
THE MARKET 
THE FUTURE 

Merlin Rabarti 



The s(roight facts are spelled out for you in the first comprehensive 
book on the entire Video-Cossette field. Descriptions, diagrams, pic- 
tures ond operotionol informotion on every system, including foreign 
entries. Plus 3 additionol quarterly supplements at no extra chorge. 
This is ‘most reoding" for every professional in the communications 
industry. Not ovoiloble in book stores, so send for your copy today. 



Mail check for $12.50 (includes postoge, taxes and handling) for each 
copy you want to: 

Mortin Roberts & Assoc. P.O. Box 5128 R , Beverly Hills. Colif. 90210 
Allow two weeks for delivery. 
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See Car Stereo 



Cartridge TV Is 
Sparking Ad $$ 



Bright Future 

• Continued from page 14 
sumer. “The terms 4-track. 
8-track, cassette, quadrasonic 
and multiplex were completely 
new to us a few shows ago but 
the volume in these items and 
the promises in the newer items 
are phenomenal.” 

He said 8-track was proven 
— cassette is a comer. 

In his talk, American Racing 
Eq^uipment's Leo Kagen again 
pointed to the increasingly af- 
fluent young adult market. “In 
1965. youth between 16-20 had 
spendable income of $11 billion 
and this will increase to $19 
billion in 1970. In buying pref- 
erence, the young male wants 
cars, parts and stereo. 

“But although young people 
live on wheels and the Ameri- 
can has a love affair with the 
automobile, this is not restricted 
to youth alone. Look at the 
people driving 'muscle' cars and 
see how often they are age 40. 
SO and even a gray haired 
grandmother. 

In the question and answer 
portion, Russo was asked if 
quadrasonic would obsolete 
8-track. “Quadrasonic is just 
starting.” he said. “No one can 
tell. My own personal opinion 
is that (juadrasonic will surpass 
8-track m two years." 

Arger said RCA feels that 
quadrasonic will not obsolete 
8-track and that compatibility is 
the key to the new concept. 



LOS ANGELES — On the 
theory that cartridge TV is 
bound to show some consumer 
zip at some point in 1971. a 
number of advertising agencies 
are beginning to direct adver- 
tising dollars to the new medium. 

One, Young & Rubicam, sug- 
gested that cassettes containing 
advertising could be given away 
as premiums in supermarkets, 
drug stores, car washes, etc. 

Carl Sturges, senior vice presi- 
dent of Young & Rubicam. said 
that production of programming 
could be adapted to consumer 
products. Dog food, he said, 
could be coupled with a cas- 
sette program on the care and 
feeding of pets. 

Besides Y&R, other agencies 
are directing account executives 
to be aware of the cartridge TV 
potential. J. Walter Thompson, 
McCann-Erickson. Batton, Bar- 
ton, Dursline & Osborn, Foote, 
Cone & Belding, among others, 
are considering cartridge TV as 
another source of pr^uct ex- 
posure and exploitation. 

Tom McDermott, who directs 
programming for RCA’s Selecta- 
Vision, believes video cassettes 
will go far beyond films and 
“how to” programming. "If it 
does," he said, “there will be 
commercials on video cassettes.” 

He sees promotional cassettes 
bearing advertisements on the 
outside packaging, with more at 



the beginning and end of the 
tape. 

In short, with a cartridge TV 
unit and software, a viewer can 
ignore commercial TV’s rigid 
timetable and standardized fare. 
He can watch whatever he likes, 
but in prerecorded software, at 
least, he will not escape com- 
mercials. 

A spokesman at J. Walter 
Thompson said that “once car- 
tridge TV becomes a true mass 
medium, you will see adver- 
tising agenccs setting up budgets 
for prerecorded productions.” 

New line of Coses 

• Continued from page 16 

holds 10 cassettes; and model 
C24. which holds 24 cassettes. 

The record cases includes 
mode! R4S for singles at $7.95 
and model R33 for albums at 
$14.95. 

"We’re not sticking to tradi- 
tional styles, designs or colors,” 
said Chezar. “Our marketing 
also will be inventive.” 

Fidelity is planning to get in- 
volved with other tape and rec- 
ord accessories, and already 
offers a line of camera and wig 
cases. 

The carrying cases are unique 
in that the interiors are fully 
cushioned in complimentary 
colors, with shoulder straps and 
safety swivel latches. 



Faithful 
to the end. 

You can bet your recording life on it. 

Maxell Ultra Dynamic. The ultra+ stereo cassette tape with 
one of the most impressive pedigrees a tape can boast. 

It has a doubled frequency characteristic of 20,000 Hz. An 
SN ratio 5dB higher than most tapes. A greatly decreased 
distortion factor. Greater tensile strength. And like all Maxell 
tapes, UD bas such a high degree of mechanically trouble-free 
operation, we guarantee it, unconditionally. All Maxell tapes 
must perform to your standards or weTI replace them, pronto! 
When you put heart, soul and sweat into a taping session, 
nothing but the best can do. Maxell Ultra Dynamic. In 60- and 
90-minute cassettes. It can easily become your best friend. 

For details on the complete line of Maxell professional 
tapes, write 



maxell. 

Maxell Corp. of America 
Dept B5, 501 Fifth Avenue, New York, N.Y. 10017 
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Allied's Wegner to Japan— 
To Probe Quad 8 Production 



LOS ANGELES— How feasi- 
ble is it for a company to go 
into the manufacture of quadra- 
sonic tapes will be the prime 
area of concern when Jack Weg- 
ner. vice-president of Allied 



Records, begins a week-long 
business trip in Japan. 

Wegner, who is in charge of 
Allied's planned expansion into 



quadrasonic manufacturing, will 
lx visiting with Victor of Japan 
and discussing quad tapes and 
hardware as well as new record 
pressing developments. 

“We're anxious," he said “to 
hear as many thoughts as~pos- 
sible on quad before we actually 
install any equipment or go into 
any venture to manufacture it." 



After Japan, Wegner will also 
travel to Europe to discuss quad 
with manufacturers there. 

"There's been a great deal of 
talk about quadrasonic and its 
future and certainly we believe 
it has a future but the simple 
fact is that business is in a slow- 
down and whether or not the 
consumer is ready to accept a 



new product to spend dollars on 
that he hasn’t been spending, 
remains to be seen." 

Recently. Allied formed a rec- 
ord production company (ACP) 
publishing company and man- 
agement firm. Bob Keene is 
heading all three which arc part 
of the company’s expansion 
moves. 



'Balance Key 



To 4'Channel 
Recording' 

CHICAGO — Some recording 
engineers are attempting too 
much when they try to record 
4-channel stereo, according to 
Ron Steele, musician, recording 
engineer and vice-president of 
Ovation Records here. The re- 
sult, he claimed, is that some 
quadrasonic tapes "don't sound 
as well as regular stereo." 

'Tve heard some quadrasonic 
tapes where the brass section 
comes out of only one speaker. 
This is wrong, because in a con- 
cert situation, the brass sound 
is broad and comes at the lis- 
tener from several points. I call 
brass a frontal point sound 
whereas I would call the xylo- 
phone a point source sound. 

"The xylophone would logic- 
ally come from one speaker in 
quadrasonic." 

Steele and Ovation president 
Dick Shory were involved in 
stereo in the early RCA Victor 
"Stereo Action" series. Shory’s 
Percussion Popa orchestra was 
a focal point for early stereo 
recordings. Ovation is releasing 
its first quadrasonic recordings 
on open reel tape and is using 
such tapes in a Ludwig Indus- 
tries presentation in Los Angeles 
and New York. 

"We’re recording 4<hannel 
in much the same way as we 
have always recorded 2-chaimel 
— we're mixing with only two 
monitors. Then we make a 
creative assignment as to the 
mix on the other two channels. 
The trick is in balancing the 
sound. 

"The recording studio situa- 
tion must be compatible. You 
have to start from the point of 
balancing channels one and two: 
then balance channels three and 
four. The way some engineers 
are approaching quadrasonic is 
resulting in studio costs thrice 
the amount necessary. The com- 
patible approach will only cost 
a little more than a 2-cliannel 
session — about the price of that 
much more half-inch tape.” 



Tape Cartridge 
Releases 



CAPITOL 



Angel 

KHAIKOVSXT: PIANO CONCtITO NO. I- 
Wtlistnbtrg; Orch. CM Parii (Karajan); (C) 
iXS 367SS 



Apple 

DOOIS nOT; (8) 8XT S371 
■HIT PRfSTOM-lPtawraflH WarOi; (8) 
8XT 3370 

8A0riNCEI-No Oi<a; (8) 8XT 3307, (C) 
4XT 3367 



Capitol 

PECOr lEE-Makc 11 With You; (8) 8 XT 
622, IC) aXT 622 

Al MARTINO-Wy Heart Sinsi; (8) 8XT 497, 
(C) 4XT 497 



Invictus 

CNAIRMAN OF THE 80ARP "In 

18] Bxr 7304, (C) 4XT 7304 







BASF . , . developer of magnetic tape . . . leading 
supplier of tape products to the Music Industry 



CASSETTE TAPE CALIBRATION TAPE 

CASSETTES MASTERINGTAPES 

CARTRIDGE TAPE INSTRUMENTATION TAPE 

VIDEOTAPE DUPLICATING TAPE 

For your tape needs call BASF today 



BASF SYSTEMS INC Bedford, Massachusetts 



/ 



BASF Ludwigshafen 



am Rhein. West Germany 



Cc^righted material 




THE BIG 



ATLANTIC- 

ATCO- 

COTILLION 

November 

Releases 



31 

Exciting 
New 
Records 
& Tapes 





THE VELVET UNDERGROUND 
LOADED 

Cotillion SD 9034 



CHARLES LLOYD 
IN THE SOVIET UNION 
Atlantic SD 1571 




ORNETTE COLEMAN 

THE ART OF THE IMPROVISERS 

Atlantic SD 1572 




STEPHEN STILLS 
Atlantic SO 7202 




SLADE 

PLAY IT LOUD 
Cotillion SD 9035 




FAT MATTRESS II 
Atco SD 33-347 



^. 7 . 









Aft 

THE J. GEILS BAND 
Atlantic SO 8275 




DUNCAN PAIN 
Atco SD 33-344 




DEREK AND THE DOMINOS 
LAYLA 

Atco SO 2-704 




YOUNG HOLT UNLIMITED 
MELLOW DREAMIN' 
Cotillion SD 18001 




JO MAMA 
Atlantic SD 8269 




YUSEF LATEEF 
SUITE 16 
Atlantic SD 1563 






A PAUSE IN THE DISASTER 
THE CONCEPTION CORPORATION 
Cotillion SD 9031 



’ ' material 










njU3 



environments 






ayauT 



;ay:ff 

Ncecrvoii 



Cow boy 



miiriJUfTM 



Nicholas Lttmpt 



FALL ALBUMS ARE HERE 



iJBSSBMmS 



EDDIE HARRIS 


GINGER BAKER'S 


THE SUPER HITS Voi. 5 


BLUES IMAGE 


EREE SPEECH 


AIR EORCE 2 


Atlantic SD 8274 


RED, WHITE & BLUES IMAGE 


Atlantic SD 1573 


Atco SD 33-343 




Atco SD 33-348 
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Introducing 

The Honolulu Express 




Now American Airlines flies daily nonstop service from New York to Honolulu. 



Every morning at 9:20 it’s off to Honolulu for us. And we'll 
get there in plenty of time for you to have the afternoon free in 
Hawaii. Because we don't stop along the way. 

After all, when you've got your heart set on Hawaii, landing 
someplace else first can be a big letdown. 

And speaking of “along the way,” we think we've come up 
with a little more pleasant way to spend your time on a plane; our 
new “South Pacific Service." It features dishes cooked from real 
island recipes, served in an atmosphere that's straight from 



somewhere south of Bora Bora. Of course, we’re also showing a 
full-length Astro-Color movie. 

We’ve even got something for you before you go. For when 
you get there. Our Hawaii Treasure Chest Coupon Book. It can 
be worth up to $200 in discounts on things to do and see around 
the islands. 

And you get it free only on American Airlines. 

Just ask your Travel Agent for one when you're buying your 
Express tickets to Hawai i. 



It’s good to know you’re on American Airlines. 



Call your Travel Agent, He can help you get the most for your money. 



Cc^righted material 



tape CARtridge 



Audio Information Broadens 
Its Cassette Market Range 



LOS ANGELES — Audio In- 
formation Corp.. spoken word 
tape communications company, 
is broadening into other cassette 
business markets. 

Jack Doyle and Herb Hersh- 



E] 



TRACK BLANKS 
THAT WORK! 



CHECK THESE FEATURES 
LEAR CARTRIDGE 
^ FIRST CMJALITY TAPE: 
AMPEX & 3M 
^CUEING FOIL, ONE 
SECOND PAST 
RECORDING AREA 
^ UNCONDITOPBALLY 
GUARANTEED 



MAINTENANCE KITS 
FOR TAPE CARTRIDGE 
AND CASSETTE PLAYERS 



FULL LINE OF URTRIOGE 
AND CASSEHE ACCESSORIES 

For More Informetion Wrrte or Phone 






TAPE SERVICES INC. 

PO BOX M" 

PENN3AUKEN. N J. 06110 
(6001 665.0323 



IF YOU'RE A 

REAL "PRO" 

in the field of 

CASSEHE 

TAPES 

We Can Make 

Seautiful Mutic 
Together! 

Newly formed company s6eks 
key-man capable of top man- 
agement in all phases of 
cassette tape production as 
well as industrial, mail order 
& retail sales. PRINCIPALS 
INCLUDE TOP NAMES IN RE- 
CORDING & MUSIC FIELD! 
An open-end opportunity with 
full autonomy for the right 
man. 

WRITE IN DETAIL 
BILLBOARD, BOX 703 

165 W. 46th St. 

N.Y.. N.Y. 10036 




field, partners in Audio informa- 
tion. are moving into cassette 
communications as it relates to 
non-entertainment media. 

The company recently re- 
leased its first product, a three- 
cassette business seminar pack- 
age (for SI8), and now will get 
involved in sales meetings, point- 
of-purchase pitches, special pro- 
motions. irai: shows, personnel 
training and tours. 



Eventually, Doyle and Hersh- 
ficld will "cassctte-communicate*’ 
with lawyers, teachers, doctors 
and stockbrokers. 

Audio Information is using 
"stock music" repertoire to 
"dress up" many spoken word 
cassettes, and is recording and 
duplicating product at American 
Tape Duplicators. 

Doyle feels spoken word cas- 
settes solve many business prob- 
lems. 

"It increases retention for 
salesmen and converts normally 
nonproductive time into highly 
(Continued on page 74) 



BEST SELLING 



Tape 
Cartridges 



8-TRACK 




(llcenice IIMed tor labels which do rwl distribute own 


tapes) 






Weeks en 


Week 


Week TITLE, Artift. lebcl A Hemker 




1 


1 


LED ZEPPELIN ill 

Atlantic TP 7201 


5 














Sanlane. Columbia CA 30130 




3 


3 


CLOSE TO YOU 

Carp4niers, AAM 6t 4271 


6 














James Teylor, Werner Bros. 8WM 1643 








COSMO'S FACTORY 


17 






Creedence Clearwater Revival, Fentasy 68402 (Ampex) 


6 


4 


JACKSON 5 THIRD ALBUM 

AAolewn M 8-1718 


. 8 


7 


14 


AHER THE GOLD RUSH 

Nall Young, Reprise 6RAA 6363 


6 




10 








Who, Decea 62500 




9 


8 


CHICAGO 

Columbia IB 60 0656 


39 


10 


7 


GET YER YA-YA'S OUT 

Rolling Stones. London lEM 72176 


6 


11 


— 


NEIL DIAMOND'S GOLD 

Unl 6-730B4 


6 


12 


13 


CLOSER TO HOME 

Grend Funk Reilroed, Capitol 8xi 471 


20 


13 


9 


WOODSTOCK 

Soundtrack. Cotillion 3-500 & Ampex T85 NN 


23 


14 


12 


MAD DOGS & EN6USHMEN . 


12 






Joe Cocker. AtM 6i 6002 




15 


11 


A QUESTION OF BALANCE 


9 


16 


16 


Moody Blues, Threshold 24603 (Ampex) 




Guess Who, RCA P8S-1S90 




17 


17 


SEX MACHINE 

Jemes Brown, King 6032-IIIS (CRT) 


2 


18 


— 


GREATEST HITS 

Sly 4 the Family Slone, Epic KO 30325 


1 


19 


15 


TEMPTATIONS’ GREATEST HITS, VOL II 

Gordy G6.I954 


3 


20 










Free, A&M 8T 4268 




CASSETTE 



(lictnitt lilted f»r l•b•ll which do not ditiribvt* own topn) 

nil iKt Wooki on 

Wttk Wiok TITLE, Erlirt, l«b«l A Hunbti Cbort 

1 1 LEO ZEPPELIN III 5 

AlUntic CS 7301 

2 2 CLOSE TO TOU 6 

Carpenters. A&M CS 4271 

3 4 ABRAXAS 6 

Sanune. Columbia a 30130 

4 3 COSMO'S FACTORY 16 

Craedanct Clearwater Revival, Fanlaay 58402 (Ampeic) 

5 6 SWEET BABY JAMES . . . 6 

Jamei Taylor, Warner Bros. CWX 1843 

6 5 JACKSON S THIRD ALBUM 8 

Motown M 75716 

7 10 TOMMY 15 

Who, Dtcea 7-32500 

8 9 WOODSTOCK 23 

Soundtrack. Cotillion 3-500 4 Ampee T5S NN 

9 14 AFTER THE COLD RUSH S 

Noil Young, Reprise 56363 (Afflpox) 

10 8 CHICAGO 

Celumbli 1610 0658 

11 7 GET YER YA-YA'S OUT 

Rolling Stones, London M 57176 

12 11 CLOSER TO HOME 

Crend Funk Railroad, Capitol 4xt Ai 

13 13 A QUESTION OF BALANCE 

Moody Blues, Threshold 24603 (Ampee) 

14 IS NEIL DIAMOND GOLD 

Unl 73-064 

15 SLY t THE FAMILY STONE GREATEST HITS 

Epic Et 30325 



llllbeard SPECIAL SURVEY For Week Ending IT/21/70 




V0UR#1 SOURCE FOR CASSEHE AND TAPE 
CARTRIDGE CARRVINC CASES. STORAGE CABINETS 
RECORD t TAPE CARE ACCESSORIES. . 

P 

be ueed^lor «. a or 10 




Ta-aie 8 teaeo ovham. 
K HEADPHONE Full *ap- 
aratlon. Low cost, light 
weighL toh-padded aer 





AND HEAD CLEAHEH eAHTIUPOC 
COeiBIMATION Um jual nice a 
Slareo Cartilage. 

SUflOESTED UST $t.»S 



COMeiHATION 

*SU0^ESTED UST tt.bS 



FOR ALL YOUR NEEDS COME TO LE-f 





brings you 
the world’s 
best buy in 
automatic 
tape splicers 

(shown here 
in cassette 
operation). 



THE ELECTRO SOUND 200 



AUOIOMAriC CMPOtUTIOM 91S Weikhetler Ave.. 6i 



t. 104S9 (212) LU9-3S00/Clble: AUDIOMATIC 



OueHand 



PRODUCTS COMPANY 




You can rely on the nation's largest producer of metal 
components used in Cassettes and Cartridges. Contact 
us today! 

• Constant Product Improvement and Devalopmant 
• Lowest Prices 

• Quality and Service 
• Standard or Specie! Design Components 



Overland t 



PRODUerS COMPANY 



More will the more 

LIVE you GIVE 

HEART FUND 



Copyrighted material 
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BILLBOARD, NOVEMBER 21, 1970 



Talent 



Kaye-Rodgers Make 
Two by Two' Click 



NEW YORK— Danny Kaye’s 
presence is such a joy and Rich- 
ard Rodger's melodies are so 
pleasing that ‘Two by Two" 



'TWO BY TWO' 
DAILIES' VIEW 

NEW YORK — "Two by 
Two,” a musical based on "The 
Flowering Peach” by Clifford 
Odets; music by Richard Rodg- 
ers; lyrics by Martin Chamin; 
book by Peter Stone, opened at 
the imperial Theater on Nov. 
10. Following are excerpts from 
the New York daily newspaper 
reviews: 

TIMES (Clive Barnes): "Mr. 
Rodgers has delivered some very 
good numbers. This is not going 
to go down as his best musical 
score, but neither is it going 
down as his worst." 

NEWS (John Chap ra.a n): 
“Richard Rodgers* ‘Two by Two’ 
is a musical to be loved and 
cherished." 

POST (Richard WatU): "It 
is an ambitious work with many 
virtues, but just a bit disappoint- 
ing.” 




sails happily along despite Peter 
Stone's clumsy reworking of the 
story of Noah, begat by Clifford 
Odets' "The Flowering Peach" 
out of Genesis. The Kaye-Rod- 
gers parlay is so strong that the 
show's flaws are minimized and 
a warm, comfortable glow dom- 
inates. This will all work to the 
advantage of the original cast 
album on Columbia Records 
where the songs and the singer 
take over. 

Rodgers remains a master of 
the ballad form and, after SO 
yeai^ of writing for the theater, 
can still whip out a bouyant 
tune that's frisky and youthful. 
He's helped immensely by his 
new lyric collaborator Martin 
Charnin who turns a phrase with 
wit and an easy rhydimic sense. 
With ballads like "I Do Not 
Know a Day 1 Did Not Love 
You " "Somethiog [>oesn't Hap- 
pen” and “An (Md Man," and 
lively items like "Two by Two,” 
“Ninety Again” and “As Far 
As I'm Concerned" going for 
them, the Rodgers-Chamin team 
debuts impressively. 

It’s Kaye, however, who’ll 
steer the show into the winning 
column. He's been away from 
Broadway for nearly 30 years 
but his stage charisma remains 
in tact. He's a star personality 
who works his way into a char- 
acterization so that each be- 
comes part of the other. Wheth- 
er he's Noah at age 600, or 
Noah in a transformation di- 
rected by God, at age 90, Kaye 
is beautiful and terrific. 

There are only seven other 
players in the cast but director 
Joe Layton fills out the stage 
through masterful pacing and 
expert use of a backdrop that 
flashes on works of art to en- 
hance the words of God in his 
instructions to Noah. Especially 
impressive in the cast are Walter 
Willison and Tricia O'Neil who 
are making their Broadway mu- 
sical debuts here. Lots of help 
also comes from such veteran 
players as Harry Goz, Joan 
Copeland and Madeline Kahn. 

Thanks to Rodgers and Kaye, 
the Broadway musical theater is 
afloat again. MIKE GROSS 




27 Puerto Rican 
Students Perform 
In Washington 

SAN JUAN— TIm Tuna Es- 
tudiantil de Cayey, 27 students 
from Cayey High School per- 
formed folk songs of Puerto 
Rico, Latin America and Spain 
in a recent concert in Washing- 
ton promoted by Puerto Rico. 
Among those invited were Con- 
gressmen and Federal officials 
who have dealings with Puerto 
Rico, representatives of Spain 
and Latin America and Puerto 
Rican residents of Washington. 
The Tuna, organized in 1964. 
has performed in France, Spain, 
Canada and Dominican Repub- 
lic and also in New York, and 
Chicago. It is comprised of 
singers and string instrumental- 
ists. The Tuna has recorded 
five albums for the Fragoso 
label of Puerto Rico, and an- 
other album is due for release 
by Christmas. 



Talent In Action 




BARBARA MANDRELL, of the 
Mandrells, and David Houston, 
who works with a group called 
the Persuaders, will work as a 
duo in personal appearances and 
on a forthcoming album. Bob 
Neal handles the bookings for 
Miss Mandrell and Houston is 
represented by the Hubert Long 
Talent Agency. 



James Brown 
Tours Nigeria 

NEW YORK— James Brown 
has been set for a tour of 
Nigeria under the sponsorship 
of Philip Morris Nigeria Ltd. 
The tour, which was arranged 
by Universal Attractions here, 
will consist of five one-night 
engagements in Lagos. Ibaden, 
Benin and Kaduna. It's the 
second African tour negotiated 
for Brown by Universal. He 
toured the Ivory Coast two 
years ago. 

Brown will tour with his 
complete orchestra and revue 
and will be accompanied by 
his wife, and Jack Bart, presi- 
dent of Universal. 

Following the Nigerian tour, 
Brown will play a three-day 
engagement in Zambia in the 
cities of Lusaka and Kitwe. 

Brown and his troupe will 
leave New York Nov. 28 and 
will return on or about Dec. 
15. 



Signings 



Guy, John and Tony Pastor Jr., 
who recently formed an act called 
ihe Pastor Brothers, signed to 
Avco Embassy Records. Terry 
Stafford signed with MGM via 
Don Perry Enterprises, his produc- 
ers. . . . Sandy Szugeti to Dccca 
with Rick Nelson producing his 
first LP, . . . French composer- 
arranger Michel Colombler to 
A&M. . . . Lionel Records signed 
the Heroes of Cranberry with 
“Children of the World." their 
first single, produced by Bill Stith 
of Trip (Jniversal Records of 
Miami. Hot Ice Company with 
"You Ain't Heard Nothing Yet." 
their first disk, produced by Dee 
Ervin, and the Cameos, produced 
by Alouette Productions. . . . 
Southern Fried, Los Angeles rock 
band, to Mercury where Bob Todd, 
the label's West Coast aAr director, 
and Hall Winn will co-produce 
their first LP. . . . The Robert 
Young Band to Robert Stigwood 
for worldwide representation. . . . 
John R. Canry, USAF captain, 
joined MGM with "M.I.A./ 
P.O.W." (Prisoner of War Song) 
as his debut disk. . . . Lorraine 
Mazolla, Nanette Licarl and He- 
laine Tobias signed with I.odo 
Management. . . . David to Goliath 
Records where "Pink and Fluffy 
Love" is his initial single. 



ROD STEWART & 
SMALL FACES, 
BUCK SABBATH. IF 

Fillmore East. New York 

Rod Stewart & Small Faces 
proved a delight in the first of two 
shows at Bill Graham's Fillmore 
East. Nov. 10. Here's a group that 
not only gives a first-rate per- 
formance, but appears to enjoy 
doing it. And the good spirits 
communicate. 

The Warner Bros, artists were 
preceded by two other British 
groups: If. one of the most musical 
aggregations around, and the 
heavy, crowd-pleasing Black Sab- 
bath. also a Warner Bros. act. 
Curiously, all three units featured 
independent lead vocalists with 
Stewart, who also records singly 
for Mercury, especially effective 
even more so than he had been 
with the Jeff Beck Group. 

if, who record for Capitol, is a 
six-man unit with strong instru- 
mental values throughout. Jazz 
tinged “What Did I Say About the 
Box, Jack?" and “The Promised 
Land." both on their first Capitol 
album, were among the best num- 
bers. Black Sabbath went over bet- 
ter in a heavy program which in- 
cluded "Black ^bbath" from their 
first Warner Bros, album. John 
Osborne's emphatic vocals were a 
key as the quartet's often repetitive 
heavy-handed performance proved 
no handicap for the enthusiastic 
audience. 

The fun Small Faces appears to 
have on stage, including cavorting 
and constant movement of posi- 
tion, probably is a carry-over from 
the original ^all Faces with bass 
guitarist Ronnie Lane, organist Ian 
McLagen and drummer Kenny 
Jones still around from the original 
group. Lead guitarist Ron Wood 
and Stewart both were looser than 
their Beck days. This quintet han- 
dily captured the audience's un- 
divided interest the way only super 
groups can. Rod Stewart & Small 
Faces bids fair to become just that, 
FRED KIRBY 

TRAFFIC, 

WILDERNESS ROAD 

Syndrome. Chicago 

Traffic nearly came to dead stop 
here Nov. 6. Its p.a. system in fact 
did come to a stop during the first 
number and continued that way 
under the third number. After that, 
the concert was a hit and miss 
(mostly miss) affair. In contrast. 
Wilderness Road followed Traffic 
wd proceeded to get the audience 
jumping with its country rock 
sound. 

Both Traffic and the audience 
seemed genuinely unin^ired. wit- 
nessed by the fact the group took 
no encore and the audience ap- 
plause was just polite throughout. 
Most of Chris Woods' flute and 
saxophone playing was inaudible. 
Stevie Winwood was in good form 
vocally, but bis organ and guitar 
playing were not at their usual high 
level. Rick Grech, newly added on 
bass, was fine, but he never used 
the electric violin he is known for. 
Jim Capaldi was steady on drums. 

Wilderness Road is a four-man 
group that interjects “commercials" 
into its acts; and it works. From 
trying to sell medicine oil to “bible 
belts." they are funny and play 
downright footstomping music. 
Road's Jesus/gospel songs (com- 
plete with neon cross in the back- 
ground) are as valid in its owo 
way as anything by Tennessee 
Ernie Ford, Merle Haggard or 




BEACH BOYS 

Whiskey A Go Go. Los Angeles 
The Beach Boys crossed back 
and forth between "now” and 
“then" during their first engage- 
ment in Los Angeles in four years 
on Nov. 4. 



The sextet was all together dur- 
ing its 45 minutes on stage, aug- 
mented by five horns, (two trum- 
pets, two saxes, one trombone) 
three percussion and assorted men 
who sal in on bass and or^an as 
several of the group shifted instru- 
ments. 

The booking marked the first 
time in five years that all six — 
Brian Wilson. Dennis Wilson, Carl 
Wilson. Bruce Johnston. Mike Love 
and A1 Jardine — have worked to- 
gether. 

The band has retained all its 
characteristics: softly subtle back- 
ing voices working harmonically 
behind soloists; hard rhythmic pat- 
terns, strong melodies. "It's About 
Time," from their new '‘Sunflower" 
LP is a current serious work. “God 
Only Knows" from their "Pet 
Sounds" LP was refreshingly done 
and led by Carl's clear voice. The 
boys pulled "California Girls," 
"Cotton Fields." "Sloop John B.," 
“Good Vibrations" and "Get 
Around" from their flashback files. 

The "nowness" of Ihe band was 
strengthened with "Cool, Cool 
Water" from the new LP. “Riot in 
Cell Block No. 9" was a marvelous 
excursion into good, funky soul 
patterns and some gutsy singing. 
On this tune the brass were clearly 
heard. In the main, however, they 
were overpowered by the band's 
own instruments. The addition of 
two congas and various tambou- 
rines left a jack-hammer pulsation 
to the environment. 

ELIOT TIEGEL 

JOHNNY MATHIS 

Waldorf-Astoria, New York 

Johnny Mathis is back in town 
and he's brought his own specid 
magic with him. The Columbia 
Records artist filled the Waldorf- 
Astoria's Empire Room at his 
opening Nov. 9 and it's a sure 
bet he’ll keep it that way dur- 
ing his stay there. His richly tex- 
tured voice has never sound^ bet- 
ter. and from his opening treat- 
ment of three Henry Mancini 
tunes, it was evident he was in 
complete command. As expected, 
a medley of his past hits was an 
audience favorite, as were the 
smooth lush readings of “Love 
Look Away" and the Mabel Mer- 
cer |cm "Over the Weekend.” 
Mathis has Ihe ability to feet 
equally at ease with moody ballads 
and uptempo rhythm items. He 
proved this by moving from his 
current single click "Evil Ways" 
to the sensitive "Maria." His clos- 
ing "Man of La Mancha" medley 
disproved the fact that nothing new 
can be done with "The Impossible 
Dream." Mathis did it. 

JOE TARAS 

FREDA PAYNE 

PJ.'s, Los Angeles 

Freda Payne bridges the genera- 
tion gap. She gets into both the 
newer sou) oriented songs and ma- 
terial which ia explosive but in the 
pi^ idiom. 

Her debut Nov. 5 in Los Angeles 
to an overflowing crowd, was suc- 
cessful on every count. She worked 
to the pec^le. She communicated 
with her audience on all three sides 
of the dance floor. Her stage pres- 
ence was exciting and yet not ex- 
cessively theatrical. She looked 
marvelous. Her songs had zest and 
ebullence. 

Working with a portable mike 
she moved around the room, a 10- 
piece band led by Lon Fontaine 
and the three voice 21st Century 
creating a cushion for her beauti- 
ful efforts. 

Her opener was “Rock Me in 
the Cradle" done in medium 
tempo. And when she went into 
"Just Because of You,” her guid- 
ing phrases and strong vocal 
prowess were clearly shown. She 
enjoyed a medley of "Raindrops" 
and "What Are You Doing the 
Rest of Your Life” and when she 
(Continued on page 25) 




Talent 



From The 

Music Capitals 

of the World 



Talent In Action 



SAN FkANCtSCO 

Wintcrland's first concert of the 
month featured Steve Miller, Coun- 
lr> Joe and Bi|> Brother and the 
Muldiiii; Compuiy. . . . Odetta 
and James Tu>lor ptuy Berkeley 
C'omrTuinity Theater Nov. 22. . . . 
KIvis Presley's Oakland Coliseum 
concert was a complete sell out. 

. . Joan Baez and Charley Pride 
with Sonny James were there the 
week before. 

I.«s McCann opened a one week 
engagement at The Roth/And . . . 
Both, And Productions presented 
Marathon 70 on Halloween Week- 
end, 52 hours of continuous music, 
theater, dance and films. Mlmi 
Fariiiii. New Riders of the Purple 
Sage. Les McCann, Cleveland 
U'rccking Company, Big Brother 
and the lloiiday Company, Bobby 
llutchirson and the Jerry Hahn 
Urulherhood were among the art- 
ists who performed. In Oakland, 
Big Black was at The Sportsman’s 
Club and The Etta Jame.s Review 
at the Showcase. 

Ike and I'ina Turner come to 
Basin Street West for one week. 
Chris Wong has been opening the 
club on Monday nights with Aum 
and one other local hand which 
changes from week to week. The 
show is followed by a 2:30 a.m. 
jam. Eric Clapton's Derek & the 
Duininoes come to Berkeley Nov. 
18 and 19. . . . Guitarist Carlos 
Montoya appeared at the Masonic 
Auditorium. 

Crecdencc Clearwater Revival is 
recording an album at Wally 
Hcidcr’s. to be released in mid- 
November. , . . Crazy Horse, sans 



Neil Young, is mixing their album 
for Reprise there. 

Eantasy has three new albums 
coming soon: Clover, Alice .Stewart 
and Abel. . . . Boz Scragg.s Ls 
recording his second album for 
Columbia with Glyn John produc- 
ing. Appearing Productions held a 
party for Captain Beefheart to pro- 
mote his new album “Lick My 
Decals Off, Baby." He appears 
with The Cockeiles later this 
month In Berkeley. 

Guitarist John Cipollina has left 
Quicksilver. . . . Osceola leaves 
San Francisco later this month to 
winter in Florida. . . . Jose Feli- 
ciano was in tovm promoting his 
Christmas album on RCA. David 
Crosby is finishing up a solo album 
with a little help from Jerry 
Garcia, Graham Nash and Mike 
Sbrkve. With the recent arrival of 
Neil Young and Graham Nash, 
three quarters of Crosby, Stills, 
Nash and Young now make their 
homes in the Bay Area. 

MARY TURNER 



NEW YORK 

Shelters Leon Russell, Uni's El- 
ton John and Decca's McKcndrIe 
Spring play Bill Graham's Fillmore 
East. Friday 120) and Saturday 
(21). Slated for Wednesday (25). 
Friday (27) and Saturday (28) are 
RCA's Jefferson Airplane and the 
Buddy Ciiy-Junior WdU Band. 
EIcktru's Incredible String Band 
gives two shows. Sunday (29). . . . 
Atco's Juicy l.ucy completes their 
U.S. tour with a five-night gig at 
(Conliruied on page 27) 
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got into "Deeper and Deeper." 
her voice got funky. This was the 
groove she maintained for "Son of 
a Preacher Man." "I'm a Woman." 
and "Spinning Wheel." Her reading 
on "My Life" was strong and un- 
swerving and her "Band of Gold" 
wrapped it all up. 

Her half-hour set moved quickly 
and .she could have done another 
45 minutes easily without anyone 
objecting. ELIOT TIEGEL 

ELLY STONE 

Carnegie Hall, New York 
F.lly Stone's sold-out Carnegie Hall 
debul. Nov. 6, was a collaboration 
by her husband. Eric Blau, who 
wrote lyrics for all but three num- 
bers with Mon Shuman, her former 
co-star in Off-B'way's ••Jacques 
Brel." with R. Kessler. Ralph Af- 
foumado. her arranger-conductor, 
and Miss Stone herself, The result 
was an evening of provocative 
imagery confronting the fear of 
lime's imposition on people, es- 
pecially in the seven numbers using 
Brel's music, and the victimization 
of decay and injustice in Miss 
Stone’s "Port of New York" and 
“Mea Culpa. Baby" from her new 
Columbia album. 

These recurring themes were 
magnified by Miss Slone's beguil- 
ing. rapturous vibrato in "Old 
Lovers." “Marieke." “Sons Of." 
and compounded by Affoumado's 
richly delicate and often ebullient 
arrangements. Brash and black 
comedy surfaced in "Something 
Wicked" and in Sheldon Harnick's 
"Shape of Things." An occasional 
slurring of vowels in her otherwise 
authoritative vocal brilliance creat- 
ed a disconcerting gap in the intri- 
cate lyrics. 



More disconcerting was the use 
of an 18-mcmbcr chorus in the two 
final and most unusual numbers. 
"Port of New York" and "Mea 
Culpa. Baby"; the chorus' degree 
of participation didn't justify their 
presence onstage, anyway, and they 
seemed a visual intrusion in a 
highly subjective involvement with 
social and political problems. Clos- 
ing with the affirmative "If We 
Have Love" as the last of her three 
encores. Miss Stone will have to 
deal with placating a mo.si effusive 
cult in the Future. 

ROBIN l.OGGIE 



ELLA FITZGERALD, 
DUKE ELLINGTON 

Now Gwove. Los Angeles 

Ella Fitzgerald and Duke Elling- 
ton were magnificent in their first 
apj[>earance in this revamped room 
this season. 

The program was actually two 
separate shows; Duke and his 14- 
piece music machine performed a 
KMune set which showcased such 
.soloists as trumpeter Coolie Wil- 
liams. reedman Russell Procope, 
saxophonists Harry Carney and 
Harold Ashby and honeman 
Buody Wood, Norris Truney 
played alto in a style reminiscent 
of Johnny Hodges but with a 
stronger tone. 

After introducing Miss Fitzger- 
ald. Ellington left the stage and 
Tommy ^anagan look over at 
piano. His trio set the foundation 
with the Ellington band adding its 
lustrous textures to the charts. 

Miss Fitzgerald's mastery of 
phra-sing. her ability to scat sing, 
use her voice like a trumpet or 
sliding trombone, and her genius 
in exploding with rapid fire ex- 
(Continued on page 26) 




LITH06RAPHEO ONHUVY KROMEKOTE 
BLACK & WHITE PRINTS 
500 — S20 7S 1000 - S31.75 

COLOR PRINTS 

1000 ■ S200 00 

Send for a sample 6X10 color 
print and black & white 8X10 
plus prices for other sizes in 
black & white and full details 
on ordering. 




MAJOR MUSIC COMPANY 
SEEKING EXPERIENCED, 
AMBITIOUS AND A6RESSIVE 
SALESMEN FOR TEXAS AREA, 

Excellent wlory and benefit*. Tre- 
mendeui opportunity for odvonce- 
ment into menogement. All replies 
confidentiol. Send resume to 

BOX 707, Billboord 
1719 West End Ave. 
Nashville, Tenn. 37303 



Say You Saw It in 
BIIHioord 
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every label available... hundreds of hard-to-get items 




List title and artist only, state quantity desired. COST : 570, shipped freight collect on a no-return 
basis (defectives exchanged for same record only). Order COD or Open Account (please include 
credit references if new account is to be opened). Orders shipped within one week of receipt. 
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AARON STERN 

UNUSUAL DESIGNS AND SEHINGS 
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66 West 47th St.. N.Y.. N.Y. 10036 
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pressions all within a short bar 
phrase, reiterated her position as 
a unique stylist. 

She worked within a framework 
of contemporary rhythm patterns 
(laid down by Ed Thigpen) on 
such songs as “Get Ready" and 
"Put a Little Love in Your Heart.” 

The vocalist achieved a warm, 
intimate feeling on "Something," 
"On a Clear Day (working in a 
bit of “Blues Skies") and "Isn't It 
a Pity.” And contrasted that with 
a hard, driving "Black Coffee." 
•Til Never FalT in Love Again.” 
the bop standard “Monlequa" and 
"Cottontail," to which Duke lent 
his touch and Ella traded fours 
with Paul Gonzalves. It was quite 
an evening. ELIOT TTEGEL 

MclAN-FORREST 
STAGE GROUP 

Hull House, Chicago 

Where does one start in describ- 
ing a 21-piece rock orchestra such 
as the Mclan-Forrcst Stage Group. 
The closest thing to it in size has 
been Joe Cocker's Mad Dogs and 
Englishmen, but even this was 
totally different. The Stage Group 
features a rock rhythm section, an 
eight-piece horn section, and a 
nine-piece string ensemble. While 
the strains of classical and jazz are 
there, the group is rock all the 
way. 

Peter Mclan is the vocalist and 
pianist. His voice is strong, with- 
out the rough quality of Cocker 
or Robert Plant. He writes and 
arranges all the group's material, 
with assistance from John Forrest, 
the bass guitarist. The string parts 
are used as inte^al parts of the 
music, and not just nll-in instru- 
mentation. The horns blow free in 
some sections, adding the drive 
and excitement of a jazz big band. 
Jack Clark slides in and out with 
some smooth (yet gritty) guitar 
solos while Gr^ Sergo punches 
a strong beat on drums without 
being everbearing. All the mate- 
rial is original and some of most 
interesting being performed today. 

GEORG KNEMEYER 

FRANKIE VAUGHAN 

Rainbow Grill. New York 

Frankie Vaughan has been a 
top billed, established artist for 
many years in the U.K. but this 
was the first U.S. visit for several 
years for this smooth, poised and 
confident entertainer, who admit- 
ted “I trade in nice songs." He 
sticks to MOR material — "Cab- 
aret." "You'll Never Walk Alone." 
"Marne." "Hello Dolly" — and even 
ends with a straw hat and Jolson 
medley. His only piece of olde 
F.ngtish was a selection of British 
music Hall songs. 

He projects the same kind of 
appeal as a Tom Jones or an En- 
gelbert Humperdinck and it's a 
pitv they made this Atlantic trek 
before him. despite the fact that 
Vaughan was working his act, 
more or less, unchanged before 
they made their first recordings. 

IAN DOVE 

ALIVE 'N KICKIN', 
ANDY ROBINSON 

Bitter End, New York 
Alive 'n Kickin', a strong group 
with steady rhythms, had a good 
first set at their opening Nov. 12 
at Paul Colby's Bitter End. Sandra 
Toder and Pepe Cardona, the Rou- 
lette Records’ group's two lead 
vocalists, singly and together, sup- 
plied much of the drive character- 
istic of Alive 'n Kickin' although 
Cardona was hampered by laryn- 
gistis. 

Andy Robinson, a fine young 
folk artist, opened with his excel- 
lent voice and material. His set 
included “Party Ball" from his 
new Janus album and "Provider," 
still one of his best numbers, 
which he previously recorded for 
Philips. 

Aiive 'n Kickin' augmented their 



pulsating beat with a new conga 
drummer adding to drummer Vito 
Albano and bass guitarist Thomas 
Wilson. Organist Bruce Sudano 
and lead guitarist John Parisio 
contributed melodically and rhyth- 
mically. “Jordan" with Miss Tod- 
er's soft beginning built as Car- 
dona joined in. Building towards 
strong endings is another Alive 'n 
Kickin' characteristic. 

UNIVERSE 

Beavers, Chicago 

Universe has the basics for a 
good rock band. The band is tight, 
and although there is a little too 
much reliance on other people's 
materia], the group's own material 
leaves one clamoring for more. 
They impressed the audience here 
Nov. 5. 

Universe is led by Wayne 
Thomas on vocals and woodwinds, 
whose facial expression leads one 
to believe that each note he sings is 
a joyful pain. His woodwind play- 
ing is mostly relegated to nice 
fills within the son|^. Chris Charl- 
ton handles the gritty guitar and 
some of the vocals. Rod Morris is 
on bass, Toby Bates does some 
fine experimentation on organ, 
and John Esser handles the per- 
cussion. The climax of the set was 
a beautiful reading of the Moody 
Blues' “Nights in White Satin" 
which slid into some feedback/ 
experimentation ending with “Also 
Spracb Zarathustra." Definitely a 
group to be reckoned with. 

GEORGE KNEMEYER 



WALT CONKLIN 

Coral Bar 
East Paterson, N.J. 

In a casual manner — the only 
way to do it in the relaxed atmo- 

g there of a country tavern like the 
oral Bar — Walt Conklin of MGM 
Records presented a good night's 
entertainment. His selection of ma- 
terial ranged from a weil-poIished 
"Sing Me Back Home” to a slow 
ballad like “Am I Losing Y 014 ” 
so that couples could dance. And, 
for a change of pace, be and his 
guitar player and electric bass man 
did a takeoff on Johnny Cash 
tunes like “Doggone Lonesome" 
and "Ring of Fire.” Two songs 
were delivered with excellent stage 
presence — "Sweet Dreams" and 
"Gentle on My Mind." But the 
tunes that won the most enthusias- 
tic applause from the audience on 
Nov. 7 was "Okie From Mus- 
kogic ’ CLAUDE HALL 

ALEXANDER RABBIT 

Ungano's, New York 
Alexander Rabbit had a good 
first set at Ungano’s, Nov. 5, 
ranging from hard to soft rock. 
Now five members, the unit stresses 
instrumental unity and variety. 
Drummer Steve ^hier and lead 
guitarist Chris Holmes divided 
most of the vocals. 

- "The Hunchback of Notre Dame. " 
the title number of Alexander Rab- 
bit's initial album on Mercury, 
proved especially inventive as 
Schier went from vocals to drums. 
Combined with drummer lack 
Goldman, a high level of intensity 
was reached. Organist Charles 
Brody also shone in this and other 
numbers. “Living in This World" 
and "My Woman" were among the 
other good selections from the 
album. 

“God Bless the Land of the 
Free" was a contemporary protest 
song with bile. “April Fool" was 
an unusual classically oriental 
number for Holmes with technique 
usually reserved for acoustic rather 
than his electric guitar. Bass gui- 
tarist Len DemskI was dependable 
throughout. Alexander Rabbit is 
loaded with potential. 

FRED KIRBY 

MARTIN DENNY 

Royal Hawaiian, Honolulu 
Martin Denny back at the Ho- 
tel's beachfront Surf Room, put- 
(Continued on page 27) 



Feld Bros Back Into 
Mgmt; Ink Andy Kim 



NEW YORK— The Feld Bros, 
have returned to the managerial 
ranks with an exclusive man- 
agement and representation deal 
for Andy Kim. The manage- 
ment operation will be handled 
by Feld Bros. Management 
Corp., a division of Ringling 
Bros.-Bamum & Bailey Com- 
bined Shows, Inc., which re- 
cently formed three wholly 
own^ publishing and recording 
firms. 

Feld Bros. Management Corp. 
will be under the supervision of 
Irvin Feld, president and chief 
executive officer of the parent 
corporation. According to Feld, 
the new firm will not confine its 
activities to this country but will 
be representing clients on a 
worldwide basis. 

Before assuming the owner- 
ship and presidency of Ringling 
Bros, and Barnum & Bailey Cir- 
cus in 1967, Feld had been in- 
volved in the development, re- 
cording and promotion of pop 
groups and individuals on a 
nationwide basis. 

TV Going 
Big for Ho 

HONOLULU— Television will 
play a big part in the life of Don 
Ho next year. 

Ho, Hawaii's top-paid enter- 
tainer at $25,000 a week, will 
produce and star in: 

* An Island-based half-hour 
talk-and-variety show entitled 
‘This Is Hawaii." Screen actress 
Dorothy Lamour will be the 
regular hostess, and Ho will be 
a frequent guest. 

• A four-part series of Pacific 
extravaganzas, originating from 
Tahiti, Fiji. American Samoa 
and Hawaii. The one filmed in 
the Islands will serve as a pilot 
for a project prime-time net- 
work Ho series. 



Kim. who records for Steed 
Records, has been voted Cana- 
da's top male vocalist for the 
last two years. He will be han- 
dled by Allen Bloom, who is 
vice-president of the new com- 
pany. Bloom has been associ- 
ated with the Feld Bros, for 22 
years. 



so YOUR NEIGHBOR 
IS A SCORPIO. 



Comedy Album (Astrology) 
300 Comic Descriptions of ail 
12 Sun Signs. 

Package Complete — Record 
& Jacket, available for major 
recording company or Dis- 
tributor. 

(213) 874-1190 or Write 
Shoemaker Productions 
6331 Hollywood 8lvd. 
Suite #603 

Hollywood. Calif. 9(X)28 
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Beverly Hills. 

Calif. 90212. 
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LaBrie Forms 
Disk, Pub Cos 

NEW YORK— Sparrow Rcc- 
ords and the Sparrow publishing 
company have been formed here 
by Gene LaBrie, who also oper- 
ates the firm of LaBrie Associ- 
ates, which provides an auto- 
mated programming service for 
FM stations. Keith Lacey, for- 
merly a writer-producer for 
TWA and 3M radio shows, will 
produce for Sparrow. Raymond 
Moore will be sales manager. 

Among the groups on the la- 
bel will be the Lonesome Whis- 
tle. Barbary Horse, Blue Steel, 
the Poco Cello, and singer Su- 
sannah Nostrand, once a lead 
singer in "Hair." LaBrie also 
plans to issue a new children's 
educational records line. 
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ASK THE MAN WHO KNOWS 

. . . how to make the extra profits with 
record care items, adapters, stereo head 
phones and other accessories . . . 



Pfan^UM 

FACTORY-TO-YOU SALES REPS. 
KNOW and will explain the fine points 
in accessory selling for your profit! 
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I D.C. Blues Fest Full of Electricity 
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Los Angeles' Whiskey A Go Go, 
beginning Wednesday (18). . . . 
Monumenl's Kris Kristofferson will 
have ihe title role in "Dealer." the 
initial production. of Gerald Ayres' 
Acrobat Films, for Columbia Pic- 
tures. 

Capitol's Lou Rawls opens a one- 
week engagement at the Apollo 
Theater ^ginning Wednesday (18). 
Capitol's Naocy Wilson follows 
with a Wedne^ay (25) opening. 

. . . Roulette's Three Degrees open 
a one-week stint at the Royal York. 
Toronto. Dec. 7. . . . "The Smokey 
Robinson Show." a one-hour 
Screen Gems special produced by 
Jackie Barnett with Tamla's Smok- 
ey Robinson and the Miracles, is 
set for Dec. 18 airing on ABC-'TV. 

. . . RCA's Eddy Arnold appears on 
the “Glenn Campbell Show." Sun- 
day (22). . . . The Jimmy Dorsey 
Baiid and singers Helen O'Conael] 
and Bob Eberly play the Jersey 
Steak Pit. Tuesday (17) through 
Thursday (19). 

A&R's John Blair returns to the 
Village Vanguard, Tuesday (17) for 
six days. He plays six days at the 
Theatrical. (Tleveland, ^ginning 
Monday (23). . . . George Ma- 
honey, singer-pianist. OMnd a six- 
week engagement at Charles V of 
Westchester, Mamaroneck. N.Y.. 
Nov. 10. . . . Reprise’s Neil Young 
and Uncle Dirty open a six-night 
engagement at the Cellar Door, 
Washington. Nov. 30. . . . The 
New York Bass Violin Choir will 
perform BUI I.«e’s “One Mite East 
(An Evening of Words and Musk) 
at Judson Hall, Sunday (22). . . . 
Bell's Julie Budd visits Hollywood. 
Nov. 30. to tape a “Carol Burnett 
Show." 

Philip's Frankie Valli & the 4 
.Seasons headline at the Copaca- 
bana for two weeks beginning Dec. 
3. The group plays Northern Iowa 
Community College. Sunday (IS); 
Stout State Institute. Menominee. 
Wis.. Monday (16) and the Friday 
(20) llalian-American Civil Ri|^ts 
Show at Fell Forum. . . . the 
Eddie Hazell Trio opened an in- 
definite stand at the Friar Tuck. 
Cedar Grove, NJ., Nov. 13. . . . 
Howard Wyeth and Joo Huslon 
have been signed by producer 
Bruce W. Stark to create the or- 
chestrations and Jacqueline Penn, 
to write vocal arrangements for the 
new rock musical, “Soon," which 
opens at the newly restored Ritz 
'niealcr on Broadway. Dec. 16. 

Talent 

In 

Action 
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ling less emphasis on show and 
more on easy-flow in his current 
booking. Hence, the dance fans are 
b^py — they can move to his most- 
ly nostalgic music. 

Denny's combo has been mini- 
mized to include Larry Cavalier 
on vibes, Jeff Hendricksen on bass 
and John Pamer on drums. Cava- 
lier and Hendricksen toss in an 
occasional vocal, but there are (he 
usual niceties in the instrumental 
department. 

Pianist Denny continues to pro- 
gram “Quiet Vill^," the song 
that clicked for him many years 
ago. He's up-to-date on “I S^y a 
Little Prayer for You," Hawaiian 
on “Akaka Falls." and nostalgic on 
“Our Day Will Come," "Fly Me 
to the Moon" and "Watch What 
Happens." WAYNE HARADA 



Music is by Joe Kookoolis with 
lyrics by Smtt Fagan. 

FRED KIRBY 



CHICAGO 

Bizarre/ Reprise's Frank Zappa 
and the Mothers of Invention will 
apfwar for one show at the Audi- 
torium Theater Saturday (21) spon- 
sored by 22nd Century Produc- 
tions. Also on the bill is the Mclan- 
Forrest Stage Group, a 21-piece 
rock band. The group will also be 
the subject of a television special 
to be filmed Dec. 8. It will be 
s hown initially on local station 
WTTV-TV, and later will be syndi- 
cated to stations across the coun- 
try. .. . 22nd Century Productions 
also presented Warner's John Sc- 
basdon and CRTs Podipto Nov. 
14 at the Auditorium. . . . The 
Syndrome has Deram's Ten Years 
After, Harvest's Qualermass, Cot- 
lilion Mylon and Skid Row on tap 
for Friday (20). . . . Straight/ 
Warner Bros. Alke Cooper was in 
town recently cutting tracks for the 
group's forthcoming album, l^e 
group recorded at the RCA Studios 
under the direction of Jack Rich- 
ardson of Nimbus 9 Productions, 
which has had great success with 
the Guess Who. 

GEORGE KNEMEYER 

tOS ANGIUS 

West Coast Publications will 
handle the exclusive sheet music 
distribution for Trousdale Music 
and Wingate Music, two ABC/ 
Dunhill firms. Copyrights cover 
hits by Ihe Mamas and Papas, Step- 
penwolf and Grass Roots. 

Leonard Feather has begun a 
Sunday afternoon hour's show on 
KBCA called “Feather's Nest." The 
1-2 p.m. stanza will play contem- 
porary jazz plus conduct interviews. 
Featlier will also play music from 
European jazz labels. . . . Kenny 
Barry has formed Exclusive Road 
Management. 

John Klemmer is arranging mu- 
sic for bands, having worked with 
Don Ellis at the Seattle Jazz Festi- 
val. His chart of "The Old Man's 
Tear" is included in Ellb' new 
LP. "Live at the Fillmore." Klem- 
mcr's own Cadepi Concept LP. 
"Eruptions,” gets released this 
month. 

Jack Elliott and his orchestra 
with vocal by Carol Carmichael 
have cut Ihe single. "Where's Pop- 
pa?” whkh Liberty/UA is releas- 
ing. It's the title song from the 
UA film. UA Records will release 
the soundtrack LP. . . . Oliver 
plays a guest role in the Miami pro- 
duction of "Hair" for one week 
starling Sunday (15). He will play 
the role of Claude in the Washing- 
ton troupe several weeks later. 

Criterion Music has been named 
administrator for Lee Haztewood’s 
Guitar Music and Lee Hazlewood 
Music Corp. Mickey Goldsen will 
supervise the world wide and do- 
mestic operation. . . . The World's 
Greatest Jazz Band plays the Honk 
Kong Bar at Ihe Century Plaza 
Monday (23). 

John Denver will appear on five 
ABC-TV specials during the 1971- 
72 season. The composer has writ- 
ten two songs exclusively for Frank 
Sinatra and they appear in his next 
LP. . . . Lyricist Arthur Hamilton 
will conduct some of the classes in 
December for the lale Hal Levy, 
who taught a course in lyrks at 
UCLA, 

Capt. Beefbeart and his manager 
Grant Gibbs worked on the pro- 
duction of the leader’s new War- 
ner LP, “Lick My Decals Off. 
Baby." . . . The Whisky has booked 
Fanny for the fourth time in two 
months. . . . The Third Eye is a 
new rock group formed to play in 
a segment of the TV series ‘The 
Name of the Game." 'Die group 
sings five songs originally penned 
for the show by Billy Goldenberg 
and David Wilson. 

The Los Angeles Artists Wood- 



WASHINGTON — The First 
Washington Blues Festival (Nov. 
5-7) began on a very remote 
blues note. The African Heri- 
tage Dancers and Drummers, a 
troupe of young black artists, 
opened the show. They hurled 
their bodies onto the stage to 
the superb accompaniment of 
African percussion as they per- 
formed traditional West African 
dance rituals. 

The Soul Searchers, a young 
local group, followed with a 
hybrid sound. They swung 
from soul through jazz improvi- 
zations to simulate African and 
Latin beats. Coming on stage 
next, Bernice Reagan, a young 
black woman from Atlanta, 
sang a gospel-like “C.C. Ryder." 

Wieh Muddy Waters came on 
at midnight with his Blues Band, 
they were greeted with a tumul- 
tuous ovation. With his highly 
electrified rhythm section. 
Waters played many blues clas- 
sics including “Hoochie Coochie 
Man" and 'Tve Got My Mojo 
Working." 

However, the highlights of 
this evening's concert was B.B. 
King, who worked with his 
band on a number of his hits. 

Richie Havens then fused his 
blues rhythm with the folk 
idiom. He then switched to an 
uptempo beat for a strong 
closer. 

The second phase of the fes- 
tival was a concentration almost 
exclusively to the rural style of 
the blues. It started with Furry 
Lewis a rural stylist who re- 
flected on the times he played 
with W.C. Handy. Then as if 
South Side Chicago had moved 
to the stage. J.B. Hutto and the 
Hawks, a five-piece band, 
created an electric mood. Lu- 
ther Allison, representing West 
Side Chicago, with his highly 
stylized singing and guitar play- 
ing. 

The rural tempo of early 
evening was reinforced by Delta 
blues singer Mississippi Fred 
McDowell and Howlin' Wolf. 
Also performing -was Howard 
University’s Gospel Choir, the 
Rev. Ro^rt Wilkins, a former 
blues singer who switched to gos- 
pel. and Libba Cotton, a 78- 
year-old folk singer. 

The final night of the festival 
brought back the African Heri- 
tage Dancers and Drummers. 
Following (he dancers, the rural 
blues took center stage with 
such performers as Sleepy 
John Estes. John Jackson, 
Arthur Big Boy Drudup and 
Mance Lipscomb- 

Then in vivid contrast but in 
related tonalicolors the urban 
blues was brought into the spot- 
light. The stars in this idiom 



wind Quintet performs a 1 p.m. 
concert at the Cafe Figaro, Sunday 
(22). Bill Cosby is a partner in the 
restaurant. The program is meant 
to be the first in a series of classi- 
cal music concerts on Sunday 
afternoons. 

Johnny Mathis, Tommy Roe, 
Rosemary Clooney and Les Brown 
and his band perform over the 
Thanksgiving weekend at Disney- 
land. The bill is the park's biggest 
Thanksgiving revue in its 15-year 
history. . . . Frank Gorshln, now 
recording for King, will make in- 
store appearances for the White- 
front chain to promote his ‘Turn- 
around" single. . . . Sonny Charles 
new A&M single. “Bless You" was 
produced by Geoife Tobin. . . . 
ABC/ Dunhill is into “Operation 
Emitt," its exploitation campaign 
for Emit! Rhodes who writes ^1 his 
material and plays all the instru- 
ments on his dates. 



were Buddy Guy and Junior 
Wells. After performing a num- 
ber of exciting selections to- 
gether they were joined by 
Luther Allison, J.B. Hutto, and 



and Mississippi Fred McDowell. 

A 60-minute jam session, 
fusing of the urban and rural 
styles, closed the show. 

STAN FERDINAND 



BESTSELLER 

GORDON 

UGHTFOCH’ 

His Newest Album Is 
"Sit Down Young Stronger" 

Gorton LI|htfoot't detait albun on thi ftt- 
prlu lobol hM rocoivod vnmlxtd critical 
raactlon of the favorafile varlaty, to wit: 
“liiiitfeot'a ntwati racortini, hit first IP 
on the Reprise label, is such a beautv and 
so lorfeouslr produced t 



nils album, as well at some of the best 
material that Llfhtfoot rias ever done, and, 
with songs llXa Cakvebs and Dust and Mt 
aad Reb^ McSm, some ol the nicest folH 
music on record anywhere." 

-Jud Rosebush 
Rolling Stone 

"His songs are parsonal statements about 
tha human condition that carry mort than 
Just a crisp phrase or a good tune." 

-Aobert Hlllburn 
Los Angeles Times 
"The recording and production are over- 
whelming." 

-Bob Chorush 
Lot Angalet Free Press 




Gorton Llghtfoot recortsd the album In 
California, long known for Ita thriving col- 
ony of Canadian musicians, with some ei- 
ceflent musical assistance from Randy 
Hewmen, Ry Cooder. John Sebastian and 



This best new Gordon Llghtfoot sibum may 
ba found In better record stores (which can 
order and reorder It as Reprise RS 63S2) 
and In the form of Reprise tipes, distrib- 
uted Ampes. In idoltion to the highly- 
praised Utle song, "Sit Down Young Str^- 
er" contains "Minstrel of the Dawn." "Me 
and Bobby McGea," "Saturday Clothes” 
and "If You CouM Read My Mliid," to name 
about 40% of It. Highly f - - 





GET INTO 
JAPAN'S 
MUSIC MARKH 
WITHOUT A 
PASSPORT!! 

The December 5th issue of Bill- 
board presents an in-depth sur- 
vey of the total Japanese music-record-tape market. 
In the issue: Page after colorful page written by music experts 
and industry leaders covering these key subjects written in 
English with important articles also translated into Jajpanese; 
e Aims and objectives of Japanese, U.S. and other international 
record companies e Equipment manufacturers: A series of suc- 
cess stories e Music publishing e Osaka Fair Report-Post fair 
highlights & results in the music industry e Record Buying Guide- 
Distribution in Japan e Talent & Talent Agencies e Country 
music in the cities • Tokyo— -Center of the music industry & 
nightlife city of the world • How Japanese Board of Trade con- 
trols quality of export merchandise • How to sell the Japanese 
markets. 

For direct entry, contact the nearest Billboard office. 

Ad deadline: November 25th. 

Publication date: December 5th. 
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JESUS CHRIST 
SUPERSIAR 




T 










AROGKOPOiA 

IHE liSSr SEVEN DAVS OF CHRISr 



It took Andrew Lloyd Webber and 
Tim Rice eighteen intensive months to 
write Jesus Christ/Superstar. It might well 
be years before the immediacy of its 
impact is fully comprehended. 



Musically Jesus Christ/Superstar 
adds an interesting new dimension to the 




gutsy honesty and directness of rock opera. 



For its young composer, Webber (he 
is 22, Rice 25) moves out from the bound- 
aries of rock and hard rock, into electronics, 
jazz, blues, choral and classical (like an 85 
piece symphony orchestra). 

It is an appropriate platform for Tim 
Rice's libretto. It, too, extends beyond 
traditional expectations into the language 
of today. 

And the last seven days of Christ 



unfold not the way we learned it in Sunday 
School. Or in Catechism. Or at the knee of 
Cecil B. DeMille. But the way your kid 
or mine might tell the story. (Or better yet, 
like to hear it.) 

Through Jesus Christ/Superstar, 
Andrew Lloyd Webber and Tim Rice have 
made the most awesome seven days in the 
history of man meaningful to our time. 
And, for it, have received the endorsement 
of England’s and America’s leading clergy- 
men. 

We have yet to mention the singers 
and musicians. They stem from some of 
the most acclaimed rock groups on the 
continent. (Like Joe Cocker’s Grease Band, 
Deep Purple, Manfred Mann and on.) And 
they will be in no small way responsible 
for the opera’s imminent suceess. 

It is safe to assume that this work will 
capture the imagination of almost every 
American. In fact, reports from preview 
performances indicate that Jesus Christ/ 
Superstar is well on its way to bridging 
the musical — and scriptural — generation 
gap. If ever anything was written for all 
ages, it is Jesus Christ/Superstar. 

For that reason alone, we at Decca 
Records are proud to release this significant 
new work in its entirety. 

The two-record set with libretto. 
Specially boxed. DXSA7206. 



Decca Recorda. a division of MCA, Inc. 
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PROGRAMMER SPEAKS UP 




ATTENDING A MERCURY Records party recently in Chicago are. from 
left, WGRT air personality Jay Johnson. Jet Magazine editor Chester 
Higgins. WBEE jazz air personality Mary Dee (she also hosts the "Mary 
Dee Show" on WCIU-TV), and Mercury artists Gene Chandler and Jerry 
Butler. 

WPOP Tunes In to 
Demographics 



EDITOR’S NOTE: From time 
to time. Billboard features a 
byline article by a creative pro- 
gram director. The latest in this 
series is by Gus Gossert, until 
recently program director of 
WCBS-FM in New York and 
before that an air personality in 
the founding growth of the pro- 
gressive rock format. Gossert is 
also an authority on oldies. 



I.ooking at the hit singles 
chart carefully, it is easy to pick 
out the high percentage of across 
the board hits which make use 
of the “oidie "-connected arrange- 
ments or sounds in some man- 
ner. The only thing that hasn't 
happened yet, is the seemingly 
obvious production that will 
bring them all together in one 
package, namely a legitimately 

WTMJ-FM 
Into E. L. 

MILWAUKEE — WTMJ-FM 
has dropped its wall-to-wall for- 
mat in favor of an easy listening 
format in which many of the 
records will be sequed. It will 
definitely be a foreground sound, 
according to Jim (Jack Lee) 
Beasley, program director of 
WTMJ. the AM contemporary 
adult sister station. Vic Maier 
is station manager of WTMJ- 
FM; WTMJ music director Sam 
Armato will handle the music 
for both stations. Air personali- 
ties of WTMJ will be used to 
announce the current and new 
records inserted into the auto- 
mation system of the FM sta- 
tion. 



MINNEAPOLIS — Variety is 
the key to success for WCCO. 
a good music station that is not 
in any category because its pro- 
gramming is so diverse. "We do 
not think of ourselves as being 
in any particular category," said 
By Napier, assistant program di- 
rector. "We have been operating 
in this capacity for 46 years, 
slowly developing our sound and 
our air personalities.” 

Napier commented that most 
of the air personalities at the 
station had been there for at 
least 10 years. 'They know their 
music and we generally do not 
have to show them anything or 
tell them what to play." Ernie 
Gavin is the music director at 
the station. "He cuts the field 
of possible records for airplay to 
size," said Napier, "and then we 
let the personalities pick their 
own music. It is very important 
that we program this way, since 
each show, we feel, is an exten- 
sion of the deejay's personality. 
They communicate on a one-to- 
one basis with the audience and 
they must know exactly what 
they are playing." 

*The reason for the longevity 
of the WCCO personalities, 
Napier said, is due to the high 
salaries they receive, the outside 
benefits, and their freedom on 
the air. "They have complete 
freedom of expression. They can 
pick the music that suits them 
best. What more could an air 
n personality ask for?" 



“rKW-oldie” of highest stand- 
ards. 

Taking a close Hot 100 Chart 
view, one sees a top 10 for 
Dawn's huge "Candida," which 
is exactly like the Latin-styled 
Drifters hits of the early M's, 
and lyrically not one day newer. 
“If You Let Me Make Love to 
You (Then Why Can't I Touch 
You)" by Ronnie Dyson also 
falls into the Drifters/ Spector/ 
Pomus-Shuman bag, and uses a 
siring opening almost identical 
to "This Magic Moment.” Tom 
Jones and Aretha Franklin both 
scorn! top entries with two Ben 
E. King standards, "I (Who 
Have Nothing)” and "Don't 
Play That Song" respectively. 
Both Jones and Humperdinck 
continually draw on "power- 
ballad" tracks that were first 



By BOB GLASSENBERG 

The station has changed slight- 
ly over the years, appealing to 
a wider and often younger audi- 
ence with their music. "We try 
to keep in mind the fact that 
we reach so many people and 
wc are constantly reaching 
younger people. We therefore 
must program some of the more 
popular groups like Blood, Sweat 
& Tears for the audience's bene- 
fit. We also have a bunch of 
comedians as air personalities. 
They try to make their audience 
comfortable and casual. The per- 
sonalities are not staid or stale. 
They are themselves and this is 
what the audience likes." 

Napier mentioned his morn- 
ing show as an example of cas- 
ual programming. "The show is 
a ‘flow of information show,’ " 
said Napier, explaining that 
Howard Biken might off-handed- 
ly introduce someone from the 
news department in the middle 
of his programming schedule. 
“We feature five minutes of 
news on the hour but introduce 
interesting items throughout the 
entire show," Napier comment- 
ed. "This way, people get to 
know who is doing what in the 
morning, when our audience is 
on the way to work and needs 
weather, sports and other infor- 
mation throughout the hour, not 
only at the top of the hour. Our 
news department also contains 
some comedians, who are always 
looking for a human interest 
story, something to start the 



brought to us via Elvis Presley 
and Roy Orbison in 1960 and, 
a little later. Gene Pitney. The 
"new" arrangements, however, 
are less dramatic and less orig- 
inal than their decade-old coun- 
terparts. 

Creedence Clearwater Revival 
infuses many of the older rock 
styles into their very original 
songs, most outstanding, the 
Elvis "Sun” label sound of al- 
most 16 years ago! Neil Dia- 
mond has a bass voice sound in 
his record "Cracklin' Rosie." 
The Jackson Five are simply 
19'70's answer, in a slightly more 
modern setting, to Frankie Ly- 
mon and the Teenagers. Glen 
Campbell recently found some 
(Continued on page 32) 



listener's day off with a smile. 
We introduce our weatherman 
the same way. In total concept, 
this means that the listener gets 
news and information in a good 
blend and everything is not just 
thrown at them. It is casual and 
more meaningful, we feel." 

Another key to the station's 
success is the ability of the per- 
sonalities to be human beings. 
"The air personalities not only 
express their opinions, but they 
have been known to emit that 
purely human quality — grouchi- 
ness — at times. They are be- 
lievable and they are a habit 
throughout a five-state area. 
People have grown up listening 
to W(XO- It’s pret^ hard to 
break a habit, especially when 
the station offers so much and 
is constantly expanding to meet 
the audience's needs." 

The air personalities at the 
station include Howard Biken, 7- 

10 a.m.; Charlie Boone and 
Ro^r Erickson, a comedy team 
which writes its own material, 

11 a.m-1 p.m.; Charlie Boone. 
2-5 p.m.; News and talk from 
5-8 p.m.; Ray Christensen. 8- 
9:30 p.m.; and Franklin Hobbs, 
10:30 p.m. -5 a.m. The rest of 
the time is filled in with talk 
shows, and news of public in- 
terest. WCCO also has an exten- 
sive sports broadcasting sched- 
ule which adds to its claim as a 
broad-based variety station with 
the communities of five states 
in mind. 



HARTFORD— WPOP, local 
Top 40 station, is now targeting 
demographics with its program- 
ming and "in the daytime may 
even play a Peggy Lee record 
that's not necessarily a giant hit 
record, but one which will not 
cause a tuneout among our 
women listeners," said music di- 
rector Bob Paiva. 

"We will be playing all records 
in the time slot where they will 
have the greatest appeal." 

Part of the demographic ap- 
proach of WPOP to program- 
ming includes the playing of 
album cuts exclusively from 10- 
midnight. 

As a result of these recent 

F irogramming changes, the play- 
ist of WPOP has been much 
broadened, said Paiva, "to some 
60 titles, not including the pro- 
gressive rock album cuts," On a 
given week recently, the station 
had 38 records listed for one 
time segment; at another part of 
the day, there were 44 records 
which could be played by the 
on-dut^ air personalities. But 
Paiva insisted that all these rec- 
ords would be played, not just 
listed. 

"One More Ride on the 
Merry-Go-Round" by Peggy Lee, 
for example, would be played 
up until around 2 p.m. When 

WINX Offers 
Radio Time on 
Block Basis 

WASHINGTON — WINX, a 
radio station located in the sub- 
urbs, Rockville. Md., is now 
offering broadcast time on a 
block basis to record companies. 
Pierre Eaton, vice president and 
program director of the Top 40 
station, has contacted all record 
labels, offering them a full hour 
to play their product. 

WINX has set aside the 11- 
midnight period for this project. 
Cost to the record companies is 
$100. And Eaton states: "Your 
album and only your album will 
be played, talked about, fea- 
tured." The offer is good Mon- 
day through Sunday on a first 
come, first served basis and 
Eaton also offers eight additional 
promotion spots the day an al- 
bum is featured. 



that record comes off the pro- 
gramming sheet, another re- 
places it. "This allows us to 
give exposure to more records,” 
Paiva said. 

Another change at the station 
is the move toward a personality 
approach ... an "entertainment” 
concept, said Paiva. "The guys 
are being allowed to be them- 
selves." Air personalities now in- 
(Continued on page 38) 

WDDD-FM 
Country Play 

MARION. 111.— The number 
of country musk stereo radio 
stations continues to grow as 
WDDD-FM here went on the 
air Nov. 15 with a country mu- 
sic format. Dutch Doelitzsch is 
president and general manager 
of the new operation; he pre- 
viously worked at WZOE, in 
Princeton. Air personalities in- 
clude Al Henegar, formerly with 
WJPF in Herrin; and Steve Wil- 
liams. formerly program director 
of WCBW in Columbia. 

The station will broadcast 6 
a.m. to 1 1 p.m. and the format 
will include an album of the 
day, four country classics an 
hour, a daily gospel music show, 
and a playlist of 75-80 tunes. 
WDDD-FM also plans to give a 
lot of exposure to new artists 
and will play between six and 10 
new records per week, said op- 
erations manager Steve Schmidt. 



WMMS-FM TO 
SPONSOR FETE 

CLEVELAND— WMMS-FM. 
Top 40 station here managed by 
David Moorhead, will sponsor 
a party for the record industry 
Monday (16) “as a way of say- 
ing thank you for all the help 
they gave us." The 5 p.m. party 
will be held at the Checkmate, 
a new local club, and feature 
food, cocktails and live music. 

More than 100 record men 
have been invited. The Blood. 
.Sweat &. Tears were expected to 
attend. 




LEN KANOFSKY, left, Warner Bros. Records promotion man for Phila- 
delphia, introduces three local air personalities to Liberace, Warner 
Bros, artist. From left: Kanofsky, Dick Clayton of WIP, Liberace, and 
Dan Donovan and J. J. Jeffries of WFIL. 

WCCO: Station With Individualism 



Radio-TV programming 



Vox Jox 



By CLAUDE HALL 
Kwlio & TV Editor 



Larry Tremaine is back in Ihe 
Stales at (213) 652-2333 and look- 
ing for a deejay job; he was on 
Radio N<»rdsee Intemalionai, a 
pirale radio station now silenced 
by the Dutch government. Worked 
in the old days on KBLA, Bur- 
bank. and before that was a mem- 
ber of the Sunrays. . . . WNCR- 
FM, progressive rock station in 
Cleveland, has launched a four- 
hour request show Saturdays hosted 
by Marlin Perlich. . . . Lineup at 
WHYL. Carlisle. Pa., now includes 
program director Ben Barber 6-9 
a.m., Jim Jefferson 9 a.m.-2 p.m.. 
Frank Hays 2-6 p.m., and Mike 
Curtis 6-midnight. The daytime 
AM station features oldies dating 
back to 1955, with four current 
hits blended in each hour. After 
AM sign-off, the FM side contin- 
ues with a Top 40 sound, blending 
in LP cuts. Barber also says: “I'd 
like to mention the fact of a usu- 
ally urtsung hero — the engineer. 
WHYL's chief engineer is Jim 
Dacy, one of the best in the busi- 
ness and a real asset to our sta- 
tion." He also said that former 
WHYL staff member Jack O'Lan- 
Icm has just obtained his own sta- 
tion — WEED in Waynesboro. Pa., 
which will be signing on very soon. 

* -k * 

WVOV. P.O. Box 5188, Hunts- 
ville. Ala. 35805, needs Top 40 
records. Staff of the daytime, 
10,000-wall station now includes 
Pbtl Stanley, Jim Kell, Johnny 
Mann, and Bob Robertson. . . . 
WKYE, Bristol, Va., operations 
manager John Brigman and pro- 
gram director Larry Hall are 
anwng the many people who've 
written in expressing .support of 
founding a society for program di- 
rectors and air personalities. We're 
getting much closer. I talked with 
FCC commissioner Robert E. Lee 
the other day and he said he saw 
nothing wrong with the idea and, 
in fact, felt it was more of an ot^ 
ligation on the part of program- 
ming people to form a work- 
together society, that it would be 
in the public interest. He pointed 
out that newsmen had such an 
organization. So then I tried to get 
some heavies in the radio field 
with us. And we've got many, 
many of them. I wanted to get BUI 
Drake with us. I'll try to if 1 see 
him during the Bill Gavin meeting 
in Los Angeles Nov. 20-22 at the 
Century Plaza Hotel. 



WLOX in Biloxi, Miss., has 
added “American Top 40” to its 
programming. New program di- 
rector of the station is Roy E. 
Whittaker Jr. Staff includes Jack 
Taylor, Leon Duke, Frank Stevens, 
Jerry Watts, Dan Gallo, Chris 
Checker, and Ben HavUand, with 
Ted Nichols helping out on week- 
ends. Some of my correspondents 
now include Ruth Castleberry, 
Charlmte; Mary Turner, San Fran- 
cisco; and Laura DeoL Las Vegas; 
I would appreciate you people in 
those markets keeping in touch 
with them. 

Ik tr # 

Jim Lowe, program director of 
WTWA in Thomson, Ga., says his 
station uses a “town and country 
format''— a rock record follow»J 
by a country record, etc. — and that 
Newkeys Music sends him the only 
Mercury Records product he gets. 
Rest of staff include Bill McCon- 
ncl, Chris Simon, Don Powers, and 
Mike Hardin. Lowe paid tribute to 
Claude Casey at WJES in Johnson, 

S.C., for being one of radio's good 
guys and to Ken Dowe for giving 
him his first job in radio in Hat- 
tiesburg, Miss., back in 1959. . . . 
WAVT-FM, country music station 
in Pottsville, Pa. 17901, needs 
country music r«:ords, according 
to Grew Lewis, who also says it's 
the only country station in 75 
miles. 

Ronald GcfTen is set to begin 



a music trade news radio show 
every three weeks on WNYU-FM. 
New York, starling in February. 
The show. a.s it's planned now. will 
carry about the same type of in- 
formation you read in the Bill- 
board. . . . Tom Wallace is leaving 
KRUX, Phoenix, to join KEZY 
in Anaheim. Calif. He'll do an 
afternoon show. 
He's robbing 
Phoenix of one of 
its beauties, Deb- 
bie Wilkerson. 
Marriage. . . . It's 
official now. Tom 
McMurray’s at 
WBT, Charlotte, 
as program di- 
rector; he'd been 
national pro^am director of the 
Knight Quality stations. 

★ * * 

Ron (Ron Canaan) Caslnclli has 
joined WLYN, Lynn, Mass.; he 
had been at WSAR in Fall River. 
Mass. . . . WRKO program direc- 
tor Mel PhiUips says he’s not hir- 
ing Chuck Williams and that my 
source of Williams leaving CKLW 
in Detroit to join the Boston sta- 
tion is wrong. Okay, my apologies; 
I've fined myself one purple toM- 
stool. . . WHO, the SO.OOO-watt 

Des Moines giant, is expanding its 
country music programming and 
will now play country music 6:30 
p.m. to 5:30 a.m. Monday through 
Friday: on 10:30 p.m. Saturday; 
on midnight Sunday. Deejays 
who'll handle the additional chores 
include Mas Bennington and Dan 
Reed. Mike Hoyer, who has been 
hosting the all-night show for five 
years, created a nationwide audi- 
ence and is practically king pal of 
the truckdrivers, will continue to 
spearhead the country sound of the 
station. 

* * ★ 

New general manager of WKIP 
in Poughkeepsie, N.Y., is Dan 
Heilman, formerly of WMVB in 
Vineland, N.J.; NeOson has 
been named national program di- 
rector of the Olympian Broadcast- 
ing chain, which includes WKIP. 
WKIP will use Pepper-Tanner 
jingles and has a staff consisting 
of Jack Daniels, Tim Hartman, 
Steve Wmren, and Johnny Walker. 
Format is a broad-based uptempo 
easy listening approach. 

★ ★ * 

Records which have earned the 
Claudius Seal of Approval this 
week: Sandpipers, "Free to Carry 
On," A&M Records, a single pulled 
from an album; Bill Sc I^retla, 
“Hitchcock Railway.” RCA Rec- 
ords; Voices of East Harlem. 
“Right on. Be Free,” Elektra Rec- 
ords; and Dee Mullins, “Remember 
Bethlehem," SSS International Rec- 
ords. Some sidelight information; 
BUI Sc Loretta are. in reality, the 
Hazeldons, who won Billboard's 
Search for a New Sound competi- 
tion conducted on almost 200 Top 
40 radio stations coasl-lo-coast. 
The search was sponsored by the 
Tea Council of the U.S.A. The 
record that RCA Records has 
come up with is hip, yet sort of 
countrined. which is one of the "in” 
things with the kids today. This 
could be a very popular record, if 
given the airplay. "Right on, Be 
Free” is one of the very few soul 
records released by Elektra Rec- 
ords, whose president Jac Holzman 
has superb taste. It's a very good, 
power-packed disk that should 
knock teenagers and young adults 
for a loop. Some of the people at 
the weekly Billboard listening ses- 
sion felt the record has enormous 
pop ^d soul appeal. Listen to it. 
and if you decide you're going to 
play it, let me know so I can 
.spread the word. Next, the Dee 
.Mullins disk; I flipped over this 
during ihe country music con- 
vention recently in Nashville. Bud- 
dy Blake of the Shelby Singleton 
(Continued on page 32) 




Yesteryear's 

Hits 



Change - of ■ pace programming from 
your librarian'i thelvei, feoiuring the 
dltki that were the hoHeit tn the lond 
5 yeors ago ond 10 yeori ego this 
week. Here's hew they ranked in Bitl- 
boord'l charts at that time. 

POP SINGLES-10 Years Age 
November 21, 1960 

1. Stay^aurice Williatns & the 
Zodiacs (Herald) 

2. Mre You Lonesome Tonight — Elm 
Presley (RCA) 

3. Poetry in Motion — Johnny Tillotson 
(Cadence) 

4. last Date— Floyd Cramer (RCA) 

5. Ceorgia on My Mind — Ray Charles 
(ABC Paramount) 

6. Let's Go, Let's Go, LePs Go— Hank 
Ballard & the Midnighters (King) 

7. A Thousand Stars — Kathy Young & 
the Innocents (Indigo) 

8. Now Orleans— U.S. Bonds (Legrand) 

9. You Talk Too Much — Joe Jones 
(Roulette) 

10. Save the Last Dance lor Mo— 
Driften (Atlantic) 



KM N D Opens Play Doors to 
New Local Record Artists 



MESA. Ariz. — KMND, coun- 
try music staiion here managed 
by Wayne Van, has launched a 
major campaign to expose new 
talent. Besides the lifting of 
closed-door policies of giving 
exposure only to top artists and 
record labels, KMND is now in- 
viting anyone who has a legiti- 
mate recording to bring or mail 
it to the station for review. 

"We know what constitutes a 
good song, and what our lis- 
teners want to hear," Van said, 
“and we'll give local record 
artists every possible break. 
Henceforth, any record that 
meets our standard for airplay 
will be given air exposure in con- 
junction with a live interview." 

To launch its new policy, the 
station will introduce a new 
Star of the Month on the Lloyd 
Self show; a new artist will be 
given continuous exposure for 
four consecutive weeks ... the 
length of time the station feels 
is necessary to register a measur- 
able audience response. 



One of the new artists being 
given a build-up is Toni Lee, 
Nu-Top Records, who has a 
disk called "The Last Thing on 
My Mind.” The flipside. “A 
Million Roses." was also given 
considerable airplay. 



Letters To 
The E(ditor 

Part Time? 

Dear Sir: 

1 hadn't planned to comment 
on "End of the Line?” but the 
resultant controversy compels 
me to add my opinion. 

Management can do its own 
“rationalizing." but it remains 
that I’ve worked for several 
owners with no real talent who 
grab $30-550,000 a year just 
(Continued on page 39) 



POP SINGLES-S Years Ago 
November 20, 1965 

1. I Hear a Symphony— Supremes 
(Motown) 

2. 1-2-3— Un Barry (Decca) 

3. Get Off My Cloud — Rolling Stones 
(London) 

4. Rescue Me — Fontella Bass 
(Cbockar) 

5. Let's Hang On — Four Seasons 
(Dilips) 

6. Turn! Turn Turn! — Byrds 
(Columbia) 

7. A Lover's Concerto— Toys 
(DynoVoica) 

8. Ain't That Peculiar — Man4n Gaye 
(Tamla) 

9. A Taste of Honey — Herb Alpert G 
the Tijuana Brass (A&M) 

10. You’re the One — Vogues (Co & Ce) 



SOUL SINGLES-S Years Ago 
November 20, 1965 

1. Rescue Me — Fontella Bass 
(Checker) 

2. Ain't That Peculiar — Marvin Gaye 
(Tamla) 

3. My Gkl Has Gone — Miraries 
(Tamla) 

4. My Baby — ^Temptations (Gordy) 

5. A Lover's Concerto— Toys 
(DynoVoke) 

6. Take Me in Your Arms — Kim 
Weston (Gordy) 

7. Think — Jimmy McCracMin (Imperial) 

8. Cleo's Back — Jr. Walker & the AD 
Stan (Soul) 

9. I Got You (I Feel Good)— lames 
Brawn (Xing) 

10. Make Me Your Baby — Barbara Lewis 
(Atlairtic) 



BEST INSTRUMENTAL RECORDING OF THE YEAR (NEFF AWARD) 

THE GREATEST 
OF MIRACLES 

as played by DINO 

ori'hostra and chorus arranged and conducted by Jim Stabile 
Four Stars in Billboard 

Side 1 

The Day Thel I Met lews 
Amumf Cnee 

Utile OivM Her On You' Herp 
Itol A Closer Wilk 

Side 2 

When They Xm( The CoWen Mts 
He Touched Me 

There Shell Be Showers Of Bleisinfs 
Ten Thouund Angels 
• THECRtATtSTorMIKAClES 



K&S Productions. No. KS1(X)1 




COUNTRY SINGIES- 
5 Years Ago 
November 20, 1965 

1. May ttw Bird of Paradise Fly Up 
Your Nose— litUe limmy Dickens 
(Columbie) 

2. Hello Yietnam — lohniiy Wright 
(Dmci) 

3. Make ttw World Go Away— Eddy 
Arnold (RCA) 

4. If I Talk to Him— Connie Smith 
(RCA) 

5. Buckaroo — Buck Owens & His 
Buckaroos (Capitol) 

G. Behind the Tear — Sonny James 
(Capitol) 

7. Kansas City Star — Roger Miller 
(Smash) 

8. Only You (Can Break My Heart)— 
Buck Owens (Capitol) 

9. It's AnoUier World— Wilburn 
Brothers (Decca) 

10. The Belies of a Southern Bell — Del 
Reeves (United Artists) 



Four Stars in BiHboard 




REFL£Cn0N$ OF OINO — Tha Leva Ot Bad. 
Now I Belong To Jesus. Heaven Came Down. 
Wonderful Peace. Precious Lord Take My 
Hand, Great Is Thy Fatihfulnass. Until Than. 
Onwaid Christian ^tdiars. His Ninw Is Won- 
derful, I Wsikad Todsy Where Jesus Walkad, 
Blasted Assuranca. KS 1002. 



K&S Productions 
Box 69310 
Hollywood, California w 
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Radio -TV programming 



Raoio-Tv maRT 



If you’re a deejay searching for a radio station — or 
a radio station searching for a deejay — Billboard is 
the best buy. No other trade publication is read by 
so many air personalities and program directors. 
And all of the sharp programming-oriented general 
managers read the magazine, too! Best of ail, Bill- 
board classified ads achieve l)etter results than any 
other publication in the field. General managers re- 
port that a Radio-TV Job Mart can draw five times 
the results of the next leading radio-TV industry pub- 
lication. The cost is SI 5 — in advance — for two times. 
Box numbers will l>e used, if you wish. Send money 
and advertising copy to: 

Radio-TV Job Mart 
Billboard 
165 W. 46th St. 

New York, N.Y. 10036 



posrnoNS wantbo 



Two-year velenn of radio Inlereeted 




It and tils srt form. 



|21S> after 



Looklnd for s pro(r*mmUi( position 
In PM or AM, sny else nurket. an* 
format exoepi C & W. Five yean 
— erlenec Ineludes Chief Announce 
Itlon St Top 40-Pr9kresslvc Hock 
] Music Doctor ^Ulion 

cx^rlcnce in pri^uctlon a 

I aim for hich ouallcy In 

end would enjoy nuklnit a uusllty 
upcrslion out of one wlucti Isn't <- 
Improvlns one wMeh already I 
Write Box 336, Radlo-TV Job Mar.. 
Billboard. 16$ W'. 46lb Si.. New 
York. N. Y. 



I've lust returned from Nam i 

can Riskc you number 1. I have 2W 
years' combined experience In Top 
40. MOR. and newa (includlnc iporU 
and weather). Have 3rd endorsed, 
have an excellent sense of humor, 
will work any shift offered, (ood 
voice end readinf ability. I would 
prefer Middle West, but will consider 
all offers. For tape and resunM 

B lease write; John Barry, 312 Losan 
ethalio. III. 62010. (616—377.9075). 



—r Contemporary )■ 

California markat. Can do other 
formate. Currently at cl station In 
Major MIdweat Market. Good experl- 
’ Available after ChrUlmas. 

( 338. Radlo-TV Job Mart. Blll- 




when answering ads . . . 

Say You Saw If in Billboard 



Vox Jox 



• Contint4ed from page 31 

Corp. knew 1 was a friend of Dee 
Mullins, so he dragged me into the 
Singteion suite and played the rec- 
ord, then just an acetate. It was not 
even listed on the jukebox in the 
suite; but word got around about 
S8 and it was getting a hell of a lot 
of play. I dragged Carl Wiggles- 
worth of WKLO. Louisville, into 
the suite and forced him to listen 
to it; he said it was a smash, but he 
may have merely been practicing 
“Be Nice To Claudius Week." Any- 
way. the Billboard Review De- 
partment gave it only special merit 
and then, to top everything off, in 
our special listening session up in 
the penthouse, it didn't particularly 
impress anyone. The funny thing is 
that I get emotional everytime I 
hear it. Am I wrong, or is every- 
body else in the world wrong? I'd 
like to know. Would you guys make 
a test of sorts? Either give the 
record a .serious listen yourselves or 
put it on the air and let your 
listeners decide. Dee Mullins is a 
sleeping giant and will one day be 
one of the major artists in this in- 
dustry. And I feel it's time he was 
"discovered." And the next record 
i wanted to bring to your attention 
is (he Sandpipers disk. Beautiful. 
You may have played it from the 
album, if you didn't now's your 
chance. Ail these four records 
mentioned are recommended for 
Top 40 airplay, and of course, must 
be blended for day-part. Mullins is 
an all day anytime play record: Bill 
& Loretta and the Sandpipers would 
he especially good for mid-day 
play, with maybe the Bill A Loretta 
disk gelling some evening play; and 
the V'oiccs of East Harlem disk is 
intended for after 4 p.tn. airplay. 
Have fun; got some more preaching 
to do at you. but I'll catch you with 
it later. 

* * * 

John Dick has been named sta- 
tion manager of KEAR-FM, San 
Francisco: it's a religious music 
station and one of a chain owned 
by Family Stations. He'd been in 
the programming department. . . . 
Greg White needs records desper- 
ately at WGAI. P.O. Box 649. 
Elizabeth City, N.C.. and said he'd 
also be interested in playing any 
dru^ abuse PSAs. The I.OOO-watl 
station plays three hours of country 
music, nine hours of easy listening, 
and six hours of rock. Lineup in- 
cludes Ray Ward Faye Jones. 
While, and John Fill and is cur- 
rently hunting one announcer. Jim 
C. Billings is station manager. 

★ ★ * 

Talk about a music library! 
Robert H. Britton, station com- 
mander, AFKN Radio Kilroy. 
Korea, reports that the music li- 
brary there contains almost 25,000 
AFRTS records which date back to 
(he early 1940's. all cross-indexed 
by artist and song title. . . . 
WDDD-FM. new country station, 
needs records badly. Send to oper- 
ations manager Steve Shmidt, 
WDDD-FM, 300 Public Square. 
Marion. III. 62959. ... Bob Gor- 
don has left WFUN in Miami to 

* * * 

join WWOK in that city. 

Mission Broadcasting has bought 
WOAI in San Antonio, and WPF.N 
in Philadelphia, subject to FCC 
•approval. Since the chain already 
owns KONO in San Antonio, you 
can surmise what's going to happen 
— KONO will take over that 50,- 
000-watt non-directional signal and 
transmitter anti become one of the 
strongest Top 40 signals in the na- 
tion. KONO will continue to broad- 
cast from its own studios, but will 
change transmitters. As for what 
will become of the old WOAI. 1 
don't know. 

t * 1, 

John Wiimaman has been ap- 
pointed general manager of KARC- 
FM. Los Angeles: he'd been sales 
manager, . . . Doug Cole, formerly 
(Coniimied on page 3S) 



Programmer 

• Continued from page 30 

hit material, with the venerable 
“It's Only Make Believe.” The 
Moments, .somewhat rcminicent 
of older groups, are on the chart 
with the Ink Spots smash of 
years back, ‘‘If I Didn't Care.” 
The Dells are on the charts with 
every release, and their last three 
have been reworked 50’s group 
songs. The Vogues are always 
present also, and are always 
picking up old group hits. The 
1-cltermen consistently do the 
same thing. Current Bobby Vin- 
ton charter is the oldie, “Why 
Don't They Understand," and 
Vinton, too, is ever reviving. 
Paul Anka's only real hit in the 
pa.st 10 years was his newly done 
“Goodnight. My Love," (old 
Jesse Belvin hit) and he followed 
that with the Five Satins “In 
the Still of the Night." Brian Hy- 
land is also on the charts now, 
with the Impressions oldie, 
“Gypsy Woman." The Three De- 
grees just went top 40 with the 
old Chantels standard of “May- 
be," which was also released on 
a single by Janis Joplin. Ray 
Charles is on the chart again 
with his 1961 country-soul. Isaac 
Hayes is top 40 with Jerry But- 
ler's “1 Stand Accused.” Ever 
current, but a constant reminder 
of how alive our rock past is, 
Elvis still dominates the top 10. 
Little Richard, wailing, is on the 
charts right now. Of course, the 
examples are endless, but at this 
writing, (one October week, se- 
lected at absolute random), no 
less than 14% of the top if 100 
singles &how base influence from 
the 50*s. (This does not count 
Elvis, or any others who have 
bridged the gap.) 

It's quite obvious, that when a 
high percentage of hits (MOR, 
soul, rock) use a sampling of old 
sounds, that all these sounds, 
rejoined on one record, would 
also be a very commercial entry. 
The real answer is coexistence!!! 
The old battle lines should be 
broken down; good rock of any 
era is good music, and there are 
millions of customers for each 
type, without even taking into 
account the large cross-over 
buyers who accept and want 
both sounds. 

The main offenders in the lack 
of understanding of two current 
generations of record buyers to 
accept each other properly are 
the Top 40-dcsignated stations, 
the very stations who first helped 
generate the excitement of the 
SO's, seemed bent on a course of 
trying to wipe out the past. It’s 
as (hough they are attempting to 
rip the pages of an important 
hi.story chapter from the only 
book in existence! Many record- 
collecting young adults are un- 
able to cope with the newly- 
formed concept of artists doing 
their best and most creative 
things on albums. The reason is 



Speaks Up 

that they were raised on rock 'n' 
roll singles as the staple item 
and, due to the sluggishness and 
limitations of most radio outlets 
(Top 40 and MOR), they never 
get a real chance to be able to 
judge the recordings for what 
they are. (This type of program- 
ming hurts album-oriented art- 
ists, who miss reaching millions 
of potential fans, as well as fur- 
thering the disassociation of the 
two generations, who are ac- 
tually very close, but don't know 
it.) Worse than the tight playlist, 
is the station that plays only 
No. I hits as "oldies.” and re- 
gardless of what area they are 
serving, ignoring ail local items 
completely. All old rock group 
records do not feature an insane 
“Bom-Bom-Bom-Bom," but to- 
day's teenager has to really do 
some homework to find anything 
to the contrary. If most teenagers 
dislike old rock, it's perfectly un- 
derstandable, since they have no 
way to get into the great founda- 
tion when all they can hope to 
hear is one or two choice items 
over and over and over. If you 
never heard a Bessie .Smith rec- 
ord, how could you hope to see 
her influence as demonstrated by 
many of today's blues singers? 
You can’t miss what you never 
knew existed! Young adults who 
stand against much of today's 
music, arc even guiltier than to- 
day's teenagers, or has it been so 
long that they forget being put 
upon in 1956 because they were 
buying that “loud, meaningless, 
junk called Rock & Roll!" 

There are many people in the 
record business today who could 
easily bring about some changes, 
and countless others who could 
help, but a “big name” could 
turn the tide with ease. Phil 
Spector can begin a trend any 
time, but then it would mean 
running the risk of another 
"River-Deep" retirement, should 
a few of his efforts not pan out. 
The Beatles, however frag- 
mented, are up to it (“Oh, Dar- 
ling,” etc.). The Rolling Stones 
could do it. The Motown group 
could release a united front that 
would be a recorded steamroller. 
The Drifters, who always man- 
age to have at lease one “authen- 
tic” lead, could be recorded 
properly again. Dylan's choice 
of country material points 
straight at 1957, but few Dylan 
fans have read the arrows. 

At the inception of above-the- 
ground rock 'n' roll, movies 
played a huge part; today they 
give rock the back seat. “Wood- 
stock” is a happening, not sub- 
ject to normal comparison, but 
other “youth-orienicd’' nicks 
feature only rock music on the 
soundtrack. Remember “Black- 
board Jungle?" Did you sec BUI 
Haley? Remember "^sy Rider?” 
Did you see the Byrds? Did you 
see Simon & Garfunkel in “The 
(Continued on page 41) 



WITY GETS AUDIENCE LIFT 
FROM PUT-DOWN MUSIC 

DANVILLE, III. — WITY came up with an unusual music pro- 
motion that proved to be an audience-winner — "put-down music." 
Evening air personality Bill Johnson, music director of the Top 40 
station, asked students of the three local high schools to call the 
station 7-9 p.m. one night and tell what school they attended. The 
prize was a chance to rub it into (he two schools who had less callers. 

Johnson devoted a half-hour of pul down music to the two losing 
schools, songs such as Mrs. Miller singing "A Hard Day's Night," 
sound effects of cows and pigs, and appropriate insults aimed at 
the two losing schools. The losing schools were also sent boxes of 
bubblegum. Not only wa.s the station flooded with calls during the 
“contest.” but winners and losers alike called up to say how much 
fun the idea was. 



Coin Machine World 

Jukeboxes Spark Nicolay Heads MO A Assn Push; 
Vienna INCOMAT NAMA Board Financial Services 



By MANFRED SCHREIBER 
VIENNA — The 1971 juke- 



RAY BRACK 



boxes will be shown here Tues- 
day (17) when Ihe fourth Inter- 
national Coin Machine Exhibi- 
tion (INCOMAT) opens in the 
Kuensticrhaus. This will be the 
largest INCOMAT. It will run 
three days and is open to spe- 
cialists only. 

The exhibition, in which 71 
companies from 1 1 countries 
will participate, features a full 
range of coin-operated equip- 
ment. including jukeboxes, 
amusement and payout ma- 
chines. 

The biggest jukebox manu- 
facturers like Rowe-AMI, Jupi- 

MOA PR Drive 

CHARLESTON. W. Va.— 
Members of the Music & Vend- 
ing Assn, of West Virginia meet- 
ing here Nov. 7 heard tangible 
evidence that Music Operators 
of America (MOA) public rela- 
tions drive is getting results. 

MOA’s executive vice presi- 
dent, Fred Granger, played for 
the group a recording of a Roy 
Leonard radio show on WGN 
Radio in Chicago. The broad- 
cast, aired during the MOA's 
recent Expo Seven O in Chi- 
cago, devoted over IS minutes 
to what Granger called “playing 
it straight" with the jukebox in- 
dustry. 

Leonard, whose telephone- 
talk type show is heard in over 
40 states, picked up facts ex- 
tensively from MOA’s "Jukebox 
Story’’ publicity circular. He al- 
ternated background information 
about the business with an- 
nouncements of the MOA rec- 
ord artist awards and played the 
record by each winning artist. 

Nobody applied pressure on 
the radio personality in order to 
obtain the priceless publicity. 
Granger told an obviously de- 
lighted group of operators. MOA 
staff secretary Bonnie York, a 
fan of Leonard's show, merely 
sent him information about 
MOA's Expo Seven O and the 
industry. Tlte manner in which 
he used it — without a trace of 
put-down or insinuation — was 
his own idea. 

‘There are a lot of good 
journalists.’’ Granger said. “If 
you give them the straight infor- 
mation, they'll give us a break." 

He said that MOA hopes to 
utilize the broadcast tape in 
MOA’s publicity drive, perhaps 
to master many tapes and even 
TV materials for distribution to 
members. 

“The consumer press has nev- 
er really given us a fair break,” 
Granger pointed out. ‘Td like 

Betson Expands 
Rock-Ola Area 

NORTH BERGEN. N.J. — 
The state of Cktnnecticut and 
Northern New Jersey bounded 
on the south by Hunterdon, 
Sommerset. Middlesex. Mon- 
mouth and Ocean counties will 
now be covered for Rock-Ola 
Manufacturing by Betson Enter- 
prises. Inc., here. 



ter (France), Rock-Ola, Seeburg 
and Wurlitzer will present their 
latest equipment. ACE, Auto- 
matic Coin Equipment of Car- 
diff, will show its 140-selection 
British-built Cameron jukebox 

Many visitors from the East- 
ern European countries are ex- 
pected. 

Represented at INCOMAT 
will ^ 22 firms from England. 
18 firms from Austria, 10 from 
the U.S.A., 6 from Italy, 5 
firms from West Germany. 3 
firms from Switzerland, 2 firms 
from Belgium, 2 firms from 
France, and 1 each from Japan, 
Sweden and Australia. 

Succeeding 

to see some paper play it as 
straight with us as Roy Leonard 
has. 

“Within a few years this in- 
dustry will have made great 
strides to improve its image.” 

Among the facts about the 
industry that Leonard stressed, 
in addition to the artist awards, 
were modest jukebox income, a 
history going back to Thomas 
Edison and even to ancient 
Egypt, and the half million juke- 
boxes in the country. 

Leonard called the industry 
“an interesting and fascinating 
business.” 

The transcription includes a 
conversation with a woman call- 
er who expressed surprise that 
their aren’t more than 500,000 
jukeboxes in the country. 

Granger, who was making 
his seventh consecutive annual 
visit to the West Virginia con- 
vention since joining MOA. 
said that WGN’s Leonard would 
surely be invited as an honored 
^uest to next year's national 
jukebox exhibition. 

MO. PROGRAMMER 



CHICAGO— Ted R. Nicolay. 
via president of Servomation 
Corp. in San Bernardino. Calif., 
was elected chairman of the 
board of the National Automatic 
Merchandising Assn. (NAMA) 
during the association's recent 
national convention here. 

Other officers elected to as- 
sociation positions were: Patrick 
O'Malley, president of Canteen 
(Continued on page 3d) 



Operators Tell 
Computer Use 

By EARL PAIGE 

CHICAGO — Operators can 
now rent computer time in their 
neighborhood or city for fees 
ranging between S400-S500 a 
month and computerize payrolls, 
per machine sales, commission 
payments and other tasks now 
largely done manually. Some of 
(Continued on page 34) 



By 

CHARLESTON, W. Va. — 
Music Operators of America 
(MOA) president Les Montooth 
wants the national association of 
jukebox operators to help estab- 
lish a state group in every slate 
and also wants MOA to pro- 
vide more services — possibly fi- 
nancial services. “1 have a 
dream,” he told the West Vir- 



RICHMOND, Va.— The first 
of what may become a series of 
regional jukebox programming 
seminars will be discus.sed here 
Nov. 19-21 at the Music Opera- 
tors of Virginia (MOV) conven- 
tion and exhibit at the Hotel 
Jefferson. The meeting will fea- 
ture national experts from Mu- 
sic Operators of America (MOA) 
and MGM Records’ publicity di- 
rector Sol Handwerger from 
New York City. 

Operators will have a chance 



ginia Music and Vending As- 
sociation here recently. 

'Td like to see a jukebox op- 
erator’s association in every 
state, and I'd like to see MOA 
offer some new financial ser- 
vices." 

In sharing his dream with 
some 50 operators and staff 
members here. Peoria. 111., oper- 
ator Les Montooth suggested 
that MOA members attending 
the coming board meeting in 
Nashville attempt to get a state 
association started in Tennes- 
see. 

“MOA is constantly fostering 
new associations and has ma- 
terials available to help," Mon- 
tooth said. “We had a lot of as- 
sociations formed last year, part- 
ly because there were business 
problems in several areas and 
partly because help was avail- 
able from MOA." 

The long-time exclusive music 
operator expressed concern, 
however, about “lack of com- 
munication" between the grow- 
ing number of state associations. 

(Continued on page 36) 



to hear from men who are very 
much in the news. MGM recent- 
ly dropped 18 recording acts 
which it charged with promoting 
drugs (Billboard. Nov. 7). MOA's 
chief counsel, Nicholas Allen, 
Washington, will be here to ex- 
plain the copyright legislation 
outlook following the recent na- 
tional elections. 

Les Montooth. Peoria. 111., 
MOA president, will be here 
following a dramatic spoch in 

(Continued on page 36) u 



Too Many Jukebox 'Oldies 



BOWLING GREEN. Mo.— 
Jukebox programmers may be 
using too many oldies because 
of the many releases of older 
material of late, according to Ira 
Storts, owner of Pike Amuse- 
ment Corp., which operates juke- 
boxes over a wide area of subur- 
ban St. Louis. 

Although Storts is having suc- 
cess with such numbers as “Care- 
less" by Dick Jurgens and many 



Push 'Sealed" 

• Continued from page / 
in fact, come into some measure 
of control of such key businesses 
as the production and distribu- 
tion of low-grade sex pocket 
books and magazines, stag films, 
peep show machines, and as op- 
erators of many ‘book stores’ 
which are the main outlet for 
this (rash. 

"The testimony showed that 
this growing peep show business 
is controlM, in the main, by 
three companies: Motion Pic- 
ture Vending. Inc.: East Coast 



other older songs and re-releases, 
he says; "This is 1970 — people 
play these old songs until they’ve 
had a couple of beers. Then they 
want to hear rock and the 
modem songs. 

*We have people ask us why 
we’re putting on ‘Waxahachic 
Woman and all that junk’ but 
this is exactly what people play 
— even in the so-called adult type 
(Continued on page 34) 



Counters 

Cinematics and MiniCine Enter- 
prises," Curran said. 

He said testimony showed in- 
adequate bookkeeping and 
“skimming of funds" and he 
recommended that in all cases 
involving income from coin-op- 
erated machines, "such income 
be shown separate from other 
sources of revenue. 

“Further, consideration should 
be given to the enactment of a 
local law requiring that scaled 
counters be inserted in the peep 
show machines, and for that 
(Continued on page 34) 




NEW PRESIDENT of the West Virginia Music and Vending Association 
M. L. Hayhurst, right, is greeted, from left, by Fred Granger. Music 
Operators of America (MOA) executive vice president, Fr^ Collins, 
MOA vice president, and Les Montooth, MOA president. 



Association Digest 



WEST VIRGINIA 

CHARLESTON, W. Va. — Youthful Morris L. Hayhurst. owner 
of Central West Virginia Vending Company, was elected president 
of the West Virginia Music & Vending Assn, in its convention here 
Nov. 5-7. 

The group, meeting in its 16th annual convention, elected James 
Kiser as first vice-president, James Stevens (a new MOA director) 
as second vice-president and MOA director Leoma W. Ballard as 
treasurer. 

Outgoing president is Al Broom, Broom Si Anderson Amuse- 
ment Co. 

Marie A. Coffman, association secretary for 15 years, surprised 
the group by resigning "to let someone else have the job for awhile." 
The association, voting to make Mrs. Coffman an honorary mem- 
ber. did not immediately select a replacement. 

Elected directors were J.C. Hunt, Broom. W.T. Cruze, Edward 
M. Olliver, Joe Dobkin, James K. Hutzler. Shelton Price, A.M. 
Springer, William N. Anderson, Andrew Kniska, Ronnie DeHaven, 
Jerry Derrick, Jim Drum and James Miller. 
OREGON-WASHINGTON 

CHICAGO — Duane Denning of Imperial Vending Co., Port- 
land, Ore., was elected president of the Northwest Automatic 
Retailers Council during its recent meeting. He succeeds W. J. 
(Bill) Higgins, of Canteen Service, Inc., Seattle. Other officers 
elected for one-year terms were Arnold Hamilton, Servomation of 
Washington, Inc. in Tacoma, vice president; Thomas Boone, Canteen 
of Roseburg, Ore., secretary, and William OToole, The Vendo Co. 
of Portland, treasurer. 

Members elected for three-year terms on the board of governors 
include Robert Lynch of Renton, Anthony M. Culjak of Renton. 
Marvin Beckman of Portland and Dewey ^tey of Portland. Elected 
for one-year terms as associate governors were Richard McKenny 
of Seattle and OToole. 

Va. Convention Could Spark 
Jukebox Program Seminars 
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Push "Sealed" Counters 



• Continued from page 3S 

matter, in ail coin-operated ma- 
chines, so that an accurate rec- 
ord of such income may be 
available to all who are legally 
entitled to this information for 



lax purposes and otherwise." 

Several jukebox operators said 
film machines "flopped" in their 
business operation. Others ques- 
tioned if operators could afford 
to install sealed coin counters 
on older equipment especially. 




Proven Profit Maker 



CHICAGO COIN’S NEW 
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Operators Tell 
Computer Use 

• Continued from page 33 

the promises and pitfalls of com- 
puter use were outlined here 
during the recent National Au- 
tomatic Merchandising Associa- 
tion (NAMA) business meetings. 

Computer experts R.E. Peters 
and W.E. Breeden, both of Buf- 
falo, N.Y., advisMl vendors to 
seek competent advice and “wade 
in slowly.” 

Ben. M. Montee, Cater-Vend, 
Jacksonville, III., said his firm 
rents lime for about $400 a 
month on the local bank’s com- 
puter which processes sales tick- 
ets at 8 cents each (several times 
he mentioned that his firm has 
done business with the bank for 
years and may have been for- 
tunate in setting up a program). 

Operators should not abandon 
their manual accounting when 
they do switch to computers, ad- 
vised William H. Martin, Auto- 
matic Candy Co., Columbus, 
Ca. “That can be a monster.” 
he said, referring to the need to 
carry on regular procedures un- 
til computers prove out. 

The ability to compare route 
against route, machine against 
machine, ' commodity against 
commodity and commodity 
against price were mentioned as 
goals operators are seeking. 

Asher Rabin, Automatic Mer- 
chandising Corp., Milwaukee, 
said his employees had no fear 
about the firm switching to some 
computer operations (he also 
had his program set up by a lo- 
cal bank). 

Peters and Breedon said many 
computer firms offer special 
packages such as a payroll or 
accounts receivable program. 
Panel members warned repeat- 
edly that computers only furnish 
go<^ data when good informa- 
tion is fed in. 

Blast 'Oldies' 

• Continued from page 33 
locations. I think there's really 
too much of the older type of 
material being released." 

Sf Play 

Storts, who startled his fellow 
members in the Missouri asso- 
ciation recently when he said his 
jukeboxes were still set on nickel 
play, says a lot of new material 
in the country field is more suit- 
able for adult bars. He partic- 
ularly points to Jim Ed Brown's 
“Morning" as a “good all around” 
record. 

Storts is featured in this week's 
"What’s Playing?" column. 

Nicolay Heads Board 

• Continued from page 33 
Corp., senior vice chairman; 
Benjamin M. Montee, president 
of Cater-Vend. vice chairman, 
and Alvin M. Corry. president 
of National Vendors, treasurer. 

Elected to the board of direc- 
tors for three-year terms were: 
G. Harvey Duckett of Auto- 
matic Merchandising, Inc.; John 
B. Edgarton of Automatic Prod- 
ucts Co.. David Herman of Cof- 
fee-Mat Corp., Paul F. McClin- 
ton of Automatic Chef Co., and 
Matt B. Russ of the Macke Co. 

George S. Arneson of the 
Vendo Co. was elected to a two- 
year term. Montee and O’Malley 
were re-elected to the board. 








The Rock'Ola 444 is brand new for 1971. And it's full 1 1 

of exciting changes. But some things we never 1^^ I 

change. Let's handle the changes first. I I 

We've got a brilliant purple exterior, just like this I Nl 
year's fashions. 

We've got a flip-down program holder assembly for rapid access 
in cleaning the upper dome glass. 

We've got a new program holder assembly slanted for 
easy reading and perfect alignment of record I 

numbers and tune titles. 

We've got a spring loaded dome that’s fantastically s 

easy to lift. 

We've got advanced, integrated circuitry. . 

We've got a computerized "Record Now v >v* 

Playing" selection indicator. iL n 

We've got glare proof, tempered glass, a new optional 

security cash box and a modular approach to 

getting at the guts. -j^’i 

Still some things we never change. IW 

Our durability is one. Our dependability is 

another. And most important is our constant 

effort to make improvements Fn our 

machines. Changes for the better, if you 

will. That never changes. lO 
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G)in Machine News 



Bilotta Enterprises Hosts 750 at Anniversary Party and Exhibit 




STEVE BOUNNE, from left, of 
BeLaire Amusement, Bob Bear of 
Wurlitzer, Gerald Harris of Fair- 
ville, and Roberta Quinlan, the 
singer, turned out to honor John 
Bilotta (right). 




THIS IS some of the more than 750 people who came to help Bilotta celebrate his 42nd year in the com 
machine business. It was held in the new office of Bilotta Enterprises in Newark, N. Y. 




BILOTTA (right) chats with friends 
C. B. Ross, Wurlitzer engineer, 
left, and Barney Rapp of Liberty 
Bell Amusement in Rochester, 
N. Y. They are by the Wurlitzer 
booth, one of 13 netional com- 
panies that came to the "Mini- 
MOA." 




BOB SCOTT, left, owner of Jackson Perkins Rose Gardens, and John 
Bilotta look on as Ruth Bear gets the Farney Wurlitzer roses, from 
Roberta Quinlan. 



JOHN BILOTTA watches a woman BILOTTA, left, offers a toast to Mr. and Mrs. Ogden Whitbeck of Mo- 

try her luck with Chicago Coin's hawk Skill Games, left, and their daughter, Linda, a singer, 

motorcycle game. 




DOC BURDICK’S country and western group entertained at the Mini-MOA. 



ALSO FEATURED were the Real McCoys from Rochester. 



MO A Assn Push; Financial Services 



• Continued from page 33 
“Fred Granger's newsletter and 
the business pre&s are the only 
means for one group to learn 
what another is doing. Often so- 



lutions that work for one group 
would help another if they could 
share them.” 

He urged stepped-up coverage 
of association activities in the 
business press. 



Montooth is given much of 
the credit for starting the Illinois 
Coin Machine Operators Assn, 
over 10 years ago. 

“1 do not intend to let any of 
MOA’s services slip,” Montooth 
pledged. A new service now be- 
ing considered by the national 
association, he disclosed, is “fi- 
nancial services.” This would in- 
clude bookkeeping services and 



Proven Profit Maker! 
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perhaps a cost of doing business 
survey. 

"I don't believe in adding new 
services just for the sake of add- 
ing services,” he added. One 
MOA continuing service that is 
being bolstered, he reported, is 
its insurance coverage for mem- 
bers. “We can now get as high 
as 545,000 life insurance and 
up to $45 a day hospitalization. 
We also have a variable pension 
plan; that is, insurance com- 
bined with mutual funds. 

“We are sending out more 
useful tax information than ever 
before. And of course we're still 
fighting the jukebox royalty bat- 
tle.” 

Monlooth commended the 
West Virginians for their strong 
support of MOA. The local 
group has 30 MOA members 
and has contributed men to ev- 
ery top office in the national as- 
sociation. 




Va. Meet Could 
Spark Jukebox 
Seminar Series 

• Continued from page 33 

nearby West Virginia where he 
promised to expand the organi- 
zation's services (see separate 
story). MOA executive vice pres- 
ident Fred Granger, Chicago, will 
also speak on MOA's acceler- 
ated public relations program 
(also covered in this issue). 

Rounding out experts in the 
recording industry will be area 
one-stop chiefs Pat Cohen and 
Dean Hogue. Handwerger said 
following the recent MOA in 
Chicago that he wants a commit- 
tee of recording industry execu- 
tives to coordinate with MOA at 
the state association level. 

MOV delegates will be wel- 
comed Thursday night (19) by 
local councilman Nathan Forb. 
One of the speakers for the 
opening day Friday will be Vir- 
ginia state senator Edward 
Willey who will speak on the 
subject of taxation of jukebox 
operators. 






that inspires 
patrons to do a 

DOUBLE TAKE 



Eye appealing to all ages, the Wurlitzer ZODIAC is loaded with 
zing. It commands attention . . . never sits unnoticed . . . sells Itself 
on sight. Musical reproduction is a sheer sensation. Net result? 
Earning power that makes the ZODIAC a gilt edge investment 
because it has the edge over all competition. 



THE WURLITZER COMPANY 

115 Years Of Musical Experience 
North Tonawanda. N.Y. 14120 




BILLBOARD, NOVEMBER 21, 1970 



Radio-TV programming 



Campus News 


Vox Jox 

• Continued from page 32 
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By BOB GLASSENBERG 

Domino Records is looking for campus representatives to make 
sure local campus record shops carry the J>omino product and that 
campus radio stations are supplied. If you are interested, contact 
Domino Records, 218 Tulane St.. Garland, Tex. 75040. 

* ★ ★ 

The Stanley Wilson Memorial Scholarship Fund will award an 
annual grant of S7S0 to an undergraduate student in the field of 
music. The recipient will be selected from students who are promis- 
ing musicians and/or composers, and will be based on financial 
need and academic achievement. The first award will be given for 
the 1971-72 academic year. 

* * * 

Lionel Hampton has become an adjunct professor of music at 
Dillard and Xavier Universities, both in New Orleans. Hampton 
will spotlight the distinctive cultural contributions made by blacks 
in the creation of jazz. He is planning on organizing a seminar on 
jazz, to begin in the 1971 semester, in which the greatest living 
authorities on this genre of music, the musicians themselves and 
producers, will relate the story of the jazz idiom. He is being aided 
by historian Lerone Bennet Jr.. Dr. King V. Cheek, president of 
Shaw University; and Dr. Benjamin E. Mays, head of the Atlanta. 
Ca.. Board of Education. Hampton wants to set the record straight 
on the origin and development of black music. 

★ ★ * 

Him He & Me, a Metromedia Record group, grossed S2S8.000 
on their recently concluded college tour which took them to 23 
campuses in 1 8 states, in one month. The attendance reached 1 1 0.000 
in total. 

* ★ * 

Don't forget the annual NEC Conference in Philadelphia. Feb. 
14-17. It is essential that all NEC members attend to see the latest 
in college entertainment. Dave Phillips, head of the conference, 
asked that applications and inquiries mailed early so that space 
will be available, if your school is not a member of the NEC, get 
the facts from Phillips by writing him at P.O. Box 11489, Capitol 
Station, Columbia, S-C. 

Campus Dates 

The New York Rock Ensemble, Columbia Records artists, ap- 
pear at the University of Rochester, Rochester, N.Y., Saturday (21); 
and Genesee College, Batavia. N.Y. Sunday (22). The Band, who 
record for Capitol Records, appear at Bucknell University, Sunday 
( 22 ). 

Rod McKuen, RCA artist, appears at Champlain College, Bur- 
lington, Vt., Sunday (22). B. B. King, BluesWay artist, appears at 
the Lawrcnceville School, Lawrenceville, N. J., Friday (20); and 
New York Community College, Brooklyn, Saturday (21). 

Tom Rush, Columbia Records artist, appears at Trent Univer- 
sity, Peterborough. Ontario, Tuesday-Thur^ay (17-19); and the 
Massachusetts Institute of Technology. Cambridge, Saturday (21). 
The James Colton Blues Band, recording for Verve, appear at the 
State University of New York, Brockport, Saturday (21). 

Don McLean, who records for Mediarts Records, performs at 
the University of Maine, Fort Kent, Saturday (21); and the New 
School of Social Research. New York City, Sunday (22). Cat 
Stevens, Island recording artist, appears at Muhlenberg College, 
Allentown, Pa.. Saturday (21). Gordon Llghtfoot, Warner Bros, 
recording artist, appears at the University of Western Ontario, 
London. Ontario, Friday and Saturday (20-21). The Butterfield 
Blues Band, Elektra recording artists, appear at the Slate University 
of New York. Fredonia, Wednesday (18). Poppy recording artist, 
Townes Van Zandt, appears at Texas Christian University, Ft. 
Worth, Thursday through Saturday (19-21). At Coppin State Col- 
lege, Coppin, Md.. Leon Thomas, who records for Flying Dutchman 
Records, will perform Thursday (19); and Friday (20), Thomas will 
appear at Queens College. New York. 

Programming Aids 

WLIU, Long Island University. Brooklyn. N.Y., Frank AvUa 
reporting; “Jesus Christ, Superstar," (LP). various artists. Decca; 
•'False Start," (LP), Love, Blue "niumb; "You Ain’t Going No- 
where," (LP), Joan Baez. Vanguard; "Exuma II," (LP), Exuma, 
Mercury: “Good Times Are Hard to Find" (LP Blue Cheer No. 5), 
Blue Cheer, Philips; “Gallows Pole," (LP, Led Zeppelin 111), Led 
(CoMinued on page 41) 
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a program director at WTRY in 
Troy, N.Y., is now an insurance 
executive but he also wrote and 
sang those national Community 
ChcNt/United Fund spots you hear 
on the networks and does a week- 
end gig at WARY in the Albany- 
Troy area. My secret spy at 
WARY, incidentally, says “Ameri- 
can Top 40“ is really an asset to 
the station. . . . Wayne Jordon has 
been appointed programming co- 
ordinator for Totem Productions, 
a subsidiai 7 of S.P.&S. Radio: he'll 
head music planning and automa- 
tion production at S.P.&S. stations 
KISW-FM, Seattle, and WCXL- 
FM, Cincinnati. He'll continue as 
program director of KXL in Port- 
land, Ore., in addition to his new 
duties. 

* ♦ ★ 

Jim McKay at WJBO in Baton 
Rouge, La., needs easy listening 
records and assures heavy airplay 
of all he receives. He also wants to 
thank Larry Ryan at KEEL in 
Shreveport: seems Ryan helped 
him get the WJBO job. . . . WIL. 
country music station in St. Louis 
programmed by Larry Scott, is 
doing Us own thing against drug- 
abuse. On Nov. 19-20, the station 
gave away a ton of turkeys and did 
a remote 9-midnight both days to 
raise funds for Nasco, a local or- 
ganization that operates rehabilita- 
tion programs for addicts. The sta- 
tion also gave away a record for 
every strike. 

* * A 

Chuck Williams is being shifted 
from CKLW in Detroit to WRKO 
in Boston . (or did I already tell 
you this, too?) . . . Bob Moke has 
joined WEMP, Milwaukee; he's 
just returned from army duly in 
Frankfort, Germany. . . . Earl L. 
Trout III reports in from Kvhz. 
Santa Ana. Calif.; he had been 
over at KDAY in Los Angeles and 
prior to that wa.s program director 
of KDWB in Minneapolis. . . . 
Ed Williams, formerly with WLIB- 
FM, New York, didn’t return after 
the end of the strike. He now 
does the 10 p.m.-2 a.m. slot on 

WCBS-FM Art ?age, WEXT. 

Hartford, ran a Glen Campbell 
day Nov. 4 to fantastic response 
from listeners. 

New Programs at 
Houstan Radio 

HOUSTON— KUHF-FM, ra- 
dio station of the University of 
Houston is revamping its present 
program schedule to handle sev- 
eral new programs. 

The station now broadcasts 
from 3-1 1 p.m. Monday through 
Friday and soon hopes to expand 
its broadcast schedule. Mondays 
through Fridays 3 to 4:55 p.m. 
the station will concentrate on 
rock; soundtrack music from 
movies Tuesdays 8:30 to 1 1 p.m.; 
classical music Wednesdays 
from 8;30 to 1 1 p.m.: jazz 
Thursdays from 8 to 1 1 p.m. 
and rock takes up most of Fri- 
day night. To be scheduled will 
be a gospel music show with Dr. 
Jim Boyers, a University of 
Houston professor and former 
gospel .singer. 

WPOP Tuning In 

• Continued from page 30 
elude Bill Love, Ron (Tom 
Jones) Frazier, Scott St. James, 
Frank Holler, and Bobby Rivers. 
Rivers leans toward oldies on 
his all-night show. 

Marc Alderman, assistant 
music director, has been con- 
ducting extensive sales research 
into records, making visits to 
stores. Requests are taken 6-11 
p.m. each night by Holier and 
this list is presented the next 
morning to Paiva to use as a 
programming tool. 



By BOB GLASSENBERG 

Nashville Sound Studios, located in Houston, has five records 
on the local radio stations, all doing well according to Jimmy John- 
son, co-owner and studio manager. This week they record LP's with 
the Singing Nixons and the Four Getsemians for Gospel World Rec- 
ords. Also a Desert on Wheels single entitled ‘Let's Do a Little 
Peace," Debbie Nevilles in an independent production deal. She is 
cutting “Where I Am,” “The More I Think,” and "Where Is Love?" 
The Suds are also in the studio to cut four songs for their new LP 
and the Christian Gospel Corporadon is doing a single. Johnny Cope- 
land is beginning an LP for Kent Records. 

* ★ ★ 

Another Jimmy Johnson called me. This one from the Muscle 
Shoals Studios and said that Joe Cocker was there for a week. Last 
week we reported Cocker in Fame Studios. The gremlins got to my 
copy, 1 guess. Wilson Pickett is due in for Stax and Johnny Taylor is 
also doing some recording at Muscle Shoals. 

★ ♦ * 

In the Motown Studios, Detroit, the Rustix, a Rare Earth Rec- 
cords group, are recording a new single and laying tracks for a new 
LP. Producing the session is Mike Valvano, who produced Frijid 
Pink. 

w * * 

At GM Recording Company, Detroit, producer Ollie MsLaugb- 
lin for Stax Records is doing singles on Barbara Lewis and getting 
ready to produce an album. 

Arif Mardin of Atlantic Records started on an Eddie Robinson 
album. . . . Kelly Gordon from Capitol Records has begun a Prino 
Family LP. Bob Segeris latest Capitol LP “Mongrel,” was cut at 
GM Studios and on their own GM Records label Dee Edwards 
has a single out, ‘Hurt a Little Everyday." 

* -k -k 

Bradley Recording Company of Baltimore is expanding their 
facilities. They have installed a new Spectra Sonics console, they 
claim to have the first on the East Coast. They have ordered a 
new 8-16 track Scully Master Recorder. The labels which use or 
used the studio include Scepter; UA; A&M; Buddah; Columbia- 
Okeh; Parrot and Audio Fidelity. 

At the Vanguard Studios John Loveson from Canada is in for 
Arc Sound with Bill Gillaland producing and Frank Burton 
engineering. 

Vardi and Hambro Productions have scored background music 
for an Ex-Lax television spot. Ira Lassman of Grey Advertising 
produced the spot. A deal is now being consummated for Vardi 
and Hambro to do a feature length Hollywood film score. 

★ ★ ★ 

Dick Lavsky has finished composing and producing with Alan 
Cagan original moog music for the Letter "M" to be aired on Sesame 
Street. Barbara Cobb produced the spot for Tee Collins. They are 
also wrapping up music for the letter “N" and have previously pro- 
duced "R" and “S" spots for the show. Lavsky hopes to do the 
entire alphabet by the end of the year. 

k k k 

The West Coast Record Plant reports Dory Previn and Expres- 
sion, two groups recording for Mediarts, inner Sense for A. Ripp 
Family Productions; Barbara Keith for Robin Feist & Miller and 
Carmella Garcia for Blue Thumb Records. 

* ♦ ★ 

At David Lucas' Warehouse Studio, a Carolina Rice spot was 
recently recorded. It was produced and arranged by Mike Mainleil 
A Lifesaver spot was produced and arranged by George Grant and 
Mainieri. Both commercials were for Dancer Fitzgerald Sample with 
agency producer Arthur Brown. There were also two 7-Up spots, 
a Connie Shoes spot, commecials for the Marriott Hotels, a Phisohex 
spot, voice overs for Scott Muni on Elektra and a new David Stein- 
berg LP. Also in the works is a Redeye LP. The group includes 
Randy and .Michael Brecker, Charlie Brown, Donal McDonald, 'Tony 
Levin, Ronnie Cuber, Frank Vicari, John Pierson, George Young, 
Nick Holmes and Sue Manchester. 

★ ★ ★ 

At Gotham Recording Studios, Bobby Scott finished recording a 
score for “P.O.N.Y.” and Equine film. 

* ★ ★ 

Miss Sarah Simpson is in (he Soul-Po-Tion Studio working on her 
first release, "I Kicked the Habit of Loving You," for the Soul Po- 
Tion label. 

* * ★ 

Clay Pitts recently completed recording the sound track for the 
film 'Les Cousines," at Sound Ideas Studio. Murder Music Inc. re- 
corded jingles for Stag Cigars for Foot Cone. Belding. 

Laurie Records is mixing a single produced by Herby Harris 
called "Yemonja," with an accent over the "A," by a new Laurie 
artist Orisha. 

k k k 

Cousin Bruce Morrow is in with the Tokens to record a jingle 
for Nestles' “Choco-boom." Joe Rene is recording a soundtrack for a 
Shari Lewis filmstrip for Miller-Brody Productions and Tom Dawes 
is recording a jingle for Sterling Salt. There are also record produc- 
tions by Map City Records, Tonsil Records and Our Family Pro- 
ductions. 

(Continued on page 40) 
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CHECK TYPE OF AD YOU WANT; 



□ REGULAR CLASSrEllC5— 15« a word. Minimum 
S7.00. First lin« s«t oil cops. Nome, oddr«ss 
ond phone number to be included in word cotmt. 

□ OISRLAY CLASSIFIED AD— One inch, $25.00. 
Each odditionel inch in some od, $18.00. Bex 
rule around oil ods 

□ Box Number, c/o BILLBOARD, figure 10 addi- 
tionol words and include 50< service chorge for 
box number orsd oddress. 

Mondey, 12 deys 



Oitck heading im 

□ Distribution Services 

□ Record Mig. Services, Supplies 
Equipment 

□ Help Wanted 

□ Used Coin Machirse Equlpmenl 

□ Promotional Sarvices 



r which ad is to appear 

Q Business Opportunities 

□ Profnsional Senrlcei 

□ For Sale 

□ Wanted to Buy 

□ Publishing Services 

□ Miscellaneous 



□ Check □ Money Order. 
PAYMENT MUST ACCOMPANY ORDER 



ACORESS— 
CITY 



Classified Adv! Dept., 212/757-2600. 
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NATIONAL RCCORO PROMOTION i 
Publidtr. Pretelne. No Job loo email. 
Consultation; quaaUona tntwered re: re- 



NATIONAL RECORD PROMOTION 
(Yaw Xacofd It-Wa'II Pfwg It) 
a Distribution Arrangad 

• Mojor Rpcord Uibal Contoete 

• Daa Jay Cavaroga 

a Magoilrsa ond Nswspapar 
Publidly 

a Booking Agent Contacts 
a Public Ralotioni Sarvlea 
a Raeerd Prasetng 
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Send oil records for review toi 
BRITE STAR PROMOTIONS 
738 tdth Ave. 5. 
Nashville, Tenn. 37203 
Call: Nashville; (d13) 344-4064 
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INVENTION 

FOR SALE OR LICENSE 

New method stores records In In- 
dividual detachable tray* with han- 
dlea. Indexed for eaay selection . . . 
trays lock in sUck for expanetots. 
Sold separately or SO trays with lop 
and bottom as piece of fumluire. 
Ready for multimlllion distribution 
by OepL Store*. Record Clubs. Rsek 
/obbete, Stereo Mfrs., Radio Stations. 
Schools, rumllurv Sto. 



Product Injection molded . . . low 
mfc. coet. Currently produced in 
Csnada only. Patent owner net 
equipped for U. S. market. U. 8. 
Patent for sale or lIccnM to qualified 
party. 

atARJA, LTD. 

teia Sherbrooke St., W. (Suits emi 
aAentrssl. Quebec. Csnads 
Phone: Itlei S42-SSSI noSl 



Sale price. SSTSXOO. 
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RECORD COMPANY 
FOR SALE 

Greek, TurkUh exelutiveiy. 

Sell complete line (or part) master 
oiiilnals, S-tra^ plus slod 
Phona: A.C. Sllj atS-Ysta 

te a.m. to 4 p.m. noSI 



C0HP04ER 8ED(S LYRICIST FOR 
•ong-wrlllnc (cam. 4448 Tyrone Ave.. 
Sherman Oaks, Calif. Phone: (SI3l 7U- 
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facturer* of Pan Canada recording tape*. 
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sands of out-of-print records, only Mr- 
WllUsm Haskett, S C. Main SI.. Moores- 



SALS-STERFX) LPa. MAJOR LABEU. 
Exporters or radio stations, call LO 
T-UIO. Mr. King. ITS N. 13th. Phila- 
delphia, Pa. noli 

LAKESHORE ESTATE. NASHVILLE. 



Over t.OOO square feet of 

• in this new home. 

Contact Tom C. 
Broum, Broker, caudj" ~ •• " 

Code tl3; 1!H-1»7. 



commliilona. Box 9043. BlUbosird. I 
46th SL. New York. N. Y. 10O9S. 



_J chain aJor— 

■■ travel, excellent future. Write: 
438, Unden. N. J. 07Q9C. noSI 

. _ B (COMMISSION MAILERS) 

snled! Everything supplied. Details, 
ivr. Smyre'i. Box m-BB. Newark. N. J. 
07101. ^ 

NEED MANUFACTURERS RQ>RESB4T- 
stive for unique line of children's rec- 
niria slv»snv «>lllng extremely well In 
Completely different 
...... .... ...... children's records now 

svallsbic. All territories open coast to 

. — . — — jmj 






CARrRfOGFS-MPfS 



CAFITRIDGE/CASSETTE ONE-STOP 

Economical Short Run DupUeaUng 
is our Specialty. 

We manufseture and sell dupUeatora 
S74S.00 and up. Hl-apeed winders and 
loaders $495.00 up. 

Cartridges 3$f. cassettes 40fi cassette 
boxes 7c, cBostte labels 1C, P/i labels 
for S-tra<di cartridges Sc, sUp/caaes 
4c, ahrtnk film leat than Ic. Q-*pUees 
me. RCA lub* tap* for 0-trad— 
SI. 23 up 1800’ reels. 

We dupUeale 8-track and cauette* S4 
low as 40c eseh. 

STARS, INC. 



aiwvquvreus, w.m. s/isi 
Phone: (SM) 288-U70 




OISrftlSDTfNG SERVICES 



ATTENTION, RECORD OUTLETS. WE 
hsve the lanest selection of 49 rpm 
oldies and goodies at 3St each, im 
major label LP listings at promotlenal 
priesa. Send tor free UstlBga. All orders 
-' • - 1135 



SCHOOLS A 
tNST/tUCTIONS 



for the tlrst-ctaas 
oanse U thi 

eoufue In the 

graduates pass F.C.C. 
elsaa Ueense. Total t_ 
WrlU 



OvsrSO'^^ of R.C.I. 



J, nlghteli 

stages. Send SI (credited), world's lar«- 
est esUlog: RockTronles. 2LBB Wendell. 
Cambridge, Has*. c“''“ 



WANTiD TO BUY 



cMIdren's shows, news, mystery, etc.; 
or taped copies of the discs. Don Maris, 
1928 Cherokee. Norman, Okla. 730W. tfn 



SOUTHERN ARTISTS AND COMPOSERS 
will pay cash for acceptable songs th’* 

can be copyrigbled or are 

Bradford Bldg,. 



in. 27210 (815) 2S4-0< 



^i^Ie. 

del2 



MfSCELLANEOUS 



AFTER HOURS POETRY — READ 
around the world. Nothing else Ulte IL 
Send SI to Jake Tnutell. Box OSL 






VICEl—RECORD LABB.S, AL- 
ksts, Sleeves, Tape Box. 'Trade 
DestgB, photography and 
Os. Serving ^ew York. PhlU- 



ATTENTION COLLECTORS: A NEW 
oldies shop has opened. Thousands of 
rare R & B, rock, pop 4S'i. 78's, LP**. 
All original labels. Mstl order* aeceptod. 

u — u ry Shop, 2312 Blcsonnel. 

. 77005. 713—536-5810. noSl 



Houcton, Tex 



BUY COSTUME JEWELRY DIRECT 
from mfr. catalog. 25c for handling. 
Box 22804. Phoenfx, Arix. 85028. (fn 



FREE NEW CATALOC 

Of Musical Instrument and 
Musicsl Electronic Products. 
Send name, addrcaa. Up to: 
SAM ASH MUSIC STORBS 
Dept. B, 301 Peninsula Blvd. 
Hempstead, N .T. mSO 



... fm caufog. (404) §75-1604 HhB 
Distributor*. 051 Peariitree SL. N.E. At- 
Isnta. Georgia 30300. tfn 

RICK GAmiEn. PIANIST & VOCALIST 
wltb hopes of a brilliant future. Code- 
tails, concerts and records. 7803 FTanks- 
town Ave., Ptttsburgb. Pa. 15221. no2I 

5STH A 7TH AVE. SPACE AVAILABLE 
for teaching, coaching, practicing, study- 
etc. Plano available. Call <213) 34(L 



WENDY VICKEXS COLLINSON LEAV- 



>. 1545 45200. (913) 321 






er. Colo. 00311. tfn 



>. Anaheim. Calif, i 



» Caroline SL. Wed- 
.-.-.ia 23401, or 825 ~ 
... Glendale. Calif. 91205. 

"1970 TEST - ANSWERS” FOR FCC 
First Class Ucense. Plus Command's 
"Self-Study Ability Tesf " “ 



bests. Review, publlsii. record and p 
mole. Sound. Box 833. Miami. Flor 



VANTEX) FOR DANISH 
leal, unlimited subjects, 

K ilts, exclusive states. 
usIrUs, 307 University 
Drive. College SUtlon, Texas 77801. 



CUSTOM RECORDING SERVICE TAPE 
and disc. Stereo and mono, Live and 
copies. Editing. Stasters and pressings. 
High quality at reasonable rates. Joseph 
ClovaneUI. Audio-Tech Laborstortes, 
2819 Newkiih Ave., Brooklyn. N. Y. IN 
B-7134. tfn 



PROFESSIONAL SERVICES 



ickage of 4Srpm 



COMPLFTTE RECORD PRODUCTION FA- 

dUUes. Including p 

' -'>n. Special dem 



field. Pa. 19054. < 



MUSIC INFORMATION — INQUIRIES, 
complaints, Investigation agency. Send 
SI tor more details. American Music 
Agency, 12 School SL. Foxboro, Hass. 



^enlng'and weekend sevens available, 
Demo-Vox Sound Studio. 103S Bay RlUc 
Ave.. Brooklyn. N. V. (212) 680-7^. 



345, FIU4blng. N. Y. 11375. 

TOGETHER PHOTOGRAPHS WILL 
shoot candid or portrait, lobs, s eisl ans. 
Jama, promo, publicity. Will travel. In- 
terested? (212) 92^7383 anytime. no31 



pubtiahing, distribution, pr 
Fifth Ave., (212) PL7.363S. 



E PRODUCE YOUR WORDS ON TAPE 



— Pootry, Lecturas, Sermons. Scripts, 
Speeches, Dramas, Educational Hat. 
lotsi productions Include 



sound' effects. MJcroDraBias Co.. Suite 
1112. 1680 N. Vine SL. Hollywood. Calif. 
90028 (213) HO 9-5161, (714) 875-7920. 






COMEDY MATERIAL 



ATTENTION. ANNOUNCERS. £ 
Newsmen, Be ready for that next > 

duplicated. _ 

to 5 Inch, 3 dupes for S 

Inch, 3 dupes tor 822.95. Send tape and 
money order to AMPS Broadcast Record- 
ing Service. 3924 Wlishire Blvd.. Lea 
Angeles, Calif. 90008. We pay return 









wow; 25 PACES BEST ON>: LINERS 
and Catalogue, only 53.00!! Shad's Ilouse 
of Humor, 3744 Applegate Ave., Sulla 
503. Clndnnatl. Ohio ^U. tfn 

PAST. FUNNY ONE-LINERS FOR 



liverdale. Anaheim. C 



Huffman. 4213 



D.J.’S, AT LAST A TOPICAL COMEDY 
folio designed specifically for radio. A 
service in use In every market In Canada 
for 10 years. We are now prepared to 
offer this unique service to Jocks In 
U.S.A. This material. 32 legal size page* 
of fresh mstertsl every week. Is designed 
for each neclftc day of the year. Spedal 
material for August 10 or June 2. Spe- 
cial free editions for Christmas, HsI- 
loween. Elsstcr. April Fools' Day. back 
to school, etc. Write for price and free 
sample to: WWWJ. 10 Relmar Rd.. 
Toronto 10. Ontario, Canada. dell 



INTEBNATIONAL 

EXCHANGE 



UNino STAns 



DEALERS — COLLOCTOBS — RARE 
American 45's and LP's, 15f up. Free 
ealalog, foreign, 4 P.O, coupons. Kape, 
Box 74B. Brooklyn. N. Y. 11234. tfn 



PAUL MCCARTNEY'S NEW LP, ALSO 
"SentlmenUI Joumev" by Rinso. all 
Ekigllsh Undergrour 



Letters To The Editor 



0 Continued from page 31 

because they got lucky 10 or 20 
years ago and put a station on 
the air. Now they sit back facing 
no new (AM) competition put- 
ting their “producers" to work 
convincing the sponsors their 
shoddy sound is oh-so-popular 
with the alt-mighty l8-35’s. The 
work “profiteering" was coined 
for them alone. 

"Part-iime" pour reader sug- 
gests!??! After working a six- 
day week? I’m married, second 
child on the way and in the 
army. I'm part-timing it in radio 
until I get out just to make ends 
meet (and. of course, because 
I'm so typically hooked on the 
Marconi medium). The heck of 
it is, my E-4 army pay was about 
equal to staff scale at the rocker 

1 just left. 

I have written a 50-page out- 
line of the station we'll be trying 
to set up when I separate. The 
pay runs about SI 85 starting 
(1970 dollar) with four-hour air 
shifts. This must seem out- 
rageously high for a 50.000 mar- 



ket, but 1 know what it's like 
to be a “non-producer” (jock). 
And I'm prepared to take home 
just a little less (at first) to in- 
sure my first rate personalities 
will be around for more than 
a few months. 

Where's the respect in our 
business? Can we all hold our 
heads up when we say we’re 
DJ’s? Are we really pros? 

What will it take? AFTRA or 
another union? A professional 
"society" like the NAB? FCC 
regulation? 

Whatever the answer, the time 
to act is now. We must choose 
our course of action and he pre- 
pared to fight for it. Half the 
songs we play preach participa- 
tion and involvement, so let's get 
involved. 

If enough of us demand de- 
cent pay. 20th century hours, 
and the respect our job deserves, 
we'll get them, plus put the 
amateurs, bums and sickles out 
on the street where they belong. 

Dennis W. Bergendorf 
(Presently part-time at WIRB. 
near Ft. Rucker, Ala.) 



WRFD Giving Old 
Singles Second Lift 



COLUMBUS, Ohio — Old 
singles receive a “second life" 
at WRFD. 5.000-watt non- 
directiona) country music sta- 
tion here programmed by Bill 
Preston. “Old Singles (which 
are not called that on the air) 
arc played one final week after 
they've been taken off the 
weekly playlist,” Preston said. 
The reason, he admitted, is par- 
tially as a copout: “if I take 
something off the chart loo 
soon. I can leave it in the old 
singles list until action on it dies 
out. 

There are about 30 singles 
usually on the new singles list 
and singles from this list go into 
the Top 50 printed playlist 
(which is made available to 
local and area record dealers) 
if local and national sales war- 
rant it. Normally, anywhere 
from 8-12 new singles go on the 



printed playlist each week. Rec- 
ords are kept on the New Singles 
up to about three or four weeks; 
if they don’t make the chart, 
they’re dropped off the air. 

WRFD also has a Wild Card 
category, which is used mainly 
us a device of getting new sin- 
gles on the air; here Preston 
lists on the numbers of the rec- 
ords as they change from day 
to day. 

The weekly internal playlist 
actually consists of 100 singles. 

10 oldies, four new albums and 
four oldie albums. In the al- 
bums. the cuts are preselected. 
The Top 50. of course, is the 
key list for programming. 

In addition, all records are 
slated for each air personality 
for each hour. “We slate 19 
records, though we actually 
play only 12-16, an hour and ^ 
(Continued on page 41) -c 
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Soul 



Soul Sauce 




BEST NEW RECORD 
OF THE WEEK; 

"RIGHT ON 
BE FREE" 

VOICES OF 
EAST HARLEM 

(Elektra) 



By ED OCHS 

SOUL SLICES: “When a company has a record which is in the 
lop 50 of every national chart and can only get 45 pop stations out 
of thousands to play their product, they have every right to become 
disgusted.” But the Roker Record Group of labels continue to go 
for winners with: “I’m the One,” by the Whispers (Soulclock); “The 
Feeling Is Right,” by Dork Duke (Canyon); and “Dark Side of the 
Ghetto,” by The Four Monitois. Also on tap are potentials in the 
Invindbles’ “Heart Full of Soul” and Swamp Dor's “SyniheUc 
World.” . . . The Smokey Robinson Show,” an hour-long special, 
comes to ABC-TV, Dec. 18. The Suiwemes, Temptations and Stevie 
Wonder will be there too. . . . Buddah has packaged the Stairsteps’ 
best into “Step By Step By Step,” featuring their “0-o-h Child” 
smash. Companion soul will also flow from the Isley Bro’s new LP, 
“Get Into Something,” on T-Neck. Curtom's got a giant in Curtis 
Mayfield's “Don’t Worry” single and solo album, and a climber in 
Freddie Waters. . . . Mercury has picked up a hot master, “You're 
a Big Girl Now,” by the Stylistics on the Sebring label. The disk 
is moving coast to coast, and its on top at WDAS in Philly. . . . 
DeLite is rushing a live LP by Kool & the Gang, produced by Gene 
Redd at The Sex Machine in Philadelphia. The album will spotlight 
their “Funky Man" hit. . . . Three LP’s from Stax: Booker T. & the 
M.G.'s “Greatest Hits.” Johnnie Taylor’s “Greatest Hits" on a 
“Gold Soul” package featuring top cuts from the big names on (he 
Stax/Volt/Enterprise rosier. . . . Soul Sauce thanks KYAC in 
Seattle. WORT in Chicago and WHAT in Philly for their support. 
. . . Soul Sauce picks and plays: Casdetta George, “Everything Is 
Beautiful” (Audio Arts); Intrigues, “Tuck a Little Love Away” 
(Yew); Brenda & the Tabulations, “A Child No One Wanted" (Top 
& Bottom); Mel & Tim, “Groove to Move You” (Bamboo); Rufus 
Thomas, “Push & Pull (Stax); Maceo & AD the King’s Men, “Got 
to Getcha" (House of Fox); Clyde MePhatter, “Why Can’t We Get 
Together” (Decca); Continental Four, “1 Don’t Have You” (Jay 
Walking): Paul KeUy, “Hot Running Soul” (Happy Tiger); Betty 
Everett, “Got to Tell Somebody” (Fantasy); Jimi Hendrix, “No Such 
Animal” (Audio Fidelity); Fantastic Johnny C, “You've Got Your 
Hooks on Me” (Kama Sutra); Four Tees, "I Could Never Love 
Another” (Kent); Whatnauts, “What's Left to Give” (Stang); Allen 
Toussaint, “Sweet Touch of Love” (Tiffany); Bobby Adams, “Go 
on Back to Georgia" (Hometown). . . . The Faithful Virtue label 
is off and running with “Love Child,” by Monopoly Ltd. . . . Break- 
ing out in Chicago: 'There It Goes Again,” by Barbara & tbe 
Uniques on the Arden label. ... A new Hugh Masekela band. The 
Union of South Africa, has joined the Chisa label. Bluesman Freddie 
King is recording for the Blue Thumb-distributed Shelter label. . . . 
The flip of Gladys Knight’s latest, "If I Were Your Woman,” offers 
her incredible version of ‘Tracks of My Tears." Bound to be heard. 

. . . Dick Gregory’s got a new album on Poppy, “Frankenstein.” 
. . . Sleeper LP of the week: Doris Troy on Apple. . . . Building 
and building: Notations, Jackie Moore, Manhattans, Joe Tex, A1 
Green and King Floyd. . . . Breakouts: Gene Chandler, Donnie 
Elbert, Luther Ingram, Sweet Inspirations, B.B. King, Chairmen of 
tbe Board, Bobby Bland and the Moments. . . . FM and soul radio 
have broken the 12-minute title tune, "We Got to Live Together,” 
from Buddy Miles’ new album. . . . New Staple Singers: “Love Is 
Plentiful.” . . . Next Jerry Butler LP due in December will be titled 
“Assorted Sounds With the Help of Assorted Friends and Relatives." 
Included in the package are tunes written by the Rev. Jesse Jackson's 
brother Chuck. . . . Coming to (he Apollo Dec. 2-8 is Roberta 
Flack. . . . Breaking for Atlantic are King Curtis’ “Changes.” Little 
Sister's “Somebody's Watching You,” The Duponts' "Hit Me With 
Music” and Arthur Conley’s "Dao,” on Atco. . . . Vicki Wickham, 
now co-producing Patti Labelle & the Bluebelles for the Fly label 
§ in England, reads Soul Sauce. Do you? 



BlIlkMrR SPECIAl SURVEY For Week EnRInj 11/21/70 



BEST SELLING 



iSoul Singles 

it SIMM Peeforner— Sinile't r»|i>1erii>| greateit proRertienale opword Rroin«i tfeit ercek 



Week Week TIlie Artbt, UM. No. I Pob. 



^ 6 HEAVEN HELP USAU 5 

Stevie Wonder, Tomie 54200 
(Stein a Vin Slock, ASCAP) 

4 4 I AM SOMEBODY (Part 2) 6 

Johnnie Toylor, Slei 0076 
(Grooveiville, BMI) 

5 3 EN6INE #9 8 

Wilson Pickett. Atlenllc 27AS 
(Assured, SMi) 

6 5 5-10-15-20 (25-30 Yean ol Low) 9 

Presidents. Sussex 207 
(McCoy/Interior, BMI] 

7 8 THE TEARS OP A CLOWN S 

Smokey Robinson A The Miracles, 

Tomla S4)V9 (Jobete, BMI) 

8 7 PART TIME LOVE 10 

Anne Peebles, HI 2178 
ICirece/Escort, BMI) 

9 9 STAND BY YOUR MAN 13 

Candi Staton, Fame 1472 
(Gallico, BMI) 

10 10 UNCENA ZA ULIMWEN6U 

(Unite the Wortd)/ 

HUM A SONG AND DANCE ALONG . 7 

Temptations. Gerdv 7102 (Jobete. BMI) 






1l^ 

18 



20 i DON’T WANNA CRY 4 

Ronnie Dyson, Columbia 4-45240 
(Belalbln, BMI) 

17 BIG 1£6 WOMAN 

(With a Short, Short Mini SUrt) S 

Israel Tolbert, Werren 106 (Carwar, BMI) 

14 ACE OF SPADES 7 

O.V. Whght, Back Beet 615 (Don, BMI) 

15 I’M NOT MY BROTHER'S KEEPER 4 

Flaming Ember, Hot Wax 7006 
(Gold Forevar. BMI) 

24 CHAINS AND THINGS 3 

B B. King. ABC 11280 
(Pamco/Soundi of Lucille, BMI) 

33 STONED LOVE 2 

Supromei, Motown 1172 (Jobete, BMI) 

16 SOMEBODY'S BEEN SUEHNG 13 

100 proof Aged In Soul, 

Hot Wax 7004 (Gold Forever, BMI) 

30 IF YOU WERE MINE 7 

Ray Charles. ABC/TRC 1)271 
(Tangerine. BMI) 

12 LH ME BACK IN 8 

Tyrone Davis. Dakar 621 
(Julib-Brian, BMI) 

18 EXPRESS YOURSELF 13 

Charles Wright A the Watts 103rd Strati 
Rhythm Band. Warner Bros. 7417 (Werner- 
Tamerlane, BMI) 

22 THIS 1$ MY LOVE SONG 6 

Intruders, Gamble 4007 (AMorted. BMI) 

23 TO THE OTHER MAN S 

Luther Ingram, KoKo 2)06 

(Klondike, BMI) 

25 STAND BY ME 4 

David A Jimmy RuHin, Soul 35076 
(Pregressive/Trio/Ald., BMI) 

27 WAIT A MINUTE 3 

lost Generation, Brunswick 55441 
(Julio-Brian, BMI) 



Week Week THIe Aitht, lakel, Na. A Pub. 



28 

29 

30 

31 



(Famous, ASCAP) 

THArS THE WAY I WANT OUR LOVE 4 

Joe Simon, Sound Stage 7 2667 
(Cape Ann/Jabee, BMI) 

28 GROOVE ME 7 



37 

38 

39 






(Planatary/Male, ASCAP) 

13 DEEPER A DEEPER 9 

Freda Payne, Invictus 9080 
(Gold Forever, BMI) 

26 LOSERS WIPERS 7 

Etta James. Cadet 5676 (Heavy. BMI) 

38 I CAN’T GH NECT TO YOU 3 

Al Green, HI 2182 (Jobete. BMI) 

21 ONE U6HT, TWO U6HTS 7 

Satisfactions. Lionel 3205 
(Tattcnall/La»-iestic, BMI) 

37 SIMPLY CAa IT LOVE 2 

Gene Chandler, Mercury 7312) 

(Cachand, BMI) 

35 LEAD ME ON 3 

Gwtn McCraa. Columbia 4-a52l4 
(lion, BMIJ 

— AU I HAVE 1 

Moments, Stang 5017 (GambI, BMI) 

36 I NEED Hap (I Cint Do It Alone) 10 

Bobby Byrd, King 6323 (Criled, BMI) 

39 1 CAN’T GET OVER LOSING YOU 3 

Oonny Elbtrt, Elbert 800 
( Lawton 'Couey, BMI) 

29 THE BEST YEARS OF MY LIFE 6 

Eddie Floyd, Stax 0077 
(East: Memphis. BMI) 

46 CATHY CALLED 2 

Eddie Holman. ABC 1)276 (Oamlan/ 

Virtu Schooglebug, ASCAP) 

47 SPECIAL MEMORY . 2 

Jerry Butler, Mercury 73131 
(Butler/Chappell. BMI) 

49 PAY TO THE PIPER 2 

Chairmen of the Board, Inviclua 9081 
(Gold Forever, BMI) 

43 I GOHA LET YOU GO 2 

Martha Reevas A tht VandtHts, 

Gordy 7103 (Jobete, BMI) 

— (ITS) AU IN YOUR MIND 1 

Clarence Carter, Allenlic 2774 

(Fame, BMI) 

— ARE YOU MY WOMAN 1 

Chi-Liles, Brunswick SS442 
(Julto-Bnan, BMI) 

— HELP ME FIND A WAY 1 

Little Anthony A the Imperials, 

Unilad Artists 50720 (Assortad, BMI) 

— KEEP ON LOVING ME 1 

Bobby Bland. Duke 464 (Groovesvlllt, BMI) 

48 YES WE CAN 3 

Lee Dorsey, Polydor 14038 
(Maisainl, BMI) 

40 YOUNG HEARTS GET LONELY, TOO 3 

New Vourw Hearts, 2IA 50001 
(Three A Three-Lenoil. BMI) 

50 STEALING MOMENTS FROM 

ANOTHER WOMAN’S Lia 2 

Glesi House, Invictus 90B2 
(Cold Forever. BMI) 



Selling Sounds 



• CarifffTuet/ from page 38 

At A&M Studios, Hollyv/ood. Perry Botkin Jr. composed and 
arranged a new “Barbie” commercial for Mattel Toys and the 
Carson Roberts Agency. Charles Stem producing. Botkin also 
arranged six new commercials for Heidelberg Beer and the Ayer- 
Baker Agency of Seattle with Stern producing. 

it it it 

At TGC Studios in Hollywood, Artie Butler arranged six new 
commercials for Raineer Beer and McCann-Erickson of Seattle. 
Stem produced. Butler also collaborated with Mark Lindsay on two 
new radio spots for Raineer Beer with Stern producing. 

WWW 

Alan Copeland arranged four new commercials for the San 
Diego Tourist Bureau with Hal Kaufman producing at the Hassilev 
Studios in Hollywood. 



The 

charts 

tell the Story- 

Billboard 

has 

THE CHARTS 




Soul 



Campus News 



• Continued from page 3H 

Zeppelin, Atlantic. . . . KERS, Sacramento State College, Sacra- 
mento, Calif., Bob Hess reporting: (Popular among personalities) 
‘Hey Joe,” Dean Michaels, Mercury; "Mongoose." Elephant's 
Memory, Metromedia; (popular among audience) “Closer to Home,” 
Grand Funk Railroad, Capitol; "Lola,” Kinks, Reprise; "Fre^ 
Air,” Quicksilver, Capitol. . . . WNFT, Slippery Rock State Col- 
lege, Slippery Rock, Pa., Dan Hatfield reporting: “We’ve Only Just 
Begun," Carpenters. A&M; "Montego Bay," Bobby Bloom, MGM. 

. . . WI.UC, l^oyola University and Mundelein College. Chicago, 
ill., Walter Paas reporting: “Something in (he Air,” Thunderclap 
Newman, MGM; “Pay to the Piper,” Chairmen of the Board. 
Inviclus; "Hosanna Heysonna,” (UP, J. C. Superstar), Murray Head, 
Decca; "We’re All We’ve Got,” (LP, So Close, So Very Far to Go), 
Jake Holmes Polydor; “Up on the Roof,” Laura Nyro, Columbia; 
“New Morning" (LP), Bob Dylan, Columbia. 

WREK-FM, Georgia Tech, Atlanta, R. Geary Tanner reporting: 
“Steppcnwoir 7," (LP), Steppenwolf. Dunhill; "New Morning.” (LP), 
Bob Dylan, Columbia; “Lala,” (LP). Derek and the Dominos, Atco; 
“Beggar Julia’s Timetrip,” Ekseption, Philips. . . . WNTC, State 
University of New York at Potsdam, the dean reporting: "It’s Up 
to You," Moody Blues, Threshold; “Immigrant Song," Led Zeppelin, 
Atlantic; “Black Magic Woman," Santana, Columbia; "For a Friend.” 
the Bugaloos. Capitol. . . . WWUH, University of Hartford. West 
Hartford, Conn., Charlie Horowitz reporting: “Climax Chicago Blues 
Band Plays on." (LP), Climax Chicago Blues Band, Sire; "Accolade,” 
(LP), Accolade. Capitol; "Chunga's Revenge" (LP), Frank Zappa, 
Bizarre: “The Time Is Near” (LP). Keef Hartley Band, Deram; 
"Official Music” (LP), King Biscuit Boy with Crowbar, Paramount. 

WWAS, St. Francis College, Biddeford, Me., John D. Roberts 
reporting: “Black Magic Woman." Santana, Columbia: “Does Any- 
body Really Know What Time It Is?" Chicago, Columbia; “Easy 
Rider (Let the Wind Pay the Way)." (LP), Iron Butterfly, Atco. . . . 
WYUR. Yeshiva University. New York City, Na! reporting: “Mylon,” 
(LP), Mylon. Cotillion; “Abraxas," (LP). Santana. Columbia; "Gulf 
Coast Bound" (LP), Blues Magoos, ABC; "Unite the World.” 
Temptations, Gordy; "Jerusalem,” Herb Alpert and the Tijuana 
Brass. A&M; “Still Water." Four Tops, Motown; “Somebody’s Been 
Sleepin’," 100 Proof, Hot Wax; "Share the Land," Guess Who, RCA; 
"Time Passes Slowly,” Judy Collins. Elektra. . . . KSMU, Southern 
Methodist University, Dallas. Texas, Steve Rhea reporting; "Layla," 
(LP). Derek and the Dominos, Atco; “Writer” (LH Carole King, 
Ode ’70; “Runt,” (LP), Runt, Ampex; “Emitt Rhodes," (LP). Emitt 
Rhodes. Dunhill; “So Close and Yet ^ Far," Jake Holmes, Dunhill. 

WLSU, Louisiana State University, Baton Rouge, Waller Runyon 
reporting: "Pearls Before Swine,” (LP). Pearls Before Swine. Reprise; 
“Rides Again." (LP), James Gang, ABC; “Inner City Blues.” Sixto 
Rodreguez, Sussex; “Do It,” Neil Diamond, Bang. . . . WNIU, 
Northern Illinois University, De Kalb. Curt Stalheim reporting: 
“Domino.” Van Morrison. Warner Bros.; “Pay to the Piper," Chair- 
men of the Board. Invictus; "Mr. Bojangles," Nitty Gritty Dirt Band, 
Liberty: “Along the Way." Association, Warner Bros. . . . WBCR, 
Brooklyn College. Brooklyn, N.Y., Lenny Bronslcln reporting: 
‘Tocatta,” Alcph, Roulette; “Why E>oes Love Got to Be So Sad?” 
(LP, Layla), Derek and the Dominos, Atco; “Stealer," Free, A&M: 
"Rudy Wants to Buy Yez a Drink” (LP. Chunga’s Revenge), Frank 
(Continued on page 46) 



Programmer Speaks Up 



• Continued from page 32 

Graduate?" There are no rock 
movies today that communicate 
with people on the level with the 
music they bring home. When 
Alan Freed introduced Little 
Richard in one of his famous 
chain of rock pictures, it was 
really Little Richard, not the 
wild man of the piano dressed 
up as an outlaw t^ing to make 
his way through an uncomfort- 
able scene. This is not to say that 
films will revive certain sounds, 
but that the movie industry is as 
blind to the needs of the con- 
sumer as much of the record in- 
dustry is, with "don't rock the 
boat" being the time-enduring 
motto. It must be remembered 
that many old rock attitudes 
were successful in a world that 
was hostile to them, today, there 
is no need to convince anyone of 
rock ’n’ roll's merit as a cultural 
force. 

The latest Sonny James coun- 
try smash has broken into the 
pop field, and it's Sonny’s ver- 
sion of Brook Bentons “oldie" 
“Endlessly,” which features the 
Spector/ Drifter style of late 50’s 
early 60's strings. New Ronnie 
Dyson recording in the same bag 
with Chuck Jackson's “I Don’t 
Wanna Cry." New Dionne War- 
wick is “Make It Easy on Your- 



self." New Gary Puckett is “I 
Just Don't Know What to Do 
With Myself’ (originally an early 
Tommy Hunt record). David & 
Jimmy Ruffin single is “Stand 
by Me," still another Ben E. 
King song. Interesting to note, 
though it may be of little impor- 
tance, there is a very heavy re- 
turn of the phrase rock ’n’ roll, 
as compared to the last few yean 
in which the term rock domi- 
nated. 

In addition to this, the current 
country top 50 contains seven 
country versions of old rock hits 
(songs eight years old, and older, 
not counting the rehashing of 
current pop entries by country- 
based artists. The country field 
has been into this heavily now 
for over three yean, but it is 
just gaining a high percentage in 
the pop charts lately. 

Watch closely in the upcoming 
year for the resurgence of close 
vocal harmony in records. The 
Beach Boys are already starting, 
so have the Grateful Dead; 
Crosby, Stills, Nash, & Young; 
and other "names” when per- 
forming in concert. If the name 
groups record it, the polished 
harmonys of the groups of the 
50's will suddenly have a new 
respect. And we'll be off on 
another musical trend away from 
the dry country sound. 
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GENE CHANDLER, second from right, recently joined Chicago deejays 
and press for a closed-circuit telecast and party hosted by Mercury 
Records at the Italian Village restaurant. The big turnout included, 
from left: Bud Dam, A&R Records vice-president; Denny Rosencrantz, 
Mercury's national LP promotion director; Logan Westbrooks. Mercury’s 
national r&b promotion director; Scotty Brink, deejay at WLS; Chandler; 
and Ed Barsky. president of A&R Records. Key Chicago radio person- 
alities, dealers and press people also attended. 



Boost Old Singles 

• Continued from page 39 
each man plays his cuts in the 
order he desires.” With the list 
mimeographed. Preston merely 
has to check the records off a 
list for each hour of his show. 
"I’m sure there are flaws some- 
where along the line,” he said, 
"but the system has worked ex- 
ceptionally well since we 
switched to a country format 
last January. We'll sec just how 
well shortly . . . we're in the 
midst of an A.R.B.” 

WABC-FM Series 

NEW YORK — WABC-FM, 
progressive rock outlet here, has 
launched a series of live concerts 
on the air. First featured Pete 
Seeger; an hour live concert 
featuring Elton John was broad- 
cast Tuesday (17) from 9:15- 
10:15 p.m. The broadcasts of 
live concerts will be continued ^ 
from time to time. — 
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Classical Music 



Qualiton's Bartok Is Quality 



NEW YORK— Five more ex- 
cellent albums in Qualiton Rec- 
ords' monumental edition of the 
complete works of Bartok are 
among the 12 new interesting 
releases by that Hungarian com- 
pany. The five are on the Hun- 
garoton label as are an album of 
contemporary Hungarian music, 
a program of duos of Hus Des- 
forges and Muntz-Berger for 
cello and double bass, and a 
sparkling Tchaikovsky set by 
Gyula Nemeth and the Hun- 
garian State Orchestra. Thb last 
has the “Serenade in C and 
"Capriccio Italien.” 

The Qualiton label features 
albums by pianists Sandor Falvai 
and Mihaly Bacher, and a dazz- 
ling coloratura opera aria set 
with soprano Karala Agay. Miss 
Karola tackles difficult arias by 
Mozart (“Die Zauberfloete" and 
“Entfuehrung aus dem Serail’’), 
Richard Strauss (“Ariadne auf 
Naxos"). Rossini (“11 Barbiere 
di Siviglia"), Verdi (“Rigoletto"), 
Erkel (“Hunyadi Laszlo"), and 
Donizetti (“Lucia di Lammer- 
moor”). 

Falvai, in a program of Bach, 
Scarlatti and Chopin, clearly is 
a young pianist to be reckoned 
with. A Beethoven sonata disk 
by Bacher also stands out. The 
other Qualiton LP offers a fine 
Mozart chamber music program 
featuring winds. 

Two of the Bartok sets are in 
the piano section as Gabor 
Gabos plays “Fifteen Hungarian 
Peasant Soags," ‘Three Ron- 
dos,” “Three Studies, Op. 18,” 



'improvisations. Op. 20,” and 
“Dance Suite," and Erzsebeg 
Tusa plays "Sonata,” "Nine 
Little Piano Pieces.” “Out of 
Doors” and “Petite Suite.” Tusa 
also appears in a chamber music 
set, teaming with Pasztory-Bar- 
tok in seven two-piano pieces 
from “Mikrokosmos,” which is 
on an album with “44 Duos” for 
two violins, admirably played by 
Wanda Wilkomirska and Mihaly 
Szucs. 

Miklos Erdelyi and the Buda- 
pest Symphony have a Bartok 
orchestra] pressing, which con- 
tains the “Suite No. 2,” “Hun- 
garian Sketches,” "Rumanian 
Folk Dances,” and “Transyl- 
vanian Dances.” The fifth Bar- 
tok package, in the posthumous 
works section, features the “Con- 
certo for Two Pianos, Percussion 



NEW YORK— Henryk Szer- 
yng, a master violinist, was im- 
peccable as soloist with l<eo- 
pold Stokowski and the Amer- 
ican Symphony in Sibelius’ 
"Violin Concerto" at Philhar- 
monic Hall, Nov. 3. The pro- 
gram was the first at the con- 
cert hall for the orchestra, 
which has subscription series 
this season at both Carnegie 
Hall and Philharmonic for the 
first time. 

Szeryng, whose recent re- 
cordings have been on Mer- 
cury and Philips Records, was a 



and Orchestra,” with Ditta Pasz- 
lory-Bartok and Tusa on piano, 
Ferenc Petz and Jos Jozsef Mar- 
ton, percussion, and the Buda- 
pest Symphony, Janos Sandor 
conducting. Completing the disk 
is the “Suite for Two Pianos, Op. 
4b" with Pasztory-Bartok and 
Maria Comensoli. 

Cellist Laszlo Mezo and Jeno 
Dome, double bass, perform the 
program of Desforges and 
Muntz-Berger well. The other 
contemporary set is devoted to 
music of Durko Zsolt. Soloists 
are pianists Peter Solymos and 
Adam Fellegi, clarinetists Bela 
Kovacs and Tibor Dietrich, horn 
Ferenc Tarjani, the Bartok 
String Quartet, and the chamber 
chorus and orchestra of Hun- 
garian Radio and Television, 
Gyorgy Lehel conducting. 



marvel in the work's many ca- 
denzas as well as other sec- 
tions. The orchestra, which 
opened with Hermann's ber- 
ceuse “For the Fallen.” and 
closed with Franck's “Sym- 
phony in D Minor,” also was in 
fine form. In Ae concerto, 
Stokowski again encouraged the 
spontaneous audience applause 
after the first movement. He's a 
conductor not bogged down by 
stilled traditions as are too 
many others. Among Szeryng’s 
other recordings are perform- 
ances on RCA and Monitor. 

FRED KIRBY 



Szeryng Scores in Concert 



MADE 
FOR JAPAN 

On December 5th over 3,000 buying influentials will be looking at. you at 
Billboard. #1 newsweekly of the international music-record-tape industry 
surveys Japan — its electronics and its music market. Music on records, 
cartridges, cassettes . . . recording and playback equipment . . . performing 
artists, the nightclub, TV, radio & theatre scenes ... a report on the countless related 
businesses and people benefiting by the music industry. All this and more! 
Japan's music industry will have Billboard’s 33,000+ international circulation 
plus 3,000 copies distributed to the key music executives in Japan! 

Pertinent questions answered: 

• How to sell the Japanese markets 

• How Japanese Board of Trade controls quality of export merchandise 
Important reports; 

a Aims and objectives of Japanese. U.S. and other international record companies 
• Equipment manufacturers: A series of success stones 
• Music publishing 

• Osaka Fair Report-Post-fair highlights & results in the music industry 
a Record Buying Guide-Distribution in Japan 

• Talent & Talent Agencies 
• Country music in the cities 

• Tokyo— Center of the music industry & nightlife city of the world 

MAKE IT FOR JAPAN 

Contact Your Nearest Billboard Office. 

Ad Deadline; November 25th 
Publication Date: December 5th 




PHILIPPE ENTREMONT, center, is feted by Columbia Records at a 
recent reception at Lutece Restaurant, New York. With the pianist are 
John McClure, right director, CBS Masterworks, and Tom Frost, music 
director and executive producer, CBS Masterworks. 



'Pasquale' Excellent, Led 
By Corena's Fine Basso 



NEW YORK— An ensemble 
performance, led by the superb 
portrayal of Fernando Corena 
in the title role, resulted in 
a delightful “Don Pasquale" at 
the Metropolitan Opera, Nov. 
6. Probably Che finest basso 
buffo of our day, Corena sang 
and acted to perfection. His 
tasteful humorous touches, al- 
ways a little different, are a 
pleasure to behold. 

Baritone Tom Krause, who 
appears with Corena in the 
London recording of the Doniz- 
etta opera, was an authoritive 
Dr. Malatesta. Corena also ap- 
pears on the Urania recording 



of the work, one of the finest 
of comic operas. 

Tenor Alfredo Kraus, a lyric 
tenor who ranks with b^t, 
was excellent as Ernesto. Every 
aria and duet shone as did tlw 
efforts of soprano Reri Grist 
as Norina. Corena, Kraus and 
Miss Grist were plugged in 
Angel's program ad, while Lon- 
don toutol its recording of the 
work with Corena and Krause. 
Miss Grist also has recorded for 
Columbia, Deutsche Grammo- 
phon and RCA, while Kraus' 
other labels include Montilla, 
RCA, London and Everest 
Carlo Franci. who has recorded 
for London, conducted capably. 

FRED KIRBY 



DGG Bows Special Push 
On Archive Sacred Drama 



NEW YORK — Deutsche 
Grammophon Records is run- 
ning a special promotion on a 
two-LP Archive release of Em- 
ilio de Cavalieri’s 16th century 
sacred drama, “Rappresenta- 
zione de anima e di corpo," a 
first recording. 

The promotion is in cooper- 
ation with U.S. appearances by 
baritone Hermann Prey, fea- 
tured in the set. Also featured 
are Tatiana Troyanos, Teresa 
Zyiis-Gara, Sylvia Geszty, 
da Moser, Paul Esswood, Theo 
Adam, the Vienna Chamter 
Chorus, Vienna Capella Aca- 
demia and Wolfgang von Kara- 
jan Ensemble, Charles Macker- 
ras conducting. 

Also being featured is an al- 



bum of Bach's “Cantata No. 
21 (Ich hatte viel Bekuem- 
memis)" with Edith Mathis, 
Ernst Haefliger, Dietrich Fisch- 
er-Dieskau and the Munich 
Bach Choir &. Orchestra, Karl 
Richter conducting. 

Another Bach LP has Au- 
gust Wenzioger, viola da 
Gamba, and Eduard MueUer, 
harpsichord. Richter and the 
Munich Bach Orchestra have a 
C.P.E. Bach set. Other choral 
disks have Hans Schrems and 
the Regensburg Cathedral 
Choir in Victoria, and Hae- 
fliger, Friedericb Melzer, Jakob 
Staempfli, Rene 'zosso and 
members of Schola Cantorum 
Basiliensis, August Wenzinger 
conducting. 



Finland Hot on LP Front 



HELSINKI — Although 
there have been few very im- 
portant classical releases in 
Finland in recent times, there 
are some most interesting al- 
bums which have either just 
been issued or about to be 
issued here. 

Decca has released four al- 
bums featuring the composi- 
tions of Sibelius. Sallinen, ^rg- 
man, Rautavaara and Kokkonen 
interpreted by the Finnish 
Radio Symphony Orchestra and 
the Helsinki City Orchestra. 
These albums — recorded in Hel- 
sinki and pressed and mar- 
keted by Decca — were first 
planned as “tourist records." 

Another important classical 
release — a three-part “Con- 
temporary Finnish Music" set 
— is released by Philips. 



Then, there is the much- 
awaited first album by Okko 
Kamu with the Berlin Philhar- 
monic, playing Sibelius' “Sym- 
phony No. 2." This was re- 
leased on DGG Nov. 1. The 
LP is confidently expected to 
achieve a tdp position in the 
pop-dominated album charts. 

Among other new albums for 
release are those by cellist Arto 
Noras for Da Camera and con- 
ductor Paavo Berglund (for a 
label at present unknown). 
Noras is to make a solo album, 
featuring the music of Kilpinen, 
Sibelius and Rauravaara. Da 
Camera is interested in record- 
ing two further albums with 
the cellist. If plans are success- 
ful, and if sufficient finance 
can be found, Noras would re- 
(Continued on page 46) 
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Country Music 



Pepper New Head of CM A 
—Broderick Is Chairman 




IN LOS ANGELES, KLAC receives a country plaque from Certron Rec- 
ords. Left to right, KLAC program director Ron Martin. Certron's Charlie 
Johnson and Jules Halperin, and KLAC music director Bob Kingsley. 



Nashville Scene 



NASHVILLE— Wade Pepper. 
19-ycar veteran with Capitol 
Records and a past director of 
the Country Music Association, 
was named president of CMA 
for the coming year to succeed 
Harold Hitt of Columbia, Hitt 
was named treasurer. 

Richard Broderick, vice presi- 
dent of MCA, was named chair- 
man of the board to to succeed 
Ben Rosner, president of Golden 
Bough Publishing. Both Brode- 
rick and Rosner arc New York- 
ers. 

Irving Waugh, president of 
WSM, Inc., was named executive 

Nashville 
In Vegas 

NASHVILLE — Danny Davis 
and the Nashville Brass, the “in- 
strumental group of the year” of 
the Country Music Association, 
will return to the Landmark in 
Las Vegas Dec. 3 for five weeks 
with Kay Starr> 

Davis and the Brass just con- 
cluded five weeks with Connie 
Francis. This is the first time 
the club, has ever repeated an 
attraction in its main room -with- 
in a three month period. 

Miss Francis brought about 
the “breakthrough" for Davis. 
The singer, once produced by 
Davis, is a "marvelous person 
who really did a job," Davis 
said. 



NASHVILLE 

BUI Obrien, national promo- 
tion director of Certron Corp., 
Music Division, has added two 
regional promotion men to handle 
product in the Southeast and 
metropolitan areas of Texas and 
Oklahoma. Jon Thomas will cover 
the seven Southeastern states from 
his Nashville base, and Joe 
Waller will work out of Dallas, 
handling that city. Fort Worth. 
Tulsa and Oklahoma City. . . . 
Just a week back from his South 
African tour, Percy Sledge is 
planning future recording dates 
with Quinn Ivy for a new At- 
lantic album. On his way home 
from South Africa, Sledge slopped 
in Amsterdam to receive a gold 
disk for hU single, “My Sp«ial 
Prayer.”. . . Clarence Carter, just 
back from London, has a new 
single out. ... A new artist is 
in the Paragon stable (formerly 
Walden Artists and Promotions). 
He is Jackie Beavers, cutting on 
Soundstage 7 in Nashville, dis- 
covered by John R. . . . Zelma 
Redding, Clarence Carter and 
Eddie Floyd are endorsing a con- 
sumer counseling service for the 
Georgia Consumer Services Pro- 
gram. Mrs. Redding, by the way, 
will be featured in the Decem- 
ber issue of Cepia. 

The forthcoming BJ. Thomas 
single will be another one from 
the Lowery Group. . . , Liberty’s 
Dennis Yost and (be Clacsks IV 
are touring colleges, featuring 
their “Where Did All the Good 



vice president for the year ahead. 
Five vice presidents were named: 
Frances Preston of BMI, Hubert 
Long of Hubert l.ong, Interna- 
tional; Jerry Bradley of RCA; 
Hal Chestnut of WBAP, Fort 
Worth; and Jack Celdbart of 
ABC Record and Tape Sales, 
Atlanta. 

Other officers named were 
Juanita Jones, secretary. Cash 
Box; Bill Denny, Cedarwood 
Publishing, assistant secretary; 
Bill Ward, KBBQ, Burbank. 
Calif., assistant treasurer; Bob 
Austin, Record World, sergeant- 
at arms. 

Brass 

Return 

One of the highlights of the 
appearance was the presentation 
of the CMA award to Davis 
during his act by Miss Francis. 
Bill McElhiney, who arranges 
the Nashville Brass sessions, flew 
to Las Vegas with the trophy. 

Davis also will tape a Monday 
(16) “Ed Sullivan Show," and 
will open at Harrah’s in Lake 
Tahoe Friday (20) before mov- 
ing back to the Landmark. 

No longer on the staff of 
RCA, Davis has his own in- 
dependent production firm here, 
and continues to produce artists 
between engagements. His pro- 
duction of “The Taker" for Way- 
Ion Jennings is a top 10 song on 
the country chart. 



Times Go.". . . Norbert Putnam 
has just returned from California 
where he appeared in concert 
with Joan Baez. They'll repeal in 
future dates. Pianist David Briggs 
has done a series of arrangements 
for Elvii Presley tunes, including 
his current single. . . . Barnaby's 
Jimmy Buffett is off on a college 
tour which takes him through 
Texas and New Mexico, and 
winds up in Denver Wednesday 
and Thursday (18-19). He's fea- 
turing his new single. “Captain 
America.". . . The Poppy Family 
rushed up to Toronto to tape a 
guest appearance on the Bobby 
Darin TV special, set for net- 
work airing early this winter. 
Dub Albrttten then booked them 
in Vancouver. . . . Lynda Mack, 
Kim artist, played capacity crowds 
in the Tampa area. . . . The 
Wbalefcadiers, produced by Stan 
Hertzman, completed a rock al- 
bum for Nasco last week. Origi- 
nal material was used for most 
of the LP. . . . Hustlers, the 
newly formed management, pro- 
duction and publishing company 
in Macon, Ga., is representing 
Eddie Floyd, Ben E. King, the 
Mctcn, Oscar Weathers, Katie 
Love, Lee Doreey and others. . 
Johnny Hensley and Frank Mean 
of Masters City Attractions, Inc., 
announced the opening of the 
booking firm's new offices in the 
First National Bank Building at 
Augusta. Among the first artists 
is Cortez Greer, who just re- 
corded at Starday-King in Nash- 
(Continued on page 46) 



The selection of officers, by 
the board of directors, took 
place three weeks after the di- 
rectors were selected by direct 
vote of the membership. The 
time lapse was established to 
allow proper reflection and con- 
sideration of those available to 
serve. 

Pepper, who has won virtually 
every accolade as a record pro- 
moter, has worked in virtually 
every area for Capitol. As past 
chairman of (he bylaws commit- 
tee, he was instrumental in the 
updating of regulations concern- 
ing the current rules under which 
the association functions. 

Broderick, a long-time director 
and officer of CMA. has headed 
its international committee for 
years, and has been active in 
the recruiting of overseas mem- 
bers for the organization. Pepper 
is national country sales and pro- 
motion manager for Capitol. 

Herston Busy 
On A&R Front 

NASHVILLE — Kelso Hers- 
ton. former Capitol producer 
and now an independent a&r 
man, has concluded a week of 
activity which included record- 
ings in two cities of both records 
and jingles. 

Herston produced Lcn Tanner 
for MGM at Fame Studios in 
Muscle Shoals, (hen hurried here 
for jingles for Colonial Bread, 
7-Up. Tasty-Freeze, Dr Pepper, 
Kraft, Uncle Ben’s Rice, and 
Busch Bavarian. 

Herston also was the producer 
of Faron Young’s recent hit on 
Mercury, “Going Steady," and 
he currently is producing Carole 
Sands for Columbia. 

Herston also pointed out that 
he overdubbed (IlMA's record of 
the year, "Oakie From Musko- 
gee." by Merle Haggard. The 
voices were added in Nashville, 
and Jerry Reed's guitar as well. 

“The general feeling is that 
it was a West Coast record.” 
Herston said, "but much of it 
was done right here." 

Herston has under contracts 
several companies to assure him 
continued jingle business. His 
recent output is almost double 
that of any individual in the city. 

Cash, Campbell, 
Thomas to Head 
Houston Show 

HOUSTON — Johnny Cash, 
Glen Campbell and B.J. Thomas 
will headline the 1971 Houston 
Livestock Show and Rodeo. 

The first rodeo performance 
will be on Feb. 26 with the 
stock show starting on Feb. 22. 
Cash will appear at matinee and 
night performances Feb. 26-28. 
He will bring his complete Nash- 
ville show to the Domes Sta- 
dium. 

Thomas, who started his ca- 
reer in Houston, will be pre- 
sented at night performances 
March 1-4, and Campbell will 
end the show with appearances 
March 5-7. 



Audrey Williams underwent sur- 

E ery last week, and is on the mend. 

ler son. Hank Jr,, showed up for 
a visit just P'ior to the operation. 
The reconciliation came at a great 
time. . . . There is a fellow who 
claims to be Lloyd Green who 
keeps showing up at radio stations 
in various parts of the country who 
wants to be interviewed on the air. 
He's not the real Lloyd Green 
of Nashville; doesn't look anything 
like him, in fact. . . . KBOX radio 
disk jockeys presented barrels of 
Halloween candy to the Dallas 
Children's Medical Center, one of 
the many good gestures by that 
station through the year. . . . David 
HoustcMi is going to tape a Merv 
Griffin Show in Los Angeles next 
month. 

Bill Anderson taped a couple of 
songs for the "Hee Haw" show, 
and then — because of bis associa- 
tion with “whispering," taped some 
whispering inserts into the program. 
His new LP is called “Whispering 
Bill." He’s now in New Yorlt with 
hb wife, Becky, to have pictures 
made for the cover of the album, 
on which she also will appear. . , . 
Penny DeHaven will entertain mili- 
tary bases in Hawaii Nov. 20-29, 
then fly to Los Angeles for appear- 
ances at the Silver Dollar. . . . 
David Rogers and his band, the 
Nashville Pickers, are set for a 
New Year's eve performance at 
Hermann. Mo. . . . Diana Trask is 
overdubbing her new LP produced 
by Buddy Klllen in Muscle Shoals. 
Feiiin Husky’s new single. “Sweet 
Miseey," is the second pulled from 
his album. "Your Sweet Love." This 
one was written by Jan Crutchfield 
and Wayne Walker for Cedarwood. 
. . . WAVT-FM, at Pottsville. Pa,, 
is in need of records from distribu- 
tors or individuals. The only coun- 
try station within a 75-mile radius, 
it cannot get servicing. Greg Lewis 
is the man to contact. . . . Jimmy 
Lewallen. recording artist for Pano- 
rama Records, has signed with the 
Joe Taylor Agency. He's now on 
(our through Iowa and Wisconsin. 



. . . Country en(ertainen are in- 
vited to call the new “Country 
Call” radio program on WWCO- 
FM, Walerbury, Conn., from 9 
p.m., to 11 on Monday nights, 
a.c. 203, 754-7778. , . . KBBQ has 
booked another country music 
show, starring Hank Thompson and 
his Brazos Valley Boys. The show 
was presented Saturday at the 
Palomino Club in North Holly- 
wood. Host was Corky Mayberry. 

. . . Jeannie C. Riley taped a guest 
appearance on the MiU Douglas 
show in Philadelphia last week 
before her departure for television 
and personal appearances in Eu- 
rope. . . . Ronald Jackson has 
been made a Kentucky Colonel. 

The WHOO Talent Search ended 
in a flood of tapes, representing all 
sorts of competition. Six semifinal- 
ists were named, and they’ll be 
featured at WHOO events, with the 
rinal competition schedule for the 
Shower of Stars next January. . . . 
Jim Ed Brown, has made another 
return trip to Texas where he 
layed to packed houses in both 
an Antonio and Goliad. ... A 
select group of artists contribute 
their best to (he new RCA album 
series presenting many top perform- 
ers. Chet Atkins is spotlighted with 
a special collection of his own ef- 
forts, ''This Is Chet Atkins." Others 
presented in the series include Eddy 
Arnold, Floyd Cramer and Al Hkt. 
Atkins, Cramer and Boots Ran- 
dolph, by the way, will present a 
special show for the football ^uad 
on (he campus of the University of 
Tennessee Dec. 6. . . . Jimmy 
Martin, the Sunny Mountain Boys 
and Floria Belle are booked for four 
concerts in New York City Dec. 
19-20. The concerts were booked 
through the Scruggs Talent Agency 
which already has the artist set for 
more than 50 dates in 1971. He's 
just recovered from a serious auto 
accident. . . . Billy Deaton has just 
booked the Odessa, Texas, stock 
show Jan. 3-10, with talent includ- 
ing Faron Young, David Houston. 

(Continued on page 74) 



Blue Boy Records presents: 

TWO NEW HITS by 
JAN HURLEY 
Richard Nixon Waltz 
b/w The Last Waltz 

Your Almost Out of My Mind 
b/w Nothing Like a Real Good Man 

Watch for New Jan Hurley album 
dee jays contact 
Blue Boy Musk Ent. 

Bob Petersen, Pres., 214 N. Clark St, Grand Island, Nebr. 68801 
Promotion by Brtte Star, 728 16th Ave. S., Nashville 
And Marv Hoerner, Box 99, Amboy, lit. 

(RichtrS Nixon W«l» zvsiltbic to poor leoMn at discount) 
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A handful 




of country singles 

red hot Srom DOT!! 




Red Steagall 
Alabama womam 

DOfi 17360 \ 



Tommy 

Overstreet 



♦ Hank 
Cochran 



One night for Willie 

m 77361 A 



If you're looking 
for a fool / uving on a prayer, 

BOA 17357 / ^ 

/ a hand-me-down 



BOA 17362 



Country Music hits on DOT RECORDS 




Paramount 

Record s' *' 



A OlV'SlON or 
FAMOUS MUSIC COAP. 




RECORDS 



AGUL/+«eSnM COMPANT 
A Division am aamcxm music coap 



Paramount keeps on truckin’ 







Blllk»«r4 SrCCIAL SUtVtV F«r Week EnAiig 11/11/70 



untry Singles 

It STAR Perhmier-SIefle'i rtflt'wlni treilHt prsfrMt Ait week. 



Title, Arliit, Ubel, I 



15 YEARS AGO 

Conwev Twetty, Decce 327A3 
(Peech, SESAO 



ENDLESSLY 

Sonny Jemet, Cepilel 29U 
(Vogue, BUI) 

I CANT BE MYSELE/ 
SIDEWALKS OF CHICAGO 

Merle Heggerd, Cepitel 3B9) 

(Blue Book, SUl/TrH. BUI) 

I CANT BELIEVE THAT YOU'VE 
STOPPED LOVING ME 

Cnerley Pride, RCA Victor 47-9902 
(Blue Crcii. BUI) 



GOIN’ STEADY 

Peron Young, Mercury 73112 
(Centril Songi. BMI) 

AFTER CLOSING TIME 

Oivid Houston A Berbari Uandrell, 
Epic S-106S6 (AlgM, BUI) 



^ 10 

9 9 

^ 13 

11 8 

^ It 

13 U 

14 11 

15 12 
25 

17 17 



RUN WOMAN RUN 11 

Tammy Wynette, Epic S-10653 
(Algee, BUI) 

WHERE HAVE ALL OUR HEROES GONE 5 

Bill Anderson, Dacca 32744 
[Stallion. BUI) 

irs ONLY MAKE BELIEVE 10 

Glen Campbell, Capitol 290S 
(Uarielle, BMI) 



THANK 600 AND GREYHOUND 9 

Roy Clark, Dot 17355 [Window, BMI) 

SHE GOES WALKING THROUGH 
MY MIND . 5 

Silly Walker, MGM 14173 
(PorrHt Hills. BMI) 



UCU 14164 (Acuft-Bota. BMI) 

SUNDAY MORNING COMING DOWN 1: 

Johnny Cash, Columbia 4-45211 (Combine, 
BUI) 

THE TAKER 1 

Waylon Jennings, RCA Victor 47-98B5 
(Combine, BMI) 

MORNING 

Jim Ed Brown. RCA Victor 47-9099 
(Shew Bli, BMI) 

JOLIE GIRL 1 

Marty Robbins, Columbia 4-45215 
(Balio, BMI) 

ALL MY HARO TIMES 1 

Roy Diusky, Mercury 73111 
(Lowary, But) 

SOMETHING TO BRAG ABOUT 

Charlie Leuvin A Melba Monlgomary. 

Capitol 29)5 (Trat, BUI) 

THERE MUST BE MORE TO LOVE 
THAN THIS 1 

Jerry Let Lewii, Mercury 73099 
(Daupo/Varia/chlmnayvillc, BMI) 



21 


21 


LIVE FOR THE GOOD TIMES 1 

Wimtr Mack. Dacca 32725 
(Stallion, BMI) 


22 


24 


AMOS MOSES/THE PREACHER 
AND THE BEAR 

Jerry Rnd. RCA Victor 47-9904 
(Vector, BMI) 


23 


23 


1 CRIED aiM Blue Oul ef My Eyes) . . 1 
Crystal Gayle, Dacca 32721 
(Sura-Firt, BMI) 




43 


I’M ALRIGHT 

Lynn Anderson, Chan 5096 (Stallion. BMI) 




31 


TOO LONELY TOO LONG 

Mai Tillis, Kapp 2103 (Sewgrass, BUI) 


26 


26 


PATCHES 

Ray Griff, Royal American 19 
(Geld Forever, BMI) 




33 


1 WOULDN'T LIVE IN NEW YORK CITY 
(II TIM* G6V6 Me the 
Whole Diflg Town) 

Buck Owens and the Buckaroos. 

Cepitel 2947 (Blue Book. BMI) 




39 


ROSE GARDEN 

Lynn Anderson, Columbia 4-45252 
(Lowary, BMI) 


29 


20 


HOW 1 LOVE THEM OLD SONGS 

Carl Smith, Columbia 4-45225 
(Acuff'Rosa. BUI) 


t!r 


52 


FOREVER YOURS 

Dottle West, RCA Victor 47-9911 
(Husky. BMI) 


31 


19 


ITS A BEAUTIFUL DAY 

Wynne Stewan. Capitol 2986 
(Return, BUI) 


32 


32 


1 WAKE UP IN HEAVEN 

David Rogers, Columbia 4-45226 
(Window, BMI) 


33 


22 


RIGHT BACK LOVIN' YOU 

Dal Ratvts, United Aniits 50714 (Pasikay, 


34 


36 


GONE GIRL 

Tompall 6 Glaser Brothers, MGM 14)69 
(Jack, BMI) 


YlF 


49 


COWBOY CONVENTION 

Buddy Alan/Don Rich. Capitol 202B 
(Ptar mrl, BUI) 



TWa Last Waafca an 

Week Weak Title. ArtUt, Ubal. Na. A Pub. Chart 

36 29 GREAT WHITE HORSE 13 

Buck Owens A Susan Raya, 

Capitol 2871 (Blue Book, BMI) 

^ 56 EARLY IN THE MORNING 6 

Ml Mac Curtis, CRT 26 (Post. ASCAP) 

38 38 ANGELS DONT LIE 15 

Jim Reaves, RCA Victor 47-9660 
. (Acclaim, BMI) 

^ 51 COMMERCIAL AFFECTION 3 

Ml Mel THUS A The Slalesidars, MGM 14176 

(Cadarwood/Sawgrass, BMI) 

40 30 WAKE ME UP IN THE MORNING 14 

Bobby lord, Dacca 32716 
^ (Contention, SESAC) 

W 62 LET ME GO 4 

Johnny Duncan, Columbia 4-45227 
(Wildatnasi, BMI] 

42 40 SNOWBIRD 18 

Anna Murray, Capitol 2738 (Baachwood, 

. BMI) 

^ 50 .NICE 'N' EASY 5 

■M Charlie Rich, Epic 5-10662 (Shaw, ASCAP) 

44 27 YOU'VE GOT YOUR TROUBLES 

(I’ve Got Mint) 9 

Jack Blanchard A Misty Morgan, Waysidt 
OlS (Mills. BUI] 

^ 60 WHAT'S THE USE/ 

■** SOMETHING UNSEEN 2 

Jack Crtant, Dacca 32755 (Hall Clement, 
BMI/Tree. BMI) 

46 28 LOUISIANA MAN 11 

Connie Smith, RCA Victor 47-9687 
(Acutf-ROM, BMI) 

47 44 HOW I GOT TO MEMPHIS 16 

Bobby Bare, Mercury 73097 (ttewkeys, BUI) 

48 47 HE’S EVERYWHERE 12 

Sammie Smith, Mega 615-0001 [Two 
Rivers, ASCAP) 

49 46 MONEY CANT BUY LOVE 9 

Roy Rogers, Capitol 2895 
(Cadarwood, BUI) 

50 37 SOMEWAY 7 

Don Gibson, Hickory 1579 
(Acutf-Rosa. BUI) 

51 55 MUST CANT HELP BELIEVING 4 

David Friisall, Columbia 4-4523B 
(Screen Gamt-Colunbla. BMI] 

52 53 ANOTHER LONELY NIGHT 3 

Jean Shepard, Capitol 2941 
(Dixie Jana/Twig, BUI] 

53 48 WHISKEY SIX YEARS OLD 7 

Norma Jtan. RCA Victor 47-9900 
area. BMI) 

54 54 DIXIE BELLE 6 

Stan HiictMock. GRT 23 
* (Jack A Bill, ASCAP) 

^ — A GOOD YEAR FOR THE ROSES 1 

*“* Georgt Jonas, Musicor U2S 

(Chestnut, BMI) 

56 63 SUSPICIOUS MINOS 2 

Waylon Jennings A Jtssi Collar, RCA 
^ Victor 47-9920 (Press. BMI) 

— WAITING FOR A TRAIN 1 

Jerry Lee Lewis, Sun M)9 
(Pear Intamatienal, BMI) 

58 58 IT TAKES TWO 3 

Connie Eaton A Dave Peal, Chart 5099 
(Jobata, SUi) 

59 59 lllY )0Y 3 

Johnny Bush, Stop 390 
. (Window. BMi) 

W 75 DAY DRINKIN’ 2 

MW Oavf Dudley A Tom T. Hall, Mercury 

. 73139 (Nawkeys, BMI) 

^ — DRAG 'EM OFF THE INTERSTATE. 

•• SOCK IT TO 'EM, J.P. BLUES 1 

Dick Curless, Capitol 2949 
(Country Sound, ASCAP) 

^ 72 WILLY JONES 2 

RP* Susan Raya, Capitol 2950 (Blue Book, 

BMI] 

63 65 COME THE MORNING 3 

Hank Snow. RCA Victor 47-9907 
(Glaser, BUI] 

64 64 MARY’S VINEYARD 3 

Claude King, Columbia 4-45246 
(Rose Bridge, BUI) 

65 41 JIM JOHNSON 9 

Porter Wagoner, RCA Victor 47-9895 
(Owtpar, BUI] 

66 73 LOOK HOW FAR WE’VE GONE 4 

Bill Wilbeurn A Kalhy Morrison, United 
Aftisls 50716 (Ptiskty, BMI) 

67 68 SIMPLE DAYS t SIMPLE WAVS . 2 

Bobby Lewis, United Artists 50719 
(Unart, BMI) 

68 69 BKR DRINKIN' HDNKV TONKIN' 

BLUES 2 

Billy U.ZC, United Artists 50717 
(Acufl-Rosi, BMI) 

69 57 WAXAHACHIE WOMAN 7 

John Deer Co., Royal American 2) 

(Elan, BMI) 

70 71 THE SOUL YOU NEVER HU 2 

^ Jan Howard, Dacca 32743 (Stallion, BMI) 

— BED OF ROSTS 1 

Stallar Brolhers. Mercury 73141 
A (House ot Cash, BMI) 

W — SWEET CAROLINE 1 

AnIhony Armstrong Jones, Chart 5)00 
(Stonebridge, BMI) 

«f — THE TEARS OF LINCOLN’S FACE 1 

^ tomm Cash, Epic 5-10673 (Galileo, BUI) 

74 74 THEY’LL NEVER TAKE HER LOVE 2 

Johnny Darrell, Unilad Artists 50716 
. (Rosa, BMI) 

— CAUFORNIA GRAPEVINE 1 

Fraddia Han. Capitol 2933 
(Blue Book. BMI) 



A Tip From The Top 

'WHAT 
EVERY 
LITTLE BOY 
OUGHT TO 
KNOW' 

COLUMBIA 4-45253 

m 

CARL 

PERKINS 
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20 

21 

22 
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5 

64 

30 



21 REM0VIN6 THE SHADOW . 



i Jahnien, MGM SE 4721 






6 

21 






44 OETTINO TO KNOW MERLE HAGGARD’S STRANGERS 

The siranoan. Capitol ST 590 

45 WORLD OF RAY PRICE 

Columbia GP 28 



Country Music 

'Country Crossroads' on 
WBAP & Double Coverage 



FT. WORTH, Tex. — “Country 
Crossroads." a syndicated week- 
ly country music program pro- 
duced by the Southern Baptist 
Radio and Television Commis- 
sion here, now is being aired 
on WBAP. giving it a 50,000- 
watt signal. 

WBAP’s Bill Mack co-hosts 
the program with Leroy Van 
Dyke. 

Previously on about 235 sta- 
tions, “Country Crossroads" now 
gets double coverage in many 
areas since the strong signal at 
820 kilocycles blankets much of 
the nation. 

The program features country 
music hits interspersed with 



guest appearances by recording 
artists who give their thoughts 
on religion and life. 

One performer is spotlighted 
during each entire month as the 
program's “Scrapbook Corner" 
personality. Listeners are offered 
free scrapbook leaflets contain- 
ing stories and pictures of the 
artists. 

Featured guests have included 
Bill Anderson. Connie Smith, 
Lynn Anderson. Minnie Pearl. 
Arthur Smith. Roy Drusky. 
Doretta Lynn and others. 

More than 1,500 letters a 
month are received from fans re- 
questing the scrapbook pieces, 
the Baptist Commission reports. 



Campus News 



• Continued from page 41 

Zappa, Bizarre; "Running Down the Highway.” “Law and Order." 
(l.P, Roll Over), New York Rock Ensemble. Columbia. 

WSCB, Buffalo State University. Buffalo. N.Y.. Clay! Pasternack 
reporting: “Only Love Can Break Your Heart." Neil Young. Reprise; 
"Does Anybody Really Know What Time it Is?" Chicago, Columbia; 
“No Matter What," Badfinger, Apple; "Carolina in My Mind." 
James Taylor, Apple; “Ten Pound Note." Steel River. Evolution; 
"Time Passes Slowly." Judy Collins, Elektra. . . . WSUA, State 
University of New York at Albany. Eric Lonschein reporting: 
"Chestnut Man." Byrds. Columbia; "Whose Garden Is This." Tom 
Paxton, Elektra; “Carolina in My Mind." James Taylor. Apple; 
"We Gotta Get You a Woman." Runt. Ampex; “Overdose." (LP). 
Lumber, Rednor; "Livingston Taylor." (LP). Livingston Taylor. Atco. 
. . . WLPl. Louisiana Tech. Ruston, Bob Wertz reporting: “Docs 
Anybody Really Know What Time It Is?" Chicago, Columbia; “One 
Man Band.” Three Dog Night. Dunhill; "Immigrant Song" (LP, 
Led Zeppelin III). Led Zeppelin Atlantic; "New Morning," (LP), 
Bob Dylan. Columbia. 

WAMU, American University, Washington. D.C.. Mick Sussman 
reporting; “So Close,” Jake Holmes, Polydor; “Smile.” Bert Sommer. 
Eluthera; “Valley to Pray," Arlo Guthrie, Reprise; "Beaucoups of 
Blues." (LP). Ringo Starr. Apple: "Lucy," Crabby Appleton, Elektra. 
. . . WSAP, St. Andrews Presbyterian College, Laurinburg, N.C., 
Craig Simmons reporting: “Pay to the Piper." Chairmen of the 
Board, Invictus; “Simply Call It Love." Gene Chandler, Mercury. 
. . . WDCV, Dickenson College, Carlisle. Pa.. Hal German report- 
ing: "Domino." Van Morrison, Warner Bros.; “Nightengale"/”Time 
Passes By," Judy Collins. Elektra: "Untitled." (LP). Byrds. Columbia: 
“Layla," (LP). Derek and ihe Dominos. Atco; "Looking In.” (LP). 
Savoy Brown. London; "Ry Cooder." (LP), Ry Cooder. Reprise: 
“Sweetwater." (LP), Sweetwater, Reprise; “Star Sailor." (LP), Tim 
Buckley. Warner Bros. . . . KPGY & KPGY-FM, Iowa State Uni- 
versity. Ames. Bob Teig reporting: “See the Light," the Flame. 
Brother: “Back to the River." Damnation of Adam Blessing. UA; 
“Paranoid," Black Sabbath, Warner Bros. 

WKUL. Wayncsborg College. Waynesburg, Pa.. Gary Olson 
reporting: “Je T’Aime," Birkin & Gainsbourg. Fontana; “One Less 
Bell to Answer." Fifth Dimension, Bell; ‘Montego Bay." Bobby 
Bloom. MGM: “Time Wails for No One." Friends of Distinction, 
RCA; “Simply Call It Love." Gene Chandler. Mercury. . . , WMMR. 
University of Minnesota, Minneapolis, Mike W'ild reporting; “Too 
Many People,” Cold Blood. San Francisco; “We Gotta Get You a 
Woman." Runt. Ampex: “Washington Country." (LP). Arlo Guthrie. 
Reprise; “USA Union" (LP). John Mayall. Polydor: “Atom Heart 
Mother." (LP). Pink Floyd. Harvest: “Mongrel." ILP). Bob Seger 
System, Capitol; “No Matter What." Badfinger. Apple. 

WHUR, Eastern Michigan University. Ypsilanti, Clark Alan 
reporting: “A Long Way From Home"/ "Black as Night," the Frost. 
Vanguard: “Holy Man." Diane Koiby. Columbia; "I.J, Foxx," Nor- 
man Greenbaum. Reprise; “Black Night." Deep Purple. Warner 
Bros. . . . WCHP, Central Michigan University. Mt. Pleasant, Ken 
Benson reporting: ‘Til Never Get Enough," the Robbs. ABC; 
"Melody.” Ides of March. Warner Bros.; “S^pstone Mountain," It's 
a Beautiful Day. Columbia; “Liberation Music Orchestra." (LP). 
Charlie Hayden, Impulse; “Rick Sings Nelson." (LP). Rick Nelson. 
Decca: "Words on Black Plastic." (l.P), Forever More. RCA: "Tap- 
estry." (LP), Don McLean. Medians. . . . WVBU. Bucknell Uni- 
versity. Lewisburg, Pa.. Stephen Selinger reporting: "Cry Me a 
River," Joe Cocker. A&M; "Let's Work Together." Canned Heat. 
Liberty; "Overdose." (LP). Lumber. Radnor: “Brinsley Schwarz," 
(LP), Brinsley Schwarz. Capitol. 

WLVR. WLRN. Lehigh University, Bethlehem. Pa,. Scott Hop- 
kins reporting: “Reverend Lee.” Roberta Flack. Atlantic: “I.J. Foxx.'* 
Norman Greenbaum. Reprise; “Whatever" (LP). Friends of Distinc- 
tion. RCA. . . . WQMC. Queens College, Ted Goldspiel reporting: 
“Chestnut Mare." (LP. Untitled), Byrds. Columbia; “Ridin' Thumb." 
Seals & Crofts. TA; “I Remember Cissy's Baby." (LP. Jake and 
Ihe Family Jewels). Jake and the Family Jewels. Polydor; “Paranoid." 
Black Sabbath, Warner Bros. . . . WCPR. Stevens Institute of 
Technology, Hoboken. N.J., Mike Ferriola reporting; “Chestnut 
Mare." (LP, Untitled). Byrds. Columbia; "Me About You." Turtles, 
White Whale: “Wake Up." Uriah Keep. Mercury; "Working To- 
gether." Ike and Tina Turner, Liberty. 
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ville. The Augusta area also has 
just opened a new eight track 
Soundcraft studio. Just across the 
line in North Augusta. S.C.. the 
complex is owned by Jerry 
Reeves. 

RPM/Mega Records has an- 
nounced ihe signing as writers and 
artists of “The Cornbread.” The 
group whose first release is "Pay- 
ing Your Dues" c/w “Blessed Be 
the Name of Charley Brown" has 
two lead vocalists, Bobby Shelby 
and R.C. Gamble. . . . Buzz Cason 
recently completed meetings with 
German Publisher Johann Mitchell 
and Australians Barry Kimberiy 
and John Bromell of Essex Musk. 
The meetings were for the purpose 
of discussing future releases in the 
European Markets. . . . ‘The War 
Minister." a new play written and 
directed by Tapper ^ussy, opened 
at Nashville's Circle Theatre Nov. 
tl. The play will feature original 
material by Saussy and Buzz 
Cason. . . . Starday-King has an- 
nounced the new release of "These 
Are the J.B.'s" by the J.B.’a. Also 
in the making is a new Bobby Byrd 
single, and a Chrbtmas single by 
James Brown. "Hey America," c/w 
"Santa Claus." The James Brown 
Show played Fargo. N.D.. recently. 
The good response was particularly 
encouraging because this was the 
first lime his show had ever played 
(hat state. . . . Mark Lindsey has 
been in Nashville recording at the 
Columbia studio. . . . Ten Yeats 
After and Myhm will. appear at 
the Warehouse in New Orleans 
on Friday (27). according to Bill 
Johnston of Beaver Productions. 
. . . Tommy Roe. Billy Joe Royal 
and Joe South will make their first 
appearance together op (he Ed 
Sullivan Show Sunday (15). . . . 
Singer-songwriter Johnny Bragg has 
released a new single, "Walk Tall 
Like a Man," on the new Elbe- 
jay (Ligon-Bragg-Jackson) label- 
Bragg, who has spent over half 
his 42 years behind bars, wrote 
his first song in 1953. The song. 
••Just Walking in the Rain." was 
one of the first pop releases by 
Sun records. "Walk Tall Like a 
Man" was co-authored by Leon 
l.uallen and Clarence McKeel. 

TOM WILLIAM.S 

Initial Acts 
Set Up Fete 

NASHVILLE— Terry Canady 
and Rudy Perez, representing the 
initial Record Co. of Denver, 
utilized a novel approach to in- 
troduce their style of singing to 
Nashville. They threw a party. 

While parties themselves are 
not unique in this city, it was 
the first time artists have ' set 
the party, then performed at it. 

Canady and Perez, using 
Congo drums, guitar and a gar- 
bage-can bass, performed modern 
country music with a "totally 
different sound." 

“It was a promotional party." 
Canady said. “When we come 
back off tour now. the people 
of Nashville will know who we 
are." 



Albums in Finland 

• Continued from page 42 
cord the acclaimed “Cello Con- 
certos" of Kokkonen and Rau- 
tavaara. 

Paavo Berlund, currently on 
a tour of the U.K., will con- 
duct the Bournemouth Sym- 
phony at Southampton. Eng- 
land, in a recording of Sibe- 
lius' "Kullervo Symphony.” 

KARI HELOPALTIO 
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TOMMY ROE • 12 IN A ROE 
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By Bill Williams 



The train that pulled into the Dallas railroad yards 
that day in 1927 contained a carload of wax, neatly 
packed in felt-lined trunks. What happened with that 
wax was to help write ihc history books of music, and 
tell the story that Texas played in some of the pioneer 
days of the recording industry. 

Don Law had preceded that train by some months. 
An Englishman bound for the West Coast from New 
York he 'decided to stop in Dallas because he had 
heard so much about Texas. That stop lasted 16 years. 

Law, staying at the YMCA, turned his name into 
an employment bureau, and he received a call askmy 
him if he could keep books. "Any damn fool can keep 
books,” he thought, and took the job. 

The position was with Brunswick, Balke, Collender 
Co., the bowling ball firm which had just gone into the 
record business. His "bookkeeping” led to ordering 
records. He worked his way up to branch manager, and 
then Southern division manager. 

Meanwhile, back in New York, was another En- 
gliihman who got off the boat. He was Art Satherly, and 
he. too, worked for Brunswick. Satherly, who like Law 
WM to become one of the greatest producers the busi- 
ness has known, picked his British colleague in Dallas 
to be something of a talent scout for the label. 

So Don Law scouted around Texas, and at Lubbock 
he ioond the Chuck Wagon Gang. At Troup, T«., be 
found a paperhanger named A1 Dexter. At Fort Worth 
he discovered W.D. O'Daniel, and across the border, in 
Oklahoma, he found Bob Wills. He found others, too. 
but these were the big names. 

And so the wax came down, along with some por- 
table equipment, shipped to Dallas by rail so Satherly 
and Uw could record. They started the job in whatever 
hotel room they could rent, with Uw using his wife s 
vacuum cleaner to pull off the cut wax as the needle 
moved around the record. Then, when Warner Br^. 
bought Brunswick, they moved into a makeshift studio 
in the back of the W-B building on Park Avenue— still 
in Dallas. 



They moved the equipment all around Texas, cutting 
mostly in Dallas and San Antonio, and it was all coun- 
try. At nearby Fort Worth, Milton Brown and his 
Brownies were gathering talent for RCA, but they were- 
going to Chicago to record. 

Wagon Gang 

The first Texas session was with the Chuck Wagon 
Gang, and it went on from there, as it was taking place 
in other cities with portable equipment . . . Nashville: 
Atlanta; Bristol. Tern,, and Jackson. Miss. One thing 
was going to decide the future, and that was the loca- 
tion of the coiintrv artists. Since the "Grand Ole Opr\ 
was in Nashville, it is here that the recording industry 
started. 

But Texans have never been known to take a back 
seat. They waited years, and then did things in a big 
way. Meanwhile, in Houston, something else was hap- 
pening. 

A youngster who was to become known as Pappy 
Dailey moved to Houston from his native Yokum. Tex., 
and worked in many occupations. 

Pappy’s first \cniure into the music business came 
in 1931, when he "entered the field of coin operated 
phonographs." He worked the Houston area exclusively, 
then eventually became a distributor for an independent 
label. This lasted through World War Two. Having 
come in contact with so many individuals in the in- 
dustry. Dailey picked up the knack of producing, and 
he began producing records for the 4-Star label. Among 
those he discovered and brought to that label were Tex 
Tyler, the Maddox Brothers and Rose, Eddie Nowack. 
Bill Ford and others. 

Starda> Records 

Id 1952, still in Houston, Dailey and Jack Starnes 
organized Starday Records. Not long afterward, Dailey 
bought out Starnes, and took in Don Pierce as a part- 
ner. The two of them owned and ran the label until 
1958, when they decided to split everything, including 
the catalog. Pierce remained as head of Starday, while 



Dailey formed his owil "D” label. He continued to 
operate this, on a small scale, while working for Mer- 
cury. and then United Artists. When Art Talmadge left 
to go to Musicor, Pappy went with him. He remains the 
second largest stockholder in the firm. The “D label 
became inactive, except for producing local Houston 
artists to lease to other companies. 

While with Starday Dailey signed a youngster from 
Saratoga, Tex., who has stayed with him all the way 
. . a fellow named George Jones. He also discovered 
such artists as Melba Montgomeiy. Judy Lynn. Webb 
Pierce who originally signed with 4-Star and Hank 
l.ocklin, who was living then in Houston. 

Today Pappy Dailey is retired, except for George 
Jones. "I stiU produce George,” he said, ^*rid will until 
the day that he no longer wants me to.” 

And, in Dallas now, Ray Price makes his home. He 
has stayed with Don Law all these years, and “will 
forever.” 

These were the pioneers of the music industry in 
Texas. Today there are new leaders, new forms of mu- 
sic. new sounds. But these men got it off the ground. 
And the eyes of Texas long have been upon them. 

Still another old-timer should be mentioned, if only 
b ec au se he now is down and needs help. Link Davis of 
Houston, a long-time musician/ singer, suffer^ a stroke 
some four years ago, and has only his publishing catalog 
to sustain him. 

A man who played dances and recording sessions 
in Texas for 25 years, he now is in Nashville seeking 
support. His biggest song which be wrote and recorded 
in 1953 was "Big Mamour" on the Okeh label, cut in 
Houston at the RCA Studios. 

Davis worked all of the old George Jones sessiOTS, 
and was a musician for Pappy Dailey. StiU able to sing, 
Davis is partially paralyzed, but has the Texas spirit 
of going on. 

He currently is sUying at a farm with the Mother 
Earth, the former Mercury group now with Warner 
Bros. 
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MORGAN- 
A VIEW OF 
POMPEII’S HEAD 



There is something imaginative in the name Pompeii. 
And that thought is fairly synonymous with what is hap- 
pening in Texas, generally and in Dallas specifically. 
After years of lying dormant, the ashes have been 
cleared away and here lies this treasure. 

Nothing, of course, is quite like that, but Pompeii 
may come closer than anything in this modern world. 
And the man who swept away the ashes, found the city, 
brought it to life, and exercises total leadership is an 
energetic, bombastic, friendly and dynamic fellow named 
Pat Morgan. 

In a sense Dallas is like the Pompeii of old. It has 




THE HOME of Pompeii Records in Dallas. 



been discovered musically, and Morgan has revitalized 
it. In doing so, he has made Pompeii records one of the 
most exciting things to happen in the industry in some 
time. 

To get the picture, one must study Morgan. It is 
no easy task, either, for he is a portrait of perpetual 
motion from early morning until late into the dark 
when he has retired to his private club, one of dozens 
of things he or his company happen to own either 
separately or with many others. It's really a maze of 
things going on, and one almost needs a scorecard. 

Morgan passes off his own autobiography rather 
simply. “I was a nightclub man who moved into the 
record industry." he says. There is more to it than that. 

Morgan, a graduate of the University of Texas, has 
had a successful career in advertising, sales promotion, 
public relations and the club business. He was president 
of Greystone Associates, Inc., where he won the Na- 
tional Newspaper Association's top award for color 
newspaper advertising and also the U.S. Chamber of 
Commerce award for the outstanding industrial 
brochure. 

A onetime boxing champion and then captain of 
his college wrestling team, he moves around the music 
circles much as a fighter stalking his foe. Morgan, how- 
ever, has few foes. As things turn out, virtually every- 
one in Texas is his friend. Many of the biggest names 
in Texas are his partner. 

Pat Morgan owned a chain of nightclubs on the 
coast. And. working with bands in the club, he helped 
them get recording contracts. After a few of these, he 
decided to get into the business himself. 

So Pompeii was formed, back in his Dallas home 
town, where bankers really didn't understand the music 
business and the going wasn't easy. . Neither was getting 
a name for his company. Pompeii was no quick inspira- 
tion. He tried a hundred others first, and each was re- 
jected for duplication. Finally came the name no one 
had selected. The company, of course, had a rough 
time getting off the ground. So Morgan went out and 
found the best producers they money could lure, got 



top distributors, and then looked around. A little less 
than a year ago Morgan and his company merged with 
publicly owned corporation. Computer Systems Manage- 
ment. Then Morgan signed a pact with Ampex for tape 
distribution, and got a half-million-dollar advance pay- 
ment for the rights. 

Now called CSM-Pompeii, Morgan has established 
two publishing companies and a few thousand other 
things. The publishing firms are Pompeii and Vesuvius. 
The rest of the operation is so complex it's difficult to 
keep straight. 

There is, for example, American Athletic Academy. 
This branch produces athletic albums (for everything 
from professional football teams to the high schools), 
handles endorsements for coaches and players (set up 
so the coaches can get a "piece of the pie"), and has 
one of the slickest scholastic packages going. The LP's 
include tapes and books of instruction by top coaches, 
ad infinitum. 

Then there is Image. Production, a national fran- 
chising operation which is new in the record business. 
Among other things, this firm can take an individual 
or a company contemplating going into the record 
business on a small or large scale, bring them in for an 
intensive training program, furnish the equipment for 
recording purposes, and set up the business. For exam- 
ple, the individual can return home, record a favorite 
nightclub singer, have the tape produced, released, dis- 
tributed, etc. It’s all encompassing. The same can be 
done with a high school band, or a party. The pos- 
sibilities are endless. 

Next there is the Vesuvius label, set up so as not 
to overload Pompeii, and the CSM label, as the expan- 
sion goes on. The latest addition is the Turtle Creek 
label, set up to handle the country artists, and here 
Morgan has reached into authenticity to come up with 
the best. One of his producers is Smoky Montgomery, 
the leader of the original Light Crust Doughboys. 

With the country label barely off the ground. Mor- 
gan has things rolling. Among other things, he worked 
out a deal with Grant Advertising in Chicago to use 
Linda Gayle's first record as part of a promotion for 
the Cummins Engine Company. The company also will 
put Miss Gayle on display, on a tour, and at no expense 
to Pompeii. 

Oh, yes, Pat Morgan and some of his partners also 
own their own pressing plant, Reco-Press of Dallas, 
which handles all the Pompeii lines and does custom 
work for others. 




THE POMPEII Home office staff: sealed; I to r; Sue Mason, 
sales; Sue Slabb, purchasing agent; Pam Senning. publicity 
and promotion, standing: At Everest, vice president, Pompeii 
Records: Pal Morgan, president. Pompeii: Paul Kirk, chief 
r&h producer; Dick Favro, president. CSM, and Bob Cotto, 
chief engineer. 



Pompeii also has done a series of patriotic records 
(The National Anthem and America The Beautiful), 
jacketed them in colorful array, and placed them in 
racks throughout the drive-in markets of the area. No 
profit motive here; done with the help of Bart McClen- 
don, they are to provide people with this stirring music, 
with all proceeds going to wives of prisoners-of-war in 
Viet Nam. 

Just to try to keep things straight. Computer Sys- 
tems Management, Inc., is a data processing consulting 
and systems development firm that also specializes in 
professional education to the computer industry. And 




A T THE controls at Pompeii Records. 



its non-computer activities include silver and lead min- 
ing, in addition to its interests in the recording business, 
custom music and sound recordings for creative use, 
and sports technique via the media of recorded sound. 
Seem complicated. Actually, it's all over-simplified. 

Although Morgan seems like a one-man gang, he 
has surrounded himself with the best, and the merger, 
of course, brought together some of the greats of the 
southwest. Richard Favro is president of CSM, and his 
background is with IBM, Control Data Corporation and 
such groups. He’s a member of the board of directors 
of some of the major companies of the nation, and it 
was he who founded CSM. He also was an allied mem- 
ber of the New York Stock Exchange. 

Paul Kirk is the executive producer for the r&b 
division of Pompeii Records and publishing. Kirk has 
a background with Decca, the Harry Fox Agency. 
Kevin Knox Enterprises, Billboard magazine, and con- 
siderable independent producing. 

Bob Cotto, the sound engineer, worked first at the 
Dick Charles Studio in New York, then the Bob Feld- 
man Company, Townsend Studios, and Kevin Knox. 

Pat Morgan, despite all this, still finds time to own 
a club, currently run by Ben Allgood, a former music 
man from Evansville, Ind. 

It is a totally private club, and one with perhaps 
the best cuisine (certainly the most beautiful waitresses) 
in the southwest. Some of its members are top people 
such as Mitch Lewis, an agency man who handles ac- 
counts ranging from the McClendon Stations to the 
Dallas Cowboys. The clientele is a who's who of the 
Dallas area. Significantly, as the stereo tapes play, 
there still is a modified light show in the hideaway. 

This is something of a crowning touch for this in- 
credibly complex and powerful operation which domi- 
nates the music scene in Dallas. Morgan is a natural 
leader, and he has done all of this in little more than a 
year or so. Throughout Texas his name is known and 
respected. 

The luxurious quarters occupied by Pompeii and its 
vast operation might well be called the House of Morgan. S 
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EXTERIOR OF the ncK- Soundville Studios in Houston. 



THE BLUE Room Studio at Soundville. 



Houston’s Duncan— Educating The Banker 



Remember when Jimmy Duncan was the “Little 
Prince?" That was back in his Nashville days after he 
had written "My Special Angel” (the flrst hit song 
off Nashville’s music row) and was recording for 
Dccca. 

The Jimmy Duncan of today has moved up on 
the royal throne and from his kingdom he surveys 
what may be the largest complete music complex in 
the world. It's in Houston, where everything is big, 
and getting bigger. 

Jimmy has thought for years about building a re- 
cording studio in Houston. It bothered him that B.J, 
Thomas and Tommy Sands and others had to leave the 
city to record. And he looked around and discovered 
that maybe 40 percent of the people in Nashville music 
were from the Gulf area. "There is as much talent per 
square inch around Houston as anywhere in the 
world,” Duncan says, “but there was really nowhere 
to record," 

After six years away from his home city, Duncan 
returned to Houston three years ago. He saw the sky- 
scrapers, the oil derricks, the booming business places, 
and a few other additions such as the Astrodome. So 
he decided to build a studio. 

‘The hardest part was in educating the bankers. 
We even had to fly some of them into Nashville to 
see what the banks there were doing,” Duncan said. 
"The Astrodome and NASA had brought the spotlight 
of the world to Houston, and now we had a chance 
to move." 

Once the bankers were sold, Duncan set out to 
find the right location. He eventually moved to the 
southwest area, which not only has some of the loveli- 
est residences of Houston, but beautiful industrial 
parks with exclusively new buildings. There he began 
putting together the complex. When it is finished, some 



10 months from now, there will be more than S7.5 
million invested. 

Already completed are: One 16-track studio, one 
24-track studio, office space galore, and another 3,200 
square feet leased to Scepter, to KRBE-FM Radio, 
and Fortune Productions, Impressario Records, Shelton 
Bissell Productions, and a few rest rooms. That's all 
upstairs. Downstairs, in addition to the Jimmy Duncan 
Soundville studios there are five publishing com- 
panies, Soundville, JDA Music and Gulf (BMI) and 
Shervick and Little Prince (ASCAP). 

Now, in addition to building new studios, new 
offices and the like, Duncan plans to build a film 
studio complex, and is applying to the FCC for a 
television station. 

^>eciai Angel 

Duncan, who started writing when he was an 11- 
year-otd in Texas, had his first big hit with “My 
Special Angel.” Before he let-up and got into the 
business end, he had had some 400 songs recorded, 
and spent time as an artist with both Decca and then 
Roulette. Among his songs was “I Asked the Lord,” 
and all the proceeds from it went to his church. 

When Duncan built his studio, he put one minute 
spots on radio (as in the pioneer days) asking for 
talent to come in and audition. He got over 1,200 re- 
sponses in a few days. “The talent is incredible,” he 
says. “In some instances we competed with the majors 
and won." Among his signings was the Bojangles. 

He formed the Soundville label (distributed by 
Mercury and Philips) and Westpark (distributed by Rec- 
ord Service), and expects to have 30 singles and 4 
LP's on the market by January 1st. In one year, he 
says, the number will jump to 100 singles and 40 



LPs. This will include every kind of music, from 
country to underground. 

Duncan surrounded himself with top-notch people. 
He brought in Eddie Kilroy from Nashville, who also 
handles sales and promotion as well as managing the 
labels; John Clevenger, and Paul Butts, who once 
produced the Pozo Seco. 

Still expanding, Duncan has added a talent man - 
agement agency. Sound/ Art, which is run by Fred 
Mirich; he bcoks and manages the talent on the 
label; an audio and video commercial production com- 
pany called Sound/ Ad, rtm by Clevenger, and Mari- 
lyn Von Steiger runs the publishing companies. 

The largest of the studios, called the Blue Room 
(because of decor) is 40 by 40, with 22-foot ceilings, 
and has a 24-track in an out board. Duncan calls it 
the most elaborate console in the recording industry. 
The Red Room, 30 x 40 x 22, is a 16-track studio. 
The studio about to be built also will be 16-track. 

The chief engineer is Gaylyn Shelby, who worked 
for a long period in Nashville and at Fame in Muscle 
Sholes. 

Virtually all of the major labels in the nation now 
are recording at Soundville. 

To top it all off, Duncan is buildii^ a series of ' 
clubs around Texas. The first, Jimmy Duncan's Coun- 
try Club, is at Pasadena, where Bill Bailey handles 
the shows; coming up next, Soundville at Corpus 
Christi, which will be rock. Four are now under con- 
struction. There will be a dozen in all. 

Duncan's dream is to make Westpark, the scenic, 
divided boulevard on which his properties are located, 
the “Music Row of the Southwest.” 

He hopes the major companies will move in, along 
with the major publishers. He feels this could even- 
tually be one of the great music centers of the world. 




SOUNDVILLES JIMMY DUNCAN, center, flanked by Charlie Fack of Mercury, left, and producer Eddie Kilroy. Mercury distributes Soundville product. 
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KIKK SPONSORS a dance at the AstrthHall, and 17,000 show up as Hank Thompson performs. 



Texas Country Radio— Mock & Bailey 



On (he Texas country music scene, two names come 
up repeatedly: In (he northern half of the state the 
name is that of Bill Mack, the “Midnight Cowboy,” 
aired over radio station WBAP, Fort Worth. 

In the south it is Bill Bailey, of KIKK, of Pasadena, 
who entertains a morning audience and is totally in- 
volved in the community. The men are different, the 
stations are different, and even (heir music is a little 
different. But each, in his own way. is an instrumental 
force on the music scene. 

Mack, who was just elected to the board of directors 
of the Country Music Association, has a show which 
is aired nightly to many corners of the nation and 
beyond. WBAP is a 50,000 watt clear channel station 
at 820 on the dial, and it beams its signals to millions 
of listeners. It is estimated from surveys that Mack's 
program is heard by about two-million truck drivers 
nightly, not to mention all the others. 

Born in Shamrock. Tex.. Bill has been a country 
disk jockey since his graduation from high school there, 
where he broadcast at KEVA. After attending West 
Texas State College at Canyon. Bill went to KWFT. 
Wichita Falls, where he remained for seven years. Then 
it was on to KENS, San Antonio, and a couple of others 
before he moved to WBAP two years ago. 

During his varied career, he has authored 250 coun- 
try songs, of which 75 have been recorded, the most 
notable of which was “Drinking Champagne,” which 
he first recorded and released through Kapp Records 
in 1968. Since then there have been releases of (he 
song by such artists as Ray Price, Jerry Lee Lewis, 
Faron Young, Billy Walker. Cal Smith and others. 

Mack is now under contract to Hickory Records 
which has just released his latest recording, “^mewhere 
Between,” a duet with Wanda Concklin. It's written 
by Merle Haggard. 

Bill is a pioneer of contemporary country music, 
particularly in Texas. He has worked tirelessly to help 
build the wide acceptance and popularity of the music 
form. 

Another believer in the Fort Worlh-Dallas area as 
a “new Nashville.” he has expanded his own Road 
2^ Ahead Music Publishing Co., and his Mack Co. Pro- 



ductions which specialize in producing and consulting 
on sessions. Through these operations Mack works close- 
ly with the new Sumet Sound Studios in Dallas. 

He says that "between Sumet and Johnny Patterson's 
Delta Recordings in Fort Worth, we have as good a 
sound as can be found.” 

Mack recalls the early Dallas part in country music. 
"The late Jim Beck's studio put out some fine sounds. 
Hank Thompson, Lefty Frizzell, Marty Robbins. Carl 
Smith. Ray Price and a lot of others used to come in 
here for their sessions. Unfortunately for all of us. 
Jim Beck met an untimely death,” he said. 

Bill says that, after that, the Dallas sound was "mis- 
used." He says rhythm section control was not used, 
and booming basses and amplified fiddles ail (ended to 
give a tinny barroom quality to the music that was 
put out. 

"Now that's a thing of the past," he says. "We have 
the contemporary country sound and a solid storehouse 
of back-up talent to produce the very best." 




BILL MACK, the Midnight Cowboy, joins Roy 
Actiff, the King of Country Music, at an auto- 
graph party in Fort Worth. 



Meanwhile, down in Pasadena, one has to travel 
over the freeway and over the loop southeast of Dallas, 
along the row of rich refineries, and there on South- 
more street early in the morning is Bill Bailey, the pride 
of KIKK, and a man who has done much for country 
music generally. 

Unlike the 50,000 watt giant of the North, KIKK 
is a 250-watt daytimer. But Pasadena. Bill will tell you. 
has the largest per capita income in the world. And he 
has the audience, too. 

Bailey points with pride to a radio survey which 
shows him and his station on top of (he adult market, 
and virtually on top of everything. 

"First of all, we don't apologize for being country,” 
Bailey says. "We're not real modem or Countrypolitan 
or anything like that — just country.” And apparently 
it pays off. 

Fourteen years ago Bill was with KTEM in Temple, 
then went to KELP. El Paso; KATR, Corpus Christi, 
then moved with Chris Lane from there, went to KOOA 
in Des Moines, WPEO, Peoria, then KTHT, Houston, 
and on to KIKK in 1962. 

“Our secret is believing in our product,” said a busy 
Bill Bailey, while operating the board and doing his 
show. “We do more promotion than all the other sta- 
tions in this area combined. And III bet we’re the only 
country station anywhere that has a sponsor like Nie- 
man-Marcus Fur Storage.” He may be right. 

Promotion is the key word at KIKK. He says the 
station promoted the biggest country show ever staged 
anywhere, the 1966 package at the Astrodome, which 
included Roger Miller, Faron Young, Red Sovine, Kitty 
Wells and Jimmy Dickens. He claims the greatest dance 
ever promoted — 17,000 for a gathering featuring Merle 
Haggard, Ernest Tubb, Hank Thompson and Conway 
Twitty, and this was at the Astrohall, across the way. 
Bailey not only books country talent into the Astrodome, 
but hosts all the shows. 

The station sponsors everything else — rodeos, live- 
stock shows, surring parlies, etc. It has outdoor signs 
all over the city, and 200 taxi signs. 

In the north and the south, Texas has winners. In 
the north it’s Bill Mack, and— down south — Bill Bailey. 




The stars at night | : 
are big and bright 

A( Sumet, there's room enough to record the largest 
orchestra . . . and we're small enough to handle 
one announcer. 

Three brand new sound studios mean that we're better 
equipped to complement the talents of the most famous, 
or the newcomer . . . acid rock, country and western ... 
a jingle, or a church choir. 

And, we've got the right musicians to make any kind 
of music. 

There's a 16-track Ampex and a 24-in/16-out fully 
automated mixing console that's the most sophisticated 
around. There's a 48' x 60' giant studio with a 25' sloped 
ceiling. There are four natural echo chambers and 
EMT's, and more. 

Where? In Texas. In Dallas. At SUMET SOUND. Where else? 
Write or call: SUMET SOUND STUDIOS, 

7027 Twin Hills Avenue, 

Dallas, Texas 75231. (214)691-0001. 
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Duke-Peacock Big Time Soutkwest 



Don Robey and livclyn Johnson sit back and smile 
a little when people talk about big-time music coming 
to the southwest, and particularly to Houston. They’ve 
been in the big-time down there for 21 years, and 
they're still growing. They've seen it all happen, and 
they've dealt with big names. They look with pride 
on the accomplishments some of their prize “pupils" 
have come up with. And it's no wonder. 

Among those who worked with them, or for them, 
over the years were Sonny Bono (of Sonny & Cher), 
and James Brown, who tried to sell them on a song, 
and Jimmy Duncan, and many others. 

It seems almost a tradition in Texas that record 
people cither started with nightclubs, or attached them- 
selves to clubs later on. And a nightclub is how the Pea- 
cock label got its name. Don Robey owned the Peacock 
Club, a swinging place on Erastus Street in the ghetto 
of Houston. His office then was a small place not far 
away. 

The first thing he ever did in the record business 
was a session by Gatemouth Brown. That disk turned out 
to be a hit. Cut in "a room upstairs over in the third 
ward," the tune was “My 1'ime Is Expensive," bucked 
with "Mary Is Fine.” It became a million seller. Thus 
Peacock was on its way. 

Peacock was essentially an r&b label at first, but 
Robey and Miss Johnson began acquiring religious 
acts: The Blind Boys and the Dixie Hummingbirds. 
Touring from Philadelphia, they were talked into 
signing in Houston. 

The Duke label was acquired in 1952, and with it 
came a tune called “My Song," with a singer named 
Johnny Ace. It was only a demo, but Robey 
was so pleased with it that he took it to an MO.A 
convention in New York. Everyone wanted to hear it, 
and subsequently everyone wanted to record it. 

Dinah Washington was one of the first. Because 
of the stampede to get the song on the market, Robey 



had no choice but to release the demo — with only a 
piano background. It was the biggest thing of its time. 
Ace outsold everyone, and had other hits before his 
untimely death in a Russian roulette game in 1954. 

Robey, in the meantime, had taken over the man- 
agement of Gatemouth Brown, and took him to Eddie 
Mesmer at Alladin Records where he was under con- 
tract. When Alladin held up a release on him, he decided 
to terminate his contract, and Robey agreed to cut the 
record. He moved into the Peacock nightclub (which 
is still home) in 1953, and went into full-scale recording. 
Eventually he got so many religious artists that they 
began to outnumber those involved in r&b. so he put 
all the religious artists on Peacock and Songbird, with a 
few later on Backbeat, another label. Duke, over the 
years, has remained r&b. 

With some 90 artists under contract. Peacock is the 
largest company in the world in the religious recording 
field. Over the years Robey has recorded his talent 
everywhere: Detroit. Philadelphia. New York. Los An- 
geles, “wherever the artists have been." 

Different Story 

But it's a different story now. "With Soundville 
studios now t can bring the artists in here where they 
are comfortable. It’s as good a studio as there is any- 
where." Robey uses his own producers and some inde- 
pendents, and he has a select group of musicians upon 
whom he calls regularly. Among his producers of the 
past were Jimmy Duncan, now the president of Sound- 
ville, and Sonny Bono. 

“When we started in the business there were only 
three gospel labels," Robey recalls. "And we were one 
of the fint companies ever to get gospel records on 
juke boxes.” He also claims to have been the first 
to use drums with gospel groups, and other rhythm in- 
struments as well. 

Evelyn Johnson, who is “Miss Everything" at the 



company, serves as general manager, treasurer, promo- 
tion head, publicist, etc. She recalled that Robey started 
many things in the industry, including Houston's first 
pressing plant, now one of the largest in the nation — 
although it no longer belongs to him. 

She recalls that John Isaacson came from California 
to build a pressing plant just to press the Duke and 
Peacock releases. But. because his wife wanted to return 
to the West Coast, he left, Robey took over the pressing 
plant. Then Gasper Puccio moved in, built a huge 
pressing plant, and bought Robey's presses just to get 
rid of them. Thus, Houston Records, the multimillion- 
dollar firm which is one of the biggest in the nation. 

The Duke-Peacock-Backbeat-Sureshot-Songbird cat- 
alog is an impressive one. The names are those of Johnny 
Ace, Junior Parker, Bobby Bland. Billy Brooks. Paul Per- 
ryman. El Torres, Joe Medwick, Fenton Robinson. Larry 
Davis. Miss La Veil. Chester McDowell. Ted Taylor. 
Peppermint Harris. James Davis, Clarence & Calvin, 
Ernie K-Doc. Brother and Sister of Soul. Sylvia Mad- 
dox. John Roberts, Willie Mayes. Augustine Twins, the 
Lamp Sisters. Fred Ford, and the Malibus. All of those 
are on Peacock. Others, in (he spiritual fields, number 
into the hundreds. Some of the most memorable are the 
Five Blind Boys, Bell Brothers, Malibus. Bobby Wil- 
liams, Sensational Nightingales. Reverend Cleophus 
Robinson, the Dixie Hummingbirds, the Christian Trav- 
elers. Jessie Mae Renfor, the Spirit of Memphis. Rev- 
erend Julius Cheeks, Reverend Robert Ballinger, 
Awakening Echoes, Bells of Joy. Bells of Zion. Brooklyn 
All Stars, Brooklyn Skyways. Chariot Gospel Singers. 
Gospelaires, Josephine James. Mighty Clouds of Joy. 
Pilgrim Jubilee Singers, and the Spiritual Five. 

The attractive, vibrant Miss Johnson looks to the 
future with anticipation. She expressed pleasure over (1) 
(he move of the forthcoming National Quartet Conven- 
tion from Memphis to Nashville, and (2) further inte- 
grating of the groups. 



Major Markets For Chicaaos Soaad 




PHIL YORK. left, engineer for Sumet Sound of Dallas, and 
Alfonso Ramos, popular Chkano rnording artist for Capri, 
0 at the handstand of the Hi-Ha BallrtHtm, Grand Prairie, 
w Texas. 



Peculiar to the Texas music scene is the presence 
of an ethnic music culture referred to as Musica dc las 
Chicanos — music of the Texans of Mexican origin. 
Three major markets exist for this music. Texas is the 
largest market with Southern California a close second, 
followed by Illinois, principally in the Chicago area. 

There are several labels which have existed for a 
number of years and which have realized a rather 
startling growth over the past five years. Among these 
is (he fast-rising Capri Records, Inc., of Dallas. 

In existence for three years. Capri has produced 
193 singles and 15 LP's. Specializing in Ranchero music, 
the country music of the Chicanos. Luther and Vivian 
De I.a Garza, owners of Capri, have had two major 
hits on the Chicano lists. Their biggest is “El Aban- 
dunado" by Carlos Landin and the Rondels out of 
Loredo, and their second most successful. "Conchita 
La Viuda Alegre" was done by Alfonso Ramos of 
Austin. 

The De La Garzas operate the Capri Record Shops 
in Dallas and own the Hi-Ho Ballroom in suburban 
Grand Prairie. The Hi-Ho features Mexican music and 
Chicano artists, and packs its 1.200 sealing capacity 
hall every Friday. Saturday and Sunday nights. 

In developing their particular “Chicano Sound" 
they have worked closely with Phil York of Sumet 
.Sound in Dallas. Luther says York has developed an 
excellent feel for the Chicano style, and does a "beauti- 
ful job" with such artists as Los Gavilanes del Norte, 
the Rondels and Alfonso Ramos. 

Recognizing the important contribution of the Chi- 
cano to the Texas and American culture and heritage, 
the De La Garzas believe they must produce excellence 
in both sight and sound. They take great care in the 
selection of artists, compositions, arrangements and 
recordings. To cap it off, they work closely in creating 
the visual impact of their productions with Phono- 
Graphics. Inc., in Arlington. Tex., where their jackets 
are designed, printed and fabricated. 

Born in San Marcos near San Antonio. Luther 
De La Garza is a native Texan. Vivian is from Greeley. 
Colo., and moved to Texas after graduation from col- 
lege. 




VIVIAN AND Luther De La Garza, owners of Capri Rec- 
ords. Dallas, and producers of the Chicano Sound, the coun- 
try music of Texans of Mexican origin. 
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TO THE PROFITMAKING POTENTIALS 
OF SELLING 

CAPRI RECORDS 

THE FIRST WORD IN 

^CHICANO SOUND 

•RANCHEROS •CUMBIAS •BOLEROS 
•MARIACHIS •MERENGUES 
•POLKAS 

All by top artists in the field of Mexican-American music . . . 
recording for the Capri Label . . . some of these popular artists are: 



I^Carlos Landin and The Rondels 
I^AIfonso Ramos 

'^Chito Gonzalez and The Sunrays 
-^Los Gavilanes Del Norte 
^Alberto Cervantes Cirio Barrera 
^Gilbert Deanda and the Tehano Brass 
'fk^And Many, Many Others 






CAPRI RECORDS 
Dallas, Texas 
( 214 ) 528-8624 
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Have you ever stopped to think 
how many Anglos in your area love 
this music? How many Ameri- 

cans of Latin origin do too? ... If 
you haven't already, you should tap 
this growing market . . . Call or 
write: 



*The Music Of The Americans 



193 Titles Singles 
LP's 8-Track Tapes 
Cartridges Cassettes 
From 



3521B 

McKinney Ave. 



Dallas 



Mexican Origin 
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...and win 
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scores again! 
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Word Spreads 



What started as something of a college lark 19 
years ago has grown into a record company with an- 
nual sales of S8V^ million, and one of the most so- 
phisticated operations in the industry. 

In the beginning was the word, and that was about 
all. Jarrell McCracken (now president of RIAA) was 
then a student at Baylor, majoring in religion and mi- 
noring in radio. Speaking to a group of other young 
people there, he combined his two majors in an idea 
he devised. Using a desk mike, he broadcast a play-by- 
play of a contest he called “The Game of Life.'* It was 
sort of a Bible versus sins contest, with the opposite 
coaches Satan and Christ. There were all sorts of 
obstacles such as pride, lust, etc. 

Someone in the audience suggested that McCracken 
record this idea of his, add some sound effects, and see 
what happened. He borrowed $175 from his roommates, 
had 1(X) 78's pressed, and sold them immediately. Sud- 
denly he was in the re«>rd business in Waco. Tex. 

McCracken, with sharp business acumen, sold half 
of his business to a roommate for $500. and later sold 
half of what was left for another $500. Then he wrote 
to an old friend, Marvin Norcross, who was fighting 
in Korea at the time. When Norcross came home, he 
decided to join the group, and got an equal share 
for SI,(X)0. which he borrowed. 

One partner was never active, another stayed with 
it for a year. Then Jarrell and Marvin, teaming to- 
gether. built this incredible operation, which is bound- 
less. 

But in 1954, Word Records needed to fight for 
existence, and really didn't have enough product to do 
so. So it went into the distribution business, and spe- 
cialized in such things as children's records, progres- 
sive jazz and classical merchandise. This lasted until 
about 1957, at which time the two men decided the 
distribution business was not turning out as well as they 
had hoped because of the manufacturer’s excessive re- 
leases. They were selling plenty of merchandise, mak- 
ing a profit, but having to borrow money to pay bills. 
All of the profits were stacked up in accounts receiv- 
able and inventory shelves. 

Religious Club 

McCrackra and Norcross kept expanding the Word 
line, and, in 1958, launched the first religious record- 
of-the-month club, patterned much after Columbia's 
Record Club. 

“That gave us a stabilizing factor in the business.” 
Norcross said, “because we found customers bought 
records year round.” 

Then they went into a method of large packaging, 
not only in the religious record entertainment area, 
but putting together portions of a recorded Bible, re- 
arranging to make go^ listening. These packages were 
sold on a complete direct selling program, door to door. 
This started rolling in 1959, and was extremely strong 
for three years. Then it tapered off again. Once more, 
all the profits were used to continue the Word line. 

During this period. Word also developed a few 
distributors around the country who were willing and 
anxious to distribute the Word product. But this de- 
veloped a bottleneck in I960, and that product wasn't 
reaching the consumer, so the two leaders began to 
develop their own sales organization, selling directly to 
dealers, and continuing to service those distributors 
who were doing a good job'. As a result. Word devel- 
oped the largest direct sales organization in the busi- 
ness. Currently 16 traveling salesmen constantly call 
on dealers. 

In 1964, when flying to Waco in the company plane, 
a decision was reached to enter the Gospel music seg- 
ment of the religious record business. Several companies 
were already in existence, but Norcross said they felt 
Word had something to offer an artist or group that no 
others did; wide distribution. 

At that lime, the groups were either aligned with a 
record company or around a television show, and it 
was difficult to lure the top groups. They first ap- 
proached three acts: Jake Hess and the Imperials, 
which had just been formed; Smitty Gatlin and the Oak 
Ridge Boys, and Les Beasley and the Florida Boys. 
Turned down by the first two, they worked hard and 
long on Eleasley. Finally, after convincing him they 
were serious about the business and would sell records, 
they got a one-year contract. It has been renewed every 
year since. This signing gave Word an “in" to groups 
appearing on the “Gospel Singing Jubilee" TV show, 



and shortly thereafter things began to fall in line. The 
Dixie Echoes and the Couriers were signed to contracts, 
followed by the Happy Goodman Family. This gave 
Word a real boost, iKcause they were hot at the time. 
Next came the Blue Ridge Quartet, then the Singing 
Hemphills, then the 14-year-old phenomenon named 
Steve Sanders, who was an instant hit. Diversifying, 
Norcross signed the Lundstrom Team, which concen- 
trated primarily in the area of revivals and church 
work. Next came the LeFevres, and then four Mexi- 
can-Americans called the Four Galileans from Dallas. 
They became a sensation in the Southwest. Next, the 
Lewis Family, and Wendy Bagwell, who right now is 
the hottest thing in the recording business. 

The first Word office was a one-room apartment 
behind a cleaning store in Waco, with the shipping 
department in one comer of the room. Then came a one- 
room office building, and a whole series of moves which 
led to I960, when the firm built its present structure, 
with I3,(X)0 square feet. In 1965, an additional 3,500 
square feet of warehouse space had to be added. There 
were further expansions in 1968 and 1969, and a se[>- 
arate location was leased in another building for the 
advertising department. The total complex now is 
55,200 square feet. 

Pres^ng Plant 

Again going back, after the first year of operation, 
the financial statement for March of 1953 showed a 
sharp increase over the previous year. Sales for the 
month were $753. For the year they were about $15,- 
000. Sales in 1969 exceeded $8 million. 

In 1953 there was an abortive attempt to install 
their own pressing plant, and it was the first major 
bad decision made by McCracken and Norcross. They 
were trying to press 10-inch 78's. Instead, they got 
paper-thin disks 16 inches across or fat ones, four 
inches across and two inches thick. Along came a man 
with faith to the rescue. 

The pair went to Bob Tanner (now owner of Tan- 
ner 'N Texas pressing plant in San Antonio) and ex- 
plained to him what they were trying to do. He gave 
them six months' credit. At the end of that six months, 
convinced they were going in the right direction, he gave 
them another six months. It took them only three, and 
they began paying. Word had planned to corner the 
16-inch transcription market, and thus had two presses. 
About that time, all stations converted to tape. They 
ended up selling the presses for $350 for scrap, and 
had to pay $207 freight to have it hauled away. This 
was less than six weeks from the day they were in- 
stallnl. 

Word has grown. It now has the Canaan label, 
which is about as big as Word, it has Sacred (acquired 
in 1964), and owns half of Lexicon Musk, a strong 
contemporary operation which owns the Light label. 

It added religious books in 1965, and it acquired 
the Rodchaver Co. of Winona Lake, Ind., in 1969. This 
is the old-time music publishing company built in the 
Billy Sunday days. Among its catalog are such stand- 
ards as “In the Garden," "Old Rugged Cross," "Beyond 
the Sunset," etc. This firm will be expanded into the 
area of contemporary music and regular gospel music. 

The company, which is involved in scores of oper- 
ations too numerous to mention here, has a Honeywell 
tape computer, with 42.000 positions of memory stor- 
age in the unit. It handles all accounting of the clubs, 
inventory control, sales, invoicing, and other business 
aspects. 

Today, in the large structure on the west side of 
Waco, not far from Baylor where it started, Jarrell 
McCracken is president of the firm. Marvin Norcross is 
vice president, secretary and treasurer, and does all the 
production for the Canaan label. Kurt Kaiser is vice 
president, and produces the Word label; Floyd Thatcher 
is vice president of the book division; Bennie J. Mc- 
Donald, vice president of finance; William Carden, 
executive vice president and in charge of the tour divi- 
sion (the company sends religious-oriented businessmen 
to all parts of the world), and there is a competent, 
huge staff of Texans who keep things humming at 
Word. 

One final note: The world premiere of “Natural 
High," a folk musical composed by Ralph Carmichael 
and Kurt Kaiser, had its premiere in Waco in late Sep- 
tember at Baylor. The show featured the Kurt Kaiser 
Singers, a 50-voice choir, and was aimed at drug 
abusers. Recorded on Light Records, it is slated for 
showing in other parts of the nation. 
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SOUNDVILLE STUDIOS— where Sound Is King 



SOUNDVILLE'S Red Room with 16 track Ampex Recorder 



SOUNDVILLE'S Blue Room with 24 track Ampex Recorder 



Houston's newest and most complete studios are located in the Soundville Music Complex. These beautiful studios were 
built from the ground up with sound the primary consideration. Both studios have been designed and tuned for the 
utmost in acoustical performance causing many artists and producers to remark that the Soundville Studios have the 
finest sound separation of any studio in the world. The 24-hour service afforded by the Soundville organization has 
been greatly appreciated by those who realize how important the right atmosphere is to a record session. With this 2V2 
million dollar facility, Soundville has built a producer's dream. The Soundville studios have, in the last year, recorded 
hit records in every field: rock, country, soul and popular. Soundville's engineering and recording staff includes some of 
the top specialists in the industry. Rates at the Soundville Studios have been designed to fit the tightest recording budget. 
24 track recording is $115 per hour and 16 track is $75 per hour. Also available are demo rates, 2, 4, and 8 tracks. For 
full information and availability, contact John Clevinger at (713) 781-6300. 



t^Joundwille 

8208 Westpark Drive. Houston, Texas 77042 (713) 781-6300 



lOUNOVILLE STUDIOS 

- 24 4 16 Track Recorders 

- Demo Recording 

- Blue Room (38 x 52, height 22) 

- Red Room (24 x 40. height 22) 

- Finest Instruments and Amplifiers 







SOUNDVILLE RECORDS 










WESTPARK RECORDS 












— Reed Sections 








SOUND/ART/HOUSTON 


— Complete Violin Section 








TALENT MANAGEMENT 


— Conductors 
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SOUND/AD COMMERCIAL 


— Arrangers 
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PRODUCTIONS 



SOUNDVILLE MUSIC (BMI) 

GULF MUSIC (BMI) 

DUNKANE MUSIC (BMI) 

LITTLE PRINCE MUSIC (ASCAP) 
SHERVICK MUSIC (ASCAP) 
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DON SCHAFER oj Dallas 




AMBERTONE STAFF members go over promotion efforts. Left to right, Lora Hill, promo^ 
lions; Mike Hodgson, executive vice president; Dave Perelle, president; Pam Phillips, secre- 
tary; Ronnie Hall, executive assistant. 



Schafer— Small Markets Pay Off 



Don Schafer Promotions, an independent opera- 
tion, is one of the largest such facilities in the record 
business. 

Headquartered in Dallas, the firm is a representa- 
tive of recording labels, music publishers, artists and 
songwriters in the Southwest. The concentration points 
are Houston, San Antonio, Dallas, Fort Worth, Okla- 
homa City and Tulsa. 

Schafer has represented Conway Twitty for three 
years, and he now services more than 2,000 radio 
stations and jukebox operators in the U.S. Nineteen 
foreign countries also are serviced with product. 

Wayne Kemp of Decca and Gene Watson of Wide 
World are presently under the same national promo- 
tion campaign that Schafer instituted for Twitty. Both 
artists are under management contracts to Schafer. 

A recent entry into the country music field is 
Ambertone Records, which Schafer is directing. He 



currently is negotiating with several labels to dis- 
tribute. Jerry Lane and Linda Plowman are two of the 
artists on Ambertone, and both are on charts in Texas. 

Schafer, formerly with Decca and Capitol in Dallas, 
started his own business to experiment with his own 
concepts of promotion. Primarily his concern is with 
servicing radio stations in small towns. 

'‘Small town disk jockeys eventually end up in a 
major market, and thus our relationship is already 
established." he said. 

Schafer also concentrates on the jukebox com- 
panies, and the Ambertone artists make every "B'' side 
of the record suitable for juke box play. 

"Jukebox operators are more important to me than 
a rack jobber when it comes to single country rec- 
ords," Schafer said. “As far as I'm concerned, single 
records are what builds big artists." 

The company also houses two publishing firms. 



Demand Music (BMl), and Choice Music (ASCAP). 

Schafer credits Bill Young at KILT, Houston, with 
helping to break “Hello Darling" on the pop charts 
in Texas. 

Ambertone is a division of the J.J. Hodgson Co., 
Inc., of Montgomery, Ala. The young company 
has signed contracts with five artists, cut four ses- 
sions, released two. and has more slated for release 
this month. 

David Perelle is Ambertone president and general 
manager. "We've keyed our efforts in country music," 
he said, “because we feel there is a tremendous op- 
portunity in this area. However, don't think we're going 
to ignore other fields. As a matter of fact, we are 
presently negotiating with a rock group and plans 
are to cut them before the end of the month." 

The company has just purchased Nat-Ma Music 
Co., boosting existing catalog to over 250 copyrights. 



Phono Graphics— Exclusively In Texas 



Bill Lea is convinced that record jackets, while not 
necessarily the prime mover of recorded products, cer- 
tainly play a strong role in selling the disk, particularly 
for new or relatively unknown artists. 

Lea is the sort who does something about his beliefs. 
In 1968, operating under the concept that the record 
jacket is the buyer’s first impression of a record, the 
Oklahoma-born Dallasite organized a specialty printing 
company for the sole purpose of designing, printing and 
fabricating record jackets. 

His is the only exclusive business of its kind in the 
state of Texas. Because he wished to produce only 
record jackets and related packaging products. Lea se- 
lected the name Phono-Graphics for his fledgling cor- 
poration. Since the first month in 1968 his business has 
succeeded mainly in the custom record jacket field. 

"Up to this time we’ve made no effort to contract 
any of the major studios because we felt we were not 
ready to take on jacket runs of more than 50,000 units," 
Lea said. “Besides, we have enjoyed a close relationship 
with producers, artists and studios we might not be able 
to maintain in working with the majors. However, we 
have now found that one often gets to work directly 
with the artist, even with larger companies.” 

Lea said his facilities now are large enough to handle 
runs exceeding 100.000, so he is ready for the big houses. 

Assisted by Clarence Sleeper, general manager; Jim 
Grant, art director, and Glenn Cox, production man- 
ager. Lea maintains office hours similar to those of re- 
cording studios. 

“We produce jackets all day and hold creative ses- 
^ sions evenings and weekends." he said. "Recording 



artists seem to be night people and oriented to afternoon 
sessions. Since we are part of the business, we go along 
with the trade.” 

Whistling, Singing 

Bill Lea spent the early part of his life on a family 
farm near Broken Arrow, Oklahoma, learned to sing 
country songs and to whistle. Discovered by Evelyn 
Storey-White of Tulsa, Lea appeared regularly on radio 




BILL LEA, president; Clarence Sleeper, general manager, 
and Jim Grant, art director of Phono-Graphics, Inc., Arling- 
ton, Texas, based producer of record jackets, discuss jacket 
layout designed by Grant, a former member of The Five 
Americans, 



station KTUL in Tulsa on a program then known as 
“The Kids Review" on Saturday mornings. Whistling 
and singing in a then-popular style, he went on into 
World War Two and made the USO tours. He also ap- 
peared on the Horace Heidt “Pot of Gold Program.” 
Here he came under the tutelage of the famous blind 
whistler, Fred Lowery. He then spent a summer travel- 
ing with Doc Hutton’s Medicine Show throughout Okla- 
homa and Arkansas. Between shows he sold Watkins 
Boil Salve. 

Bill continued performing through college, and after 
graduation from Oklahoma University spent lime in 
the Navy, and then went to Dallas. 

Having worked in printing and related fields during 
four and a half years of college. Lea found his show 
business background and graphic arts training a natural 
to be coupled in the graphics of the record jacket. 

As for Dallas, Lea believes it is the “coming mar- 
ket.” He said he wants to grow with it. “Dallas-Fort 
Worth is a great area, a great place to live and work. 
We'll not take anything from Nashville, New York or 
Los Angeles, but we'll build our own sound in pop and 
country and rival the big three.” 

Lea plans to open Phono-Graphics plants in New 
York, Los Angeles and Detroit or Chicago over the 
next five years. 

“We plan to go to Nashville first, hopefully next 
fall. Right now we’re looking for someone over there 
interested in joining us," Lea said. “We plan to be a 
recognized power in the industry inside our five-year 
goal," he concluded. 
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Personal Management— BILL STARNES 



GREEN COUNTRY INDUSTRIES, 2826 WALNUT HILL LANE 
DALLAS, TEXAS 75229 (214) 358-1403 
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TBE L0N6B0IIN BALLBOOM 

CORINTH AT INDUSTRIAL 
DALLAS, TEXAS (214) 428-3128 




CHARLEY PRIDE, Longhorn Ballroom empresario Dewey 
Groom and Texan Billy Deaton gather at Groom's spacious 
place in Dallas. 



Longhorn: 

Still 

Thinking 

Big 

Dewey Groom, just out of the hospital following 
eye surgery, was already back on the job at the Long- 
horn Ballroom just a few minutes from downtown Dal- 
las. The 26.500-square-foot building is the scene of a 
big dance six nights a week, and Groom wanted to be 
on hand to oversee the activities. 

Groom is an old hand in show business, and he has 
been active in this phase of it since 1958. Prior to that 
he was a country music artist and musician, working 
for years with Howdy Forrester and Georgia Slim, 
playing mostly the schoolhouses of the South. Later he 
played his bass and guitar, and sang on radio. His 
career dates back to 1946. 

It was in 1950 that the Longhorn was built. Origi- 
nally called the Longhorn Ranch, he had to change the 
name because “people kept coming here looking for 
cattle." The ballroom was built for one of the all-time 
greats in country music. Bob Wills. 

“They put the building up so Bob would have a 
place to perform three or four nights a week. Eventu- 
ally he quit performing, and the crowd trailed off, and 
the size of the building was reduced." 

Six years ago, in typical Texas fashion. Groom de- 
cided to think big. 

“1 started to improve the place," Groom recalls. 
“I bought the property around me and restored the 
ballroom to its original size. We knocked down walls 
and kept expanding, until we could handle as many as 
2,000 dancers at a time.” 

Originally leased. Groom purchased not only the 
existing structure, but everything else in sight. He spent 
“a quarter million dollars in renovations alone," and 
added all sorts of new devices. 

Dewey's band plays five nights a week. On the sixth 
night the ballroom is leased to an outside group, and 
on Sunday it rests. 

Groom is deeply involved in an organization called 
Angels. Inc., a school for retarded children he helped 
found and hopes to see housed in a big new structure 
in East Dallas. Most of the money for this project 
comes from the Longhorn Ballroom. 

Dewey explained that it would be easier to name 
the top artists who have not appeared at his place than 
naming those who have. The most popular act of all 
is still Charley Pride. 

Groom recalls that when Pappy Horton started his 
“Hillbilly Hit Parade" in 1946, he had a Cornbread 
Matinee. Dewey was the singer. He was known as the 
Mabank Flash. At one time Dewey worked with Jack 
Ruby. 

Groom's band has been with him a long time, some 
of them for as long as 19 years. 

This largest dance hall in the world (no one has yet 
disproved the claim) is completely decorated with 
murals. The faces in the crowd are not alt middle- 
aged. The young are there, and they like to dance. 
Groom plays everything from modern country to the 
old standards, with a little of the pop music thrown in. 
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BILL MEEKS, president, PAMS, Dallas. 



Nearly 20 years ago Bill Meeks thought up the 
name PAMS for a banking client. A short time later, 
the bank gave it back to him. PAMS then became the 
name of Meeks’ new company, one which would revo- 
lutionize the commercial jingle and station ID industry. 

PAMS means Production-Adverdsing-Merchandising 
Service. To Meeks and his companions, it means a great 
deal more. Not only is it the largest company of its 
kind in the world (more than 1,000 clients), but it has 
been a salvation to the music industry of Dallas. 

It was on March 8, 1951, when it all started. Bill 
Meeks was a musician — a saxophone player — who 
worked in a staff band for WFAA, and then for KLIF, 
when Gordon McClendon put it on the air in 1947. 

It was here that Meeks invented the concept of 
musical station breaks. He was the contractor for the 
station, and he sort of “put things together." Leaving 
his saxophone (plus clarinet and flute) behind him. he 
went into time sales. He sold many accounts, became 
on a good relationship basis with his clients, and then — 
inevitably — formed his own agency. That's when he 
invented the PAMS name, only to have it given back. 
It was the greatest bit of Indian giving in musical 
history. 

Meeks began his musical jingles with a syndicated 
series. "We put a man on the road, cut the background 
music and sang the call letters over the music, custom- 
izing for each city.” he said. 

The jingle impresario said he immediately began 
to check with the Union to be sure we were on safe 
ground. "As an old Union musician. I wanted to be 
sure. Petriilo told us to do our own thing in Dallas, 
whatever we thought best. He told us to ignore the rule 
that said the voice and sound must be done at the same 
time, so we did.” That rule, of course, has since been 
changed. And Dallas has always continued to do its 
own thing, despite some pressure from unions in other 
cities. 

PAMS had about 12 or 13 jingles in its first series, 
and 23 in its second. Series 3 was a disk jockey intro- 
duction. Series 4 was the first variable length statin 
ID. Five was a group of merchant jingles cut for Chev- 
rolet dealers, and made available to the whole U.S. 

It was the first big success. 

Series 6 was a new sound, using a group called the 
Moonmaids. On and on it went; rhythm and blues on 
one, a top 40 sound on another, all male groups, all 
female groups, mixed groups, station signatures, music 
logos, a living radio series, high school fight songs (done 
on location), sounds of the cities (with seasonal back- 
grounds), a New Frontier series, and then a pair of 
Sonovox Series, with talking guitars, flutes, trom- 
bones, etc. 

There were weather-etts, “sono-raagic and animajic,” 
His and Her Radio, an All-American series, a Jet Set 
thing utilizing "iconagentics,” a go-go series, pussycat, 
swissle, music power, the new generation, and modules. 

Right now Meeks and his associates are working 
on series 41, which hasn't yet been named. Musical 
contests also are being put together at this time. 

Basic Staff 

All of this, of course, has required not only great 
musicianship, but the ability of singers to sight read, 
to innovate, to adopt a mo^ at once, and to perform 
any time of day or night. 

"Through the years we have maintained a basic 
staff," Meeks said, but we have always brought in out- 



side musicians when we’ve needed them. Among them 
have been such guitar players as Glen Campbell. We 
could name many other big ones.” 

Bill Meeks is president of the company, and his wife, 
Marjorie, is vice president Another vice president is 
Clifford Moore. Toby Arnold, a ten-year veteran with 
the firm, is sales manager, and has a working knowl- 
edge of virtually every radio operation in America. 
Bob Piper is musical director and Marvin Show is an 
arranger-producer. Ray Hurst is a creative writer and 
producer, and Jim Kirk is a writer-producer-musician- 
singer. There are two engineers and mixers. Bruce 
Collier, chief engineer, is regarded one of the finest in 
his field. He is ably aided' by Bob Peepols. 

Alan Box works in editing, and Gloria Watkins is 
a friendly, attractive, capable singer, writer, musician. 
Jim Clancy is a singer, and there are two lead girl 
singers (unusual in itselO in Carol Piper and Jackie 
Dixon. Jack Peters is another writer-arranger-musician. 

Only people who believe in being a full part of the 
staff work for PAMS. All are on a guaranteed staff 
salary, and some of those salaries are extremely high 
even by Texas standards. 

"There are many advantages in having our own 
people,” Meeks said. “First of all, they're an integral 
part of the organization and they are loyal. They work 
well together. And when we play an audition for a client 
he knows exactly what the master will sound like.” 

PAMS does sound tracks for films, and does many 
commercials, but station ID’s constitute about 80 per- 
cent of the business. Yet, Meeks estimates that 50 per- 
cents of all jingles done in Dallas come from the PAMS 
studios. There are three studios in all. 

To make his point emphatic about bringing in mu- 
sicians when he needs them. Meeks points out that 
PAMS has spent SI 10,000 on outside talent through the 
first nine months of this year. 

Meeks began the company modestly. Originally he 
had a couple of small Ampex machines, with no equali- 
zation equipment, no echo chamber. Now, with three 
studios, he has a complete operation. His newest board, 
a Neuman, was custom-made in Germany with 10 and 
16 tracks. His American board is an Electrodyne. He 
has his own Moog. 

The newest studio is for privacy, for creativity. Its 
doors are locked, with keys held only by the staff talent. 
It has a telephone, but the number is unlisted. This is 
where the creation is done. 

“We serve as a production arm to radio stations.” 
Meeks said. “We give them complete service; we owe 
it to them." This close relationship is attested to by the 
fact that the clients, now above the 1,000 mark, keep 
climbing. 

Dallas is attracting new talent, according to Meeks. 
“We used to have to shuffle around to find people, 
but now they come in to audition. And they’re coming in 
droves from such places as New York and Los Angeles. 
They know it’s happening in Texas. 

PAMS now is scoring many films — and it has the 
talented musicians to get the job done. This is being 
done with both American and Canadian companies. 

And what is next? “I've been thinking for a long 
time about the record business,” Meeks said. “All of 
us have been talking about it, and we just might involve 
ourselves with records.” 

Why not, with I,(XX) satisfied radio stations already 
customers. 
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IRI-Out To Stop Dallas Talent Exodus 



Half of the board members of IRI in Dallas are 
airline pilots. It might be well to explain at the outset 
that IRI . is another of the manifold operations which 
dot Texas, and it contains everything from recording 
studios to publishing firms to specialty work for 
CATV. 

IRl is for International Recording Inc., a company 
which merged last July with CATV Libraries, Inc., 
also of Dallas. 

Versatility is its key to success, and it, too, has 
been successful. 

“We record everything here — high school fight 
songs, doing film scores, one^inch color videotapes for 
cable television, and so on." said Ken Brown, who is 
the company's senior recordist and mixer. As the con- 
versation went on, a session in the adjoining studio 
was recording a new Dallas Cowboy fight song (for 
the Pompeii label). 

IRI is so busy with its studios that it hardly has 
time for its own label, which happens to be IRI. 
Nothing has been released yet. In addition to the 
custom record work, there are jingles galore. These 
are strictly custom jingles, not package ID’s. The 
company has just completed a jingle for Budweiser 
Malt Liquor, a new product about to be tested in the 
Dallas market. Others on the table included North 
American Van Lines, Carnation products. Delta Air 
Lines, etc. 

Founded in 1966, IRI is owned by E.C. Brazil, Jr., 
who is its president; Roger Eaton, who is its chair- 
man of the board, and six other board members. As 
previously noted, four are pilots. They merely in- 
vested and do not play an active role in the com- 
pany. 

IRI has one of the three Moogs in Dallas. The 



other two are at Gwinsound and at PAMS. Tom Loy, 
the creative director, is currently putting together a 
Moog album, which may go on the IRI label, or 
may be leased to someone. 

There are two studios at IRl, one basically for 
vocals or for film narrations. The other is mostly for 
music. IRI does many audiovisual film presentations, 
many of them of the travelogue variety. 

There also is an active publishing company, and 
naturally it's called IRI. 

Brown looks at the studio philosophically. "In the 
past, if a group got good in Dallas, it moved out. 
Additionally, the major labels for years have ignored 
Dallas and Houston. Rarely has a record broken na- 
tionally out of here. But we've got to put a stop to 
the business of people going to other cities to record. 
The great talent is here, and the finest facilities." 

This is why IRI plans to open a new studio 
Jan. I. A combined audiovideo studio, it will be used 
to tape live shows. And it will be another big one: 
50 by 50, with 18 foot ceilings. 

Brown points out that musicians are in great 
abundance in the area. “The North Texas Lab Bands 
are the finest anywhere," he said. “These are mostly 
experimental jazz bands under the direction of Leon 
Breeden of North Texas State. This school has pro- 
duced more professional musicians than any school in 
the nation. And the talent is available here. That's why 
we've got to keep it here." 

While most of these musicians are in the Fort 
Worth local, plenty of them are available for sessions 
throughout Texas. 

Brown, as so many others, believes it not only is 
going to happen in Texas, but is in the process of 
happening. "This is where it will be," be insists. 
“■ITiafs why the studios are going up everywhere.” 



Dallas, Home Sweet Home 
To Ray Price 
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To Ray Price, Dallas is home. "No involvements for 
me here,” he said. "I'll record in Nashville and just live 
here." 

But, as Price lives anywhere, he becomes involved, 
and the involvements already are showing. 

The Columbia artist has bought a horse ranch east 
of Dallas — toward Texarkana. He has about 20 head 
of thoroughbred race horses. Price, who once studied 
to be a velernarian. does his own breeding and works 
with his horses. 

Doihg some reminiscing. Price notes that next 
March 15 he will have been with Columbia for 20 years, 
all of those years under the supervision of Don Law. 

But, almost in the same breath, Price talks about his 
new offices, just completed. For one thing, it will house 
a new publishing company. Also, working with his 
manager, Bill Starnes, he will be functioning in the field 



of package shows and commercials. The offices just 
happen to be in close proximity to the Columbia offices 
in Dallas. 

He has brought in Waylon (Stubby) Stubblefield 
from Nashville to handle his promotion, and Stubble- 
field will work out of the Dallas office. 

Starnes said the plan is to sell country music pack- 
ages to retail stores such as the 7-1 1 operations so 
numerous in that part of the county. He currently is 
seeking to incorporate an anti-drug film into the 
package shows. 

Starnes is upset over the attitude of some country 
music disk jockeys who criticize Price for his modem 
sound. “Sure it's modern,” Starnes said, “but it's still 
country. We carry 10 pieces now, and we have strings, 
but no horns. Ray Price will always be country." 

And now that he's living just outside of Dallas, a lot 
of country may be going that way. 







Dallas Music Row 



Lucky Seven- 
Growing In Air Direction 



The fact that the figure seven crops up all through 
the various holds of Studio Seven, Inc-, of Dallas would 
make one wonder the significance of the number. 

"You won't believe this, but it's because we wanted 
to be called Studio Three," said Robert Sanders, presi- 
dent of the firm. "So when we found someone else 
already had taken that name, I just decided to take the 
number seven because it sounded lucky." 

Lucky, perhaps, is not the word, but the company 
certainly has been successful. Located in an industrial 
area near downtown Dallas, it has a score of things 
going for it. 

Within the parent SSI corporation are such sub- 
sidiaries as Seven International Label, Studio Seven, 
Continental Cassette Corp., Acts, Inc., and Print Seven. 

Studio Seven claims to be the largest in Dallas as 
far as commercials — not jingles — are concerned. "We 
pretty well stay out of the jingle business," Sanders 
said, "for many reasons.” 

Sanders pointed out that two major agencies have 
just moved to Dallas, and are doing much of their 
commercial work there. They can get what they want, 
Sanders contends, both in audio and in video produc- 
tion. The agencies, which now have Dallas operations, 
are Campbell-Methune and Clinton E. Frank. The 
latter moved seven of its staff members down from the 
Chicago office. 

Seven International Records, the label, now has 35 
national distributors. The company, learning from ex- 
perience, has pared its artist roster from 10 to four, 
and is just in the process of developing and exploiting 
them. The company has its own 8-track recording stu- 
dio. A second label is called Elixer. 

Studio Seven is doing extensive video work and, 
with its Sony equipment, is doing presentations for all 
of its talent, which it also books. 

The company claims to do about 75 percent of all 
radio and television soundtracks in Dallas, and it’s all 
custom work. 

Continental Cassette was originally solely a duplicat- 
ing facility for cassettes, but later the operators decided 



to formulate their own program. One of the first proj- 
ects was Audio Bible, a complete re-creation of the 
New Testament on an 18 Cassette series. The company 
also set up its own sales agency to sell the series. Now 
it is working on The Neuro-Surgery Review, a 1 2-tape- 
a-year series already subscribed to by more than I,(^ 
doctors across the nation. Sanders feels that by dealing 
in such specialty items, he can get directly into the 
retail market and avoid tape distributors, thus creating 
a greater profit margin. The neuro-surgery tapes are 
being done by three Texas doctors. 

Acts, Inc., is the booking agency, which is gearing 
toward the concert business. Currently it is handling 
bookings in Texas colleges, working toward expansion. 

Print Seven is an in-house printing operation, which 
plans to open its shop to custom operations. 

Studio Seven Customs Recording Services is still 
another arm. It does the custom product of albums for 
individuals, schools, churches or whatever. 

And then there is the publishing company. Called 
Seventh Note Music (BMI) it has already had moderate 
success. One of its earliest tunes, "The World Keeps 
Spinning Around,” appeared on a recent Glen Campbell 
LP. 

Finally there is Film Studio Seven, located in an- 
other section of the city, with its 1 6mm and 35mm 
equipment. Soundtracks are pre-recorded in the down- 
town spot, and then interlocked with the picture at this 
studio. All film commercials are done this way, and 
they were particularly numerous during the recent 
election campaign in Texas. 

Sanders, who tries to keep track of all of this, has 
13 years of record production behind him. Starting at 
the age of 18, he first produced and sold masters, then 
built a modest studio before he went full-force into 
this operation. 

Serving as president, he works closely with Tom 
Pfeil, who is chairman of the board, and is “business 
oriented." 

There are 25 stockholders involved, but Sanders and 
Pfeil do the work, along with a competent office staff. 



The closest thing to what might be described as a 
Music Row in Texas is located at 7027 Twin Hills Rd. 
in Dallas. Far removed from the bustle of the down- 
town area, it is here that Ed Bernet built his musical 
complex. 

In this complex are: three studios, the Eddie Davis 
advertising agency; the Gwin Sound, Inc., jingle produc- 
tion company; National Entertainment Corporation, 
which deals with concert tours, and Rossen and White, 
an animated film company. 

Bernet built it all, and it's a going thing for him. And 
he did it all for less than half a million dollars. 

In the recording business for eight years, Bernet 
saw the need in Dallas for a major custom studio. He 
long has operated a highly successful nightclub in the 
city called The Levy. Here he and his groups recorded 
their own LP's and sold them to customers. It’s been 
slow, steady and profitable. The groups, by the way, 
are the Levy Singers and the Levy Dixieland Seven. 
The Dallas papers are full of good words about them. 

Bernet built his complex not to take care of bis 
own people, but to fill the need, “I simply try to con- 
centrate on facilities and service," he said, "and not 
compete with the labels.” 

The first of his three studios, 48 by 40, has — among 
other things — four natural echo chambers. He has two 
Ampex consoles, 8 and 16 tracks, with a brand new 
board going in built in Arlington (Texas, of course) 
by Audio Acoustics. The building, by the way, was de- 
signed by a Memphis firm. 

Scores of independent producers now use the stu- 
dios, and the tapes are leased to majors. The majors 
also use the studio facilities. The list is an impressive 
one. Bernet keeps two full-time engineers, and is about 
to hire a third. Among those who use the facilities are 
Ray Price and Bill Starnes, who currently have three 
artists under contract: Tish Lowery, Mike Estes and 
Kathy Hill. 

viTtile Studio A is large enough to record the Dallas 
Symphony (on a warm night). Studio B is an 18 by 24 
structure, with one through eight tracks. The third stu- 
dio is slightly smaller. 

Bernet is somewhat modest about what he has, and 
is not pretentious at all. However, all three studios are 
going approximately 16 to 20 hours a day. 
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McLendon: Texas Radio Giant 



Gordon Mclxndon's long lime stranglehold on radio 
audiences is legend. During a career that spans more 
than 25 years as a broadcaster, McLendon is credited 
with more “firsts" than any other man in the field — 
many of them introduced long before "The Old 
Scotchman" (as he was known by Sports fans across 
the country) had celebrated his thirtieth birthday. 

He was first to introduce baseball's game-of-the- 
day; then he followed it with the pro football game of 
the week. This was long before pro football came of 
age — but McLendon foresaw the attraction of the sport. 
In 1951 he was named “America’s Most Outstanding 
Football Announcer” by J. Taylor Spink’s "Sporting 
News." 

When he wasn’t hopsctoching the country doing 
play-by>play narrations. McLendon would hie himself 
back to his Dallas headquarters to do recreations — 
another McLendon “first” in broadcasting. So popular 
were his broadcasts that he wove together a 458- 
station network, again before he had reached his 
thirtieth birthday. Ratings immediately reflected the 
McLendon magnetism while others — particularly the 
age-old network gray-beards — were sounding taps for 
radio in the wake of the new medium, television. 

Minor league baseball owners claimed that local 
fans were staying home listening to McLendon's broad- 
casts instead of journeying out to see their hometown 
nines. In 1952 their pleas became so loud that they 
convinced their parent major leaque owners to deny 
the young Texas upstart broadcast rights from the big 
league parks. Naturally this struck the network in its 
achillcs tendon and the second largest network of 
stations — the Liberty Network — was forced to disband. 
McLendon later sued and recovered monies from the 
major league owners but not before a long, drawn-out 



By BILL WILLIAMS 

court battle had drained the network of both monies 
and members. 

Undaunted, Mcl.endon decided to put together his 
own network of father-and-son-owned radio and tele- 
vision operations. He used his Dallas bom music-and- 
news flagship station. KLIF, as corvette for his fleet. In 
Dallas by 1954, he was head-and-shoulders above all 
other stations and pulling away strongly. He has not 
released that stranglehold on ratings ever since. All 
rating services — Hooper, Pulse. ARB — acknowledge his 
overwhelming way of attracting audiences in every 
survey. McLendon's fast pace, bright, music-and-news 
format originated at KLIF was perhaps the most imitated 
format in broadcasting. Hundreds scrambled to Dallas 
to ape McLendon's brainchild, but few succeeded to 
duplicate the sound. McLendon's secrets are largely 
stored in his head and, as one broadcaster stated "only 
God and Gordon know what he is going to do next 
and sometimes I think God isn't always in on Gordon's 
moves.” 

Treasure Hunt 

For instance, in 1955 in Dallas, McLendon 
announced his fabulous “50,000 Treasure Hunt.” He 
arranged with Lloyds of London to hide a check and 
give new clues daily as to the location of the check. 
Neighborhood groups banded together to search for 
the check, planning, of course, to split the swag. 

If the check wasn't found by a certain date, the 
value of the check would have been reduced to $5,000 
— still a pretty husky windfall for KLIF's imaginative 
listeners. At the eleventh hour, less than eight hours 
before the check would be reduced some S45.(X)0, a 
retired out-of-work ex-Army lieutenant spotted the 
check which was in plain sight in an open field rolled 
in a soft drink bottle. 



McLendon's inventiveness came a mile a minute as 
the audiences swelled and the network "experts" found 
that radio wasn't dead after all. McLendon employed 
such stunts as marathon airplane flights, flagpole sitters, 
voluptuous blondes living on billboards (“all I have on 
(for) today is KLIF") in an unending barrage designed 
to riddle comp>etitor's ratings. He succeeded and has 
never been challenged at the top of the Dallas rating 
heap since. 

McLendon started his first radio-sponsored concerts. 
He jammed more than 37,000 listeners into the Cotton 
Bowl in Dallas to see and hear the gyrations of one 
Elvis Presley. He followed this with performances by 
Ricky Nelson. Fats Domino. Connie Stevens, Eddie 
Cochran and Harry James — yes. even the Beatles’ first 
U.S. tour. Many performers frankly state that McLen- 
don's howitzer fired them up to fame and fortune. 
Today, probably because of McLendon and KLIF, 
record industry people keep their ear continually tuned 
to his 50,000-watt boomer. 

McLendon doesn't go around telling secrets but he 
will tell you “the music and news format we use is 
much like soap. We can avail ourselves to the same 
records, play them on the same turntable and we can 
all hire someone to talk. The difference in radio is like 
the difference in soap — it depends on who puts on the 
best wrapper,” he states flatly. 

So far, in Texas McLendon has had the radio 
market wrapped up handsomely. Though he has sold 
off stations in Houston, San Antonio and El Paso (seek- 
ing operations in larger markets), his imprint in those 
markets is indelible. While they are still top-rated, 
McLendon clings to KLIF like a kid to a balloon string. 
And it wouldn't seem likely (hat anyone is going to pop 
"The Old Scotchman’s” Dallas broadcast balloon any 
time soon. It's just plain out of sight — even in Texas. 
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each week containing all the top 
chart winners so that your station can 
stay in tune with the times. 

Record Source International 



RSL is first In serving the professional 
music and broadcasting Industries 
throughout the world: 



Please send me a free catalog 
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New York, N.Y. 10036 
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‘Dallas Breaks Disks First’— Big State 



Alla Hayes knows what to do with a record. Which 
is why she is one of the most respected, admired and 
in*demand people in the distribution business. 

The attractive brunette services some 300 stations 
every week, with the aid of Roger Bland, promotion 
man for Big State Distributors, the firm both work for. 
And Mrs. Hayes listens to every record that comes in — 
at least part of the way. 

She feels she has to be sold on her product before 
she can sell anyone else, and she knows her records. 
The company’s territory is most of Texas and Oklahoma, 
which makes it the largest distributor in the Southwest. 
In addition to regular distribution, it owns a one-stop 
operation (also Big State) and a rack operation (Records 
of Dallas). 

Mrs. Hayes feels the Dallas radio market is among 
the most important in the world. "We have the leading 
disk jockeys, first of all," she points out. “And the sta- 
tions themselves are outstanding." 

Dallas, she contends, is where records first break on 
the market. "Radio sells the product here," she says. 
"Stations in many parts of the nation look to such oper- 
ations as KLIF to see what they’re breaking, and then 
they get on it.” 

Mrs. Hayes heaped praise on virtually all of the 
Oallas-Fort Worth disk jockeys, and cited examples of 
how they are instrumental in the breakthrough of rec- 
ords. She feels this is the ideal market in which to 
introduce product. 

A great many singles are sold in the area other than 
to the one-stops. Again, she listed scores of top retail 
outlets such as Wray's Music in Grand Prairie, the five 
Melody Shops in the region, the Radio Center in Fort 
Worth. Plymouth Park in Irving, Top Ten Records in 
Dallas and others. She noted that some of these outlets 
stock everything programmed by KLIF and KBOX, 
for example. 

Mrs. Hayes is in the enviable position of having some 
of the disk jockeys come to her looking for good ma- 
teria). When she isn’t doing this, she is calling on the 
stations, following up in the retail stores, getting out 
surveys and the like. 

The area is blessed with good radio stations and 
good personnel. Among them, Jim Tabor, Michael 
O'Shea. Mike Seldon, George Irwin, Larry Shann, Ron 
Rice, Jim Lowe, Charley Vann and the two Bill Macks. 

Houston Records 
Press On 

It was in 1958 when a man named Gasper Puccio 
drove into Houston and decided to go into the record 
pressing business. There were some rather antiquated 
presses there, owned by Don Robey, and Puccio talked 
Robey into selling them. He didn't want to use them — 
merely to remove them as a nuisance. 

Then Puccio began to build, called his pressing plant 
Houston Records, and landed as his first and only cus- 
tomer the same Don Robey, a struggling young record 
man who had a couple of labels called Duke and Pea- 
cock. 

Today, the old Robey presses lie rusted in back of 
the Houston Records plant, and the Puccio operation 
is one of the three largest in the southern half of the 
U.S. By next spring it will have 32 busy presses, 20 
singles and 12 for LP's. 

Twelve years after starting, Duke-Peacock is still 
the largest single account Puccio has, but the list is 
rather staggering. He presses for virtually everyone — 
some on steady contract, others on an overflow basis 
when certain labels have a hit. 

"1 treat them all alike,” Puccio says. "First of all, 
it's good business, and secondly you never know when a 
small one will grow into a major, or have a massive 
record." 

Most of his clients today are spread out from Cali- 
fornia to Florida, but they do reach up in the northern 
areas as well. 

"Your whole story should be about Don Robey 
and his operation," Puccio said. "He's responsible for 
what is happening in Houston and many other places as 
well. If it hadn't been for him, none of us would have 
made it." 



One Bill Mack is with WBAP, the other with KKDA. 
Both are considered outstanding in their fields. 

The greatest advantage Mrs. Hayes has in her region 
is her reputation for honesty. "She never tries to hype," 
one radio personality said. "Consequently, we're ready 
to accept her recommendation." 



Coplin’s 

Long-haired, hip-talking Sam Coplin feels he is a 
David taking on a Goliath, but also is confident of 
knocking down the giant. 

"I don't want to hurt anybody, just get what’s com- 
ing to me." he said between court depositions. 

Coplin. who wears many Texas hats, is currently 
involved in a lawsuit against John Lennon, Apple 
Records and Capitol. It all revolves the song "Instant 
Karma" released by Apple last March. The name of 
Coplin's record label is Karma. 

He contends that ABC last year on its Impulse 
label used the name Karma in an LP. but paid to use 
the name. A booking agency in Rochester, N.Y., had a 
band it called Karma, and he forced it to desist using 
the name. 

Virtually all of Coplin's conversation moves around 
his lawsuit, although he has several things going in his 
north Dallas tower location. Among these things are a 
talent management agency, a theatrical booking agency, 
a series of nightclubs, a promotion agency. 

Coplin is not averse to expressing his views about 
the industry generally, and some individuals in particu- 
lar. Among other things, he said he has been successful 
because he surrounded himself with “businessmen, not 
frustrated musicians." He explained that it is “easier to 
teach music to a businessman than it is to teach busi- 
ness to a music man." 

Black Club 

On his Karma label. Coplin has such acts as The 



Some of the outstanding stations in the area are 
KLIF. KFJZ, KNOC, KKDA. KXOL, KBOX. WRR, 
WFAM and, in Tyler, KZEY. 

There also are booming underground stations in 
the region, including KNUS, Dallas; KFAD, Arlington, 
and KNTO-FM in Wichita Falls. 



Karma 

American Blues. Stemmons Express, Debra Glorig, The 
Larks, Sincerely San Jose, Happiness. Dr. Tom and His 
Friends. He manages them all, and works with agencies 
across the nation in booking them. 

Coplin does his recording in Dallas, but he says it's 
strictly because he lives there. There are plenty of good 
studios all over the country, and the machines are all 
the same," he said. "But the soul is what makes the 
record. The location is of little consequence. I like to 
record in Dallas because other places are out of my 
realm. I use the Sumet studio for two reasons: the peo- 
ple there are honest and they work closely with the 
artist." 

Coplin has hired Don Gillispie as his national sales 
manager, and his company is handling distribution for 
Tri City Records of Saginaw, Mich., whose promotion 
is headed by Choker Campell. 

With his partners, Coplin owns "the largest black 
nightclub in the U.S.,” a place called Central Forest, 
which seats 3,500 people. He said it is one-third again 
larger than the Apollo in New York. 

"Dallas was lacking in black entertainment, and 
we’ve brought it to them,” he said. Such bookers as 
Phil Walden in Macon, Ga., provide constant talent 
for the club. 

Right now, however, the lawsuit is the thing. "I 
just want to prove that no one, no matter how big they 
may be, can take the name of a small label and use it," 
he said. “And Karma belongs to me.” 



"this record won't sell" (Sept. 1S, 1970} 

"rush me 5,000 more LP’s and 10,000 singles” (Oct. 15, 1970) 
—Knox Record Rack, Knoxville, Term, 
"a laughing good time!” — Al Morton Cohen, WACX Radio 
‘Tve been flooded with calls. . — Charles Boone, WKPO Radio 

"biggest record we've ever played!" — Bobby Denton, WIBK Radio 

THAT’S WHAT THEY’RE SAYING ABOUT 

WENDY BAGWELL 

AND HIS LATEST RECORDING 

This, That 
And The Other 



Recorded live as Wendy told his hilarious and 
now famous favorite stories: Here Come The 
Rattlesnakes • They All Wore Wigs • Trouble 
In Europe • Pickin' Up Paw Paws • When We 
Played Carnegie Hall 



From Your Record Supplier 




Box 1790 Waco, Texas 76703 
tn Canada: WORD RECORDS 
Box 6900. Vancouver 3. B. C. 

We re RIGHT PROUD Of Our Talent 
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Hits Come Out Of Tyler, Texas 



Brians Recording Studio, the recording arm of an 
audio complex which encompasses writing, publishing 
and production as well as professional audio equip- 
ment sales, is located in Tyler, Texas, halfway be- 
tween Dallas and Shreveport, La. 

Tyler, for the fanciers, is the Rose Capital of the 
World. 

Robin Hood Brians, owner and chief engineer, be- 
gan his recording operation 10 years ago and has 
steadily built a reputation of excellence in sound 
recordings, and built a studio capable of recording 
some of the greatest hits to come out of Texas. 

This string includes: “Mountains of Love” by David 
Houston; “Western Union,” “Sound of Love” and “Zip- 



Meoux Geuux Complex 

Huey P. Meaux has come back to Houston, and 
that means big things are happening. One of them 
happened just a couple of weeks ago when ASCAP 
held a big ribbon-cutting ceremony inaugurating the 
new Meaux complex called Music Enterprises. 

It was the start of something big. And that some- 
thing includes a new studio, the plans for which are 
now being drawn; all of his publishing companies, 
including Crazy Cajun. Low Note and Southern Love, 
his Pretty Eyes Production Co., his racks, his sheet 
music firm, and so on. 

All of this is centralized for the first time. Meaux 
continues to operate his Grits and Gravey studios at 
Jackson, Miss., and to retain various holdings in differ- 
ent parts of the country, but here in Houston is where 
it will all be centralize. 

The new studio wHl be constructed in the rear of his 
vast office complex at 9323 Irvington, and will comple- 
ment his new record label. Bayou Soul. 

Meaux is just getting the label off the ground, 
signing artists at a rapid pace, and he plans to utilize 
his Houston studio to capture the sound of that area, 
heavily sprinkled with Cajun. 

Meaux will continue to make his home at Winnie, 
Tex., 64 miles away. 



code” by the Five Americans; “Do It Again, A Little 
Bit Slower,” “Dr. Jon,” and “You Got Style” by Jon 
and Robin; “Smell of Incense” by Southwest F.O.B.; 
"Fire” by 5x5; “Not Too Long Ago" and “All These 
Things” by the Uniques; “Sweet Thang” and a host 
of hits by Nat Stuckey, another batch of hits by 
John Fred and the Playboys, etc. New groups record- 
ing there are Choctaw, recording for Abnak; Z.Z. 
Top, London, and Courtship, for Capitol. 

The equipment includes an Electrodyne 16-position 
console. Scully 16. 8, 4 stereo and monaural recorders, 
and an outstanding array of special effects including 
Pultec filters, Martin Audio Varispeed, limiters, de- 
essers, and other specially designed effects. Mixdown 
facilities include eight pan pots, a natural chamber, 
and newly installed facilities for quadraphonic mixing. 

Engineers are Brians and Randy Fouts. 

The studio is 35 x 38 and offers the client a com- 
plete set of Ludwig drums, a Kawai grand piano. 



Three of the most formidable names in Texas are 
involved in Alamo Promotions, a booking and promo- 
tion Firm in San Antonio, naturally. 

The names are those of Crash Stewart. Johnny 
Bush and Willie Nelson. Bush is the artist on the Stop 
label who put a small independent on the map last year 
with a series of chart singles. Nelson is the great 
writer/singer long associated with RCA Victor, who 
has enjoyed success for years. Stewart runs the firm, 
and books most of the Nashville talent in Texas. He 
also books Bush everywhere, and Nelson in the San 
Antonio area. 

Other than Johnny Cash and Charley Pride, Bush 
doubtless is the biggest draw in the Lone Star State, as 
far as country music is concerned. And, in Texas, 
country is the biggest thing going. 

So are clubs. Almost everyone in Texas, it seems. 



Hammond H-3 with Leslie, Baldwin harpsichord, Hom- 
er clavinet. Fender celeste, and a variety of guitars 
and amplifiers. Excellent studio musicians are on call. 

Complementing the services of Brains Recording 
Studio are Sunnybrook Music Company, publishing; 
Texas Eastern Audio, featuring sales of professional 
equipment by such manufacturers as Electrodyne, 
Scully, Pultec and Shure; and RHB Productions, a 
production company formed by Brians and Fouts, with 
products on Uni and Fraternity Records. The firm cur- 
rently is producing Gladstone, and girl’s group from 
Louisiana known as The Girls, for two major labels. 
RHB also has been active in commercial production, 
with national credits for Bordens. Frito-Lay, Austex 
and Pizza Inn. 

Present expansion, including the addition of video 
services and a van for remove facilities capable of re- 
cording up to 16 tracks, complement the program of 
service. 



owns a club or two, and they keep busy at least six 
nights a week. From the smallest club on the Gulf to 
Panther Hall in Dallas, the crowds gather. Stewart 
alone books more than 500 dances a year. 

Bush, a native of Houston, moved to San Antonio 
eight years ago. and started singing at the Texas Star 
Inn. It was in the years that followed that he met 
Nelson, who became his lifelong friend. 

It was in the early 1960's that Willie wrote a song 
called “Hello Walls.” a smash recorded by Faron 
Young. He landed his own recording contract, formed 
his own band, and asked Bush to join him as a drum- 
mer. Bush later worked with Ray Price. Then he re- 
joined Nelson when the latter formed a company called 
the Record Men, and Johnny was the front-man. Willie 
put out the money for Bush’s first record, and that 
started things. Pete Drake and Tommy Hill took over, 
and things were rolling. 



Handpicked Totolsoand 

Totalsound is a young, spirited company in Dallas’ 
which has made a name for itself in the field of musical 
ID's and commercials in its less than two and half years 
of operation. 

Tom Parma, president of Totalsound, credits the 
rapid growth of his company to seven competent 
musicians. 

“When we organized Totalsound.” Parma explained, 
“we hand-picked singers and writers who for years 
had played the game of ’musical chairs’. They were 
people who had previously been subjected to sur- 
roundings which stifled creativity. These super talents 
were bored and had not had the opportunity to use 
their creative talents to the fullest.” 

Everyone wears at least two hats at the company. 
Their varied talents combine to form a group of six 
singers, five writen, four producers, five instrumental- 
ists and two engineers. Parma wears the bat of producer, 
engineer and salesman calling upon his past 1 1 years 
of experience in those areas at various other production 
houses prior to forming Totalsound. 

Parma and his leader-singer wife, Judy, recently 
moved their operations to a larger former residence 
and art studio to “further release that pent-up creativity 
in our people.” 

Parma and his people specialize in custom ID's and 
packages with “total flexibility.” 

“During the early sixties at Futursonic, we even 
had one package with all the different possible fre- 
quencies in the can. We just dubbed the master with 
the currect frequency and mailed it to the station,” 
he said. 

He points out that one of Totalsound's creations. 
MOOGOLOGO, has caught the interest of major 
markets across the country because no two concepts 
are alike. 

In addition to ID’s Totalsound finds much of the 
production time devoted to film scores and musical 
commercials. Scores for Dr Pepper film trailers have 
been among the recent creations. 

Even though Totalsound is heavily engaged in music 
for films and commercials, Parma has no plans for 
slacking off in the ID field. Three all new ID concepts 
for radio are on the drawing boards and will be 
completed before the end of this year. 



PEOPLE MAKE 

MUSIC. 

WORD HAS THE 
PEOPLE... THE BEST 
OF TODAY’S RELIGIOUS 
RECORDING ARTISTS. 

Pat Boone • Anita Bryant • Burl Ives • Norma Zimmer • Wllia Dorsey • 
Frank Boggs • Ralph Carmichael • Ethel Waters • Cliff Richard • Cliff 
Barrows • Stuart Hamblen • Kurt Kaiser • Vonda Kay Van Dyke • Phil 
Driscoll • Flo Price • Happy Goodmans • Steve Sanders • Wendy Bagwell 

• Four Galileans • LeFevres • Florida Boys • Lewis Family • Thrasher 
Brothers • Blue Ridge Quartet • King Family • Dixie Echoes • Dick Anthony • 
Lundstrom Team • Patti and Richard Roberts • Tedd Smith • Bill Mann • Lew 
Charles • Bill Pearce • Cathedral Quartet ■ Lorin Whitney • Jimmie McDonald 

• Don Hustad • Singing Hemphills • Old Fashioned Revival Hour • Jones 
Sisters • Melody Four Quartet • Mary Jayne > Jimmy Owens Singers • Jim 
Roberts • J. T. Adams • Haven of Rest Quartet • and many more 

uenr U/ORB Canaan 



la The Alaoio (Proototioas) 



Mercury Records is happy to say 
“Hello, Hello” 
to Soundville Records 
as their distributor. 



^ibundville 



Soundville answers with its 
first stone smash 
“Goodbye, Goodbye” 
by Sundance. 



Soundville Records is manutoctured ond distributed b/ 
Mercury Record Productions Inc. 
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H.W. DAILY, INC. | 

Records of Houston, Inc. 
Margie's One Stop 

Thanks to customers, suppliers and 
employees for 37 good years 

TEXAS' OLDEST INDEPENDENT DISTRIBUTOR 
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I BIG STATE ! 

I DISTRIBUTING CORPORATION I 

i I 

I Records of Dallas I 

I I 

T ❖ 

! Thanks to customers, suppliers and employees | 

^ I 

I Tmtas' Largest Independent Distributor | 















GLAD MUSIC COMPANY 

Thanks to y’all for making us 
one of the world’s leading 
country and western publishers 

Raydee Music Company 
Starlite Publishing Company 
Burlington Music- London, England 

(Foreign Affiliate) 



I Pappy, Bud and Don Daily I 
I and Bill Emerson | 

t t 

<> ^ 



Country Music 




HUEY MEAUX with hIs publicity 
director. Audrey Winters, at the' 
opening of his new offices in| 
Houston. I 



Nashville 

Scene 



• Co«ri«Mcrf from page 

Jack Greene and Hank Unhbpsod. 

Glen Campbell's personal physi- 
cian look care of a sore throat for 
Sonny James when the latter was 
in Los Angeles to do Glen’s show. 
. . . Little Richie Johnson reports 
that he no longer is connected with 
Wayside Records. . ■ . Bobby Bare, 
the Stonemans and others are set 
for the big Christmas Village Show 
this week to help a speech and 
hearing clinic in Nashville. . . . 
Jerry Seabolt, national promotion 
manager of Mega Recood^. spoke 
lo 60 members of the Country Mu- 
sic Boosters Association at Muscle 
Shoals, Ala. A member of the 
membership committee of CMA. 
Jerry spoke on organizational 
growth, the requirement for com- 
plete involvement in promotion of 
country music and promotional 
ideas. . . . John D. Londcrmilk, 
who wrote George Hamilton IVs 
first record, and was the first gust 
on his old CBS-TV show, also was 
his first American guest on his 
British series done in London. 



Audio Information 

• Continued from page 23 

productive time,** he said. “It 
also supports management in ef- 
forts to create stimulating com- 
munications and reflects com- 
pany image, competitive atmo- 
sphere, corporate policy and 
marketing direction," he said. 
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NEIl OIAMONO- 

T«p Ro«t Mtfluscripl. 
Uni 73092 [S; 



Ai a plockbuiter tplti it«m Oi*mond't hid 
"Cdckitn' Hn>t" and "Ha's No' Heavy, He's 
My Broiner" a'e included. Also a potenr 
"Done Too Soon." However, the SKond side 
IS the one that must be heard. He has cam- 
posed a brilliant score lilltd "African Tril- 
ogy" that IS by far one of the rnoit fas- 
cinating and campelling works eve' from a 
"ledav" compotei. 



Al MARTINO- 

My Heart Sings. 
Capitol ST 497 (S; 



NANCY WIISON- 
Now I’m a Woman. 
Capitol ST S4I (S; 



Al Martino tonfinues to 'eign over the 
ballad market. This time out, he's got 
Al De Lory as arranger and conductor, 
and the two o' them rnake the most of 
"New World In the Morning," "Snowbird," 
"Lbving You," "Toenne" and "My Heart 
Sings" among ethers. 



A talent of consistent fire duality— that's 
Nancy Wilson, In this album snc demon- 
sirates her ve'satiliiy and prefassionalism 
with a selection of today's too hits In- 
cluding "Bridge Over Troubled Water," "Long 
end Winding Roed," "Close to You," and 
"Now I Am a Woman." 



VARIOUS ARTISYS- 
The Super Hits, Vol. 
Atlenric SO 8274 (S; 



IKE A TINA TURNEI- 
Workln' Together. 

Liberty LST 7&50 (Si 



The first four volumes are proven sales 
winners end Vol. S wilt follow the same 
heavy sales pattcrr. With items such as 
Aretha's "Call Me," Graaves' "Take a 
letter Maria,” Led Zeppelin's "Whole 
Lotto Love." Crosby, Stills, Nash a<-d 
Young's "Ohio," Piekett's "Sugar Sugar," 
and Davis' "Turn Sack the Hands o' 
Time" included , . , >t can’t miss. 



Nobody works harder than Ike & Tina 
Turner end workin' together they lake top 
material, rip it up. and resoul "Proud 
Mary." "Let It Be," "Get Back" and "Ooh 
Poo Pah Doc" their way. The duo gather 
e full heed of funky, raucous steam, hit- 
ting only the heights of energy and aacite- 
menr on the title romp, plus more of 
Ike's super rhythm workouts. Can't kaap 
this kind of "up" music down, 





"Sugar, Sugar," of course, It the heavy 
sales draw for this LP, but "Waldo P. 
Emerson Jones" and "Bang-Shang-A-Lang" 
are here, as well as "Jingle Jangle" and 
"Sunshine." Because the TV show is still 
a favorite, this LP should prove to be 
another winner, 



POP 



FlOYO CRAMER- 

Class of 'TO. 

RCA Victor LSP 4437 (S; 



ELEPHANT'S MIMORY- 

Take It 10 the Streets. 
Metromedie MO IQ3S (S| 



Floyd it no stranger to pop end country 
buyers, and he’s edualiy at hsma on botr 
best sellirtg charts. This latest collection 
should keep him there. His piano li baekee 
by smooth string backings and he adds 
new lustre to Such recent hilt ei "Song 
of Joy," "Close to You" end "Everything 
Is Beautiful." His rhythmic "Jufia, Do You 
Love Me" is another slandout, and should 
crove a loo programmer. 



This group hat attained popularity witn 
aware people through their contact with 
them at various frte concerts ano street 
gatherings. They ere all accomplished mu- 
sicians and rely somewhat On rhythms 
heard in the street for Iheir inspiration. 
The group sings of corruption, greed and 
destruction, but at the same time offers 
remedies ano slogans to be used as a 
dafense. 




BEAR- 
ST $60 (S; 



The Canadian frla proved successful here 
with their initial single and LP, and this 
follow up outing should bt even bigger, 
Their latest single "You Can'l Deny H" Is 
ineloded for immediate sales impact, but 
Ihey're also showcased in exceptional per- 
formancil o' their own metenal such as 
"Chris' Song," "long Forgotfen Day" and 
"Pickaring Tower." The production work 
by Terry Brown end "Tuft" is first rate. 




notch single in "Ten Pou'd Note," in- 
cluded here, bu' there's much more. "Walk 
by the River" has a spiritual feel, while 
the Instrumental stretch excels in the ex- 
ten^ "Song With a Chorus (for Mary)" 

have much to commend them. "Whet Have 
I to Lose" stands out. 







fr 
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WAYNE NEWTON- 

How I Got This Wav. 
Capitol ST 617 (S) 



POP 



LOUIS (COUNTRY • 

WESTERN) ARMSTRONC- 
Avco Embassy AVE 33022 (S) 



Wayne Newton’s career is traced in songs 
written by Bobby Scott end Danny Meehan 
and delivered effectively by Newton him- 
self with some narrative help from his 
brother, Jerry. It's an offbeat idea but 
done with so much taste and musical 
savvy that its popularity will sprtad be- 
yond the confines Of Newton’s fen club. 



Armstrong lakes a page from the Ray 
Charles-Country history, and comes up with 
a unique end commercial package of coun- 
try materiel. , . Selchmo's wayl Cut in 
Na^ville, and produced by Jack Clement 
and Ivan Mogull. Armstrong wins with his 
readings of "Almost Persuaded," "Run- 
ning Beer," "Wolverion Mountain," and 
"Ramblin' Rose." 




Reprise RS 641 B (S' 

Popular Hawaiian import, Don Ho. scores 
another musical triumph witn this selec- 
tion of the best known hits of his home- 
land. Backed by a creative arrangement 
of strings, the young erlisl adds new 
lustre IP a bagful of old Hawaiian 



WILLIAM 
Bros. WS 



scon- 

1886 (S) 



Composer-performer Scott ("A Taste of 
Honey," "He Ain't Heavy, He's My 
Brother") moves to the label with a strong 
concept package concerning our troubled 
limes. The material offers much commercial 
appaal that should garner heavy airplay. 
Penned with lyricisis Danny Meahan. Bob 
Russell. Mon Goode and Arthur Resnick, Scotl 
is el his soulful vocal best with "That's 
Where My Brother Sleeps" and "River of 



JIMMY S. WEBB- 
Words and fAusic, 
Repriia RS 6421 (SJ 



Jimmy Wabb, the compbser, is lailormade 
for Jimmy Webb, the singer. The songs 
fit the singer who has an easy, unpre- 
tentious slyie, They go especially well to- 
gether on "Psalm One-Five-0," "Love Song." 
"Jervsilem," "Once Before I Die" and 
"Sleepin' in the Daytime." 






Dacca DL 75248 ($) 

Conway Twllty. a consistent winner, should 
have imre than tiis^usual P0|| spillover 

as title song, a single already on the 
Hot too as well as such old rockers as 
"Heyl Baby." Bui, the Interpretations, all 
baautles, are strictly country. What a line- 
up as Conway delivers "I Can't Believe 
That You've Stopped loviitg Ma," his own 
"A litile Girl Cried" and other top 
numbers. 










CHRISTMAS 
BOBBY SHERMAN- 
Christmas Album. 
Metromedia MD 1038 ($) 



Here's a holiday chart-buster that will hit 
hard end fast. Package comes in a spe- 
cial gilt wrap. Sherman brightens "Jingle mH 
Rock." and otters some sirersg new material 
which includes the Bobby Goldsboro belled. 
"Christmas With," a happy iwlnger "Leva's 
Whet You're Cartin' for Christmas," and two 
Sherman originals, a beauty tilled "Yes- 
terday's Christmas," and hit touching 
"Prologue." 







Introducing a brand 



I 

I 




What you read in the 
trade papers and hear on 
the street is true. 

It’s a whole new ball 
game at RCA Records. 

There’s a new management call- 
ing the shots; a new attitude in the 
air Good acts are getting signed 
(and important artists are being 
re-signed). 

Exciting marketing and 
operating philosophies are getting 
off the ground. 

It’s like a brand new company. 

And our product is starting to prove 
it. Every week our releases sound more 
and more like a label where the vibra- 
tions are getting real good. 

What’s it all about? 

We just want to be Number One again, 

We were the giant of the business in the early years. 



Copyrighted material 



new record compan)^ 



Our famous dog-listening-to-the-“Victrola Phonograph” 
trademark appeared on untold millions of records. 

When country music started growing, RCA was one 
of the biggest factors in making it all happen. 

And it was RCA who launched the industry into the 
incredibly successful Stereo 8 field. 

But history also says we missed the boat on some 
“little” things. Like rock and R&B. 

We don’t aim to miss any more boats. 

Why are we tellin g you.^ 

Because you might be an artist who’s getting down 
on your present label for the way they’re treating you. 

Or ignoring you. 

’Vbu might be a hot producer or A&R man or^ 
promotion man who knows there’s a better 
way to do it. 

But nobody at your place will 
listen. 

\bu might be a guy with talent 
and ability we can use to help put 
us back on top for keeps. 




Biliboaid Album Reviews 



NOVEMBER 21. 1970 






w - 

MEAMS- 

Columbi* C 30225 ($) 

This IP it on* of iht bsttsr blonds of 
rock «nd tOff to b« (tlHStd in » while, 
Randy 8r«ck«r. e<-mamber of Blood. Swaal 
and Taacs, has put together a group of 
musicians who rally understarsd the In- 
tricacies of jazi while incorporating the 
reek idiom subtly yel allowing it lo be 
heard. Oraams is an imaginative group 
which shall be heard from for a long 
lime, as the aspects of late art further 






KITTY WELIS- 
Vour Love It the Way. 
OKca DL 25345 ($) 




ITiST MAHIER: 

Moscow Pn.marmonic 
r (Kendrathin). 

Malodlya/Angel SR 40130 (S) 




Kiril XoRdrashin conducting the Moscow 
Philharmonic Symphony, creatively de- 
velops and expands the theme of Mahler's 
"Titan" symphony. The piece, created in 
1889, is magnificent in Its grandeur, and 
should find ready acceptance among clas- 
sical music buffs. 



HAHDEl: 6IULIO CESARf- 

*98^ FiKher-Dieskau/Troyanos/ 
r Hamari/Various Artists/ 

Munich Bach Orch. (Richter). 
OGG 2711 009 (S) 



The expert hand of Karl Richter is in 
evidence throughout in this outstanding 
four-lP performance of Handel's "Giulio 
Cesare," one of Ihat baroque composer's 
best operas. Dietrich Fischar-Dlaskau adds 
another fine performance to his impressive 
list of recording credits in the title role. 





iVsTT TCHAIKOVSKT; HIS 
lIPE tN IMISiC- 
^ various Artists. 

Melodiya/Angel SRCS 4113 (S) 

This Ihrte-record album depicting Pater 
Tchaikovsky's life in Muiic, features some 
of the composer's bast-known works, in- 
cluding "Swan Lika Ballet," "Romeo & 
Juliet," "Piano Concerto No. I" and "Nona 
But the lonely Heart." The production is 
coordinated by some of Russia’s best 
known artists including David and Igor 
Oistrakh and Kiril Kendrashin. 

ffiMfii 

nfmiumi 



YUSCF lATEEF- 
Sulie 16. 

Atlantic SO 1563 (SI 



corporatat almost evtry type of musi 
which is popular today. Sir' * " 

selections from llw funky 



popular today. Side A offeit f 
' "he funky "Down in At- 

Beatles' timeless ballad. 



lania, .... 

"Michelle." The flip side of the IP .. . 
featuring lataaf and hit ansambla 
"h the Cologne Symphony Or- 
-"-i blues slyle is prominent 



playmg 

cheslra. Laieef's . 

throughout the album i 
Innovations to moArn r 



EDDIE HARRIS- 

Frat Speech. 

Atlaniic SO 1573 (SI 




A TENNESSEE ERNIE FORD 
CHIiSTAUS SPECIAl- 

Capitol STBB 485 (S) 



Ford Is a special iraai anytime of the 
year. And here, his gifted voice will prove 
a valuaMa gift for anyont at ha gives 
out with 20 yula-accanted tunas in his own 
unique fashion. "White Christmas," "The 
Twelve Days of Christmas" and "0 Come 
All Ye Faithful" are three of the tunes. 
Specially priced for the holidey season. 



SMITN- 

te BST 84351 (S) 



Smith dominating on organ provides a 
strong follow-up to hit last hit album 
and has himsalf singing on "Twenty Five 
Milas" the Edwin Starr hit. Mainty Smith 
gets down to some positive swinging and 
thrusts his sound behind Dave Hubbard's 
tenor and Larry McGhee's guitar. It it a 
tightly knit group Ihat misai today's 
material ("Spinning Whael’') with vintage 
Miles Davis ("Sevan Steps lo Heaven"], 




SPECIAL MERIT PICKS 



SOUNDTRACK 



SOUNDTRACK-Cromwell Capitol ST 640 
($) 

The maiesty of "Cromwall," the movie, 

has bean transferred lo disk with dr»- 
malic eacitemenl. Credit goes to producer 
Neely Plumb for knitting together the 
dramatic excerpts and musical highlights 
that amarga as a stirring disk entity. 

Richard Harris, Alec Guinness and Robert 

Morlay head the strong cast. 



POPULAR 



Rois Campbell, who softens the group's 
heavyweight sound vrith his steal guitar 
work. Williams' savan-minuta title track 
heads the gang's second LP with splashy 
electric follow-ups in "Bye By# Birming- 
Iwm," Zappa's _"Willie the Pimp" and 



PHER DMHIN-At the Movies. Bell BCU 
6051 <S) 

Peter Ouchin has developed an attractive 
contemporary style which shows up espe- 
cially wall in his handling of recant 
movie music. "Come Saturday Morning," 
"Song From M‘A'S*H," "Everybody’s Talk- 
ing," "Thame from 'Z' " and "Ballad of 

gal a new musical drift in Duchin's hands. 



iUICT LUCT-lia Back and Enioy It. Atco 
SO 33-345 (S) 

Juicy Uicy has what it takas, mainly ex- 
citement, aspacially in the Joe Cockar-llka 
hoartanesi of Paul Williamt and the fiery, 
flashy guitars of Mick Moody and Glenn 



DEIU REESE-Right Now. Avco Embassy 
AVE 33017 (SI 

Dalle Reese's second album on the Avco 
Embassy label spans the broad spectrum 
of today's popular music from Malania's 
"leftover Wine," to Jack Moran's "Skip 
a Rope." The selections give Miss Reese 



an ideal opportunity to damonstrata her 
tramandous vocal range, and should 
more^^of a *bon her earlier album 

MIRE HURSr-Home. Capitol ST 6)9 (S) 
Mika Hurst sings of till personal lives 
and situation in the folk tradition of 
Kenny Rankin and Erie Anderson, adding 
a rock beat and full orchestralions from 
brass to violins lo his ideas. "Hung Up- 
side Down," "World of Glass" and "All I 
Can Do Is Sing" are friendly, sensitive 
pictures from the former producer and 
Springfield. The audience Is there, 
Hurst cin reach it, his visions will 
become contagious. 

JESSE DAVIS-Atco SO 33-346 (S) 

If you like Leon RuisaM and John Simon, 
some of the lop of rock's best friends, 
then you'll dig Jessa Davis, another center 
of allraction for the names, not lo men- 
tion Russell and Simon themselves. Add a 
dash of Eric Clapton, Larry Knachtal, 
Marry Clayton, Clydia King, to name a few, 
and you've got another all-ttar session 
to beck Devis, who provides the heed on 

S iller, keyboards ai>d vocals on Van 
orrisen's ''Crazy love" and some originals. 

CHARLES AZNAVOUR-A Man's Ufa. Monu- 
ment SIP 1814) IS) 

Cherles Aznavour is as potent with the 
English language as ha is in his native 



French. The belleds, mostly composed by 
Azrsavour with English lyrics by Bob 
Morrison, have a warm Gallic appeal but 
lose nothing In translation because of 
Atnevour's vocel punch. 

PETE FOUNTAIN - Dr. Fountain's licorice 
Slick Remedy for the Blues. Coral CRL 
7S75I3 (S) 

Fountain comes up with another winning 
package of some of today’s lop hits ... in 
the Fountain manner. The title tune Is a 
clever original, while his treatments of 
"Bridge Over Troubled Water," "Applause," 
and "Everything Is Baavtiful" are tops 
and should move the package ever Ihe 
dtelers counters. 

lime RICHARD-Well Alright. Specialty 
SPS 2136 (S) 

litila Richard, one of the soul giants of 
the fifties, has made a big comeback 
lull recently, and this collection of ex- 
ceptional performances should prove a boon 
lo his many fans and to those who are 
iust beginning to kiww him. Included is his 
single "Poor Boy Piul" as well as rockin' 
treatments of "Kansas City." "The Girl 
Can't Help It" and his classic "Keep a 
Knockin'," 

lOBBT SHORT - Nobody Else But Me. 
Atlantic $0 IS74 (S) 

This is vintage Short, recorded In 1957. 



The hushed orchestral arrangements are 
rightly subdued behind Short's vocals and 
piano playing. The malarial censislt of 
seme lesser known meittial by the masters 
of yore: Rodgers and Hart's "Over and 
Over Again" and "Where's That Rainbow." 
the Gershwins' "1 love lo Rhyme" and 
"Hare's a Kiss for Cinderella," and Weill 
and Andamn's "It Never Was You," and 
the sound is intimate, sophisticated and 
listen able. 



KAREN BETN-^arvest. Dacca DL 7S247 
(S) 

An intriguing album. Karen Beth dips 
into various aspects of folk. Progressive 
rock stations could pick up on Inis LP 
and build it Into a maior sellar. BasI 
cuts include "t'm No Good for You," 
which sort of sticks in the mind, and 
"Hard luck Mama." 



Al UlOU-Bonanza Guilars/SO Years of 
the Greatest Country Nits. Avco Embassy 
AVE 33019 (S) 



Would you 
"I Walk 111 
"Anytime" 



e 35 tunes, ranging from 
" and "Candy Kisses" to 
"Cool Watar"-all fcilur- 
perceplive guitar of Al 
I. A vary pleasant album that should 



• Coniinui’tl 





SPECIAL MERIT PICKS 



» Connnued from page 78 

iONNY TIL RETURNSI-RCA Victor LSP 
1451 (S) 

■onry Til, lh« volet of "Crying In tht 
ihtptl" with the Orioles In th« SO'i, hits 
ht CDmtbtck tr*il bthind tht strong tr- 
trtflirtg «nd producing efforts of Cent 
lurltsort tnd Andy Stroud. Of Inttrtst 
itrt Is Til's qutllty pop-soul approach, 
ils fine voica, and hard.«torlilng soulful- 
less on "Colours." "Ont Big Unhappy 
’tmily,'’ "Tou'rt All I Netd" and a new 
tfslon of hli "What Art You Doing 
Itw Year's Eve" 



0 MAMA-Allantic $D B269 IS) 
hough this is a new group, they have it 
lU together. "Venga Venga," a latln-rock 
une will preva great programming ma- 
erial for progrHiive reek slatloni, 
'love'll Get You High" and "Check Out 
his Gorilla" are also fairly good. 



■OSPEl OAX-Kapp K5 3&3S (S) 
iowel Oak is a country-rock group with 
I wHlth of first-rate material, which 
howld soell success for this initial album. 
'Go Talk to Rachel," by John Rapp of 
he group, stands out as does his "Brown 
laired Girl.'' "Big Fat White AAan" and 
'Recollections of Jessica'' are among the 
even ether good cuts. 



JHMOt-Epic E 30329 (S) 
hime features a soft rock vocal sound 
ccompenied by good old rock and roll 
llano and organ a predominant back up. 
he guitar lends to a hard rock style 
md the group picks up with tunes such 
s "Hour Glass.'' There are also fun tunes 
n the IP, making this a most versatile 



album. The bast cuts Include "Silken Sil- 
ver Melody," "Day After Diy," end 
"Sheba," a tuna with lyrics that convey 
hoi blooded lust. 



COUNTRY 



STEVE $ANPERS-ln the Springtime of His 
Yeeri. Cenaan CAS 9661-LP (S| 

Young Sanders, recorded In Nashville, div 
pliyi a compelling reading of country- 
faith ntalerlal that should prova an im- 
portant country chart item sallar with 
buyers of religious peckages. With much 
support from the Florida Boys Quartat and 
Paba Rambo, ha has strong chances lor i 
singin hit with such numbers as "Heavan 
Will Never Welcome a Sweeter Mama" 
and "Don't Wish the Good Times Away." 
His "Shaltared in the Arms of God" is 
another standout In this fine package. 



CLASSICAL 



VAUGHAN WIUIAMS; SANaA CIVITAS/ 
BENEOICITE-Various Artisis/London Sym- 
phony (Wlllcocks). Angel S M7S1 (S) 

Both works by Vaughan Williams art given 
Iheir recording premieres here with choirs, 
King's College, Cambridge Bon' end London 
Bach, and the London Symphony Orchestra 
making a lucctsslul merger on these virile, 
emotional and personal works. Heather 
Harper, soprano, Ian Partridge, tenor, and 
John Shirley-Gulrk, baritone, fill the solo 
roles. 



'^Bubbling Under The^ 

V O0OO®0 J 

101. WHEN THE PARTY'S OVER Robert Johis, AtM 1210 

102. SILVER MOON Mkhoel Nesmith t the First National Bond, RCA 74>0399 

103. YOU CAN GET IT IF YOU REALLY WANT IT Desmond Dekker, Uni 55261 

104. PARANOID Black Sabbath, Warner Bros, 7437 

105. ME ABOUT YOU Turtles, White Whole 364 

106. WORKIN' TOGETHER Ike B Tina Turner, liberty 56207 

107. BACK TO THE RIVER Damnation of Adorn Blessing, United Artists 50726 

108. YOUR SONG Elton John. Uni 5S26S 

109. MAMA MAMA James Anderson, Cotillion 20140 (Attanlk/AKo) 

no. TO THE OTHER MAN Luther Ingram. Keko 2106 (Stox/Volt) 

111. ENDLESSLY Sonny James, Capitol 2914 

112. ROSE GARDEN Lynn Anderson, Columbia 4^352 

113. THANK GOO AND GREYHOUND Rey Clerk, Del 17355 

114. CHERYL MOANA MARIE John Rowles, Kapp 2102 

115. LEAD ME ON Gwen McCrae, Columbia 4^214 

lU. FIFTEEN YEARS AGO Conwoy Twilty, Decco 32742 

117. BRUSH A LITTLE SUNSHINE Tommy Reo, ABC 11273 

118. 10 LB. NOTE Steel River, Evolution 101 (Stereo Dimension) 

119. BURNING BRIDGES Mike Curb Congregation, MGM/Ceburt 14151 

120. I CAN'T GET OVER LOSING YOU. .Denny Elbert. Rate Bullet 101 (All Platinum} 

121. STEALING MOMENTS FROM ANOTHER WOMAN'S LIFE 

Gloss Houao, Invietue 90B2 (Capitol) 

122. SPIRIT IN THE SKY Dorothy Morrison, Buddoh 196 

123. YOUNG HEARTS GET LONELY TOO New Yeung Hoorts, Zeo 50001 

124. GODDESS OF LOVE Gentrys, Sun 1120 

125. SEE THE LIGHT Flome, Brother 3400 (Stordoy-King) 

126. IF I WERE YOUR WOMAN Gladys Knight B the Pips, Soul 35078 (Motown) 

127. WAIT A MINUTE Lott Generation, Brunswick 5S44I 



Records 



Singles 

★ NATIONAL BREAKOUTS 

ONE MAN BAND . . . Throe Deg Night, Dunhill 4262 (Screen Gems-Columbio, BMI) 
CAN'T STOP LOVING YOU ... Tom Jones. Parrot 40056 (Felstod, BMI) 

★ REGIONAL BREAKOUTS 

BLACK NIGHT . . . Deep Purple, Warner Brothers 7405 (Hec, BMI) (Pittsburgh) 
FEEL All RIGHT . . . Corgee, Beautiful 101 (Nitty Gritty, ASCAP) (Memphis) 

BACK TO THE RIVER . . . Damnation of Adorn Blessing, United Artlsti 50726 (United 
Artlsts/AII Points, ASCAP) (Clevelond) 

THE MAN, THE WIFE t THE UTTLE BABY DAUGHTER ... Phil Flowers, Bell 92$ 
(Greyheurvd, BMI) (Atlanta) 

CHERYL MOANA MARIE . . . John Rowles, Kopp 2101 (Resebridge, BMI) (Oavelond) 

Albums 

★ NATIONAL BREAKOUTS 

STEPPENWOIF 7 . . . ABC/Dunhill DSX 50090 
NEIL DIAMOND . . . Top Root Manuscript, UNI 73092 
VARIOUS ARTISTS . . . Jetui Chriit, Superstar, Decco DXSA 7206 
JOAN BAEZ ... The First 10 Years, Vanguard VSO 6560 
DIANA ROSS . . . Everything Is Everything, Motown MS 724 

★ ACTION ALBUMS 

MAMA CASS ELLIOT ... Big Ones, Dunhill DS 30093 
SOFT MACHINE . . . Third, Columbia G 30339 

GLADYS KNIGHT B THE PIPS ... All in a Kn'rght's Work, Soul S$ 730 {Motown} 

MASON PROFFIT . . . Wonted, Happy Tiger KT 1009 

VARIOUS ARTISTS . . . British Archives. Vel. 1, RCA Victor LSP 4409 



MEHOTTI: THE 010 UAIO AND THE THIEF 
-Various Artisis/Orch. of the Teatro 
Verdi di Trlesla (Master). Mercury $R 
9052) <S] 

Gian Carlo Menotti'i "The Old Maid and 
the Thief" gels a standout reading artd an 
attractive packaging that will build hand- 
soma sales results. Jorge Master conducts 
the Orchestra of the Teatro Verdi di 
Trieste with e dramatic flair, while Mar- 
garet Baker. Judith BIcgan, John Reardon 
and Anna Reynolds supply the vocal spark. 



★★★★ 4 STAR 



SOUNDTRACK ★★★★ 

SOUNDTRACK — C.C. and Company. Avco 
Embassy AVE-0-11003 (5) 

POPULAR 

^'sp" 4276 Blanker. A&M 

THE CHAN6INO SCENE - Avco Embassy 
AVE 33016 (S) emuassy 

TOT) FAaORY-Avco Erhbassy AVE 33013 

THE^^ HEW 8IRTH-RCA Victor LSP 4450 



COUNTRY ★★★★ 



CLASSICAL -k-kirk 

VOICE OF THE COFAPUTER -> Dacca DI 

710180 (S| 

THE TRIUMPHS OF ORIAHA-Purcell Chorus 
/London Cornel 8 Sackbut Ensemble/ 
Eliiabethan Consort (Burgess). Argo ZRG 
643 IS) 

DONOVAN: AUSS / MACNIFICAT / ANTI- 
FHON AND CHORALE / MEVS: DRIEF 

MASS-Varlous Artists. CRI CRI 50 262 

STEtiiART /. KEAH: STRINC QUARTETS- 
lowa Ouartet/Beaui Arts Quartet. CRI 
CRI SO 256 (S) 

JAZZ ★★★★ 



BLUES 

DOCTOR RO$S-The Harmonica Blues. For- 
tune FS 3011 (S) 

GOSPEL kkkk 

HAVEN OF REST MARTET-Giory to Hli 
Name. Word WST 6520-LP (S) 

THE ORIGINAL SOUL STIRRERS-Specialty 

SPS 2137 (S) 

THE GOSPEL SOUL OF SAM COOKE WITH 
THE SOUL STIRRERS, Val. S-Spacially 
SPS 2I2B (S) 

INTERNATIONAL kkkk 



LOW PRICE 
CHRISTMAS kkkk 

101 STRINGS— Glory of Christmas. Alshirt 
XM 4 (5) 

CANTERBURY CHOIR-Chrisimas Carols. Al- 
shira XM 2 (S) 

ASHLEY TAPPEH - Hammond Organ and 
•f^Onisftnai^^ 3 I** 



Signs With Capitol 

• Continued from page 82 

personal appearances and a “mu- 
sical cavalcade" of Latin artists 
in the metropolitan areas wiih 
heavy Latin population, including 
areas of the southwest and Chi- 
cago and New York. 

"We are formulating plans for 
a diversified and impressive re- 
lease of new LP product in early 
1971," said Johnnie Camacho, 
Certron's director of international 
operations. "We are also planning 
an immediate singles release." He 
said all LP product will be re- 
leased in cassette and 8-track car- 
tridge. 

“Through our own rack opera- 
tions and regional service centers in 
Nashville, San Antonio, Phoenix 
and Los Angeles, and through our 
independent distributors in other 
areas, we plan an extensive and 
specialized program of promotion 
and airplay, geared to the Tex- 
Mex and Spanish-American mar- 
kets." Camacho said. 

With the addition of the "Cap- 
Latino" artists, Certron also has 
Rene & Rene, Joe Bravo, The 
Sunglows, Augustine Ramirez. 
Rudy (Tee) Gonzales and Little 
Joe and the Latinaires." 

Mayhew stated that “Certron’s 
large commitment to Latin music 
is also apparent in our upcoming 
pop LP releases of ‘His Brothers' 
Children,' a group of 30 teenagers 
who sin^ and play guitars, and a 
special single release by Josue." 



lE^ 
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TITLE, Atllil, l*k«t t Numbrr 
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0 4 13 21 

© 
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8 22 STONEV END 5 

Barbr* StraisanO, Columbia 4-45236 (Tuna 
Fiih. BMI) 

2 3 MAKE IT EASY ON YOURSELF 15 

Olonnt Warwick, Setpitr 12294 (Famoul. ASCAP) 

7 8 FIRE ft RAIN 9 

Jamei Taylor, Wantar Br«. 7423 (Blackwood/ 
Country Road, BMI) 

® 8 11 11 JERUSALEM 5 

Harb Alp«ri & tha Tiiuana Brass, ABU 1225 
(Almo, ASCAP) 

® 13 14 IS I THINK I LOVE YOU 6 

Partridge Family, B«ll 910 (Scraan C«ms- 
Columbia, BMI) 

® 6 5 7 AND THE GRASS WONT PAT NO MIND 8 

Mark^LIndtay, Columbia 4-45229 (Stonebridge, 



ASCAP) 

ONE LESS 6EU TO ANSWER 5 

Fifth Oimarsion, Bail 940 [Blue S«as/Jic, AKAP) 

— — HE AINT HEAVY, HE'S MY BROTHER 2 

Neil Diamond, Uni 55264 (Harrison, ASCAP) 

2 SWEETHEART 8 

Engelbert Humperdinck, Patrol 40054 
(Casserole, BMI) 

17 27 36 I JUST OONT KNOW WHAT TO DO 

WITH MYSELF 4 

Gary Puckett. Columbia 4-4S249 
(U.5. Songs/Blue Seas/Jac/Belinda, ASCAP) 

, 16 22 24 WHERE DID ALL THE 6000 TIMES 60 4 

Dennis Yost & the Classics IV. Liberty 56200 
{Low-Sel, BMI] 

m l5 10 10 HOME LOVIN’ MAN 5 

Andy Williams, Columbia 4-45246 
(Maribus, BMI) 

4 ITS ONLY MAKE BELIEVE 11 

Glen Campbell, Capitol 2905 (Uarielle, BMI) 

18 29 29 MONTEGO BAY 7 

Bobby Bloom. MGM 157 
(Unart. Cheeieburger. BMI] 

, 19 28 39 THE GOOD TIMES ARE COMING 4 

Mama Cats Elliot, Dunhill 4253 
(April/Barwin/Joc, ASCAP) 

31 38 HEED THE CAU 4 

Kenny Regers 8 the First Edition, 

Reprise 0953 (Quill, BMI) 

28 30 — SUNSET STRIP 3 

Ray Stevens, Bamaby 2021 (Ahab, BMI) 

, DOES ANYBODY REALLY KNOW WHAT 

(22) time IT IS? 1 

>- -r Chicogo. Columbia 4-45264 (Aurelius, BMI) 

35 — — ROSE GARDEN 2 

Lynn Anderson, Columbia 4-45252 (Lowery, BMI) 

“ , 24 26 30 I'U BE THERE 6 

' Jackson 5, Atotown 1 )7I (Jobete, BMI) 
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30 32 32 FOR THE GOOD TIMES 

Ray Price, Columbia 4-45178 (Backhern, BMI) 

— — — STONED LOVE 1 

Suprames, Motown 1172 (Jobete, BMI) 

27 35 — CHELSEA MORNING 3 

Sergio Mender 8 Bresii '66, A8M 1226 
(Siquomb, BMI) 

23 16 12 a CONDOR PASA 10 

Simon & Garfunkel. Columbie 4-45^7 
(Charing Cross. BMI) 

25 25 33 I BELIEVE IN MUSIC 4 

Mac Davis, Columbia 4-45245 
(Song Painter, BMII 

22 23 25 SO CLOSE 4 

Jake Holmes, PolyOor 14041 
(Out of Butlneo, ASCAP) 

39 — — EVIL WAYS 2 

Johnny Mathis, Columbia 4-45263 (Sth, BMI) 

36 40 — IF YOU WERE MINE 3 

Ray Charles. ABC 11271 (Tangerine, BMI) 

33 — — TRUE LOVE IS GREATER THAN FRIENDSHIP 2 

Al Martino, Capitol 2956 (Cedarwood, BMI) 

37 38 — MR. BOJAHGIES 3 

Nitty Gritty IXrl Band, Liberty 56)97 
(Cotillion/Danel, BMI) 

BE MY BABY I 

Andy Kim, Steed 729 (Trlo/Mothet Bertha. BMI) 



® 34 34 40 NICE 'N' EASY 4 

Charlie Rich, Epic S-I0662 (Sftaw, ASCAP) 

® — CHERYIE MOANA MARIE 1 

John Rowles, Kapp 2102 (flosebridge, BMI) 

® 40 — — INDIAN LADY 2 

Lou Christie, Buddeh 192 (Ouckiton/Kama 
Sutra, BMI) 

Billboard SPECIAL SURVEY Far Week Ending 11/21/70 
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aS 5 S TITLE, Weeks On Chart 

SS Artist (PraduMr) Ubcl, Numtef (Dhtributing UMI) 

^ 4 I THINK I LOVE YOU • 7 

Parlridgs Fimilii (SKrnng Shirlsy Joam & 
Fututlng Dsvid Csssidy) (W(S Fimll). Bill 910 

2 2 WE'VE ONLY JUST BEGUN 11 

Cerptnian (iick Daughaity). AIM 1217 

I lU BE THERE 10 

itckson 5 (Hal Davii). Motown 1171 

7 THE TEARS OF A CLOWN 6 

Smokay Robinson 6 llw MIrsclas (Hanry Cosby & 
"SfflolM/'), Tamil 54199 (Motown) 

3 FIRE AND RAIN 11 

lamas Taylor (Palar Ashii). Wamar Bros. 7423 

5 INDIANA WANTS ME 12 

R. Oaan Taylor (R. Daan Taylor). 
Rara Earth 5013 (Motown) 

6 GREEN-EYED LADY 15 

Sugirloil (Frank Slay), Libarty 56183 

8 SOMEBODY'S BEEN SLEEPING 12 

lOO Proof Agad In Soul (G. Parry), 
Hot Wax 7004 (Buddah) 

9 GYPSY WOMAN 12 

Brian Hyland (Dal Shannon), UNI 55240 

13 MONTEGO BAY 11 

Bobby Bloom (Jelf Barry), MOM 157 

II CRY ME A RIVER 7 

Joa Cocker (Danny Cordell & Laon Rusaall), 
A&M 1200 

10 IT DON'T MAHER TO ME 9 

Braad (Braad), EliMra 45701 

15 SUPER BAD (Parts 1 & 2) 8 

James Brown (J. Brown). Hng 6329 

12 ALL RIGHT NOW 15 

Fraa (Free I. John Kelly), AIM 1206 

19 ENGINE NUMBER 9 9 

Wilson Pidistt (Start). Atlantic 2766 

20 HEAVEN HELP US ALL 6 

Stavia Wondar (Ron Millar 6 Tom Btrrd), 
Tamla 54200 (Motown) 

14 CRACKLIN’ ROSIE • 14 

Nall Olamond (Tom Catalano). Uni 55230 

30 5-10-15-20 (25-30 Years of Love) 8 

Prasidanta (Van McCoy), Sussex 207 (Buddah) 

28 SHARE THE LAND 5 

Quess Who (Nimbus 9 & Jadi Richardson), 
RCA 74-0388 

22 YOU DON’T HAVE TO SAY YOU LOVE 
ME/PATCH IT UP 5 

Elvis Presley, RCA Victor 47-9916 

18 STILL WATER (Love) 13 

Four Tops (Frank Wilson), Motown 1170 

48 STONED LOVE 3 

Supremos (Frank Wilson). Motown 1172 

13 

Kinks (Ray Oeries), Reprise 0930 

25 SEE ME, FEEL ME 9 

Who (Kit Lambert). Decti 732729 

26 YELLOW RIVER 19 

Christie (Mike Smith). Epic 5-10626 (Columbia) 

17 CANDIDA • 17 

Dawn (Tokam i Dave Appall). Ball 9IS 

31 LETS WORK TOGETHER 7 

Canned Heal (Skip Taylor t Canttad Heal), 
Ubarty S61S1 

41 ONE LESS BELL TO ANSWER 5 

Fifth Dimansiott (Bones Howe). Bell 940 

24 STAND BY YOUR MAN 13 

Candl Staton (Rick Hall). Fame 1472 (Capitol) 

21 irS ONLY MAKE BELIEVE 12 

Gian Campbell (Al DaLory). Capitol 2905 

32 AS THE YEARS GO BY 14 

Mashmakhan (Billy Jackson). Epic 5-10634 
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16 LOLA 



35 AFTER MIDNIGHT 6 

Eric Clapton (Dalanay Bramlan), Atco 6784 

38 FOR THE GOOD TIMES 13 

Ray Prica (Don Law), Columbia 4-45178 



22 g {-fi TITLE, Weeks On Chart 

^ S 2 £ Artist (Producer) Label, Number (DIsIributing Label) 

^ 40 HEED THE CALL 6 

^ Kenny Regers & the Rrst Edition 

(Jimmy Bowen i Kenny Rogtrs). Reprise 0953 

35 27 DEEPER & DEEPER 11 

Freda Payne (Holland/Doiier/Holland), 
Inviehis 9080 (Capitol) 

^ 42 NO MATTER WHAT 4 

Badfingar (Mai Everts), Apiria 1822 

W 50 DOES ANYBODY REALLY KNOW 

WHAT TIME IT IS? 3 

Chicago (Jamas William Guardo). 

Columbia 4-4S264 

W 54 HE AINT HEAVY . . . HE’S 

MY BROTHER 3 

Nail Olamond (Nail Diamond & Tom Catalano), 
Uni 55264 

39 39 I AM SOMEBODY, PART II 6 

Johnnie Taylor (Don Davis). Stax 0078 

W 55 BLACK MAGIC WOMAN 2 

Ssntana (Frad Cataro/Santana). Columbia 4-45270 

41 29 LOOK WHAT THEY’VE DONE TO MY 

SONG MA 12 

New Saakars. (aaturing Eva Graham 
(Dave McK^ 6 Laon Henry). Eloktra 45699 

42 33 EL CONDOR PASA 11 

Simon & GirfunkM (Simon, Garfunkal & Roy 
Halaa), Columbia 4-45237 

^ 59 BE MY BABY 3 

Andy Kim (Jett Barry). Steed 729 (Paramount) 

44 44 AND THE GRASS WONT PAY 

NO MIND 10 

Mark Lindsay (Jary Fuller}, Columbia 4-45229 

45 23 EXPRESS YOURSELF 15 

Citiilas Wnght & the Watts 103rd Straat Rhythm 
Band (Charlu Wright), Warner Bros. 7417 

46 46 PART TIME LOVE 8 

Ann PaabiM (Willie Mitdiall), HI 2178 (London) 

47 47 SWEETHEART 9 

Engelbert Humperdinck (Palar Sullivan). 

Parrot 40054 (London) 

48 45 MAKE IT EASY ON YOURSELF 8 

. Dionne Warwick (Blue Jac Prod.), Scepter 12294 

^ 51 I'M NOT MY BROTHER’S KEEPER 6 

^ Flaming Ember (William Wealhirapoon/Raynard 

A Miner). Hot Wax 7006 (Buddab) 

W 60 ONLY LOVE CAN BREAK YOUR HEART 5 

Nail Young (Nall Young 6 David Briggs). 

Reprise 09U 

51 53 $0 CLOSE 8 

Jake Holmaa (Elliol Maiar). Polydor 14041 

52 52 I DONT WANNA CRY 6 

Ronnie Dyson (Billy laeksan), Columbia 4-45240 

53 57 IF YOU WERE MINE 8 

Ray Charles (Joa Adams), ABC/TRC 11271 

54 56 CHAINS AND THINGS 4 

^ B. B. King (Bill Szymezyk), ABC 11280 

^ - ONE MAN BAND 1 

^ Three Dog Night (Richard Podolor). DunhIII 4262 

^ 64 DO IT 3 

Nall Diamond (Jeff Barry & Eliio Giaawich), 
Bang 580 

57 49 FRESH AIR 

(Julcksilvar Messenger Sarvica (Quieksavar 
A Massangat Service), Capttol 2920 

W 63 KING OF ROCK & ROLL 5 

A Crow (Bob Monaco). Amiret 125 

W 70 STONEY END 4 

Barbra Streisand (Richard Parry), 
Columbia 4-4523$ 

60 61 TIME WAITS FOR NO ONE 7 

Friends ol Distmelion (Ray Cork. Jr.), RCA 74-0385 

61 62 I JUST DONT KNOW WHAT TO DO 

WITH MYSELF 4 

. Gary Puckett (Richard Parry), Columbia (-45249 

^ - CANT STOP LOVING YOU 1 

Tom Jonas (Pater Sullivan), Parrot 40056 (London) 

S3 67 IT’S ALL IN YOUR MIND 3 

Clarence Carter (Rich Hall). Atlantic 2774 

^ 85 DOMINO 2 

Van Morrison (Van Morrison), Warner Bros. 7434 

^ 76 WHO NEEDS YA 2 

^ StappamvoH (Richard Podolor). Durthill 4261 

66 68 EASY RIDER 

(Let the Wind Pay the Way) 5 

Irwi Butterfly (Richard Podolor), Atco 6872 



_B ftS TITLE, Weeks On Chart 

S ^ S Artist (Ptoducoi) Label, Number (Oislrtbubng Labol) 

71 STAND BY ME 5 

David 8 Jimmy Ruffin (Frank Wilson), Soul 35066 
(Motown) 

78 PAY TO THE PIPER 2 

Chairman of the Board (Koliand-DoxIar-HoHand). 

invictus 9081 (Capitol) 

79 GROOVE ME S 

Pink Floyd (E. Walkw). Chimoayvilla 435 
(Atlantic/Atco) 

72 BIG LEG WOMAN 
(With a Short, Short Mini Skirt) 4 

ISFHl TolbaH (C. A. Warren), Warren 106 

75 I CANT BELIEVE THAT YOU’VE 
STOPPED LOVING ME 5 

Charley Pride (Jack Clamant), RCA Victor 47-9902 

73 YOU BEHER THINK TWICE 8 

Poeo (Jim Masslna). Epic 5-10636 (Columbia) 

58 LET ME BACK IN 8 

Tyrone Davis (WIliio Henderson). Dakar 621 
(Allantie/Atco) 

- BOROER SONG 1 

Aretha Franklin (Jarry WaRlat. Tom Dowd & 
Arif Hardin), Atlantic 2772 

84 SIMPLY CALL IT LOVE 3 

Gana ChandHr (Gena Chandler), Mercury 73121 

77 ACE OF SPADES 2 

0. V. Wright (Willie HilchaH), Bach Beat 615 

82 CAROLINA IN MY MIND 3 

Crystal Mansion (David White & Crystal Mansion). 

Colossus 128 

100 irS IMPOSSIBLE 2 

Perry Como (Ernie Altschuiar). RCA 74-0387 

69 I NEED HELP (I Can't Do It Alone) Part 1 5 

Boh^ Byrd (Jamas Brown). Kng 6323 

80 STONED COWBOY 8 

Fantasy (Bannstt 4 Bennett), Ubarty 56190 

86 SUNSET STRIP 3 

Ray Stevens (Ray Stevtrs), Barrvaby 2021 
(Columbia) 

83 WHERE DID ALL THE GOOD TIMES GO 5 

Dennis Yost 6 the Claasia IV (Buddy Buie), 
Ubwty 56200 

- IMMIGRATION SONG 1 

Lad Zeppelin (Jimmy Page), Atlantie 2777 

- ALL I HAVE 1 

Moments (George Karr 8 SyMa), Stang 5017 
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80 
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85 87 GAMES 3 

Redeye (Al Schmitt). Pentagram 204 (Dacca) 

86 88 THIS IS MY LOVE SONG 2 

. Intrudan (GamUa-Hutf), Gambia 4007 

^ - (Don't Worry) IF THERE'S A HELL 

BELOW WE’RE AU GOING TO GO 1 

Curtis Mayfield (Curtis Mayfield). Cuftom 1955 
(Buddah) 

88 92 WE GOHA GH YOU A WOMAN 2 

Runt (Todd Rundgren), Ampu 31001 

89 99 CAROLINA IN MY MIND 2 

^ James Tayior (Peter Asher). Apple 1805 (CapiM) 

W - KNOCK THREE TIMES I 

Dawn (Tokens 8 Dave Appall). Bell 938 

91 98 MORNING 2 

Jim Ed Brown (Bob Ferguson). RCA Vidor 47-9909 

92 - MR. BOJANGLES 1 

Nitty Gritty Dirt Band (Wiliam E. McEuen, 
Ubarty 56197 

93 94 I GOTTA LET YOU GO 3 

Martha Reaves 8 the Vandallas (Norman WhitfMd). 

Gordy 7103 (Motown) 

94 96 BEAUCOUPS OF BLUES 3 

Ringo Starr (Pate Drake). Apple 2969 (Capitol) 

95 95 AMOS MOSES 4 

Jaiiy Read (Chet AtUi«). RCA Victor 47-99CM 

96 - HELP ME FIND A WAY 

(To Say I Love You) 1 

URIa Anthony 8 the Imperials (George Elutlar 8 
Thom Ball). United Artists 50720 

97 - WHERE HAVE ALL OUR HEROES GONE 1 

Kil Anderson (Owen Bradley), Dacca 32744 

98 - I CANT GH NEXT TO YOU 1 

Al Greene (Ai Graana-Willia MllchalO. HI 2182 
(London) 

99 - THINK ABOUT YOUR CHILDREN 1 

Mary Hopkin (MIckie Most). Apple 1825 (Capitof) 

100 - SWEET SWEETHEART 1 

Bobby Vta (Dallas Smith), Ubarty 56208 
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NOV. 26. Kansu Ctly. Missouri - 

FREEDOM PALACE 
NOV 27. N«t» Orlssns. LouiwsrM-WAREHOUSE 
NOV 28. San JoM. CsIDomls 
NOV. 29. San OiMO. Caaiorma— 

■•A LI frfWMSTfi ABCMA 



SAW & HEARD THEM AT 
MADISON SQUARE GARDEN 






LAST FRIDAY, NOV. 13, 
OVER 20,000 
EXCITED FANS 



They'll be appearing: 



NOV 18. Da»U. Texas-MOODY COLISEUM 
NOV, 17, San Antomo. Te»u - 

MUNICIPAL AUDITORIUM 
NOV. 18. Housion, Ttxai— 

SAM HOUSTON COLISEUM 
NOV 10. Miami. FloiWa — lAILAI FONTON 
NOV 20. Cnicago. Illinois — SYNDROME 
NOV. 21. Barksisy. Callfornla- 

BERKELEY COMMUNITY CENTER 
NOV. 22. Honolulu, Hawaii -HIC ARENA 
NOV. 28. Ssailla, Waaliinaion- 

SEATTLE CENTER ARENA 
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BILLBOARD, NOVEMBER 21, 1970 



International News Reports 





DEMONSTRATION of the Philips N 2401 
antochange continuous cassette player by 
Leu Freeman of Philips Electrical. On left 
is Philips Records tape chief Roy Tempest. 



THE PANEL for the “Tape in Your Shop Session" left to right, 
James Fleming (CBS). Philip Ashworth (Musrtapes Ltd.) and 
Rich Jakubowski (Liberty Records Ltd.) 



THE PANEL on "The Tapeover Bid" left to right, chairman Laurie 
Krieger head of the Marlequin Records shop chain; Walter Woyda 
of Precision Tapes, loan Allen of Dolby Laboratories Inc., Jim 
Tryon of Radiomobile Ltd. and Barry Green of EMI. 



lOAN ALLEN of Dolby Laboratories explaining his Dolby noise reduction system. 



BBC-TV personality Kenneth Kendall 
tries out an 8-track cartridge on the 
Radiomobile stand watched by Radio- 
mobile's Jim Tryon. Kendall was link 
man for the Forum Sessions. 



BILLBOARD regional publishing direc- 
tor Andre de Vekey sums up after the 
Forum. 



French Mfrs Seek Reduction in 
Record Cost Via Cut in Taxes 



♦ ConUnued from page I 

visuelles), manufacturers, want the 
value tax lowered, preferably to 
the level of that on books — which 
averages at 7.5 percent — or at least 
in line with that of other European 
countries operating this added 
value tax system. 

The disk is taxed — originally be- 
cause it was considered as a rec- 
ord player accessory — at the lux- 
ury rate. West Germany taxes rec- 
ords at 1 1 percent and books at 
5.5 percent. Holland has a dbk lax 
of 12 percent and one of four 
percent for books and films. Other 
countries, such as Britain, operate 
different lax systems. 

On Jan. 1. 1971, Belgium will 
impose 25 percent tax for disks 
and 15 percent for books, whereas 
Italy, bwause of its fragile eco- 
nomic situation, has repeatedly 
sought Common Market authority 
to delay added value tax implemen- 
tation on disks which, however, 
are taxed twice as heavily as books. 

Only Denmark and Finland, 
among European countries apply- 
ing added value tax. impose iden- 
tical levels for records and books 
— Denmark levying 12.5 percent 
and Finland 12.4 percent. 

However, of those countries ap- 
plying other sales tax methods. 



15,000 SEE FEST 
IN ARGENTINA 

BUENOS AIRES— Winner of 
the first Festival of Argentine Song 
was “Que Dificil Es Vivir Entero" 
composed by Tito Rubistein and 
performed by Carolos Bisson 
(RCA). Second was "Un Amor In- 
creible" by Horacio Malvichino. 
performed by Hugo Marcel. Over 
15,000 people attended the Festival 
which has Lalo Schifrin as chair- 
man of the judges. 



Austria. Switzerland and Sweden 
have a similar rate for both the 
record and the book — now con- 
sidered at many professional, so- 
cial. educational and artistic levels, 
including the U.N. body UNESCO, 
as equals in most aspects. 

But the French record company's 
problem is twofold. For it sees its 
output taxed higher at the retail 
level than most other countries in 
Europe — its pre-tax price is also 
pegged at a lower level than any 
other country in the Common Mar- 
ket. This results in the producer's 
inability to reduce his own prices — 
while at the same time allowing 
the state to recuperate a maximum 
amount of income between whole- 
sale (or distributor) and retail 
transactions. 

For instance, the difference be- 
tween the pre-tax and retail price 
of top-price disks in France is 9.20 
francs (about $1.65). Whereas in 
Germany the difference is only 
$0.65, in Belgium $0.40. in the 
Netherlands $0.75 and in Switzer- 
land — where records are cheaper 
than in the Common Market coun- 
tries — $0.55. In Italy, taxes have 
recently been imposed, placing the 
disk in the luxury class and a cal- 
culation is not possible at present. 

The Common Market's long- 
term aim is to standardize value 
tax rates, but it continues to put 
off the problem — especially as not 
all countries operate this system 
yet. In France, the Government 
has proffered sympathy with the 
record industry but has asked, re- 
garding the situation, that “it waits 
until things get better." 

The same agreement, however, 
is applied to the industry's individ- 
ual applications to raise prices to 
match rapidly increasing service 
and production costs. Industry 
leaders are first to point out that 
they have kept their prices down 
since 1962. mainly thanks to in- 
creased production. 

Cost indexes show how. For the 



record industry, taking 1962 as 
100, the figures are: 1967 — 67; 
1968 — 91 (when the last price 
hike was authorized) and 1969 — 
72. For industry in general — 1962 
(100), 1967 (117.2), 1968 (122.5) 
and 1969 (133). 

The first price increase author- 
i^d for (he disk since the 1963 
price freeze came in 1968 with a 
5 percent increase for 45 rpm 
product only. This was repeated, 
with a 4.3 percent rise, on Oct I. 
1970 in order not to leave the in- 
dustry “out in the cold" while the 
rest of French industry and com- 
merce upped its prices. 

But all along, in spite of a 
peramnent “dialog” between in- 
dustry and government, there has 
been a permanent block on LP 
prices, producers only lowering 
prices when increased production 
permitted. 

This dialc^, under which each 
side theoretically put its '"argu- 
ments of the day,” concluded in 
May this year with the record in- 
dustry signing a “program con- 
tract" with the government, involv- 
ing total bilaterial information and 
policy transfer. As to LP price in- 
creases. the industry must again 
“wait until the economic situation 
improves.” 

Basically, the French industry 
wants to see the tax level reduced. 
It sees its export potential increased 
if its product were less imposed 
upon — whereas the government's 
reply is that at the same time im- 
ports would rise. Another argu- 
ment is that the book is taxed at 
a much lower level and that, with 
the score of a Beethoven sym- 
phony. the reader — although only 
paying 7.5 percent value tax — 
cannot reproduce in his mind the 
performance a disk would provide. 

In 1969. however. French rec- 
ord companies paid a total of 102.- 
000,000 francs (S 1 8.5,000,000). and 
any reduction in TVA would re- 
sult in an immediate loss for the 



Certron Corp. Signs 
With Capitol Mexico 



MEXICO CITY — Certron Corp. 
Music Division has mov«J into 
the Latin field, signing a contract 
with Discos Capitol de Mexico 
granting Certron exclusive license 
for their entire catalog. 

Capitol of Mexico now will be 
released on the Certron Interna- 
tional label in the U.S. and 
Canada. With the move comes an 
artist roster of 50 Latin names in 
pop, contemporary, rock, ranchero 
and tropical musical. 

Negotiations were worked out 
between John Bush, president of 
Capitol Records of Mexico, and 
Aubrey Mayhew, head of Certron 
Corporation Music Division. 

Among (he artists are Roberlha, 
Andy Russell. Cesar Costa. Carlos 
Lico. Lalo Guerrero, Elizabeth, 
La Rondelia de Saltillo. Leo 
Acosto, Hermanos Arriagada, and 
the Mariachi Oro y Plata. Roberlha 



government which could never be 
recuperated, even though boosted 
record sales might partially re- 
trieve the situation. 

Any reduction in the current 
25 percent level would seriously 
hit government revenue, although 
the total, on a national scale, is 
not particularly high. A leading 
Paris record retailer considered 
recently that disk prices were at 
least ten percent loo high. 

The French Government has 
announced iu intention to lower 
value tax levels gradually and has 
recently done so to boost flagging 
TV receiver sales. It is also bound, 
in the long term, to accept Com- 
mon Market levels — both of which 
are being closely followed by the 
French record industry. 

Meanwhile, pressure is being 
maintained by SNICOP. at govern- 
ment level, over the TVA issue, 
and by individual companies as 
they seek to match ever-rising pro- 
duction costs with higher prices. 



and Andy Russell also are in 
movies. 

Certron also plans to promote 
(Continued on page 79) 



International 

Executive 

Turntable 



RCA S.p.A Rome ^ ice-president, 
managing director and general 
manager. Glincppe Omato, has 
been appointed RCA Records re- 
gional publishing director for 
Southern Europe (which includes 
Italy. France. Spain, Portugal. 
Greece. Turkey. Israel and Yugo- 
slavia). Francesco F. Fanti, has 
been named marketing co-ordina- 
tion manager for the same area. 
Omato continues as RCA-Rome'ii 
managing director, while Ennic 
Melis is appointed as its new gen- 
eral manager. Sales manager L» 
ciano Bernacchl has become vice- 
general manager, and Fnneo Pal- 
toHa is the new administrative 
manager. Omato is also presidem 
of RCA Paris and RCA Madrid 
PEPPO DELCONTI 



API & RAI-TV 
REACH ACCORD 

ROME — An agreement wat 
reached recently between AFI 
(the Italian Phonographic Industry 
Association) and RAI-TV (Italy') 
Slate-owned radio/television com 
pany which means that RAI-TV 
will pay AFI members abou' 
$290,()00 in broadcasting fees foi 
records to be played during 1971 





Crosb) 



FINGEI 



and the Rolling Stones 



Mixing with Deep Purple 

3000 POP FANS 
IN RIOT AT HALL 



NEWS! 
Watch for 
BIG NAME 



THEY look Glasgow by storm. And thsir one 
night stand pr^ucsd th# most astonishing 
scants sines Iht Btallas wars In town. THEY 
art Dtsp Purplt. And today the Express, No. 1 
In Scotland's newspaper charts, discovers Ihsir 
■ecrals and their appeal. Big (deture and long 
Interview In Page Seven 



DOOR 



Sr MALCOIM otMl KIN iWH 

I^ORE than 50 policemen, some with 
dogs, were rushed to Tiffany's in 
Glasgow's Sauchiehall Street last night, 
as 3000 pep fans fought to get in. 

The club was full, but the street was still 
parked with youngsters who had travelled from 
all over Central Scotland, to hear the Deep Purple 
pop group- 

An SOS from the staff at Tiffany's, formerly 
the Locarno, brought 17 police cars and vans to 
the scene as the frenzied fans blocked the street 
and hammered at the 



THEMORNING 
AFTER 3,000 
BATTLED TO 
BEAR THE/R 
MESW AT 
TIFFANY’S 

rpHEY were out of 
bed by midday. 
Four of ^em, any* 
way. They were still 
hammering on the 
fifth man’s door at 



Melody 

Maker 






Melody 

Maker 



SINGLES 

I BLACK NIGHT Deep Purple. Harvest 

I BAND OF GOLD Freda Payne. Invictus 

j PATCHES Clarence Carter. Atlanhc 

I WOODSTOCK Matthews Southern Comfort. MCA 
PARANOID Black Sabbath, Vertigo 

I ME AND MY LIFE ... Tremeloes. CBS 

I CLOSE TO YOU Carpenters. A & M 

I BALL OF CONFUSION 

Temptations. Tamla Motown 
i YOU CAN GET IT IF YOU REALLY WANT 

Desmond Dekker, Trojan 
AINT NO MOUNTAIN HIGH ENOUGH 

Diana Ross. Tamla Motown 
I STILLWATER (LOVE) Four Tops. Tamla Motown 
I RUBY TUESDAY . . Melanie. Buddah 

I MONT^^ BAY *'-bby Bloom. P^ 



ALBUMS 



PARANOID Black Sabbath, Vartigo 

BRIDGE OVER TROUBLED WATER 

Simon and Garfunkel, CBS 
GET YER YA VA'S OUT Roiling Stone*. Oecc* 

DEEP PURPLE IN ROCK Harvast 

LEO ZEPPELIN II . Atlantic 

QUESTION OF BALANCE Moody Blues. Threshold 

COSMaS FACTORY 

Craedertee Clearwater Revival. Liberty 
ATOM HEART MOTHER . . Pink Floyd Harvest 

CANDLES IN THE RAIN Melania. Buddah 

ROCK BUSTER Varioua Affisis. CBS 

TAMLA MOTOWN CHARTBUSTERS Vol 4 

Various Artists. Tamla Motown 
SOMETHING - Shirlay Bassay. UnitetT Artists 

PAINT YOUR WAGON Soundtrack. Paramount 

ON STAGE Elvis Presley. RCA Victor 

STAGEFRIGHT Band. Capitol 

EVERLY BROTHERS ORIGINAL GREATEST HITS CBS 
LET fT BE Beatles. Apple 

S GREATEST HITS Capitol 

GOLD RUSH . Neil Young, Reprise 

Various Artisis, Stateside 
'ATER Free. Island 



'PSYS . Jimi Hondrin, Track 

‘toLOEN RECORDS RCA International 

Various Artists. Trojan 
S '-e. Charisma 
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ARC Australia Reports 
Record Sales Year 



SURFER’S PARADISE. Aus- 
tralia — ^The Australian Record 
Company's convention this year 
was the first to encompass the 
musical inslrumcnu section of the 
company a.s well a.s the disk side. 
It was also the first convention 
where Warner Bros, was presented 
as a .separate entity, havine estab- 
lished their Au.stralian offices in 
recent months. ARC now distrib- 
utes. presses and prints covers for 
WB but WB promotes and selects 
the titles for their own labels, 
which include the Atlantic and 
Eleklra groups and Reprise. 

Mana^r of the musical instru- 
ments division. Peter O'Loughlin 
reported an excellent year for 
Fender and Rogers products, men- 
tioning that a specially low price 
Fender guitar and practice ampli- 
fier allowed it to compete with 
local products. O'Loughlin said 
that the higher prices of their prod- 
uct was due to "our crippling im- 
port duty." 

Bill Hagen, manager of the Aus- 
tralian Record Club, an ARC di- 
vision, said that despite the heavy 
influx of budget lines which chal- 
lenged the Club's market area, it 
had been a record year. "While the 
budget lines have eaten a share 
of the Club's market, sales of 

U.K. Racker 
Reshuffles 
On Shares 

LONDON — Subject to approval 
by individual boards, the equity of 
Record Merchandisers, the U.K. 
rack consortium, will be rephased 
to give all members an equal share 
in the company. It has also been 
proposed that a one-company-one- 
vote system should be introduced. 

The change in the shareholding 
is planned to enable CBS to join 
the coasortium. consisting of EMI. 
D^ca. Pye and Polydor-Philips. as 
equal partners. As constituted at 
the moment. F.M1 and Decca each 
have a 35 percent stake in Record 
Merchandisers, with Pye and 
Philips-Polydor both holding 1.5 
percent. If the proposals are ap- 
proved by the individual compa- 
nies each member of the con- 
sortium will have a 20 percent 
stake. 

Meanwhile. RM has found a 
new location from which to oper- 
ate. From the beginning of Jan- 
uary. the firm will move from its 
present headquarters within the 
EMI premises at Hayes to a 
40.000-square-foot building 250 
yards away. 

Philips Cites 
A Director 

BAARN. Holland — ^To mark the 
25th anniversary of his joining the 
group. J. vandcr Velden, managing 
director of Philips Phonographic 
Industries and Deutsche Grammo- 

5 hon GmbH, was the guest of 
onor at a silver jubilee party for 
P.P.l. personnel at the Baam head- 
quarters Nov. 13. 

This was followed by a formal 
reception the following day at the 
Grand Hotel, Hub ter Duin, 
Noordwijk. 

Van der Velden first joined Phil- 
ips at Eindhoven in 1945 as assbl- 
anl to the administration managing 
director. M.J. van der Ploeg. In 
1950 he was appointed head of 
administration in the Lighting 
Product Divbion. 

He was appointed managing di- 
rector of financial adminbtration 
with Philips in Argentina in 1954, 
returning to Holland in 1964 to 
lake up his present appointment as 
a member of the board of man- 
— agement of the P.P.I./D.O.C. 
S group. 



records have increased and this 
compensated for any los.s." he said. 

Hugen introduced a folding rcc- 
4H'd rack which took the form of 
a table when erected. It retailed 
at a low price of $12.25 "because 
it pays only 216 percent sales tax 
as a table instead of 27V6 percent 
if classed a.s a record ruck." he 
added. 

Every State exceeded their pro- 
jected total this year, the conven- 
tion was told and the company's 
newest branch, Queensland ex- 
ceeded its targets by 150 percent. 

arc's managing director Bill 
Smith announced the establishment 
of a Western Australian branch 
(Continued on pa^e SO) 







BILL SMITH, managing director. ARC, Australia, holds one of the 
seven gold records for "Bridge Over Troubled Waters " presented at 
the company's convention. Ray Bull, general manager of the record 
division, looks on. 



Record Retailer Tape Forum Is 
Hailed; Called Important Step 



' Continued from page 17 

consumer promotion campaign to 
pul across the concept of tape as a 
sound carrier. 

The Forum, supported by major 
companies in the recorded music, 
distribution, hardware and software 
manufacturing fields, attracted 
nearly 200 people. The majority 
were record dealers anxious to di- 
fine Che true potential of pre-re- 
corded li^. 

In addition to the call for a na- 
tional tape association, as reported 
in Billboard Nov. 14. the Forum 
also revealed the need for both 
dealers and tape producers to in- 
ve.st in more promotion as far as 
the general public is concerned. 

In a revealing session. Richard 
Jakubowski. Liberty/U.A. tape 
manager, played a recording made 
in Oxford Street, where he asked 
a do/en people if they knew what 
cassettes and cartridges were. None 
of them did. 

Said Jakubowski: "There is no 
reason why they should have 
known because nobody has told 
them. Our job is to make the con- 
sumer aware of the advantages of 
tape." 

The point was taken up by 
RCA's Alan Bull, who added that 
dealers themselves should promote 
tape through advertisements in lo- 
cal newspapers and said that most 
record companies were willing to 
participate in co-operative adver- 
tising. 

Although some retailers com- 
plained about the small margins on 
tape and the punitive 55 percent 
purchase tax. facts quoted by Mo- 
torola's Robin Bonham-Carter and 
Ampex Stereo Tapes' Bertie Eccics. 
left them in no doubt that a tape 



explosion was on the way in the 
UK. and continental Europe. 

Said Bonham-Carter: "There are 
six million motorists in the U.K. 
who are not disinterested in some 
kind of in-car entertainment. Al- 
though only 30.000 cars in the 
U.K. have an H-track player in- 
stalled so far. compared with 
2.700.000 with radios, there is a 
tremendous future in the automo- 
tive market." 

He added that Britain's automo- 
bile population by 1980 would be 
18 million. Speaking of the U.S. 
position. Bonham-Carter said there 
were ten million automohiles in 
America with 8-track players in- 
stalled. "And remember Britain 
has always tended to follow the 
U.S. situation in the main." said 
Bonham Carter. 

Dealing with Europe. Bonham- 
Carter said Italy. Sweden and Nor- 
way were the leading countries as 
for as the stereo-8 configuration 
was concerned. Italy had 350.000 
cars with siereo-8 playback units, 
and cartridges were .selling at the 
rate of two million a year. 

Dealing with the history of tape 
in America, Bertie Eccles said that 
in little more than six years the 
U.S. tape market had built up from 
virtually zero to become an indus- 
try whose 1970 turnover would be 
worth more than SI billion and 
whose annual growth was between 
20 and 25 percent. Stereo tape sales 
in the U.S. represented 30 percent 
of the total recorded music market 
and would reach 50 percent by 
1974. 

"Tape," said Eccles, "is here to 
stay." and he told dealers they 
would ^ unwise to ignore or un- 
derestimate its potential. 



Radio Geronimo Off 
For 'Reorganization' 



LONDON — Radio Geronimo 
has stopped broadcasting follow- 
ing what its directors say are 
“contractual complications" with 
Radio Monte Carlo, whose facili- 
ties Geronimo had used for trans- 
mission. 

Providing the only regular al- 
ternative to the Top 40" broad- 
casting formats of BBC Radio One 
and Radio Luxembourg, Geronimo 
began initial transmission eight 
months ago. broadcasting one night 
a week. Last June, broadcasting 
hours were increased to three hours 
a night on Friday. Saturday and 
Sunday nights. 

The station's directors. Tony 
Secunda. Barry Everitt and Hugh 
Nolan, claim in a letter sent to 
record company directors that 
Geronimo had built up an audi- 
ence approaching two million. 

Secunda claims that Geronimo 
has not in fact folded, but is 
merely taking time out to reorgan- 
ize before returning in a “bigger 
and better form." What is re- 
quired is a new transmission facil- 



ity somewhere on the Continent 
with sufficient wattage to reach the 
British market. Geronimo directors 
say the station should be back 
on the air within a month. 

In the wake of Geronimo's tem- 
porary demise. Radio Monte Carlo 
is changing its name to “Monte 
Carlo international" and begins 
transmission on the same wave 
length (205 metres, medium wave) 
and the same time slot as Geron- 
imo had held. Monte Carlo's for- 
mal will be commercial, the first 
hour devoted to a “Top 20" format 
and becoming exceedingly 'heavy' 
over the following two hours. 

Monte Carlo International has 
acquired the services of Tommy 
Vance and Dave Cash as com- 
peres, and the two will appear to- 
gether on some occa-sions, separate- 
ly on others. 

Monte Carlo International will 
eventually establish London offices, 
under director Maurice Gardeti. 
whose representative for the time 
being is Chris Peers, manager for 
Cash and V,ince. 



Precision Tapes' Walter Woyda. 
talking of the development of tape 
in Britain, predicted that by the 
end of 1971 (ape sales would ex- 
pand to represent more than 15 
percent of the recorded music 
market. 

Woyda estimated there were 
about 750.000 cassette players and 
about 40.000 cartridge players in 
use in Britain and cassette sales 
would be worth more than $3.5 
million this year. But he agreed 
there was still a very tow degree 
of public awareness of tape. 

The Forum included further 
talks hy dealers and manufacturers, 
a demonstration of the Dolby noise 
reduction system and of the Philips 
continuous cassette player, plus an 
exhibition of hardware and soft- 
ware. Winding up the Forum. 
Andre de Vekey. Billboard regional 
publishing director, said the aim 
of the meeting had been to give 
the dealer a clearer picture of the 
tape business and its potential. 

"Music and record dealers." he 
said, "arc facing a chalicnege from 
distribution organizations outside 
the music business, so the future 
is in your own hands — whether to 
have a part of this new business 
or let others have it." 

De Vekey said that another im- 
portant thing to have emerged from 
the Forum was the need for the 
concept of tape to be put over to 
the public and this was a job which 
the proposed tape association could 
well handle. 

The Forum was sponsored by 
Ampex Great Britain Ltd.. CB.S 
Records, the Decca Record Com- 
pany. Dodby Laboratories Tnc., 
EMI. General Magnetic & Electon- 
ics Ltd.. Hellerman Data Packag- 
ing. Island Records. Kellar Elec- 
tronics. Liberty/VA Records Ltd- 
MetrosDund Ltd.. Motorola Auto- 
motive Ltd- Musitapes Ltd.. Philips 
Electrical. Philips Records. Polydor 
Records Ltd.. Precision Tapes Ltd.. 
Radiomobile Ltd.. RCA. Trident & 
Warner-Reprise. 

Synthesizers 
Tour Europe 

AMSTERDAM— The Paul Bley 
Synthesizer Show completes an ex- 
tensive tour of Europe this Satur- 
day (21) with a concert in Haar- 
lem. Holland. 

Dates on the lour, promoted by 
Wim Johan Kuiper, have included 
the Cologne Jazz Festival, tele- 
vision and radio appearances and 
concerts in Frankfurt. Munich. 
Berlin. Amsterdam and Hanover, 
among other locations. 

Appearing with Bley was singer 
Annette Peacock whose debut al- 
bum "Revenge" is on Polydor. 
The concerts were in the form of 
a musical explanation of the 
synthesirer. Bley uses the ARP 
synthesizer, manufactured by Tonas 
Inc. of Massachusetts. Bley him- 
self has opened up Synthesizers 
Inc., 22 King Street, New York. 



Decca France 
New Studios 

PARIS — Decca France will ir 
auguniie its new $120,000 ru 
Beaujon studios on Dec. 16 wit 
the presentation to Jacques (Pla 
Bach) Loussier of a gold dis 
representing his one millionth a 
bum sold. 

The .studio, which can take u 
to a 40-strong orchestra, will b 
equipped with Sluder 16-track re 
cording equipment. Ampex tap 
deck and a Neumann console. I 
will be the first 16-track recorde 
produced by the Swiss Studer com 
pany. 

Loussier. after his London re 
cording earlier this year of Bach' 
5ih Brandeburg Concerto, with Ih 
Royal Philharmonic Orchestra, i 
now re-recording his five previou 
"Play Bach" albums. 

Meanwhile. Decca has jut 
boosted its sales force by four I 
16. with the appointment of twi 
sales inspectors and a classica 
repertory promoter. Results afie 
two months, says Decca genera 
manager Eddy Palmans. are "ver 
encouraging." 

There is. however, a “lot to d> 
on the sales front in France befor 
comparison could be made witi 
countries like Britain and Sweden 
let alone the U.S. — the market i 
far from saturated yet." Palman 
added. 

Decca has signed agreements fo 
Italian. Dutch. Canadian. Spanis 
and U.S. (London Records) releas 
of material by contemporary po 
group Choc (led by British violinis 
Keith Fawcett). The firm is alsi 
releasing a ihree-aihum set o 
comedian Fernundel's song sue 

50 Emidisc LP's 
Bowed in Italy 

MILAN — By the first half o 
this month. 50 new Emidis 
LP's — 29 pop, 21 classical — wil 
have been released in Italy a 
the special low retail price of S2.I' 
each, plus taxes lSl.45 plus luxe 
for retailers). 

And with this massive albun 
launch. F.MI Ilaliana inaugurate! 
its new budget line, in accord will 
EMI’s new European policy. 

Michel P. Bonnet. EMI Ilaliana' 
general manager, said that Emi 
disc was offering — for the firs 
lime in Italy — "recording by big 
name artists on low-priced albums 
both in the classical and the poi 
field." 

Among the classical artists on re 
lease have been Arrau. Cluyiens 
Furtwanglcr. and Kubelik. Ra 
Charles. Frank Sinatra. Edith Piaf| 
Gilbert Becaud. the Animals 
Claudio Villa and Adamo feaiurec 
among the pop personalities. 

Bonnet stressed that the recordi 
released were not "old album: 
presented again in new sleeves.' 
On the contrary, be added, the) 
were brand new collections o: 
songs which were formerly includec 
in different albums. 

The Emidisc LP's. with then 
own distinctive sleeves and logo 
are being promoted among retail 
ers by the use of the special caia 
logs and display boxes. And FMi 
Ilaliana has announced that it wil 
be distributing a further series o: 
overseas labels in Italy. The com 
pany will in future be handling th« 
distribution of Dot. Paramount 
Famous. Brothers Records. Trent 
and Blue Thumb. 

Vedette Adopts 
6-Phase Unit 

MILAN — The “superstereo." six 
phase recording system has beei 
launched in Italy by Vedette Rec 
ords. 

The advantage of the six-phasi 
system is mainly the realizalioi 
of the so-called third dimension o 
sound, each source of sound repro 
duciion being absolutely dbtinct 

For this special launch. Vedetti 
has inaugurated a new promoiiona 
.series of tow-priced p<v music al 
hums. 
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Ampex Canada to Bow 
"Big Deal" Twin Pack 



From The 

Music Capitals 

of the World 



TORONTO — Ampex will intro- 
luce in Canada an 8-lrack cartridge 
iwin pack for $7.95 in a promotion 
railed "Big Deal." it was an- 
nounced by Joe Pariselli, national 
(narketing manager of Ampex Mu- 
iic of Canada. Sixty titles will be 
ivailable in mid-November offer- 
ng a sampling of all kinds of 
Tiusic. 

Pariselli said: "We are offering 
jp to a $15.95 (Canadian) value 
^or about half price under the 
nomolion." 

New Releases 
In Canada 

TORONTO — Canada’s new 
ocal content re)ea.ses for this 
pveek include: "Wonder Girl” — 
'Nucleus Freedom 1987: no U.S. 
leal; "Sally Bumper" — Houston. 
Tuesday GH 103: U.S. release 
Jirough Sun: “I Believe in Sun- 
ihine" — Madrigal Tuesday GH 
102: U.S. relea.se through In- 
ernalional; "It Hurts to Be 
-onely" — Clim Ryan Quality Q- 
1986: no U.S. deal. 

'Snow Bird' Gold 
A Canada First 

TORONTO — Capitol Records 
\nne Murray's recording of 
‘Snow Bird" has become the first 
:ver disk by a female Canadian 
0 exceed I million sales - in the 
U.S. 

A gold record was presented 
o Miss Murray on the "Merv 
3riffin Show." Nov. 10. 

Capitol this week shipped the 



Ampex introduced the "Big 
Deal" package in the U.S. in June. 
More than 2IM).000 units have been 
marketed since their introduction. 

Pariselli said that the promotion 
comes in a self-shipper container 
complete with a color header card 
for in-store use. The shipper opens 
into a counter display. 

Artists available under the "Big 
Deal" offer include Bing Crosby. 
Lee Ha7lewood. Enoch Light and 
Project 3, Hugo Montenegro, 
Crow. Black Pearl and the sound- 
tracks from "Changes" and "Fan- 
nie Hill." 



TORONTO— GRT of Canada 
Ltd. making a heavy move into 
the Canadian talent scene. Tradi- 
tionally. Canada’s tape-orientcJ 
record companies have not been 
especially active in local produc- 
tion. In what was described as 
one of the largest deals yet made 
for strictly Canadian rights to an 
artist, CRT signed rock artist 
Ronnie Hawkins. 

In addition. GRT president, 
Ross Reynolds, said that GRT 
had made deals with two separate 



follow-up single. "Sing High — 
Sing Low," written by Brent Tit- 
comb. Toronto folk artist. 

Capitol also reported that "Snow 
Bird" was in the U.K. chart and 
also in the top three in Australia. 



Bear Is Booked 
For 2 U.S. Dates 

TORONTO — With its "You 
Can’t Deny It" single breaking 
strongly in the U.S., Edward Bear 
announced this week that it will 
make two important promotional 
appearances in the .States during 
the next month. 

The Bear has been booked into 
Ungano’s. New York. Nov. 26- 
28. and Hollywood’s Whisky A 
Co Go. Dec. 7-13. 

Capitol U.S. will launch strong 
publicity appearances around the 
group's first U.S. appearances, 
and a special promotion campaign 
is planned for the group's just- 
released album. "Eclipse." 

Edward Bear had a U.S. hit 
earlier this year with "You Me 
and Mexico." 



independent production compa- 
nies. another artist deal, bringing 
the total of new acts intnxjuced 
to GRT this week to six. 

Terry Brown and Doug Riley’s 
Doctor Productions is to be dis- 
tributed by GRT. and acts in- 
volved include: Everyday People. 
Terry Bush and Beverly Glenn 
Copeland. Another deal is with 
Century II Productions of Ed- 
monton. a company partly owned 
by Tommy Banks. Montreal's soul 
act. Cane and Abel, were also 
signed by GRT. 

A single by Everyday People, 
a Toronto group, is being rushed 
out this week, with an album to 
follow in January. GRT is also 
readying albums and singles by 
Terry Bush. Toronto guitarist- 
(Cantinued ort page 86) 



TORONTO 

Despite the failure to gain the 
MLS nod last week. Fat Chance's 
single of "Every Single Day" has 
been pluylisled at CKFH in To- 
ronto. CJOE, London. CHIC. 
Brampton and CFMQ. Regina, and 
CHER. Sydney. N.S. The album 
and single by a new Oshawa group 
called Christmas on Love Produc- 
tion had been delayed for a week 
because of last-minute pressing 
problems. . . . Shelby Singleton's 
Sun-SSS operation has picked up 
U.S. rights to two Tuesday singles 
from Greg Hambtclon — Madrigal’s 
"I Believe in Sunshine" and "Sally 
Bumper" by Houston. . . . Mean- 
while. Greg's "Ten Pound Note" 
single by Steel River is a regional 
breakout in the U.S. Capitol is to 
reservice the "Official Music” al- 
bum by the King Biscuit Boy on 
Daffodil, in view of U.S. action. 
Gordon l.ightfool sold out four 
consecutive one-nighters in Winni- 
peg last week. . . . Don Hunter, 
the Guess Who's manager, was in 
Toronto this week getting the 
group’s publishing operation to- 
gether. Duane Eddy was one of 
Al Martino's musicians during re- 
cent Montreal engagement. . . . 
CHUM-AM is to Air a three-day 
"History of the Eleatles" special 
next weekend. . . . Quality has 
flipped the latest Poor Souls single: 
the new A side is "Sacroiliac 
Boop." . . . Polydor out with a 
new Five Mao Electrical Band 
single — “Hello Melinda Goodbye." 
another Les Etnmerson original. 
It's from the group's soon-to-bte- 



rclcased LP. "Goodbyes .and But- 
lerflies." . . . The new Joey 
Gregorash Polydor single. "To- 
morrow Tomorrow" is to be re- 
leased in the U.S. by MGM. 

Capitol's Anne Murray will make 
her major night club debut at the 
Royal York's Imperial Room Nov. 
30. . . . MCA threw a reception 
this week for its "Jesus Christ — 
.Super Star" package, which was 
attended by disk's producers Tim 
Rice and Andrew Lloyd Weber, . . . 
CKGM’s Doug Pringle flew in for 
the specially edited presentation of 
the set. 

ChUUwBck's concert with the To- 
ronto Symphony Orchestra has 
been canceled. . . . Jact|ues Lous- 
sler and his trio played to packed 
houses in Guelph (Oct. 30) and 
London (31). . . . GRT generating 
(Cominued on page 86) 



QUALITY DEAL 
WITH FREEDOM 

TORONTO — Quality Records 
signed a national distribution deal 
with the Freedom label. 

According to George Struth, 
the first release will be "Wonder 
Girl" by Toronto’s Nucleus. The 
group previously had an album 
on Mainstream, and singles on 
MGM and MCA. She! Safran is 
head of Freedom Records, and 
the label's promotion activity will 
be coordinated between Safran 
and Quality's Mel Shaw. 



CRT Making Big Signing 
Moves on New Local Acts 



One in five. 



Despite sooo or more companies pitching for the business, one in 
every five records sold throughout the world is from EMI. 

This is a formidable slice of the market. Sales on this scale take 
some achieving. Take in fact 30 EMI companies and 20 licensee 
organisations strategically placed around the globe to keep the 
customers supplied. Customers who grow ever more discerning as 
the competition hots up. Customers we make and keep by staying ahead 
of the rest of the industry in resources, research, finance and 
expertise. Care to join us ? 
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NOVEMBER 21, 1970, BILLBOARD 




BILLBOARD, NOVEMBER 21, 1270 



International News Reports 



From The 

Music Capitals 

of the World 



Elektra Transferred to 
Warner-Reprise in U.K. 



• Continued from page 85 

much excitemeni behind its debut 
album by Pol Liquor, “First 
Taste." . . . Jessie Winchester is 
recording his second album for 
Ampex in Montreal this week, with 
the members of the late Janis 
Joplin’s backing group, the Full 
Tilt Boogie. . . . Quality is holding 
a special reception for MCM's 
Seab and Crofts at the Terra Cotta 
Inn. outside Toronto, Nov. 16. 
The act will be appearing at the 
Riverboat. . . . Capitol expecting 
a promotion visit by If later this 
month. . . . Both Guess Who con- 
certs at Toronto’s O'Keefe Centre 
were sold out a week in advance. 

. . . Paramount hosted a press 
luncheon for the members of 
Crowbar during the group's Wind- 
sor appearance last weekend. 

Polydor reports that Probe’s 
Rare Bird is making noise on FM 
stations. . . . Mashmakban ex- 
pected in Toronto next week to 
cut a follow-up single to “As the 
Years Go By." . . . CRT's Woody 
Herman currently appearing at the 
Royal York. . . . CKFH was 
granted a power increase to 30,000 
watts by the CRTC this week. 

RITCHIE YORKE 



LONDON 

Peter Eden, co-producer for 
Pye’s progressive Dawn label, is to 
launch his own Turtle outlet next 
month. The label's first release will 
be an album by jazz alto saxo- 
phonist Mike Osborne. Initially 
distribution for the label will be 
handled direct to specialist record 
shops by the company's own staff. 
. . . Frank Sinatra, who comes to 
London this week for a charity 
concert with Bob Hope and Sir 
Noel Coward, will bring with him 
the tapes of two songs, "I Will 
Drink the Wine" and "Sunrise in 
the Morning" written by Paul 
Ryan. Sinatra recorded the songs 
recently with arranger Don Costa. 
. . . Gilbert O'Sullivan, whose first 
record for the MAM label is cur- 
rently on the market, will publish 



MUSIC noM mmii 

PURE COLD, from The CoW Coast, 
doolers cosh in on this SMASH MITII 
Fobulous new HI LIFE STEREO L P. 
from Chona'i #quoIIv tobulou* 
AFRICAN BROS. AIrMdy m r«ot 
Ownartd throughout the world. Ex- 
pr«« delivwy of this exclusive 
through sole world distributors: 

ELECTROOISC LIMITED 

letefMtliMBel ReMfd Ceatre 
3SS KUkun High Reed 
UedBn N.W. ». Eaglend 
Tetepkene 0I*«24-734I 



his material on a split copyright 
basis throughout the world through 
MAM’S own publishing company 
and April Music. Prior to joining 
the MAM organization, the singer 
was contracted to April Music. 

Stephen James is currently in 
Paris to record an English version 
of .Mike Brant's "Mais Dans La 
Lumiere," the winning song in the 
recent Radio Luxembourg Grand 
Prix contest. The record will be 
released on the DJM label. Ac- 
companying James is Jack Fish- 
man who has written English lyric 
for the song. The song, and all 
future recordings of Brant, will be 
published for all English-speaking 
territories by Dick James Music. 

. . . Tim Rice and Andrew Lloyd 
Webber, writers and producers of 
the “Jesus Christ Superstar" album, 
are forming their own music pub- 
lishing company with the Robert 
Scigwood Organization. Through 
the deal, StigwootTs company has 
a stake in he opera and will be 
seeking a possible film or stage 
presentation of the "Jesus Christ" 
work. . , . After TV recording in 
ee London, singer Jack Jones flew to 



Paris to record an album of songs 
by Mkbel Legrand. 

In an effort to showcase its 
writing talent, the pop division of 
Chappell's is presenting a special 
concert at London's Royal Albert 
Hall on Jan. 6. If the concert 
proves a success the pop divisions 
of other Chappell companies on 
the continent will stage similar 
events. The London concert, which 
is headed by the Pentanglc group, 
features two acts. Fairfield Par- 
lour and Room, ^th these latter 
groups publish their material 
through Chappells. . . . Laurence 
Myers, who acts as a business man- 
ager for songwriter Tony Macau- 
lay, among other music industry 
people, has taken on the business 
affairs of the Tremeloes, The 
group were previously handled 
by Peter Walsh who acted as their 
agent and manager. 

PHILIP PALMER 

SAN JUAN 

Serendipity Singers (Philips) 
opened three-week engagement at 
La Concha Hotel. ... La Lupe 
(Tico) appears at Condada Beach 
Hotel — her annual visit. . . . Ro- 
berto Roena and his Apollo Sound 
Show (Fania) in their initial bak- 
ing at El Conquistador Hotel. . . . 
Myrta Silva, veteran recording art- 
ist-composer-TV personality, will 
play the Rey Zodiac Nightclub for 
four weeks. . . . Teddy Trinidad 
(Dorado Records) Puerto Rican 
singer booked for the first time at 
the Sheraton Hotel. . . . Roberto 
Ledesma (Gema Records) appeared 
at El Josco Nightclub. 'Varley R. 
Smith, director of Merchandising 
for International Division of Capi- 
tol Records, hade his first trip to 
Pueno Rico to get acquainted with 
local dealers and wholesalers. Smith 
arrived from Caracas with Jamaica 
his next slop. 

Velvet Records, Hialeah, Fla., 
promoting their pre-Christmas line 
with singles by Concepcion Orches- 
tra with singers Junior Toledo 
and Frankie Figueroa; "Payaso" 
(Clown) by singer Danny Rivera 
and new artists: Freddy, Nito Men- 
dez and Raul Vazquez, also Blanca 
Rosa Gil's latest album “El Senti- 
miento Hecho Bolero" and "Las 
Maravillas de Gay," instrumental 
group featuring organ and ampli- 
fied instruments. This type of al- 
bum is popular here. . . . Kubaney 
Records, Hialeah, Fla., hosted a 
reception for their Puerto Rican 
artist Pijuan who appears with his 
sextet at the Solimar Room of La 
Concha Hotel where he is booked 
for a long engagement. Pijuan's 
latest single is a new version of 
Cuban composer Eusebio Delflu's 
always popular bolero “En El 
Tronco de Un Arbol.” 

Fania Records, New York, pro- 
motes the following singles; "Cry- 
ing Time" by Mongo Santunaria, 
"De Que Te Quejas Tu" by Ray 
BarreRo and "Marisol: La Prefer- 
ida" by Pete Bonet and Louie. Also 
the latest album by Argentinian 
singer Roberto Yanes. . . . Two 
local stores, Woolworlh's in San- 
turce and Barker’s in Puerto Nuevo, 
that feature big record depart- 
ments, recently reopened their com- 
pletely rebuilt premises after fires 
destroyed the old buildings months 
ago- 

Rouvan (RCA) played the Caribe 
Club of Caribe Hilton Hotel and 
he was followed by Marilyn Mi- 
chaels (ABC) at this room . .Joe 
Quljano (Cesta) with his combo and 
dancer Maria will appear at El 
Chico Saloon of El San Juan Hold 
for an extended engagement . . . 
Los Trovadores De E^ana (Mon- 
tilla-N.Y.) appears at Club Tropi- 
coro el San Juan. Gilbert© Monroig 
(Gema) will be the main attraction 
at Los Violines Super Club . . . 
Mary Pacheco (UA) plays at Hipo- 
campo Nightclub . . . Mike Elvira 
promotes the first of Sunday After- 
noon Jazz Concerts at San Jeron- 
imo Hilton Hotel. . - . Donald 
(RCA Argentina) singer and film 
artist attended a reception on his 
first Puerto Rican visit co-hosted 



by Kelvinator Sales, local RCA 
distributors and Mini-Show Maga- 
zine, at La Terraza Nightclub. 
Donald has recorded two i.Ps in 
Buenos Aires and will return soon 
to San Juan for TV and hotel ap- 
pearances. He paid guest visits to 
programs m Channels 2, 4, 7 & 
11 . 

Sandro's (CBS Caytronics) latest 
musical motion picture "Sandro 
Gitano" (Sandro, Gypsy) opened 
recently in six theaters in the San 
Juan area and four others in Ca- 
guas, Mayaguez. Arecibo and Agua- 
dilla. Sandro is one of the top- 
selling recording artists in Puerto 
Rico ... El Josco, San Juan's 
largest luxury nightclub (capacity 
600) opened recently in the Ber- 
wind section of the Country Club. 
THo Rodriguez, veteran recording 
artist and TV personality will be 
the main attraction backed by 
Chacon’s Siglo XX Orchestra and 
Mario Roman’s Combo; David 
Velez, George Cardona and Andy 
Viera are the owners of El Josca. 
Tito Rodriguez has his own one- 
hour TV variety show weekly over 
Channel 7. Guillermo Portabalcs 
(58) guitarisi-singer-composer, born 
in Cuba but a resident of Puerto 
Rico for 17 years, died in Presby- 
terian Hospital (Oct. 25) from in- 
juries received in an auto acci- 
dent. Portabales started recording 
for RCA Victor in Cuba about 30 
years ago. He also recorded for 
other labels, Gema among them. 
He had perfcKined in most of Latin 
American countries and was known 
for his Guajira type songs. 

ANTONIO CONTRERAS 

MEXICO CITY 

Musart Records promotion and 
advertising manager. Jesus Acosta, 
who has been with the company 
for 21 years, resigned to form his 
own TV production business. . . . 
Victor Blanco, advertising and 
promotion manager, CBS, also re- 
signed to take up his law career 
again. . - - Ricaido Terao, adver- 
tising and promotion chief for 
Capitol, has left the company. . . . 
Constantino Escobar, advertising 
and promotion manager for RCA. 
now heads up a new artist repre- 
sentation department in the com- 
pany. 

Guillermo Infante, Orfeon Rec- 
ords executive, is traveling through 
Mexico studying record markets. 
He will reorganize several depart- 
ments at Ormn. ... Ex Capitol 
advertising manager, Rene Leon, 
has form^ a new publishing com- 
pany, representing several Spanish 
publishing houses. . . . Agi^ln 
Hernandez, sales and advertising 
manager. Peerless, is on a promo- 
tion tour of Mexicon. . . . Joee M. 
Vias, general manager. RCA, and 
Luis Barton, general manager, 
Dusa Records, attended the Rio 
Song Festival. . . . Lub Agitile, 
Spanish singer living in Argentina, 
did a week’s TV work in Mexico. 

. . . Ray Charles will appear at 
the El Dorado night club in De- 
cember. ENRIQUE ORTIZ 

New Local Acts 

• Continued from page 85 
singer, and vocalist Beverly Glenn 
Copeland for an early release. 
The first Cane and Abel single, 
"California Dreamin’," is to be 
issued next week. The group is 
currently working in Mexico, 
where the single will also be re- 
leased this month. An album by 
Tommy Banks, who hosts his own 
TV show in Edmonton will be 
released within the next two 
weeks. 

CRTs marketing manager. Ed 
La'buick. announced three sepa- 
rate press and dealer parties to 
launch the new Canadian talent 
signings. The first is to be held 
in Montreal, Nov. 16, with Cane 
and Abel, Everyday People and 
Ronnie Hawkins. A Hawkins al- 
bum is expected to be available 
by then. The LP was cut at At- 
lantic's Miami studio, produced 
by Tom Dowd. A single will be 
taken from the album. 

The second press party will take 
place in Edmonton, with Ronnie 
Hawkins and Tommy Banks. A 
third will be held in Toronto on 
Nov. 30, to be attended by Hawk- 
ins, Cane and Abel. Everyday 
People, Terry Bush and Beverly 
Glenn Copeland. 



LONDON — Following the for- 
mation of the Kinney foreign op- 
erations department. Elektra will 
join the existing Warner-Reprise 
U.K. Company following the ex- 
piration of the Polydor licensing 
agreement at the end of the year. 

This will be the first move 
toward the formation of the Kin- 
ney group of record labels in the 
U.K.. which will be further 
strengthened from the end of 1971, 
when Atlantic's licensing deal with 
Polydor expires. 

The transfer of Elektra from 
Polydor comes at a time when the 
label has been experiencing its best 
six-month spell in the U.K, 

Were it possible to bring all 
labels together under one um- 
brella from the beginning of next 
year, the Kinney group would, it 
is estimated, account for about 
15 percent of the U.K. market. 

Taking charge of the group’s 
activities in Britain will be Ian 
Ralfini. managing director of 



LONDON — Warner-Reprise will 
increase the retail price here on 
album product on Jan. 4 from the 
current S4.88 to S5.16 and it is 
anticipated that several other 
manufacturers will follow suit early 
in 1971. 

Price to the dealer will increase 
to S2.53, with retail price exclud- 
ing tax moving to S3.68. Singles 
will escalate to Sl.lS with a dealer 
price of 56 cents. 

Double albums will sell at $9. 
Albums with special packaging will 
sell at $5.40, with a price to the 
dealer of $2.65. The price changes 

Suit Won by 
N'thern Songs 

PARIS — A Paris court last 
month awarded damages of 10.- 
000 francs ($1,800) to Northern 
Songs France for plagiarism of the 
Beatles song “Yellow Submarine" 
by French artist Antoine and his 
record company. Vogue. 

The Antoine title, with words 
and masic by the performer, is 
entitled "Votez Pour Moi” (Vote 
for Me) and appeared late in 
1966. shortly after the French re- 
lease of "Yellow Submarine," and 
the appearance of two authorized 
versions — by Les Compagnons de 
la Chanson and Maurice Chevalier 
— entitled "Le Soumarin Vert" 
(The Green Submarine). 

The Third Paris Grand Instance 
Court found Antoine, as writer 
and composer, responsible for the 
plagiarism and ordered a ban on 
further broadcasting and distribu- 
tion of the disk. The award did 
not include costs and Antoine was 
given one month to appeal before 
the Paris Appeal Court following 
the first judgment. 

Gerard Tournier. who has rep- 
resented Northern Songs in France 
since 1962, began proc^ings 
shortly after the Antoine title ap- 
peared. 



arc's Record Sales 

• Continued from page 84 
which would be headed by the 
company's Victorian representa- 
tive, Maarten Joustar as branch 
manager. Plans for acquiring a 
vinyl manufacturing plant were 
also disclosed and when this hap- 
pens, said Smith. ARC will con- 
trol every aspect of their record 
production, having recently created 
a printing division with Garry Lin- 
gard as manager. 

Seven gold disk awards were 
presented for Simon & Garfunkel's 
"Bridge Over Troubled Waters." 



Warner-Reprise. Other staff im- 
mediately named to Kinney posts 
are Terry Stanley (financial con-| 
troller), Des Brown (head of cre- 
ative services), Brian Hutch (heaci 
of promotion), and Ron Smith 
(sales manager). Martin Wyatt, 
adcr coordinator, was named to q 
new position of European repre- 
sentative. 

The changes do not. however, 
affect the position of Clive Sel-| 
wood. Elektra's director of Eui 
ropean operations. He will contuuuj 
in his present capacity. 

Coinciding with the Kinney an- 
nouncement comes the news that 
the U.K. company will retain its 
New Oxford Street base in London] 
Pressure on space brought about 
by Warner-Reprise rapid growth 
had made a move imperative, buf 
an additional floor has been ac- 
quired within the building which 
will be used to accommodate ad- 
ministration. copyright and pub] 
lishing departments. I 



will also be effective on Elektn 
product. 

In the round of increases earliei 
this year Wamer-Reprise’s price 
remained unchanged. 

It is understood that CBS is very 
close to adjusting price structures 
with particular consideration U 
singles bein^ increased to $1.20 ir 
view of decimalization. CBS mar 
keting director Maurice Obersteir 
view^ rising production costs as i 
factor, estimating the cost increase 
in sleeve printing alone over the 
past six months at 14 percent and 
overall inflation in the past year 
at 9 percent. 

Pye general manner Geoffrey 
Bridge said that the firm would be 
adjusting price structure as well, 
also as a prelude to decimalization, 
but said that this involved a simple 
rounding off process which would 
mean slight decreases in price Ot 
some lines: increases amounting to 
one NP on others. "We want to 
make our decimalized prices sensi- 
ble. and make a sweet switch rather 
than a confused transition," Bridge 
said. 

At EMI, managing director 
Philips Brodie said there were no 
definite increase proposals, but 
added "our prices are always undet 
review. You only have to look at 
the escalation of costs and you will 
see that prices need reconsidera- 
tion. It doesn't take a crystal ball, 
really." 

Vogue Issues Isl 
Budget Cassette 
In France 

PARIS — Vogue. French inde 
pendent record company, has re- 
leased the first budget cassettes 
in France. The 12 titles in the firsi 
batch of releases feature artists like 
Johnny Hallyday and Francoisc 
Hardy. 

The cassettes are on the Mod* 
label and were launched Nov. ] 
at a recommended retail price ol 
$3.60, compared with the norma 
cassette price of $6.20. 

Vogue will release a seconc 
batch in January. At present Vogm 
is having the cassettes custom pro 
duced but the company's nev 
$100,000 cartridge and cassetti 
plant at Villetaneuse on the out 
skirts of Paris is expected to be it 
production by the end of the year 

In an announcement on thi 
launching of the budget cassettes 
Vogue said it parallel^ the adven 
of the Mode budget record labe 
10 years ago. 

Until recently there has beet 
very little budget line cassetti 
product on the FrefKh market. 



WB-Reprise to Hike , 
LP Prices in England! 




Eric Segal wrote a book called Love Stor y. It’s-been 




on the New York Times best-seller list for 38 weeks.* 

Ali McGraw and R^an O’Neil star in a film 
called Love Stor y. Not yet released, it’s one of the year’s 
most talked about films. 

Francis Lai wrote a film score 
It’s from the pen that brought us A 









•This record is predicted to reach the TOP 40 EASY LISTENING Chart 
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Spotlights Predicted to reach the top 20 of the HOT 100 Chart 



SUPREMES & FOUR TOPS- 

RIVER DEEP-MOUNTAIN HIGH (3:05) 

(Prod. AHi*ord 4 Simpwn) Spnlor-Sdrry-GrMnwich) (Mtllwr 

Mr^/Tri*. I»ll)-The Jrff B*fry, Elli« Gf»»nwlth, Phil Spwtor cUuk, 
• Britlih smaih a wtiila back for Ike 4 Tin* Turner, will prove an out 
and out imaih by Ihit dynamite group duel. A powerhouie. Flip; "To- 
^^ar We Can Make Such Sweet Muiic" (3;0S) (Jobete, BMI). Matewn 

MELANIE-RUBY TUESDAY (3:44) 

..Sef'*l‘«n'k) (Writere: Keith Richerdt-Mick Jagger) («ldae«. 
BAM}— Tke Rolling Stones smash of a few years ago is delivered in the 
unipue Melanie fashion and It's loaded with the sales appeal of amther 
• BtlfhA t™*''- fJiRi "M»rry Chriitmas" 
(2:50) (Kama Rippa/Amelanie, A$CAP). Spddah M2 



•GEORGE HARRISON- 

IStn IT A my/MY SWHT loro (7:I0/4:39) 

(Prod, (eswge Harrison-Phil Spectoe) (Writer; Harrison) (Harrboatt, BMI)- 
His singta debut as a seht U a peweitiousa two-sided winner. Both original 
rhythm balladL one deals with the lack of mwtual tova and laspeci, while 
the Lord" iMt has the peteni ftai and llieor of another "Oh Happy Day " 
Two ewaily potent lyrft lines and mfaetiaus rhythms. Apple 2MS 

•BBUS-FLY inriE WHITE DOVE FLY (3:00) 

(Prod. CliH Edwafde) {Writers; Bwller4ilyfcJ (Sdakury, ASCAP)-Tha awerd 
winning Canadian quintal debut in the UJ. with a place of rhythm ma- 
tarial and an affacthra lyrie tine eettatn to hit hare hard and fast Has all 
iht petanilal of anctbar "Snowbird" hit and than lama, for Top 40 and 
‘•irtanirg. flip, "Follow the Sun" (2,20) (Surrtmarlea. ASCAP). 
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Spotlights Prsdicted to reach the top 60 of the HOT 100 Chart 



•B.J. THOMAS-MOST OF ALL (2:52) 

(Prod. Buddy Buie 4 Stave Tyrell) (Writers; Buie-Cobb) (Uw Sal, IMI)- 
r* (“*' Batiaving" with a strong rhythm ballad 

t^t oHars much of the chart and sales potanilal of the recent smash 
Flip, (No Information Available^ Scapftr I23M 

•ANNE MURRAY-SING HIGH-SING LOW (2:32) 

(Prod. Brian Ahamt (Wriltr: TItcamb) (AN Sahrts Crvsada. BRU) - The 
Can^iari Snowbird gal comes up with another piece of compelling me- 
terial with much of lha talcs and chart potency of her recent smash Lyric 
says a great deal and it ptrformtd beautifully, flip; "Days of the Loekina 
Glass" (2;17) (Baachwood, BMI). Capital S«BB 

FREE-STEALa (2:30) 

(Prod. Free) (Writers: Frasar-RodgervKasseff] (Irtln, BMI)-Brlt,sit group 
finally turned up with a lupar chart hit with "All Ri^t Now." This strong 
lunky bMt rock followup with vocal by Paul ftodgtis offers much of the 



PAUL DAVIS-CANT YOU (2:05) 

(^rod. Chi^ /*£ M*l>-Oavi$ rode Into lha 



(Web IV, BMI). BMif HI 



R.B. GREAVES-WHITa SHADE OF PALE (3:20) 

(Prod, Ahmet Ertegun) (Writers: Rald-Brookar) (Emsi, A$CAP)-The Procol 
Harum smash of a few years back is updated by Graavat in a heavy vocal 
workout that will put lha number right back up the Hot l(X) once again 
Flip: (Mo Information Availabta), Atca A7Bt 

MARVELETTES-MARIONETTE (3:15) 

(Prod. "Smokty" Robinson) (Writers: Stavanson-Roblnson) (Jekafa, IMI)- 
Culltd from thair new LP, "Return of the MarvaleltM." girls will meat 
with heavy chart success with this swinger. ... pop and soul. Flip; 
"After All" (2:57) (Jebefe, BMI). Tania MI9B 



COUNTRY 

Spotlights Predicted to reach the top 20 of the 
HOT COUNTRY SINGLES Chart 

TAMMY WYNEHE- 

THE WONDERS YOU PERFORM (3:25) 

?'j»"Ut) (Ch«a«l BMI)-This compelling 
^****'*“’ f* tMiarial with an esceptional performance will prove 

Fllp! (No Information Avalliblt). Epic S-HMB7 ' 

HANK WILLIAMS, JR. With the MIKE CURB 



CONGREGATION-RAININ' IN MY HEART (2:45) 

(Prod. Jim Vienwu 4 Mike Curb) (Wrifen: Wist-Atoore) (licellarec. BMI) 
— — • '•••*• rode right to the No. 1 spot wil)i "All 
s followup beauty has the lamt potential. 
'• , BMI). **•“ 



-The taam of Williams e.._ 
for the love of Sunshine" and thi 
Flip, "A-Eaea" (2:50) (Williams, . 



DOLLY PART0N-JO5HUA (2:59) 

(Prpd. Bob Mrguson) (Writer: Parton) (Owvpar, IMD-Misi Parton rode 
**y yj! 'he Country chart with her recent revlvol of "Muiaiklnner Bluei," 
and this infectious rhythm original should prove even bigger. Exceptional 
m Ferguson production work and Parton vocal. Flip: ”'m Ooino This 
for Your Saka" (2:10) (Owapir, BMI). RCA 47-m« 

NAT STUCKEY-SHE WAKES ME WITH A KISS 
EVERY MORNING (And She Loves Me Sleep 
Every Night) (3:05) 

Owens Frazlar) (HIM A Raagt/Blua Crml, 
HII)-Strong Dallas Fraiiar-Ooodla Owens ballad material Is delivered in 
fine style by Stuckey and loaded with lop of the chart potential ter him. 
bSui^RCA W-Sw* ^ “**** (Inlehappall. 



HOT COUNTRY SINGLES Chart 



"”*ccA*m^ **’' "* ***'' *■'**'' * ®'"' 

**''^j«"H>N*tON-Bubblas in My Beet (1:M) (Wills, BMI). MONUMENT 

^"metromi’oia'w* ** 

••■rhen Street (2;») (Cold/Capifol. ASCAP). 



FRIJID PINK-HEARTBREAK HOTEL (2:50) 

4 Vinny Taste) (Wrilen: Aston-Ourden-Praslay) 
(Try#, BMI)-Thay brought back ’'House of the Rising Sun" with impact 
amt this followup to "Sing a Song of Fraadom," the Presley classic, 
—i. -4 .i_ ..... ..4 -i.-., potency of their initial revival. Strong 
" '~-'p Unllmitad. BMI). Parrot U2 



EXCITERS-LIFE, LOVE AND PEACE (2:21) 

(Prod, Herb Rooney) (Writer: Rooney) OaH/lradlay, BAU)-That "Tall Him" 
group are back with a driving funky beat rocker with a powerful lyric 
message and it's loaded with Hot 100 and Soul polantial. label is a sub- 
sidiary of Perception venfurai in New York City. Flip, "laamiog how to 
Fly" (2:30) (Jata/Back Porch, BMI). Today 1002 






Spotlighting n«w slnglBS deserving special attention of programmers and dealers. 



HOUIES-SaMliM AHty Bred (3:95) (Prod. Ron Richards (Writan: Cook- 
Groenaway-Macaulay) (Marlbus, BMI)-Good rock ballad from lha group 
that first brought "He Ain't Haavy, He's My Brother" to lha top of 
the chartL Should prove an iniporlant programming and ulas item. 
Epic 5-10«77 

■«T SOMMER-BattIa of Naw OtiMaa (2:BI» (Prod. Arti# Komfeld) 
(Writers; Driftwood) (Warden, BMI)— Sommtr broke through on the Hoi 
too with hti originM "We'r# All Playing in the Same Band" and ha 
should coma right back on with this strong revival of the ichnny 
Horton gam. El aat M a 472 

OllVil— Ugbt lha Way {9:lt) (Prod. R.G. Arby) (Wrilir: Carman) (Star- 
shiitt/Magic R«sbarriat/Unart, IMI)-Maklng his move to the United 
Artists label, Olfvtr has chosen a smooth rhythm ballad with good lyric 
content, and «'s a sura bat to bring him back to the charts. Uaitad 
Arthfi S07U 

SONNY CMAtlEl-Blen Tao (2:90) (Prod. George Tobin) (Writan; Dunbar- 
Johnson) (Gold forrrar, BMI)-That "Black Peart" man. Sonny Charles, 
comas with a driving rhyttm balfad that has all the potential of 
bringing Mm back to the pep and nul charts. AIM 1232 

Tkeaw Ftam LOVE STONT-Haty Maaini, Mil Orck. and Charus (2:SS) 
(Prod. Jm Rtisman) / Pala Nara (2:32) (Prod. Wally Gold) / AJ Dtlary 
(2;3S) (Prod. At Delory) / fraali Lai 4 His Orcb. (3:0S) (Prod. Tom 
Mack) (Famous, ASCAP)-T),a batfla Is a for the btiullful FrancU lal 
Iheta of the motion pietura version of the best Mller novel. All four 
ptrforTnwKa at* eouslly strong and any one of them hos tqual 
potalial to hit the Easy listmrng or Hot 1O0. Wt pick the song. 
RU Vhfsr 47-PP27 / CfluiaMa 4-4A37P / Capital 2M1 / PiraPMoirt 
ROM 

JOHNNY NR tN F s Hop la aud Out af Lave (2,U) (Prod. Johnny Nah) 
IWritors: Pyfram-NoriBan) (Thara/Good Tim# Pwple, RMI)-Naih moves 
to JotMS with an infectious rhythm Horn that's loaded with airplay 
and sales potential. Jam 134 



MELBA MOOBI-laak What Yaa'rt Batog to tba Maa (2;«) (Prod. Jim 
FragaU) (Writers: Fragalc-Badala-Stanton) (Mister Strawbarry/Alon, 

ASCAP)-Tht "Purlie" star comes up with a rock ballod with i potent 
vocal workout that should bring her to the Hot 100. MaRury niM 



KING CURTIS 4 THE RINBPINS-Chaatas^irt I (2;3S} (Prod. Jerry Waxier, 
Tom Dowd 4 King Curtis) (Writer; Miles) (Milts Ahead, ASCAP)-Curtis 
and his Kingpins turn in a solid Iniiruirwntal treatmant of thi recant 
Buddy Milas hit, and it should prevt a discotheque and sales winiwr. 



ff-Ralta the laval af Taqr CtnacloM MM (3:14) (Prod. Lew Fulterman) 
(Writari: Flshman.Marsota) (Pelfw/Panacea, ASCAP)-Thair initial IP 
hit lha chart recently and this first single, a solid beat rock item 
with a hwy blues vocal workout, should bring them to the Hot 100. 



HOC HEAVEN-Tbaaia Froai a Tbauqbt (3:2C) (Prod. Pate Lucia 4 Mika 
Vale) (Writers: Lucia-Vale) [Big lavRi, BJMD-Mambars of the Shondtils 
have formed this group and the debut disk Is a sirens rock ballad with 
an equally sirortg lyric line and parformanea. Much chart potanilal 
hare. Should ba naard. Raalftta 7091 



MORIZOH-Sha OsaMd Up Lika a Rosebud (1:30) (Prod. Billy Mashel) 
(Writari: Balletiera-Mtshal) (Famous, ASCAP)--Naw group with a 

bubblegum swinger loaded with etwrt and sales potential. Jtbllae 9707 



TERRELL 4 DAHROUBE-Tau Gat Ma, StapbaMa (2:23) (Prod. Tarrall-Dah- 

rouge Prod.) (Writer: Dahrowga) aesh/Baby Slaphania, BMI)-Tht corn- 
posters of Phil Flovrars' new disk "The Man, tha Wife and the Little 
Baby Daughter" have a winiwr for thamsalvai in this swinger, 
for the labtl, and It should provt a chart if * 



TIM MORBAN-Taka a leak Aropwd (2:93) (Prod. Tom Cotalino) (Writers: 
Martby Jr. -Shire) (Shamlay, A$CAP)-Producar Tom Catalano (Hell Dia- 
mond) comas up with an Important discovery in the smooth voice of 
Morgan. Ballad material from TV's "Man From Shilo" could prove a 
hit debut for him. Capp 2119 



LARRY SANTOS-Naw Ttiat I Have FeePd Tee (3;92) [Prod. Artie Fields) 
(Writers; Drapkin-Valvarto) (Fields, BMI)-Drlvlr<g rock ballad loaded 
with Top 40 and salts potantial. Could happan big for Santos. Top 
vocal workout. EvofpHia IBlf 



AHl B TIM— Rto've Bat tba Biwava to Mpvi Tau (9;30) (Prod. Gana 
Chandtor) (Wntan Jonas) (IroMity BMI>-That "lacUisId in Motion ' 
due aWar a solid rockar that mgv as from start to finish and should 
quIcUy mova iham right onto tha Hot 100 ind Soul charts. Iviabai ii« 



FRANK ROAU-Wbara tba Rbiabaw lodi (2,17) (Prod. Jos Eband) (Writars; 
Graafuway-Ceok) (Mills, ASCAP)-Good Grttntway-Cook bsllad material 
serves as a strong dtbut for the nawcemar with much Easy LIstanIng 
potantial, P(p RtlA 






SOUL 

Spotlights Predicted to reach the 
TOP 20 of the TOP SELLING SOUL SINGLES Chert 

SUPREMES & THE FOUR TOPS- 
DEEP RIVER-MOUNTAIN (See Pop Pick) 
MARVaEnES-MARIONEHE (See Pep Pick) 
EXCITERS-LIFE, LOVE AND PEACE (See Pop Pick) 
RUFUS THOMAS- 

(De the) PUSH AND PULL (Part I) (3:14) 

(Prod. Al Bell-Tom Nixon) (Writer, ThorrtoS) [Esit/Maaipkti, BMI)-Wlth 
equal potential for Iht poo and Soul charts, Ttwmas has a dynamite dis- 
cotheque winner In this Infectious swinger with a wild vocal workout, 
flip: ^0 Iht) Posh and Poll Part II" (3:14) (Ea«/Mamphis, BMI). 



FANTASTIC JOHNNY C- 

YOU'VE GOT YOUR HOOKS IN ME (2:59) 



IPtod. Jassa Jamas) (Writer: Jamas) UaaMS Bay/Kanu Ssrtrs, BMI)-Wlth 
smI potential for the Hot 100 and Soul charts, this driving blues rockar 
will bring him back with iilct Impact. Powarhausa Item. Flip: "Good 
Lova" (3:30) (James Boy, BMI). Kama Sutra SIS 



WHISPERS-I'M THE ONE (2:44) 

(Prod. Ron Carson) (Writers: Brown-Ervin) (Baker, BMI)— Group rode way 
up than via "Seams Uka 1 Gotta Do Wrong" and moved over to pop as « 
well. This strong bluas ballad ofters all of that potantial and than tome, p 
Flip, "You Must Be Doing All Right" (2,42) (Roker. BMI). Seat Clack 1009 e 



SOLOMON BURKE A THE MIKE CURB 
CONGREGATION-ALL FOR THE LOVE Of 
SUNSHINE (2:53) 



s Burke on his move to tha Itbal with’ a 'block- 
t. Flip boars watching also . . . It's tha 
"lookin' Out My Back Deor" (2:54) (Jon- 



ADT Spotlights Predicted to reach the 

wriMIVl SOUL SINGLES Chart C 

ROBIS DUKE-Tht Faalhsg is ligM (2:44) (F4ma, BMI). CANTON 54 a 
UG4IE MILNER-Swl Macblna (2,39) (McLaughlin, BMI). VOLT 4041 C 



All recOTds BatHuitted for nview sboiiM be ed> ■ 
dregsed to Record Review Deportment, BiDboord, 
165 W. 46th Street, New York, N. Y. 10036. , 





who says 
high quality 
recording 
has to be a 
high pressure 
headache? 

Relax at... 









Memphis' newest recording studios were 
engineered not only for the finest sounds 
around, but to help keep you cool and loose 
as well. Who could be uptight about sounds 
from 16-track SCULLY recording equipment 
or a CADDCO console? Or with the back-up 
of a staff band already acclaimed as one of 
the best in the business. Add all this, and 
much much more, to a swinging atmosphere 
that doesn't know what pressure looks like 
and you'll know you've made it to Universal. 
(The Memphis Sound's never felt better.) 

CALL COLLECT 

AC 901/525-2606 

Steve Stepanlan. chief engineer 



One ol the finest equipped studios in Memphis. One of the finest rhythm 
sections In Memphis. Destined to be a winner. That’s why we are al- 
ready recording there . . 



executive vice president 
STAX Records 



. . . and that’s why I’ve invested In Universal 



MERCURY 

UNIVERSAL RECORDING STUDIOS 24? Clielsea Avenue, Memphis. Tn. 38107 

A division ol THE MEMPHIS CORPORATION 



JRY Record^ 



Copyiighted ms" 



(Continued on page 92) 
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CwBflM from HallMil Rttall 
Sian* by tka Metic Payalarity 
Chart Dayartnant aad lha 
A Racard Marhat Rataarth 

Payartmaat at llllkaard. 




Copyrighted material 



Ray Conniff ’s new album 
reads like the charts. 



“IVeVe Only Just Begun” 

“Vi/hat Have They Done To My Song, Ma ?” 
^^Snowbird” 

^Tbey Long To Be Close To You” 

"Make It With You” 

^^Everything Is Beautiful” 

"/7/ Be There” 




"VbuVe Made Me So Very Happy 
^^LetltBe'^ 

^Xandida'^ 



31 
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Billboard 
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jumn 

Tlllc, label, Numbar (DUIrlbulIng Label) 


1 


106 


102 


DELfONICS IS 

Didn't 1 (Blow Your Mind Thb TImeT) 
Fhllty Groove FG 1153 (Bell) 


107 


108 


BOB OYIAN 

Salf-PcHtrBit 
Calumbie C2X 30050 


21 

• 


108 


99 


BRAmUL DEAD 
WorUngman's D«8d 

Warner Brae. WS 1869 


22 


109 


103 


UNDA RONSTAOT 
Silk Purw 
Capital ST 407 


5 


110 


100 


BOBBY SHERMAN 
Here Comes Bobby 
Mairemedla MD IO» 


33 

• 


111 


105 


BLOOD, SWEAT 8 TEARS 

Columbia CS 97B0 


95 

• 


•A 


128 


SMIRUY BASSEY 

Is Rully Something 
UnllaU Artlsti UAS 6765 


6 


113 


122 


FOUR TOPS 4 SUPREMES 
The Magnificent Sevan 

Malown MS 717 


6 


114 


96 


DAVE MASON 

Alone Together 

Blue Thun* BTS 19 (Capitol) 


21 


115 


116 


MERLE HAfiRARD 4 THE STRAN6CRS 18 

Fightln' Side of Me 

Capitol ST 451 


116 


117 


BURT BACHARACH 
Make It Easy on Yourself 

AfcM SB 41BB 


64 


■A 


133 


MARVIN BATE 

Super HIb 

lamia TS 300 (Motown) 


a 


118 


119 


LIVIN6ST0N TAYLOR 

Capricam SO 33-334 (Atlantlc/Ateo) 


16 


119 


112 


fiARY PUCKETT 4 THE UNION GAP 
Greatest Hib 

Calwnbla CS t043 


20 


120 


121 


FOUR TOPS 
Changing Tlmea 

Motown MS 731 


6 


121 


114 


CROSBT/STILLS/NASH 

Atlantic SO B339 


74 

• 


122 


124 


SEALS 4 CROFTS 
Down Home 
TA 5004 (Ball) 


4 


123 


127 


THREE DOG NIGHT 

Wbs Cipturtd UvB at the Forum 

OunNII OS 5006a 


52 

• 


124 


118 


JETHRO TUU 
Benefit 

Baprlet RS 6400 


29 

• 


125 


137 


NEIL DIAMOND 
Greatest Hib 

Bang 319 


6 


126 


131 


GRAND FUNK RAILROAD 
Grand Funk 

Capitol SKAO 406 


43 

• 


127 


123 


BEATIES 

Abbey Roed 

Applt so 383 (Capitol) 


58 

• 


i6r 


■“ 


ELVtS PRESLEY 
Almost in Love 
RCA Camdan CAS 3440 


1 


129 


111 


ORSON WEUES 

The Begatting of the Presidant 
Madarti 41-3 


14 


130 


110 


LEE MICHAELS 
Barrel 

A4M SF 4349 


17 


131 


76 


KING CRIMSON 

In the Wake of Poseidon 

Atlantic SO 0366 


11 


* 132 


134 


BOOKER T. 4 THE MGs 
Greatest HIb 
Slai STS 3003 


2 


133 


126 


PETER, PAUL 4 MARY 
10 Years Together 
Wamtr Brot. IS 2553 


23 


m 


125 


GUESS WHO 
American Woman 

RCA Victor ISF 4366 


4t 

• 


.35 


106 


MICHAEL PARKS 
Blue 

MGM SE 4717 


7 




84 


TEMPTATKMIS 

Live et London's Talk of Hm Town 

Gerdy GS 953 (Motawn) 


14 


i4r 


200 


DONOVAN P. LEITCH 

Janut JL28 3033 


2 
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ARTIST 

TItIa, labal, Numbar (bictrlbuting labai) 


i 

X 


138 


143 


TOMMY ROE 
We Can Make Musk 

ABC ABCS 714 


4 


139 


141 


ORIGINAL CAST 
Hair 

RCA Victor IOC 1150 (M)i ISO 1150 (S) 


121 

• 


140 


140 


DIONNE WARWICK 

I'll Nevw Fall In Love Again 

Scepitr SFS sei 


30 


141 


109 


JOHNNY MATHIS 
Close to You 
Columbia CS 1043 


7 


142 


144 


LAKE HOLMES 

So Close, So Very Far to Go 

Polydor 34-4034 


2 


143 


136 


RIP WILSON 

The Devil Made Me Buy This Dress 
Little David ID lOOC 


39 

• 


144 


151 


GRATEFUL DEAD 
Vintage Dead 

Sunflower SUN 5001 (MGM) 


4 


145 


153 


DANNY DAVIS 4 THE NASHVILLE 
BRASS 

Down Homers 
RCA victor ISP 4434 


4 


Ar 


- 


THE BEST OF BUFFY SAINTE-IAARIE 
Venguard VSD 3/4 


3 


147 


158 


TAMkfY WYNETTE 
Tha First Lady 
Epic E 30313 (Columbia] 


4 


14S 


129 


ROCK 

Dinosaur Swamps 
Columbia C 30007 


6 


149 


157 


JIM NABORS 
Everything Is Beautiful 
Columbia C 30129 


12 


■w 


— 


SOUNDTRACK 

M*A*S*H 

Columbia OL 3520 


14 


151 


154 


MOUNTAIN 

Dimbing 

Windfall 4501 (B^l) 


37 

• 


152 


149 


IRON BUTTERFLY 
In-a-Gadde-Da-Vida 
Atco so 33-250 


123 

• 


153 


150 


EDWIN STARR 
War 4 Peace 

Gerdy GS 946 (Motown) 


12 


154 


166 


CONWAY TWITTY 

Hallo Dartin’ 
Dacca DL 75209 


21 


155 


160 


DEEP PURPLE 

In Rock 

Warner Broi. WS 1877 


11 


156 


152 


MELANIE 

Cattdlts in the Rain 
luddah IDS 5060 


29 


157 


US 


CREEDENCE CLEARWATER REVIVAl 

Willy 4 the Poor Bo)« 

Fantaty B397 


SO 


158 


142 


GNEEDENCe CLEARWATER REVIVAL 
Green River 
Faniaiv 8393 


63 


159 


146 


MOODY BLUES 

On tha Threshold of a Dream 
Daram DES 18025 (Londan) 


77 

• 


160 


101 


MILES DAVIS 
Bitchs Brew 
Columbia CP 26 


28 


161 


147 


SLY 4 THE FAMILY STONE 
Stand 

Epic BN 26456 (ColwnWa) 


S3 

• 


162 


175 


niUlD PINK 
Oefroetad 

Parrot PAS 7I04I ILendonI 


4 


163 


148 


SOUNOTRACK 

R.P.M. 

Ball 1303 


4 


164 


138 


JOE C0CKER1 

ABJH $P 4224 


53 

• 


ifr 


181 


GRASS ROOTS 

More Golden Grasa 

OunhIII DS 50067 


5 


166 


165 


DEAN MARTIN 

My Woman. My Woman, My WHa 
ntpriat R$ 6403 


11 


167 


120 


FIRESKM THEATER 

Don't Cruah That Dwarf, Hand 

Me the Ptiers 

Columbia C 30103 


10 


168 


170 


HOT TUNA 

RCA Meter LSP 4353 


19 



169 176 SOUHPTMOl II 

On « CItar Day You Can Saa Foravar 
Col«M>Ma S MOW 



THIS WEEK 


1 


AiTin 

Title; label. Number (Dlilrlbirtlrtf Labai) 


6 

g 

1 


170 


162 


ISAAC HAYES 

Hot Buttered Soul 
EnttrpriM ENS 1001 (Stax/Vell) 


72 

• 


171 


130 


CHARLEY PRIDE 
Best of 

RCA victor LSP 4323 


56 

• 


172 


164 


MUNGO JERRY 

)anm JXS 7000 


11 


173 


184 


SOUNDTRACK 
Paint Your Wagon 
Paramount PMS 1001 


45 


174 


183 


JOHNNY CASH 
World of 
Columbia GP 29 


25 


175 


163 


SOUNDTRACK 
Easy Rider 

OunhIII OXS 50063 aapai; Rapriw 
SRM 3026) 


64 

• 


176 


161 


SOUNDTRACK 

2001: A Space Odyssey, Vol. 2 

MGM SE 4732 


7 


177 


167 


MANTOVANI CONCERT 

Londor. SP S7B 


3 


178 


189 


DAVID 4 JIMMY RUFFIN 
1 Am My Brother's Keeper 

Soul SS he (Motown) 


3 


179 


182 


THREE DOG NIGHT 
Suitable for Framing 

OunhIII DS SOOSa 


72 

• 


180 


178 


ITS A BEAUTIFUL DAY 
Marrying Maiden 
Calun*ia CS 1056 


21 


181 


139 


DONOVAN 
Open Road 

Epic E 30125 (Columbia) 


19 


182 


156 


JONi MITCHEU 
Ladies of the Canyon 
Rtpritt RS 6376 


33 


183 


172 


JOE SOUTH'S GREATEST HITS 

Capitol ST 450 


11 


184 


192 


RAMSEY LEWIS 
Them Changes 
Cldll SLP 844 


5 


185 


159 


CACTUS 
Atco SO 33-340 


18 


186 


186 


JIMI HENDRIX EXPERIENCE 
Smash Hib 

Repriie MS 3025 


35 


187 


168 


BOOTS RANDOim 

Hit Boob '7D 

MonwnaM SLP 18144 


7 


188 


171 


BOD SEGER SYSTEM 
Mongrel 

Capitol SKAO 499 


4 


189 


- 


MIKE CURB CONGREGATKJN 
Sweet Gingerbread Man 
MGM/Ceburt CO 1003 


1 


190 


190 


BLUE CHEER 

The Original Human Being 
Philips PHS 600447 (Mercury) 


3 


191 


195 


THE GENE CHANDLER SITUATION 

Mercury S8 61304 


4 


192 


- 


CHARLES EARIAND 

Bladi Drops 

Prestige PRST 7815 


1 


193 


194 


MYSTIC MOODS ORCHESTRA 

Stormy Weekend 

Philips PHS 600-343 (Mercury) 


15 


194 


- 


avis PRESLEY 
Back in Memphis 
RCA Victor ISP 4429 


‘ 


195 


- 


DEREK 4 THE DOMINOS 
Layb 

Atco so 3-704 


1 


196 


193 


TONY DENNCrrS “SOMETHING" 

Columbia C 30380 


2 


197 


197 


VARIOUS ARTISTS 
Super Rock 
Columbia G WI2I 


2 


198 


198 


ROBERT GOULET 
1 Wish You Love 
Columbia G 300)1 


2 


199 


199 


SPINNERS 

Second Time Around 
VIP vs 405 (Motown) 


2 


200 




FRANK ZAPPA 
Chunga’s Revtnge 
Blurra/Rapritt MS 3030 


1 
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A-Z (LISTED BY ARTIST) 






Burt noebarMt) 


..IB4, 114 


Bond 

Bbirfdy Baatov 

Baatfoa 

Tony Boniwft 

Block Bobbatfi 

Blood. Bwoot B Tooro 


113 

...n, 137 

19* 

47 


Blvo Ckoor 

Bookor T. B tko MB*a 

Brood 

4omoo Brown 


133 

47 

ai 






Alofi Compboll 

Connod Hoot 

Corpontoro 

Cloronco Cortor 

Johnny Coefi 


M 

aa 

4 

77 


Biic'ciaofM. 

joo Cocker 

Croodonco Claarwator novtval, . . 


’*■ s 

.. .11. 164 

*, Iff, taa 


Croaby; BfMla, Mock B Voim... 


38 


Danny Davta B itM MaanvtHo Bmt I4B 

Mllao Davla 148, IM 

Doop Purbla 188 

Oalanay B Bannfo TV 

Daifenica 106 

Dtrak B ttM Domlnao 1*8 

Mall Diamoftd 18, 81, SI, 138 


ChaiHai laiHacid 

Pffth Dimonaldfi 

Plroklgn TfMafor 

■oborta Plaek 


m 

97 

167 

2 


Flock 

Pour ToFt 

Pour Tope B auFfomoo 

AroHio PrOflMln 

Proo ■ 


148 

....aa, iM 

14 

38 

IM 


Punkodollc 

Marvin Dave 

Robart Doulat 

Orartd Punk kallrood 

Oraea koot* 


117 

IM 

’•■IS 
."ft, ;a 

M 


Ouata Who 

Ario OuthrM 


Marla Haffard B Hm ttramam Ill 

iMoc Havaa 43, IPt 

Jlml Handrix Bxpartanco 186 

Jimi Haiidrix, Buddy MIloa B Billy Cox. . 3* 

Jalm Holme* 143 

Hot Tuna 163 


Iron Buttorfty 

IHi a Beautiful Day 


“■IS 


Jackaon t 

Jamaa Oano 

Jethro Tull 


•s 

’C 


^ulncj Jonaa 


68 


King Crimton 

B. B. Klnp 


17 


Laat Hoof* 

Lad Zappalln 

kamaay Lriria 


1, ts 

134 


Daan MarHn 

Dave Melon 

JMnny Mothio 

John Mavoll 

Curtia Mayttald 

Paul McCartney 

Malania 

Laa Mieheol* 

Buddy Mllao 

Btowo Minor Bond 


146 

114 

141 

31 

M 

....as, IM 

17. M 

M 


Moady Bluo* 

Mountain 

Munpo Jarvy 

JUino Murray 


’"’1 

48 

1*3 


Jim Nabora 


14* 


Orfdlnal TV Caaf 


7* 


Michael Parka 

PartrtdM Family 

Pofor, Paul B Mary 

Wileon PickaH 

Pink Plei^ 


11 

la* 

44 

n 


Ray PHco 

Darv Puckoft B fho Union Baip 


*4, 171 

11* 



iMint/J 

t BMn* 

iwnnry Ka# 

Kaitny aatart 4 t 

KallMiu iiana* 

Linda Kantta^. . . 
Diana Rota 



lx BXMrH 
MroSiM. . 



Savoy Brown 

Baaia 4 CrafH 

Bafe Baaar avatam 

Bobby ihan w an 

aimon 4 earTunkal 

Sly 4 Hta Fanihr Stana.. 
Savntftracia-. 

latv RMar 

M<A«S>H 

Faint Yo«ir Wofati 



R.P.bL 



<T“ 



OdyMoy, VM. S. . 



Jama* Taylor 

TamlSaBatia 

TTiraa Dos NtuM 

Traffic 

Canway TVIIty 

Varfaut Arttafs! 

Jaawa cliriti, S«i*ar«i 

Suoar Rock 

Vantoraa 

Dianna Wanriek 



V 

1 



Yawns 4 Craty Horn, . 



Copyngriled material 



If^u 

don’t gh« 

RESPKTTO 
IHE OTHER MAN, 
\dio will? 

RESPECT TO THE OTHER MAN 

Music and words by: Luther Ingram. Johnny Baylor. 

Johnny Northern, and Randell Stewart 

Mama used to take me across her lap. 

She used to whip me with her strap 
When I was bad. 

I didn’t know at the time. 

Being bad could lead to crime 
But now I’m glad. 

Cause she kept me on the double. 

And I stayed out of trouble. 

Now I understand. 

When she said. ‘‘Bow you got to give a heck. 

Promise you'll always give Respect To The Other Man." 

When I used to make fun of others 
She said. “No. not to your brothers." 

And that ain’t all. 

‘When someone is feeling low. 

Think of the nicest things you know 
To make them feel tall.’’ 

I will never forget what Mama said 
When she kneeled down and prayed. 

“Father, guide his hands. 

Put your arms around his neck. 

Make him proud to give Respect To The Other Mart." 

Oh. but now that I’m a man. 

God has taken my Mother’s hand. 

But I’ll carry on. 

Though sometimes I’ll have to weep. 

Mother’s love I’ll always keep, 

Cause she made me strong. 

And if I should ever have a son. 

We gonna have a lot of fun. 

And I'll teach him to understand. 

When I say. 

“Boy. you got to give a heck. 

Promise you’ll always give Respect To The Other Man." 



LUTHER EPIGRAM 




TO THE OTHER MAN from the forthcoming album RESPECT TO THE OTHER MAN. 

(KOA2106) (KOS 2201) 
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Lots News 



New Consoles Boon to Engineers 



Jazz LP’s 



«Mk WHk THU, Arttot, Uktl « NuaNr 



THE ISAAC HATES MOVEMENT 31 

inltrprlit ENS 1010 



20 BURNING 

EsIlMf fhillipi, Atlinlie SO 1S6S 

llllbMN SPECIAL SUKVEY For W*«k E 



Executive Turntable 



Joe Allison, director of country music, Dot Records, has 
resigned to devote time to independent production work. He 
will continue to produce Roy Clark, Hank Thompson and several 
other artists for the Paramount and Dot labels. . . . Sandy Wartell 
named vice president. Leisure Time division, Viewlex Corp. He 
was president and owner of Allentown Records, now part of 
Viewlex. 

★ ★ ★ 

Richard Rome named vice president Musicanza Group, New 
York. . . . Dave Hale named vice president, general manager, 
Ken Capurso Productions, Worcester, Mass. 

Loetz Sees Disk Upswing 



LOS ANGELES — Studio con- 
soles are being designed to sim- 
plify the engineer's job. Quad- 
Eight has built a 16-track con- 
trol panel for Capitol with sev- 
eral such features, and Altec 
Lansing has just come out with 
a new modular console featuring 
a new output monitoring sys- 
tem. 

Capitol is using the new 16- 
track board in its Studio A and 
has run through about a dozen 
sessions with the equipment, said 
Peter Dent, Capitol's national re- 
cording manager. 

“Equipment today has to re- 
late to the needs of the artist 
and producer," Dent said. ‘The 
new board gives the artist flexi- 
bility with minimal error. It al- 
lows him to experiment without 
tieing the mixer in knots. We 
don't want our mixers spending 
lots of time getting the electron- 
ics patched in.” 

The Quad-Eight panel cost 
SI 12.000. Among its features 
are a mike channel delegation 
system using one button, rather 



• Continued from page JO 

just entertain. Those in the in- 
dustry who cannot relate to it 
and those outside the industry 
who cannot understand it 
should be extremely wary of 
making value judgments. 

"It is no accident that the 
record industry's growth has 
been so dynamic during the 
last decade, outpacing by far 
that of American industry. It is 
not because of a proliferation 
of drugs or lack of personal 
respect of artists, but because 
it has nutured and encouraged 
creativity and musical experi- 
mentation. It has provided a 

Spoken Arts Into 
New Quarters 

NEW ROCHELLE. N.Y.- 
Spoken Arts, Inc., producer of 
educational and cultural re- 
cordings. and audio visual ma- 
terials for schools and libraries, 
is moving to new headquarters 
at 310 North \ve., here, ef- 
fective Monday (16). 

The company, formerly quar- 
tered at 59 Lwust Ave., here, 
has purchased the entire build- 
ing from the National Bank of 
Westchester, which had a 
branch office there until earlier 
this year. 



than 16, to feed information to 
any desired channel; a new 
patching system in which one 
end of the chord is permanently 
hooked into mike outlets in the 
studio. The engineer only has to 
jack the free end into the patch 
board. 

Also, a switching position 
which prevents erasure of ma- 
terial when going from playback 
to record and back again; a 
speaker safety system which 
turns off playback units when 
not in use and the ability to 
feed into headseats echo and 
other mixes without disturbing 
the record condition. 

Capitol has also devised a 

Capitol Push 

LOS ANGELES — Capitol 
Records plans a large promo- 
tion on the new two-LP Grand 
Funk Raitiuad package, which 
will ship next week. The set 
carries a special $5.98 suggested 
list. Included is a full-color post- 
er in each package. 



medium where the brilliance 
of Bob Dylan, the Beatles and 
Miles Davis could ingeniously 
explore new horizons, where 
tradition must continually jus- 
tify itself by constantly chang- 
ing criteria, and where enjoy- 
ment can be both individual 
and shared. These qualities are 
also characteristic of youth to- 
day all over the world and 
cause music to be cherished. 
What is true and what has to 
be dealt with is the strong 
motivation of young people to 
free themselves from an anti- 
quated set of social mores. 
Their pursuit-evident in every 
aspect of contemporary life — 
is so intense that all disci- 
plines are being destroyed in 
its wake. To some, drugs are 
identified with both the pursuit 
and the end result of complete 
social liberty. Hopefully, the 
seriousness of recently publi- 
cized drug-related deaths will 
serve as a stern warning, but 
the problem will not really be 
ready for a solution until the 
politician and the ill-advised 
businessman stop exploiting it 
to further individual ends aild 
begin really to come to grips 
with it, devoting their energies 
on realistic terms under the 
guidance of experts who have 
psychological and sociological 
insight.” 



talkback system whereby the 
conductor can be contacted 
through earphones, without in- 
terfering with the take. A stand 
with red and yellow lights is 
placed near the conductor. Yel- 
low is lighted when the tape is 
rolling; red when record has 
begun. 

Altec Lansing's machine fea- 
tures a sequential pattern of col- 
ored lights substituting for a 
meter needle. There is also a 
channel check which offers a 
reading of all input lines without 
disturbing the program. The 
unit, which is four feet wide, 
can be expanded by adding plug- 
in wired modules. 

on Funk Pkg 

The “Live Album" has the 
largest preordered amount of 
any one product in Capitol his- 
tory since the mid-sixties Beatles 
sales trend, according to Don 
England, Capitol's vice president 
for marketing. Being shipped 
are 750,000 albums and 250,000 
tapes. The two-Cassette package 
in special package also carries 
a distinctive suggested retail list: 
$7.98. The preorder qualified 
“Live Album" for RIAA certifi- 
cation as a Gold Record, the 
fourth successive gold album for 
the group, which is managed 
and produced by Terry Kni^t. 

HARM Unit Has 
Productive Talks 
On Bootlegging 

PHILADELPHIA— The Rec- 
ord and Tape Industry Legisla- 
tive Committee of the National 
Association of Record Merchan- 
disers (NARM) met in Washing- 
ton, D.C., Nov. 9-10, to discuss 
the problem of pirating and 
bootlegging in the industry. 

According to Jules Malamud, 
executive director of NARM, 
the meet was very productive 
and the association will shortly 
announce a plan for combat- 
ting this industry problem. 

Malamud disclosed that exec- 
utive directors of both NARM 
and the RIAA are working to- 
gether to bring about a solution 
to the situation. 

The working committee in- 
cludes, Henry Brief. RIAA; 
Earl W. Kintner, NARM gen- 
eral counsel; Charles Rutten- 
berg of Arent, Kox, Kintner. 
Plotkin and Kahn; James Fitz- 
palric of Arnold and Porter, 
RIAA's Washington counsel and 
Malamud. 



NARM FORUM 
ON DRUG ABUSE 

LOS ANGELES — Reacting 
to the growing comments within 
the record industry over 
MGM's anti-drug artist attitude, 
Jules Malamud, executive sec- 
retary of the National Assn, of 
Record Merchandisers, has pro- 
posed setting up a forum on the 
topic at NARM's convention 
Next February at the Century 
Plaza Hotel. He said: “We could 
discuss constructive measures or 
seek guidelines for the industry 
as it relates to drug abuse.” 

Malamud emphasize that he 
does not advocate to NARM's 
members what products they 
should sell or slock. “They 
should sell what the public 
wants,” he said. 



• Continued from page 8 



• Continued from page 1 
will widen the base of the rec- 
ord industry.” He also rainted 
to the growing tape CARtridge 
industry as contributing further 
to the profit situation- of the 
record industry. 

“But there are many other 
..ends which look favorable to 
the record industry. For one 
thing, disposable incomes are 
still very high, as is leisure time. 
And there has been a rejuvena- 
tion of the full-line record cata- 
log houses which offer more 
service to customers (which is 
essentia] if you want to seli any- 
thing other than the top artists). 

“I think the 1970's, so far as 
business profits go, will make 
the 1960's look meek,” Loetz 
said. “1 see a very bright future 
for the record industry . . . and, 
all things considered, 1 see a 
very bri|ht year for us at MCA 
Records." He said that he an- 
ticipated, by year end, Decca, 
Kapp, Uni, and MCA Records 



would meet its planned original 
forecast of pronts, in spite of 
the unusual economic situation 
existing today and in spite of 
the fact that the budget goals 
were set about this time a year 
ago before the downward eco- 
nomic trend. 

But one of the greatest excite- 
ments now in the Decca stable 
is the “Jesus Christ Superstar” 
rock opera set of two LPs. Al- 
though the opera was considered 
controversial, Loetz decided it 
was in good taste and important. 



MfTCH MILLER 
TO ATLANTIC 

NEW YORK— Mitch Miller 
has signed a long-term contract 
for a series of recordings on 
the Atlantic label. 

The first album, “Peace Sing 
Along” — a collection of titles 
connected with peace — will be 
released within two weeks. 



Floyd & Walden Form Promo 
& Artist Management Pub Co. 



MACON, Oa. — Formation of 
Hustlers, Inc., an organization 
dealing with artist management, 
music publishing and record 
promotion has been formed here 
by soul artist Eddie Floyd and 
Alan Walden. 

Both men were formerly as- 
sociated with Walden Artists 
and Promotions. Floyd, presi- 
dent of the new company, was 
an artists, composer and pro- 
ducer for years, Walden, who 
will serve as secretary-treasurer, 
was in promotion and manage- 
ment with such artists as Otis 
Redding, Johnnie Taylor, Sam & 
Dave, Clarence Carter, Percy 
Sledge, Arthur Conley and more. 

Floyd and Alan Walden re- 



signed from Walden Artists and 
Promotions, headed by Paul 
Walden, last July. 

Hustlers will be predominate- 
ly active in the soul market. 
However, long term plans in- 
clude working with artists in all 
areas as well as with actors and 
photographic models. 

The firm will work closely 
with recording companies “to 
ensure saluation coverage” with 
each release, and has an agree- 
ment with a video tape prc^uc- 
tion company to supply tapes 
for international television pro- 
motion. Hustlers employs a pub- 
licist and a staff photographer. 
It also has bookkeeping depart- 
ment. 



Col's Davis Terms Curb's 
Move 'Artistic Witch-hunt' 
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Ruby Tuesday* 




(BDS-5060) 



♦Melanie's new single. 

(BDA-202) 

From the album that includes: 

Lay Down {Candles in the Rain.) 
What Have They Done to My Song Ma. 
Carolina in My Mind. 




Exclusively on Buddah Records. 

Also available on Ampex 8-track cartridge & cassette stereo tapes. 




